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M3 | BIIXXK/ | Micmak Maxpo-mukpo- 6 1 2 Emruxan Tecr 1.IlpepexBusuTTEpi: DKOHOMUKAIBIK TEOPHS/TIPEPEKBU3UTHI IKOHOMUYECKAS —TEODPHSL. BepuxGonosa V.JI.,
BJ1 BK/ 1203 HKOHOMHKA /aK3aMeH Tect Prerequisites:economic theory_ 9KOHOMHKa
BDHSC | /Micmak | /Maxpo-Mukpo- fexam test 2.IlocTpeKBU3UTTEDi: MapKEeTHHT, KOCiNOpBIH 9KOHOMHKACH/ FRUIBIMIADBIHbIR
1203 OOHOMHUIA MIOCTPEKBU3UTHI: MAPKETUHT, DKOHOMHUKA NIPEANIPUATUA Maruerpl,
/Micmak /Macro- P Tpk L P > Keti peap . busi E . ara OKBITYIIbI
1203 microeconomics ostrekvizites: marketing, usiness conomics.

3. Ionniy Makcarsl: ByJT IOH/II OKBITYBIH MaKCATBI-CTYACHTTEPAIH Yii IapyanibUIbIKTaphI,
¢bupmanap, cananap AeHreiinae Kasipri 3aMaHfbl SJKOHOMUKAHBIH KYMBIC iCTEy MEXaHH3Mi,
HapbIK CYOBEKTIIepiHIH SKOHOMHKAIBIK TOPTIIl epekernepi, TYTHIHYIIBUIAp MEH OHIM
OHIPYLIIEPAIH 63apa iC-KUMBUT TYpJIepi Typasbl OLTiM amybl OOJIBIN TaObLIAIBL.

Lens aucimrumas:Llensro u3ydeHus JaHHOI AUCHUILUTHHBI SBISCTCAIONYYCHHE CTyACHTaMU
3HaHMII OMeXaHW3Me (DYHKIMOHMPOBAHMS COBPEMEHHOW JKOHOMHKH Ha  ypOBHE
JIOMOXO3SIHCTB, (DUPM, OTpaciei, MpaBHI KOHOMHYECKOTO IOBEICHHUS CyOBEKTOB pHIHKA,
(hopmax B3aMMOIEHCTBUSI NOTPEOUTENEH U IPOU3BOJUTENECH TTPOAYKIIMH.

Aim of the discipline:The purpose of studying this discipline is to provide students with
knowledge about the mechanism of functioning of modern Economics at the level of
households, firms, industries, rules of economic behavior of market participants, forms of
interaction between consumers and producers.
4 KpickamamasmyHsl:Ka3ipriMIKposKOHOMHKa-

PpecypcTapABIHIICK TN eHKAF Al bIH AL ST MACP ALY THIMBIKAObLIIAY Ty PATIBIFBITBIM.
MuxkposkoHOMUKapupmaap, TYTHIHYIIBLIAP, KaruTaiienepi, xKep,
KCIIKepITiKKabineTTepAeHreiiH e KOHOMUKAIBIKII eI MIepKalali koHeHereKaObUTTaHATEIH
BIHTYCIHJIpeni.

BackaMaHbI3/IbIaCTIEK TOHEPKACIIDKOHEaYbLIIIAPY AL BUIBIFbICATIANIAP BIHAAF BIHEFY PIIBIMIPIKYP
BUTBIMZIAP - HapBIKTap/IBIKYPyIPOLIECiHAeIKOHOMUKACYObEKTiIepiHiHO3apaic-
KHMBUIBIOOJIBINTA0BLIA B

Kparkoe copepxanue: CoBpeMeHHass MUKPO3KOHOMHKA - HAyKa O PalHOHAIbHOM IPUHATHA
peleHnil IpY OrPaHUYCHHOCTH PECYpCcOB. MUKPOIKOHOMHKA OOBSCHAET, KaKk M I10YeMy
NPHHAMAIOTCS. 9KOHOMHYECKHME PEIICHHs Ha ypoBHe (GHpM, IOTpeOUTEreH, BIafeibleB
Kalraiga, 3eMJIH, MPeIPUHAMATEIBCKHX CHOCOOHOCTEH. J[PYyrMM BaKHBIM acleKTOM
SIBISIETCSI B3aUMOJICHCTBHE CYOhEKTOB SKOHOMHUKH B TIpOLiecce 00pa3oBaHust 6ojiee KPYITHBIX
CTPYKTYp — PBIHKOB B OTPACIISIX HPOMBIIIIICHHOCTH U CEIbCKOTO XO35HCTRaA.

bepux6onosa V..,
MarucTp 3.H.,
CT.IIpenoiaBareiib

Berikbolova U.D.
Master of economics,
senior lecturer




Shortcontent:Modern microeconomics-the science of rational decision- making
with limited resources. Microeconomics explains how and why economic
decisions are made at the level of firms, consumers, owners of capital, land,
entrepreneurial abilities. Another important aspect is the interaction of economic
actors in the formation of larger structures-markets in industry and
agriculture5.Ky3bIpeTTisiiri/ KOMIeTeHIMH: TOJDKEH 3HATh: -COBPEMEHHBIC METO/IbI
aHaJIn3a MUKPOSKOHOMHUYCCKHUX MIPOLECCOB;-ONTUMU3AIIUOHHBIC 1 PABHOBECHBIC
MOACIIHN,;-MCTOAbI OLICHKH 3(1)(1)6KTI/IBHOCTI/I MIPpOU3BOACTBA.YMETh: - IIPUHUMATDL
PEUICHNA Ha OCHOBC aHAJIM3a U OLICHKU 3KOHOMHYECKOI CI/ITyaLlI/II/I;-Bpra6aTBIBaTB
000CHOBaHHOE MPEACTABIICHUE O JIOTUKE SKOHOMUYECKOTO PAa3BUTHUA;-ONIPEACIIATH
MOJIOXKEHUE (PUPMBI Ha PHIHKE U [IEPCHEKTUBHI €€ Pa3BUTHSL.

Competences:must know: - modern methods of analysis of microeconomic
processes; - optimization and equilibrium models; - methods of assessing the
efficiency of production.be
able to: - make decisions based on the analysis and assessment of the economic
situation;-develop a reasonable idea of the logic of economic development;-
determine the position of the company in the market and prospects for its
development.

6. KyrineriH HOTWXeep: NpPaKTHKAJIBIK aFAbUIapAbl MEHIepY:-KOCIMOPBIHHBIH
9KOHOMHUKAIBIK KBI3METiHIH KOPCETKIITEpiHE ONApABbIH OCEpiH aHBIKTAy >KOHE
€CeNTeY;-KaObUIJaHATBIH  IICIIIMACD MEH OJIapAbIH CaJJapblH  JJICYMETTIK-
SKOHOMHUKAJIBIK Oarayay;-KpICKa Mep3imIi JKOHE y3aK Mep3imai
Ke3eHJeplenaijansl  OapblHIIA KOOEHTy JkoHE ©HIM INBIFapy  KeJeMiH
oHTanauplpy. OXugaeMble pe3yiabTaThl. NMPUOOPECTH NMPAKTHYECKHE HAaBBIKH:-
BBISIBJIICHUS Q)aKTOpOB 1 pacyeTa UX BIMAHHUA HA MMOKA3aTEIn
SKOHOMUYECKOH AEATEIbHOCTH NMPEANPHUITHS;-COLUATbHO-3KOHOMUYECKON OLICHKU
MPUHUMAEMBIX PEIIeHHH W WX TIOCIEeICTBHH; MAaKCHUMHU3AIlMH TPHOBUIA B
KpPaTKOCPOYHOM H JOJTOCPOYHOM IEPHOJaX M ONTUMH3ALUH OOBEMOB BBITYyCKa
npoaykiuu. Eexpectedresults:acquire practical skills: - identify factors and
calculate their impact on the economic performance of the enterprise; - socio-
economic assessment of decisions and their consequences; - maximize profits in
the short and long term and optimize the volume of production.




M2

BII TK/
B KB/
BD EC

ET 1201/
ET 1201/
ET 1201

DKOHOMUKAIIBIK,
Teopust /
DKOHOMHYECKAs
Teopust /Economic
theory

emTuxan/
9K3aMeH/
exam

Tect
TeCT

1.IpepexBu3ntTepi:KocinopbiH 9KOHOMHUKACHI,

9KOHOMHKAHBI MEMJICKETTIK peTTey

2.IToctpexBu3UTTEPi: DKOHOMUKA IPEAIPHATHSI

IocTpekBU3NTBI: DKOHOMUKA NPEIPHUATHS, TOCYAAPCTBEHHOE PEryIMPOBAaHUE

9KOHOMUKH.

3. TloHHIH MaKcaThl: 9)KOHOMHKAHBIH Y IapyallbUIBIFEL, (PUPMa, eJT XKOHE dIeMIIK
LIapyanbUIbIK ACHIeifiH/e KbI3MET €Tyl MeH JaMybIH aHBIKTalThIH SKOHOMUKAIIBIK OimiMaep
MEH IPOLECTEP/IiH MOHIH allaThIH HEri3ri 6a3alblK YFhIMIAP MEH TEOPHSUIIBIK epexenepi
TepeH 3epaeney.

Henb QUCHUIUIMHBLYTITYOJICHHOE W3YyYEHHE OCHOBHBIX 0a30BBIX IMOHATHH M TEOPETHYECKUX
OJIOKEHUH, PACKPHIBAIOIIMX CYIIHOCTh 3KOHOMHYECKHX 3HAHMH M IPOLECCOB, KOTOPOE
OIPEALCIAIOT (I)yHKI_IPIOHI/IpOBaHPIe 1 pa3sBUTUE DKOHOMHKH Ha YPOBHE JOMAIIHETO XO3HﬂCTBa,
GbupMsbl, cTpaHbl M1 MUpOBOro xossiicrtea. aim of the discipline: in-depth study of the basic
concepts and theoretical provisions that reveal the essence of economic knowledge and
processes that determine the functioning and development of the economy at the level of the
household, firm, country and world economy.
4. Kpickamia Ma3MyHBI: DKOHOMHUKAJBIK TEOPUs-OyJ KOFAMHBIH I[IAPYalIbUIBIK OMipiHiH
HeTi3zepi Typayibl FhUIBIM. JKaimbl Typlae O FbUIBIMM OLTIMHIH HBICAHbI, 3KOHOMHKAJIBIK
KBI3METTIH KaHaail 1a Gip )aFblH KOPCETETIH epexesiep MEH KOPBITHIHABLIAP/ABIH JKHBIHTBIFbI
Ooubin  TaObUIaAbl. ODKOHOMHKAJIBIK TEOPHSHBIH MakcaTbl aJaMIapiblH MaTepUaIbIK
KaXKeTTUIKTepiH OapblHIIA KaHAFAaTTAaHIBIPY YIIIH INEKTEylTi SKOHOMHUKAIBIK PecypcTapibl
THIM/I alJananyFa Koj KeTKizy

Kpatkoe conepskaHue: DKOHOMHYECKAsi TEOpPHUsS - 3TO Hayka 00 OCHOBaX XO3SHCTBEHHOM
JKM3HH o0OmiecTBa. B camom obmiem Buzie oHa mpencraBiseT codoil popMy HaydHOro 3HAHHS,
COBOKYITHOCTb IOJIO’KEHUH U BBIBOZIOB, OTPAKAIOLIMX TY MM UHYIO CTOPOHY 3KOHOMUYECKOM
OeATenbHOCTU. LIenplo SKOHOMHYECKO TEOPHH SBISIETCS IOCTIKEHHE 3(P(HEeKTHBHOrO
HCIIOJIb30BaHUA OrpaHUYC€HHBIX OKOHOMHYECCKHUX peECypCcoB JUIA MaKCHUMAaJIbHOT'O
YIIOBJIETBOPEHHS MaTepUaIbHbIX notpedHoCTeH JIIOJIEH.
Shortcontent:Economictheoryisthescienceofthebasicsofeconomiclifeofsociety. In its most
General form, it is a form of scientific knowledge, a set of provisions and conclusions
reflecting one or another aspect of economic activity. The aim of economic theory is to
achieve the effective use of limited economic resources to maximize the material needs of
people.

5.KysbIperTiniri:aknaparTsl JKUHAYy, KOPBITY XOHE Tal[aydblH HErisri Tociaaepi MeH
KYpalgapbl; arperdpiieHreH TYThIHYIIbLIAp, (GupManap, MeMIEKeT NeHTreliHJe HapbIKTHIK
3KOHOMHKaHBIH KYMBIC iCTey l'IpI/IHI_H/IHTepi MCH 3aHAaphIl.
KoMmereHIn: : OCHOBHBIE CIIOCOOBI M HHCTPYMEHTHI cOopa, OOOOLIeHHs M aHaiIm3a
I/IH(t)OpMaHI/H/I; TIPUHIHUIIBI U 3aKOHBI CI)yHKI.IPIOHPIpOBaHI/Iﬂ pLIHO‘IHOﬁ OKOHOMMKH Ha ypOBHE
arperupoBaHHBIX MOTpebHTENEH, GUPM, rOCyaapCTBa.

Competences: the main methods and tools for the collection, synthesis and analysis of
information; the principles and laws of the functioning of the market economy at the level of
aggregate consumers, firms, the state.
6. KyTineTiH HoTHKeNnep: IepeKTep Il Tanaay/Ipl )Ky3€ere acblpy, €CeNTepi MIeuyie 3aMaHayn
TEXHOJIOrUAJIapJbl KOJIAaHy, €CEIITEP HQTPDKCJTCpiH TaJIAQy ’KOHE aJIbIHFaH KOPBITBIHAbLIAPAbI
Herizzaey, MaKpOIKOHOMHKAJIBIK areHTTepIiH MiHe3-KYJIKbIHA MEMIIEKETTIK
MaKPOIKOHOMHKAJIBIK CasICATTHIH 9Cep €Ty CalJapblH, OJapblH SKOHOMUKAIBIK KbI3METiHIH
HQTH)Ke.]'Iepi MCH 2JI-ayKaTbIHbIH HeHl"eﬁiH Tajaay.

O)KPUIaCMHe peSyJ'ILTaTBI: OCYIIECTBJIATH AHaJIn3 JIaHHBIX, TIPUMEHATH
COBPEMCHHBICTCXHOJIOTUN TIPU PELICHUU 3aJa4, aHAJIU3UPOBATh PE3YIbTaThl PacyeTOB W
000CHOBBIBAThH TNOJTY4YCHHBIC BBIBO/IbI, AaHaJIM3UpOBaTh TIOCIICACTBUA BO3}Ief/'ICTBPI$[
FOCy}IapCTBCHHOﬁ MaKpO3KOHOM"‘{eCKOﬁ TIOJIMTUKU Ha MNOBEACHHUE MAaKPO3IKOHOMHYCECKHUX
AarcHTOB, PE3YJIbTATHI KX SKOHOMHYECKOMH JCATCIIBHOCTU U YPOBCHb 0J1ar0COCTOSHUS.
Expectedresults :carry out data analysis, apply modern technologies in solving problems,
analyze the results of calculations and justify the findings, analyze the impact of the state
macroeconomic policy on the behavior of macroeconomic agents, the results of their economic
activities and the levelof welfare.

Ymup3axoBa M.A.
DKOHOMHKA
FBUTBIMIAPBIHBIH
KaHIUJAThI,
YHHBEPCHTETTIH KaybIMJI.
npodeccopst

Ymup3sakosa M.A.
Kangngar
SKOHOMUYECKUX HayK,
Acco. npodeccop
YHUBEPCUTETA
UmirzakovaM.A.
Candidate of Economics




M2

BII TK/
B KB/
BD EC

EM 1202/
ME 1202/
ME 1202

SKOHOMI/IKHI[H}‘BI
MaTeMaTHKa/
Maremarnka B
SKOHOMUKE/
Mathematics is in an
economy

emTuxan/
9K3aMeH/
exam

Tect
TeCT

1.ITpepexBusutrepi: Marematuka (MEKTEI KypChl)

IIpepexBusutsl: Matemaruka.

Prerequisites: Mathematics

2. [MocTpexBU3NTTEPi: DKOHOMUKA-MATEMATHKAJIBIK MOJEIbBCY, SKOHOMETPUS
HOCTpeKBI/I3I/ITBIZ DKOHOMMKO-MAaTeMaTHICCKOE MOJCIIUMPOBAHUEC, DKOHOMETPUS.
Postrekvizites: Economic and mathematical modeling, econometry.

3. HSHHiHMaKC&THZ MaTeMaTPIKaHBIHKOJ'IHaH6aJ'H;I)KaFI;IHK6pC€Ty,
SIFHI/IMaTeMaTI/IKaHI)IH3KOHOMI/IKaﬂaKOJ'IHaHLIJIyLIHép6GJ'IiMI[eKOJ'II[aHy,
CTYACHTTEPIIPKOHOMHUKAIIBIKECENITEP ATy ACTIKYpaIpEeTiHAeMaTeMAaTHKATIBIKO
CTEpMEHKAPYIAHBIPY.

L[em, JUCHHMIIIAHBI IIoKas3aThb TMPUKIAAHYIO CTOPOHY MaT€MaTHKH, T.C.
HCIIOJIb30BaTh MNPUMEHEHUE MATEMATUKH B JOKOHOMHUKE B KaXIOM pasncie,
OOpPYKUTH CTYACHTOB MAaTEMAaTUYECKUMHU METOJIaMU KaK MHCTPYMEHTOM B PCIHICHUN
skoHoMuueckux 3amad. Aim of the discipline: to show the applied side of
mathematics, i.e. to use the application of mathematics in Economics in each
section, to equip students with mathematical methods as a tool in solving economic
problems.

4. Kpickamrama3sMyHbl: DKOHOMHUKAIaFbIMaTeMaTHKa JaKaIIaiKe31eHCoK
KYOBUIBICTapAbl ~ MAaTEeMAaTHKAJIBIK  CHIATTAYIBIH  JKaJIIbI CypaKkTapbIMeEH,
9KOHOMHUKAJIBIK FBUIBIMIAa MaTEMAaTHUKAIbIK MOJICTBICP MEH OIICTEepli KOJIaHy
MoceJeepiH, SKCIePUMEHTAIIBI IEPEKTEeP/Ii OHIEY dMIiCTePiH, KACIMOPBIHIAPBIHAA
OKOHOMHKA  KOHC 6acKapy OoibIHIIA AKIMapaTThIKTECXHOJIOTUATIApABL  JKQHE
KOJ’I,Z[aH6aJ'IBI 6ar}1apnaManLn< Kypajgapabl KOJIAaHalbl.

Shortcontent:random phenomena in mathematics in Economics, problems of
application of mathematical models and methods in Economics, methods of
experimental data processing, decision-making, teach students to implement
mathematical methods and models
5.KyswIperriniri: skydenmik Tamgay >KOHE MaTeMaTHKANBIK YATLIEY OIiCTEpiH
KOJIJIaHa OTBIPBIN, JJIEYMETTIK-DKOHOMUKAIBIK IpobiiemManap MeH MpolecTepi
TaNgay

KOMHeTeHL[I/II/II HaBBbIKU TP PCIICHUU l'IpO(i)eCCPIOHaJ'II)HBIX 3aJa4 aHaJIM3UPOBATH
COIHAJIBHO-3KOHOMHUYCCKUEC HpOGJ’[eMLI U mpoueccel ¢ NMPUMEHEHHUEM METOI0B
CHCTEMHOTO aHAJIM3a M MaTeMaTHYeCKOTO MOJEIUpOBaHUS competences: skills in
solving professional problems to analyze socio-economic problems and processes
using the methods of system analysis and mathematical modeling

6. Kyrinerin wotwxkenep: IloHmi MeHrepy HOTWKECIHAE CTYIOCHTTEp:-
CTYAEHTTEPIiH KOJIaHOAIBl SKOHOMHKAIBIK OaFBITHIH KYIICHTE OTBIPHII, ipreii
MaTeMaTHKAJIbIK TaibIHIBIK JCHICHiH apTTHIPY;

- TEOPHUSUIBIK MaTepHaJIbl MEHIepY;- SKOHOMHKAJIBIK €CenTep/i LIeyaeri Kypai
peTiH/ie MaTeMaTHKAIIBIK 9JicTep/ii KoNaHa Oiiy.

Acxkaposa I'.
T.F.K.,aFa OKBITYIIBI

Ackaposa I'.
K.T.H.,CTapIuit
npe/Ino/iaBarelb

Askarova G
Candidate of technical
sciences.
senior lecturer




BIDKK/
BJIBK/
OCHSC

Men 220/
Men 220 /
Man 220

Menemxment/
Menempxment/
Management

emTuxan/
9K3aMeH/
exam

Tect/Tect/test

Aim of the discipline:The purpose of this course is to form a set of practical knowledge and skills of
organization and effective management of the company, taking into account the influence of various
internal and external factors.
4 KpickaiamasmMyHbl: BacKapyFbUIbIMBIHBIHIIOH DKOHEOIICTEPi.
MeHeKMEHTTIHMOHKOHEKaFU1aIaphl. Ka3akcTaHnarbIMeHeKMEHTTIHOAICTEeMENTiKHeT131epi.
YiibIMAapTYCiHIrikoHe
Typrepi. YHBIMHBIH IIIKi )KOHE CBHIPTKBI OpTachl. MEHEIKMEHTTIH aKMapaTMeH KaMTaMachl3 eTimyi.
MeHe/uKMeHTTeri  KOMMyHHUKalus. MeHe/DKMeHTTeri  0acKapylbUIbK — InemriMaep.  backapynbid
9KOHOMHKAIIBIK 9ficTepi. / kpaTkoe coxepxkanue: IIpeamer M Meron Hayku ynpabieHus. CyIIHOCTb H
TIPUHLIMIIBL MCHCKMEHTA.
Merononoruyeckue ocHoBbl MeHekMeHTa B Kasaxcrane. ITonsitue v BUbl oprauusanuy. Bayrpennss u
BHCIIHAA Cpe€ha OpraHu3annu. I/IHdJOpMaL[I/IOHHOC obecrieueHne MCHEI)KMEHTA. KOMMyHI/IKaH]/II/I B
MCHEIKMCHTEC. anaBneH-{eCKne pemeHuss B MEHEIKMEHTE. DKOHOMHYECKHE METO/bl YIIpABJICHUS.
Shortcontent:Subjectandmethodofmanagementscience.  Essence and principles of management.
Methodological basis of management in Kazakhstan. Concept and types of organization. Internal and
external environment of the organization.
peLICHUAyIpaBICHYECKUX3a0ay .
competences:- the ability to design the organizational structure, to carry out the distribution of powers and
responsibilities on the basis of their delegation; - the ability to use the basic theories of motivation,
leadership and power to solve management problemsinformation support of management. Communication
in  management. Management decisions in management. Economic managemen methods.
5.Ky3bIpeTTiiri:- yibIMIAaCThIPY KYpPBUIBIMBIH jk00anay KaOineti, t eKiIeTTikrep MEH jKayalKepIliTiKTi
Geuy HeriziHze xysere achipy; - 6ackapy MIHAETTEPiH LIeIly YIUiH MOTHBALMSHBIH, KOIOACIIBUIBIKTBIH
JKOHE OMITIKTIH Heri3ri TEOPUsIAPbIH KOJIJIaHy KaOU1eTiKOMIeTeHIINH . -
CIIOCOOHOCTBIPOCKTUPOBATHOPTAHU3ALIHOHHYOCTPYKTYPY,
OC)’ILIGCTBJ'U[praCﬂpeﬂeﬂeﬂl/leHOJ'IH0M0'-114171l/lOTBeTCTBeHHOCTl/IHaOCHOBel/[XﬂeJ'IeFMpOBaHPIﬂ ;-CHOC06HOCTI>
6. KYTiHeTiHHQTI/I)KSJ'IepZEaCKapy cajacbhiHIa GonamaK MaMaHJapAblH TaHybIHA  BIKIAJT eTeTiH
"MEHE/PKMEHT" IOHIHIH ojicTeMeci MeH OJICTeMECIH MeHrepy, OKbITBUIATBIH IIOHHIH Herisri
KaTeropusuiapsiH  MeHrepy. Teopusuiblk OuTiMai mpakTHKaja KojJaHa Oily >XOHE OJIapAbIH Kociou
MIHAETTEep/i LIelly/ie MaHbI3bl MEH POIIiH TYCiHy. [31ey, )KuHay, Tannay sKoHe Kyheley apKbUbl Jajenaep
Kacarl, MeIiM Kabbuiaay.
Oxugaemble  pe3ynbTaThl:OBIafeTh METOAOJIOTHEH M METOAMKOH IUCLMIUIMHBI  «MEHEKMEHTY,
CHOCOGCTBy}OHlCﬁ, TIO3HAHUIO 6yl[yU.[l/lMl/l CrieainictaMu B obacTu YIpaBJICHHUS, BJIaICTh OCHOBHBIMH
KaTreropusiMmu u3yqaeM0ﬁ JUCHHUIIIMHBI. YMmerb TIPUMEHATh TEOPETUYECKUE 3HAHUA HA IIPAKTUKE H
TIOHMMAaTh WX Ha3HA4Y€HHUE U POJIb B PEIICHUH HpOCl)CCCI/IOHaJ'IBHLIX 3a1a4. BpraGaTB]BaTB,
ApryMeHTbl ¥ IPUHUMATh PELICHHs, TOCPEACTBOM MOUCKa, cOOpa, aHalM3a U CHCTEeMaTH3ALMH.
Expectedresults:To master the methodology and methodology of the discipline "management”,
contributing to the knowledge of future specialists in the field of management, to own the main categories
of the discipline. Be able to apply theoretical knowledge in practice and understand their purpose and role
in solving professional problems. Develop arguments and make decisions through search, collection
analysis and systematization.
5.Kysbiperriniri:CTanIapTTsl kOHE CTaHIApPTTBI €Mec JKarjaimapia memiM KaObuigay, onap YIIiH|
bkayankepininik. KociOu Minaerrepai TMiMai opblHIay, KOCiOHM jKoHE JKeKe JaMy YIIIH KaKeTTi aKnaparThl
i3necTipyai JKOHE naiaanany el Kysere aceIpy,|
KOMHCTCHL[I/H/II JOJIKEH YMETh: le/IHl/lMaTb peuIeHrs B CTAaHAAPTHBIX U HECTAHAAPTHBIX CUTYalUAX, HECTH 34|
HUX OTBETCTBEHHOCTD. OCyU.ICCTBJISITL TIOMCK W HCIIOJIb30BAaHUEC ]/lH(i)OpMaLI]/II/Ij HCO6XOHHMOﬁ JUT|
5(b¢eKTHBHOrO BBIMOIHEHUS MPOGECCHOHATBHBIX 3a/1a4, TPO(ECCHOHATBHOTO U JINYHOCTHOTO PA3BUTHSI.
Competences: To make decisions in standard and non-standard situations, to be responsible for them. To
search and use the information necessary for effective performance of professional tasks, professional and
personal development
6. Kyrinerinnotikenep:ITonJli OKy HOTHXKECIHIE CTYJEHTTEp HApbIKTa €pKiH OarJapiaHybl, 3 iCiHiH
MaKcaTTapblH aHBIKTail Oimyi jKoHE CTpaTerdschiH d3ipiei Oimyl, HaKTBI Tayap HapbIKTapbl Typaibl
aKnapaTThl Tayjail Oilyi JKOHE KOCIMOPBIHHBIH SKOHOMHUKAJBIK THIMAUIriH Garanmay omiciMeH aypbic
mremiM KaOpuimail Oimyi THiC. ©3 KpI3METIH YHBIMAACTHIPY, KaciOM MiHAETTEpAl OpbIHAAYIBIH THITIK
quicTepi MEH TOCIIIEPiH aHBIKTAY, OJAp/BIH THIMALIIrT MEH canachlH Garaiay. 0JKulaeMble pesysbTaTel B
pe3yabTaTe MU3Y4YCHHS AUCHUIUIMHBI CTYACHTBI INOJIKHBI CBO6OI[H0 OpHUEHTUPOBATLECS Ha PBIHKE, YMETh
OTPEIeIIATh LETN M pa3pabaThiBaTh CTPATETHIO COOCTBEHHOTO Jelia, yMETh aHAIH3UPOBATh HH(POPMAIUIO
O KOHKPETHBIX TOBAPHBIX PbIHKAX W INPUHUMATh BEPHBIC PEIICHHUA METOIOM OLECHKH IKOHOMHYECKOMU
3(1)(1)6KTHBHOCTH TIpEANIPUATHS. OpI‘aHI/BOBHBaTL COﬁCTBCHHyIO JCATENBHOCTD, OIPEACIIATE THIIOBBIC
METOJbI U CIOCOOBI BBIMOJHEHHS HpO('lJCCCl/lOHaJ'ILHLIX 3a7a4, OUCHUBATh UX 3¢)(1JBKTPIBHOCTL M Ka4eCTBO.
Expectedresults :As a result of studying the discipline, students should be able to freely navigate the
market, be able to define goals and develop a strategy of their own business, be able to analyze information
about specific product markets and make the right decisions by assessing the economic efficiency of the
enterprise. To organize own activity, to define standard methods and ways of performance of professional
tasks, to estimate their efficiency and quality

Vrerenosa K.A.,
9KOHOMHKA
FBUIBIMIAPBIHBIH
KaHIANJATHI,
YHHBEPCHTETIH KaybIMI.
npodeccopst

Vrerenona K.A., k.3.H.,
acco. npogeccop
YHHBEpCHTETa

Utegenova K. A.,
Candidate of Economics,
Associate Professor of the
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BIT KK/
BJ1 BK/
BD HSC

KE3206/
EP3206/
EE3206

Kacinopsia
9KOHOMUKACHI/
DKOHOMHUKA
MPeANpPHATHS/
Enterprise economy

emTuxan/
9K3aMeH/
exam

JKazbarma-
ayLI3IHa/l'lPICLMCHHO-
ycTHO/
written form-orally

1.IlpepexBusurrepi: CTaTUCTHKA, SKOHOMETPUKA,5KOHOMHUKA KKOHE OM3HEC Heriszepi.
IpepexBusutsr: CTaTHCTHKA, dKOHOMETpHKa, OCHOBBI OM3HECAa M dKOHOMHUKH.Prerequisites:
Statistics, econometrics, Basics of business and Economics.
2.ITocTpeKkBU3UTTEPI:OKIMIIUTIK MEHE[DKMEHT, MeMJIeKeTTIK MeKeMeNnepIiH 3aMaHayd
KYPBUIBIMBIL. Crparerusbik MEHEKMEHT
MOCTPEKBH3UTHL:  AJMHHHCTPATHBHBIH ~ MeHEKMEHT,  COBpEMEHHBIE  CTPYKTYpPhI
roCy/1apCTBEHHbIX YUPEKICHUH. CrpaTernuecKuiMeHePKMEHT /
postrekvizites:Administrative management, Modern structures of state institutions. Strategic
management

3. Ilonnin MakcaTbl:KoCiMOPBIHHBIH JKYMBIC iCTEYiHIH IIApyalIbUIbIK MEXaHH3MiH JKOHE
OHBIH KBI3METiHIH Kap)KbUIbIK HOTIKEIEPIH 3epTTey.

Iens mucrmnmmHbl: V3ydnTh X03sHCTBEHHBIH MeXaHH3M (QYHKIIMOHUPOBAHUS MPEIIPUITUSL
1 (MHAHCOBBIE PE3YJIbTAThI €0 JAESATEIbHOCTH.

/aim of the discipline:To study the economic mechanism of functioning of the enterprise and
financial results of its activity.
4. KepickamamMa3MyHbI: KacinopsIHiapyanislisIKoObeK TicipeTiHe.
KasakcranPecmy0nikacb?5KOHOMHKAChIHBIHAAMYCUIIATTaAMAChKSHEOHBIMEMIICKETTIKPETTEY .
OHIIipiCTIHIKOHOMUKAJIBIKKOHEAIEYMETTIK THIMILIIT. KocinopsIHHBIHHET 13T KaIIUTAIIBL.
IukizaT, MaTepHanIbIK >KOHE OThIH-DHEPTEeTUKAIBIK, pecypcTap. AlHaibiM Kanutansl. EHOex
pecypeTapsl. KocinOpbIHHBIH MHBECTULHSIIBIK JKOHE HHHOBALMSUIBIK casicaThl. TaObic xoHE
OHJIpic PpeHTa0 b Iiir . Kocinopsa Kap KbIChI
Kpartkoe copepxanue: Ilpennpustue kak oObEKT X03sicTBa. XapaKTEPUCTHKA pPA3BUTHUS
skoHOMUKH PecnyOnuku Kazaxcran u ee rocy1apCTBEHHOE peryinpoBaHie. DKOHOMUYECKas
1 conpanbHast 3pEKTUBHOCTD pou3BocTBa. OCHOBHOM KanuTal npeanpustis. ChpheBEle,
MaTepualibHble M TOIUIMBHO-3HEpreTHueckue pecypcebl. OOOpoTHbI KamuTan. TpynoBble
pecypebl. Omnatel Tpynaa. MHBeCTUIMOHHAs M HWHHOBALMOHHAS IIONUTUKA MPEINPUSITHSA.
Ipubbuth ¥ peHTabenbHOCTh mpou3BoAcTBAa. MDuHaHCHIpeanpusitus/shortcontent: The
enterprise as an object of economy. Characteristics of the economy of the Republic of
Kazakhstan and its state regulation.Economic and social efficiency of production. The share
capital of the company. Raw materials, material and fuel and energy resources. Working
capital. Labor. Salary. Investment and innovation policy of the enterprise. Profit and
profitability of production. Enterprise Finance

5.Ky3eiperriniri:CTanaapTTh )aHE CTAHAAPTTHI MEC XKaraaiiapaa uemim Kabbuiiay, onap yurH
xayankepurinik. Kocibu minaerTepai tniMi opeiHiay, KociOu jxKoHe jKeKe 1aMy YIIiH KaKeTTi aKnapaTThl
137eCTipy/i *KoHe MaigananyIbl JKy3ere achlpy.

KOMHCT@HHI/IH: JOJIKEH YMETh! HpI/IHl/IMaTB PpEUICHHA B CTAaHAAPTHBIX U HECTAHAAPTHBIX CUTYyalUsAX, HECTH
34 HUX OTBETCTBEHHOCTbD. OCyﬂleCTBHﬂTb TIOMCK M MCIIOJIb30BaHHE an)opMaLmn, H€06XOHI/IMOI‘/'I pitic:s

3¢ (HEKTUBHOTO BBINOIHEHHUS MPOPECCHOHAIBHBIX 33124, TPO(ECCHOHAIBHOTO U IMYHOCTHOTO Pa3BHTHSI.
Competences: To make decisions in standard and non-standard situations, to be responsible for them. To
search and use the information necessary for effective performance of professional tasks, professional and
personal development.
6. Kyrinerinnotikenep:IToHal OKy HOTHIXKECIHIE CTYJISHTTEp HapbIKTa epKiH OaraapiaHysl, €3 iCiHiH
MaKcaTTapblH aHBIKTal Oidyi )OHE CTpaTerwsChIH o3ipiel Oimyi, HaKTBl Tayap HapbIKTapbl Typasbl
aKmapaTThl Tanjai Oimyi jkoHE KOCIMOPBIHHBIH SKOHOMHKAJIBIK THIMIUIriH Oaramay omiciMeH aypbic
memimM kabpuiiail Oimyi Thic. ©3 KbI3METiH YHBIMIACTBIPY, KOCIOM MiHAETTEPAi OPBIHAAY/IBIH THITIK
S7IiCTepi MEH TACIIIepiH aHBIKTAY, OJNap/IbIH THIMLTIN MEH canacklH Oaranay. O)KujaeMble pe3ynbTaTel B
pesynbrate M3y4eHHWs JMCUMIUIMHBI CTYJIECHTBI JOJDKHBI CBOOOJIHO OPHEHTHPOBATHCS HA PHIHKE, YMETh
OnpeneaiaTh NEIN U pa3pa6aTLIBaTb CTpaTEeruro COOCTBEHHOTO Acna, yMETb aHaJIM3upoOBaTh I/IHCl)OpMa]_II/[lO
O KOHKPETHBIX TOBApHBIX PbIHKaX M NPUHUMATh BEPHbIE PEILICHHsS METOJOM OLCHKH 3KOHOMHYECKON
3¢)¢)BKTI/IBHOCTI/I TIPEANPUATHS. Opl"aHl/BOBLIBaTL COﬁCTBeHHle ACATEIbHOCTh, ONPEAC/IATH THIIOBBIE
METO/JIbI U CIoCOOBI BHIMTOJHEHUS npod)eccnonam)nmx 3ajJa4, OLICHUBATh UX 3(1)(1)6KTI/IBHOCTB W Ka4yeCTBO.
Expectedresults :As a result of studying the discipline, students should be able to freely navigate the
market, be able to define goals and develop a strategy of their own business, be able to analyze information
about specific product markets and make the right decisions by assessing the economic efficiency of the
enterprise. To organize own activity, to define standard methods and ways of performance of professional
tasks, to estimate their efficiency and quality.
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BIDKK/
BJ1 BK/
0S HSC

MzCT32
07/
MISA320
7/
MRSA32
07

MapkeTuHrTiK
3epTTeyNep KoHE
CUTYaLUSIIBIK
tasnaay/
MapKCTI/IHFOBLIC
HCCJICIOBAHUAH
CHUTYaLMOHHBIH
ananus/
Marketing research
and situational
analysis

emTuxan/
9K3aMeH/
exam

TECT

1.IlpepekBu3uTTepi: (MekTen Kypchl) KocimopbslH 9KOHOMHKACHI

2.IToctpexBusutrepi: MHTepHET MapkeTHHT, OdcekesecTik, 6ackapy LICIIiMIEpiH J3ipiey,
¢dupmans! 6ackapy

IIpepexBu3uT: OKOHOMUKA MPEANPUATUSL
MOCTpeKBH3UTHL: MHTepHer MapketuHr, Konkypenims, Pa3paboTka yrnpaBieHYECKHX
penrenuii, Ynpasnenue GpupMoii;

Postrekvizites: Internet marketing, Competition, development of managemendecisions,
company Management

3H9HH1H MaKCaThI: MapKeTPIHl"TiH TEOPUSIIBIK Heri3,uepi MEH YFBIMJBIK arlrapaTblH 3€PTTEY,
(bupManap MeH KOMIIAHUSIAPABIH KbI3METiH/Ie MAPKETHHT JIEMEHTTEPI MEH NPUHLUIITEPIH
KoJITaHy OOMBIHILA MPAKTHKAIIBIK AaFAbUIAPABI MEHIEPY;1elb IUCUUIUINHBL. | HU3y4CHHE
TEOPETUICCKUX OCHOB U TMIOHATHIHHOTO armaparta MapKEeTUHIra, OBJIAJACHUE IPAKTUICCKUMU
HaBBIKaMHU 110 NPUMEHEHHIO 3JIEMEHTOB M IPUHIMIIOB MAapKETHHIA B ACATCIIBHOCTH (bl/lpM u
kommnanwuii;aim of the discipline:: the study of the theoretical foundations and conceptual
apparatus of marketing, mastering practical skills in the application of elements and

principles of marketing in the activities of firms and companies

4. Kpickamnra Ma3MyHbI: MapKeTHHITIH MakcaTTapbl, QYHKIUSIAPbI, IPHHIUITEDI,
KaFruaapsl, Typiepi. MapKkeTHHITIK opTa (MakpoopTa, MUKPOOpTa). MapKeTHHITIK
3epTTeyiiep: TYCiHiri, ke3enaepi, OarpITTaphl. 3epTTey dAicTepi. 3epTTey Kypaniapbl.
AynuropusiMer Gaiinansicy opictepi. CaHIbIK KOHE camaibik 3epTTeyiep. TYThIHyIbLIap
PBIHOTIH capainay.OHJIipicTe naiiananyra apHaJFaH Tayapiap PbIHOTIH capaiay. / KpaTkoe
conepskanue:Lenu, GyHKUNY, IPUHIMITBL, BUABI MAPKETHHIa. MapKeTHHIOBas cpeja.
®daxTopsl Makpocpenbl (1emorpaduyecKue, PUPOIHbIE, SKOHOMUUECKHE , ITOJIUTHUKO-
[IPaBOBEIE, KYJIbTYPHBIE, TEXHOJIOTHIECKHE).

5.Ky3sIperTifiri:- yibIMIAaCTBIPY KYPBUIBIMBIH K00as1ay KaOijaeTi, Heri3ri MOTHBALHH,
JIMAEPCTBA U BIIACTHU IJIA PCLICHUA YIPABJICHYCCKUX 3azad.

competences:- the ability to design the organizational structure, to carry out the distribution
of powers and responsibilities on the basis of their delegation; - the ability to use the basic
theories of motivation, leadership and power to solve management problems.

6. Kyrinerinnotmkenep:backapy camaceiHma Oonamak MaMaHZApABIH TaHYbIHA BIKIAI
eTeTiH "MEHE/DKMEHT" MOHIHIH o/liCTeMeci MEH S/IiCTEMECiH MEHIepy, OKbITBIIATHIH MOHHIH
HETi3rl KaTeropuslapblH MeHrepy. TeopusuibIK OimiMAl NpakTuKaga KonijaHa Oily skoHe
oJTap/IbIH KociOM MIiHIETTep/i IIelryae MaHBI3BI MEH peliH TYCiHy. I3nmey, kuHay, Tammay
JKOHE JKyHeney apKpUIbl JIoJiesjiep jkacar, menrM KaObuimay. OxugaeMmble pe3ylbTaThl:
OBiazieTb METOAOJIOTHEH W METOJUKON IMCUMIUIMHBI «MEHEIDKMEHT», CHOCOOCTBYIOLIEH,
TTO3HAaHWIO 6yI[yHII/IMI/I cricmuaincraMm B obacTi ynpaBi€HHus, BJIaACTb OCHOBHBIMHU
KaTeropusamMun 1/13y11aeM0171 JHUCHHITJIMHBI. Ymerb TPAMCHATh TCOPETHYCCKUC 3HAHUA Ha
TIPAKTHUKE U IOHUMATh UX

HasHa4€HUE U POJIb B PEIICHUU npod)eccuor{am,m,lx 3aj1a4. BBIpaGaTBIBaTB APryMEHTBI U
TIpUHHUMATh PEIICHUS, ITOCPEACTBOM IIOHCKA, c6opa, aHaJln3a U CUCTEMaTHU3aIluH.
Expectedresults:To master the methodology and methodology of the discipline "management”,
contributing to the knowledge of future specialists in the field of management, to own the main
categories of the discipline. Be able to apply theoretical knowledge in practice and understand
their purpose and role in solving professional problems. Develop arguments and make
decisions through search, collection, analysis and systematization.

Cwmarynosa X.b.
D.F.MarucTpi,ara
OKBITYIIIBI
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BIT KK/
B KB/
BD CC

SB 4208
SU 4208
SM 4208

Crparerndeckuit
MapKeTHHT/
CTpaTerusiibiK
MapkeTHHr/Strategic
marketing

emTuxan/
9K3aMeH/
exam

TECT

1.ITpepexBuzutrep: Kacinkepmik

2.IlocTpekBU3UTTEP: MAPKETHHITIK JKOCTIApIay KOHE ayIuT

3.IloHHIH MakcaThl: KOCIMOPHIH KBI3METIH 0acKapy MpOLECiHIe CTPaTEeTHUIBIK
MapKETHHITIH pOJiH KepceTy, MapKEeTUHITIH aHAJIUTHKAIBIK AacleKTUIepiH
3epTTeyre, HapblkKKa OaFbITTaIFaH KACITOPBIHIBI JTAMBITY CTPATETHSACHIH d3ipiey
YIIiH MapKEeTHHITIK aKIapaTThl ally sKoHe TaJiay NPOIIECiHe BIKIAl eTy.

4.TToHHIH Ma3MYHBI: CTPaTETHsUIBIK MapKeTHHITIH MoHI. Kakerrinmikrepai tanmay
JoHe 0a3asbIK HapBIKTHI aHBIKTay.. KociMOpBIHHEIH OacekerecTiri MeH Gacexere
KaOineTTimirin tangay.. HapbIKTBIK CTpaTerusHsl KaJbIITacTepy. CTpaTerusibik
MapKeTUHITIH Makcarrapbl. CTpaTerdsulblk MAapKeTHHITIH  aHaJWTHUKAJbIK
OarbIThl. HaphIKTBIK ~ Oarmapiay — CTpPaTerwsACHIHBIH — TYCiHIr.CTpaTerusuibIK
MapKeTHHITIH  MOHL.CTpaTeruaiblK  JKOHE  ONEpaIlisIBIK  MAapKETUHITIH
OaitmaHpICBl. MapKeTHHITIK  3epTTeyliep KSHE  OJNapAblH  CTPATETHsUIBIK
MapKeTHUHITETi peJli. MapKeTHHITIK 3epTTeyiepliH OarbITTaphl, Typiepi KoHe
anicrepi. CTpaTerusublk MapKeTHHT Ke3eHepi

5.Ky3sIpeTTinikTep: a3ipJcHIeH OaFapiaMara coiikec aepoec 3epTTeyiep Kyprizy
KaOineTi; JKypri3uireH 3epTTey HOTIDKENICPIH FBUIBIMU €Cel, MakKaja HeMece
OasHmamMa TYpiHIE YCHIHY KaOileTi; FRUIBIMU 3epTTEyJIep XKYpridy jkoHe Ou3Hec-
mporecTepAi 6ackapy YIIiH CaHIBIK XKOHE CallalIbIK 9IicTep i maiiganany KaOineTi;
Om3Hec-TiporiecTepAi  Oackapy JKOHE OJapAblH THIMAUIriH Oaramay YUOIiH
AQHAJIMTUKAIIBIK MaTepHAIapbl JalbIHAY KaOiIeTi

6.Kyrinerin HoTWXKenep: MOHAI Wrepy HOTIKECIHAE CTYIEHT Oilyi Kepek: -
CrpaterusuiblKk MapKeTHHT IeHOepiHAeri KaKeTTUIIKTep i, On3HeC MYMKIHIIKTepi
MeH 0QCEeKENeCTIKTI Tajgay epeKIIeTiKTepi; - KoCIHOphIHAa HapbIKKa OaFbITTalFaH
JaMy CTPATETHSCHIH 93ipJey epeKIIeTiKTepi. OlTyi Kepek: - HapbIKTHIK >Kardaiabl
Oaranay; - MAapKETHHITIK 3€pTTeyJiep JKYprisy; - KOCIHOPBIHHBIH Oocekere
KaOineTTimrin Oaranay >KoHe OHBI apTTHIPY.
1.IIpepexBusutsr:IIpeqnpuHuMaTensCTBO

2.ITocTpexkBU3UTHI: MapKeTHHIOBOE IIAaHUPOBAHHE U ayIUT

3.Llenb AMCHMIUIMHEL MOKa3aTh POJIb CTPATETMYECKOTO MapKeTHHIa B IIpolecce
yIpaBJICHUS NeTETbHOCTHIO HpeIPHUSTHS, cozelictBre H3YYEHHIO
QHAIIMTUYECKUX AaCHEeKTOB MapKeTHHra, Tmpolecca IOJNy4YeHHs W aHauu3a
MapKeTHHroBOH HHGOPMAIMK Ui pa3pabOTKH OPHEHTHPOBAHHOI HAa PBIHOK
CTPaTeruy PasBUTHUS NPEITPHUATHS.

Cwmarynosa X.b.
D.F.MarucTpi,ara
OKBITYIIIBI

Cwmarynosa X.B.
9K.MarucTp,
CTapIInii MpenoaBaTenb

Smagulova Zh.B.
Master of economy,
senior lecturer




4.Copepxanre AUCHMIUIMHBLI: CYITHOCT CTPATETMYEsICKOTO MapKETHHIa. AHaIu3
noTpeOHOCTeH W ompeneneHue 0a30BOr0 pHIHKA.. AHANM3 KOHKYPEHIMH H

KOHKYPEHTOCIIOCOOHOCTH HpeIIPHUATHS. . DopmynupoBaHue PBIHOUHOI
ctpareruu.llenn cTpaTernueckoro MapKeTHHTa. AHAIUTHYECKas OpUEHTALUs
CTPaTErHYeCcKOro MapkeTtuHra.llonstue CTpaTeruu PBIHOYHOIT
opueHranuu. CymHocTh CTPaTEruuecKoro MapkeTHHra.B3aumocss3p

CTpaTe€TU4YCCKOIro U OICPAllMOHHOIO0 MAapKETHUHIa. MapKeTI/IHFOBLIe HCCIICOJOBaHUA
U UX pPOJIb B CTPATCTHUUCCKOM MApPKETUHIEC. HanpaBneHI/m, TUIIBI U MCTOJBI
MapKETUHT'OBBIX HCCHeHOBaHHﬁ. DTallbl CTPATErnICCKOro MapKEeTUHIa
5.KoMneTeHIun:; criocOOHOCTh IPOBOJIUTHh CaMOCTOSITENIHBIE HCCIAEHOBAaHHUS B
COOTBETCTBUU C pa3padOTaHHOW MPOrpaMMON;COCOOHOCTh  NPENCTABIAThH
PE3YIbTAThl NPOBEACHHOI'O HUCCICAOBAHUA B BUJAC HAYYHOI'O OTYETA, CTATbU WU
,HOKHaHa;CHOCO6HOCTB HCIIOJIb30BaTh KOJMYCCTBCHHBIC U KAUYCCTBCHHBLIC MCTO/IBI
JJIA PO-BECACHUS HaY4YHBIX I/ICCJ'IBZ[OBaHI/Iﬁ nu yrpaBJICHUA OusHec-
HpOI_IeCCElMI/I;CHOCO6HOCTL TOTOBUTH aHAJIUTUYCCKUE MaTCpUalibl IJId YIPaBJICHUA
Ou3HEC-TIpoLecCCaM 1 OLIEHKH UX 3((GEKTHBHOCTH

6.0xumaemMple  pe3ynbTaTel:B  pesynbrare OCBOEHHS AMCHUIUIMHBI CTYIEHT:
JOJDKEH 3HATh: - 0COOEHHOCTH aHalli3a MOTPeOHOCTEH, BO3MOKHOCTEH OM3HECa U
KOHKYPEHIIMH B paMKaX CTPaTern4ecKOro MapKeTHHIa; - 0OCOOCHHOCTH pa3paboTKu
OPUEHTHUPOBAaHHOM Ha PBIHOK CTpPAaTerMM pa3BUTHS Ha MPENNPUATUHU. OJDKEH
YMETh: - OLICHUBATH PBIHOYHYIO CUTYalUIO; - IPOBOAUTH
MapKETUHI'OBBICUCCIIENOBAHUS - OLICHUBATH KOHKypeHTOCHOCO6HOCTI:
OpeaAnpusaTrs U IOBBIIIATH €€.

1.Prerequisites:Entrepreneurship

2.Post-requirements:Marketing planning and audit

3.The purpose of the discipline: to show the role of strategic marketing in the
process of managing the activities of the enterprise, to promote the study of
analytical aspects of marketing, the process of obtaining and analyzing marketing
information for the development of a market-oriented strategy for the development
of the enterprise.

4. The content of the discipline: The essence of strategic marketing. Needs analysis
and definition of the underlying market.. Analysis of competition and
competitiveness of the enterprise.. Formulation of a market strategy. Strategic
marketing goals. Analytical orientation of strategic marketing.The concept of a
market orientation strategy.The essence of strategic marketing.The relationship
between strategic and operational marketing. Marketing research and its role in
strategic marketing. Directions, types and methods of marketing research. Stages
of strategic marketing

5.Competencies: the ability to conduct independent research in accordance with the
developed program; the ability to present the results of the research in the form of a
scientific report, article or report; the ability to use quantitative and qualitative
methods for conducting scientific research and managing business processes; the
ability to prepare analytical materials for managing business processes and
evaluating their effectiveness

6.Expected results: As a result of mastering the discipline, the student: should
know: - features of the analysis of needs, business opportunities and competition in
the framework of strategic marketing; - features of the development of a market-
oriented development strategy at the enterprise. must be able to: - assess the market
situation; - conduct marketing research; - assess the competitiveness of the
enterprise and improve it.
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1.IpepexBusutrep: KocimopblH 5KOHOMHKACH

2.ITocTpeKBU3UTTEP: KBI3MET KOPCETY MApKETHHI

3.JloHHIH  MakcaThl:  OakamaBpiapibl — HApBIKTHIK  INAPYaNIBUIBIK  JKaFJaibIHAA
KOCIMOPBIHAAPABIH EPCIEKTUBAIBIK MApKETHHITIK KBI3METIHIH OpTYpJi acleKTiliepiH
KO3FaUTBIH CTPATErUsUIbIK KOHE TAKTHKANBIK (JKeen) IienriMaepai o3 OeTiHie Kadbuiayra
JaiiblHIAy; MAapKeTHHITI 0OacKapy IIpOLECiH TyCiHy IIeHOepiHge KOCIMOPBIHHBIH
MapKETHHITIK TaJllay IPUHIUITEPI MEH 9iCTEPiH MEHIepy.

4.IToHHIH Ma3MYHBI: MapKETHHI IIBIFBIHIAPBIHBIH CHIATHI MEH JKiKTenyi. MapKeTHHITIK
KBI3METTIH MaKCcaTThl KepceTKimTepi. OHIMII OHAIPY XOHE caTy THIMAINriH Tanmay. Caty
JKOCTIApbIHBIH OPBIHAAIYbIH JKOHE OHbIH Naiinara ocepin Tampay. LbrbslHmapas Tannay-
mbFapy-naiza. [IbFbIHCBI3ABIK KOPCETKILITEP] KIHE 0JIapIbIH

MapKeTHHrTe Koaany. Cayaafarsl MapKETHHITIK ImemimMaepai tanaay. IIpoMoakuusiiap g
THiMainiri. bara jkoHe TapaTy cajachIHAArbl MAapKETHHITIK IISHIiMAEpIi IKOHOMHUKAJBIK
Oaranay. IllexTi ImbIFbIHAAp OOMBIHIIA KaIbKYJALMSHBI KOJIAHA OTHIPBIIN, arbIMIAFbl
MapKeTHHITIK IIeHMICpIiH HSKOHOMHKAJBIK THIMIUIriH  Oaramay. KimeHtrepain
KipicTiiirid tangay. ¥3aK Mep3iMai MapKeTUHITIK LICMIiMACPAiH THIMIITIriH Oarasay.
5.Kyssiperrep: moH 0acKapyIIbUIBIK MICHIiMAep KaObuAay YINIH KaXeTTi MapKETHHITIK
Taugay CalachlHAAFB KY3bIPETTEpAi KaJbIITACTBIPYFa OaFBITTAIFaH: KOPIIOPATHBTIK
CTpaTerusiHbl, YHBIMIBIK JaMy KoHE e3repictep OaraapiaMaiapblH d3ipiey *KOHE Oapibl
iCKe achIpyIbl KaMTaMachl3 €Ty KaOineTi; MHBECTHUMSUIBIK LICHIIMICPAI MapKETHHITIK
Heri3zey JaFIbUIapblH MEHIepy.

6.KyTinerin HoTmKesep: Oiny: YHBIMHBIH (KOCIMOPBIHHBIH) MpobieMatapsid CTpaTerHsuibiK
Talfay OKOHE ONapibl LICNIy[iH OHTAilJIbl HYCKaJapblH TaH#ay.Olly:  yilbIMHBIH
(KOCIIIOPBIHHBIH) TAaKTHKAChl MEH CTPATETHSCHIH d3ipiey, OJIap/blH OHTaIbLIBIFBIH OOIKay
xoHe Oaranmay. Kommepuus, Mapkerunr, Jloructuka, »xXapHamMa HEMece TayapTaHy
caJlaJlapblH/Ia XOCMapJiay XoHe IIelIM KaObU1Iay; oJap/blH THIM/IIriH Oaraiay.
1.ITpepexBU3UTHI: DKOHOMHUKA MPEATIPHSATHS

2.IlocTpexBu3nuThl:MapKeTHHT B cepe yciayr

3.lenp  AMCUMIUIMHBLIIOATOTOBKA  OakajdaBpOB K  CAMOCTOSITEIIBHOMY — HPUHSATHIO
CTpATerHYecKUX W TAKTUYECKHUX (ONMEpaTHBHBIX) PELICHHH, 3aTPardBAlOLIMX pPa3lIMYHbIC
ACIIeKThl TEPCIEKTHBHOW MAapKETHHIOBOW [ESATEIbHOCTH MHPEANPUSTHII B  PHIHOYHBIX
YCIOBHSIX XO3SHCTBOBAHMS; OBJIA/ICHAC MPUHIUIIAMH U METOAMH MapKETHHIOBOTO aHAIIM3a
MPEATIPUSATHEM B pAMKaX ITOHUMAHHU TIPOLECca YIIPABJICHHS MAPKETHHTOM.

4.ConepxaHue TUCHMIUIMHBL XapakTep M KiaccH(UKaLUs 3aTpaT Ha MapKeTHHT. lleneBbie
[0Ka3aTeINMapKETHHTOBO! JIeATeNbHOCTU. AHaMN3 3()(EKTHUBHOCTH MPOM3BOJCTBA U MPOJAXK

POYKTOB. AHANMU3BbLIMOMHEHNS MilaHa NPOAaX M ero BMUSIHWUA Ha Npudbinb.AHanu3
3aTpatbl-BbINyCK-NpubLINL. MeTpukn 6e3yBbITO4HOCTM 1 UX

MCMONb30BaHWE B MapKeTUHre.AHanu3 MapKeTUHrOBbIX peLleHnii B TOProBsre.
OpheKTUBHOCTb MPOMOAKLMA. DKOHOMMYECKAs! OLeHKa MApPKETUMHIOBbLIX PELUEeHW B
obnactn LeHoobpasoBaHus npacnpegenenus.OueHka 3KOHOMMUYECKOW
3(PPEKTUBHOCTM  TEKYLUMX  MapPKETUHIOBbIX  PELEHUid  CUCMONb30BaHUEM
KanbKynaumMmn no npeaenbHbIM n3aepxkam.AHanua npubbINbHOCTM KNMeHToB.OueHka
3(PPEKTUBHOCTM AONFOCPOYHBIX MAPKETUHIOBbIX PELLEHWA.

5.KomneTeHyun: Jucuumirta HareneHa Ha (OPMHPOBAHHE KOMIICTCHIMH B 00JIacTH

MapKEeTHHIOBOrO aHau3a, HEOOXOAMMBIX ISl MPHHATHS YIPAaBICHYCCKHX —DEIICHHUIA:
CriocoOHOCTh pa3pabaThiBaTh KOPIIOPATHBHYIO CTPATETHIO, POrPaMMbI OpPraHU3alHOHHOTO
pasBuTHS W M3MEHEHMH W o0ecreuWBaTh WX pealn3anuio; Biagerp HaBblkamMu
MapKETHHIOBOr0 000CHOBAHMSI HHBECTHIIHOHHBIX PELICHHIA.

6.0xunaemMple  pe3yibTaThl:3HATH:CTpATErHYeCKUil  aHaiM3  1po0JeM  OpraHH3alu
(npeanpusATH) W BBHIOOP ONTHMAIBHBIX BapHAHTOB HX pPEIICHHUs.yMeTh:Pa3pabarpiBaTh
TaKTUKA M CTPATErHd OpraHu3aiuu (IPeImpHsTHs), MPOrHO3MPOBATH M OLEHUBATH HX
OINTUMAJBHOCTh. [lIaHMPOBAaTh M NPUHMMATh pPEIICHHWS B OOJAaCTH KOMMEPLHH, WA
MapKeTHHIa, WM JIOTUCTHKH, WIM pEKJIambl, WM TOBApOBEACHMS; OLECHHBATh HX
9 HEKTHBHOCTB.

Kynrtanosa H.B.,
SKOHOMHKA
FBUTBIMIAPBIHBIH
MAarucTpi, ara OKbITYILbI

Kynranosa H.b., maructp
HKOHOMHYECKHX HayK,
c‘rapmnﬁ TIperoiaBaTeb

Kultanova N.B., Master
of Economics, Senior
Lecturer




1.Prerequisites: The economy of the enterprise

2.Post-requirements:Marketing in the service sector

3. The purpose of the discipline: preparation of bachelors for independent adoption
of strategic and tactical (operational) decisions affecting various aspects of
promising marketing activities of enterprises in market conditions of management;
mastering the principles and methods of marketing analysis by an enterprise within
the framework of understanding the marketing management process.

4. The content of the discipline: The nature and classification of marketing costs.
Target indicators of marketing activities. Analysis of the efficiency of production
and sales of products. Analysis of the implementation of the sales plan and its
impact on profit. Cost-output-profit analysis. Break-even metrics and their

use in marketing. Analysis of marketing decisions in trade. The effectiveness of
promotions. Economic evaluation of marketing solutions in the field of pricing and
distribution. Evaluation of the economic efficiency of current marketing solutions
using marginal cost calculation. Customer profitability analysis. Evaluation of the
effectiveness of long-term marketing solutions.

5. Competencies: The discipline is aimed at the formation of competencies in the
field of marketing analysis necessary for managerial decision-making: The ability
to develop a corporate strategy, organizational development and change programs
and ensure their implementation; Possess the skills of marketing justification of
investment decisions.

6. Expected results:know: Strategic analysis of the problems of the organization
(enterprise) and the choice of optimal solutions.be able to: Develop tactics and
strategies of the organization (enterprise), predict and evaluate their optimality.
Plan and make decisions in the field of commerce, or marketing, or logistics, or
advertising, or commodity science; evaluate their effectiveness.

M6

Bell KK

I/ KB/
MSCC

MPA4302
MPA4302

MapkeTnarTi
JKOCIIApIIay KoHe
ayaut/
MapkeTtunrosoe
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1.IIpepeKkBU3UTTEP: SIKOHOMUKAIBIK TaJIay

2.IToctpexBuzutrep: B2B MapkeTHHri

3.IToHHIH MakcaThl: JKOHOMHUKAHBIH OpTYpJi cajajapblHAa MAapKEeTHHITI
JKocrapyiay MeH 0OacKapyAblH FbUIBIMBI MEH IPAaKTHKACBIHBIH 3aMaHayH
JKETICTIKTepi Typasbl OiNiMAI KAJIBIITACTBIPY, KOCIMOPBIHAA MapKETHHITIH THIMJI
ayauTi MeH 0acKapyblH KaMTaMmachl3 €TETiH 3aMaHayd SAICTep.i, Kypaigap MeH
HBICAHAAP/BI HTePY.

4 TToHHIH Ma3MyHBI: MapKETHHITIK jkocriapiay TyKbIpbIMaMachl, OHbIH Ma3MYHBI
JKOHE HET13T1 dJieMeHTTepi. MapKeTHHT XKyieciHAeri HapbIKTHI KaH-)KaKThI 3€PTTEY
JlaMy CTpaTerHsChIH d3ipiey. ¥ilbIM HapBIFbIH CTPATETHSUIBIK Oackapy OapbIChIHIA
CBIPTKBI JKOHE IIIKI Tanaay.

5. Ky3biperTepi: yHbIMIapAblH onepauusiblK (OHIIPICTIK) KbI3METIH Oackapyna
menriMaep KaObUimay oicTepiH MeEHrepy, akTHUBTepAi Oaranay, aiHaIbIM
KamuTalblH 0ackapy, WHBECTHUIMSUIBIK IIeNliMAep KaObuaay, KapXKbUIAaHABIPY
OolibIHIIA mIemimMaep Kabbuiiay, TUBHACHITIK cascaT MEH KaluTall KYPbUIBIMBIH
KaJBIITACTHIPY VIIIH, OHBIH imIiHAe JkahaHAaHy KarmalblHAA — QJIEMJIK
HapbIKTap/JaFbl OmNepalusiapra OaillaHbICTBl LIemIiMAep Kabbuiay KesiHge
Kap>KbUIBIK MEHEKMEHTTIH HET13Ti 9[IICTepiH KOJIaHy

6.Kyrinerin HoTmkenep: OlTy: MapKeTHHITIK JKOCHapiayiga LICHIiM KaObuiiay
anictepi Oumy: sxocnapnay IieHOepiHae IIelIiM HYCKaJapblH d3ipiiey HelliK eTy:
MapKETHHITIK HIeMiMAepAl TaHIay SAicTepi

Cwmarynosa X.B.
O.F.MarucTpi,ara
OKBITYIIbI

Cwmarynosa X.b.
3K.Marucrp,
CTapIIHii penojaBaTeb

Smagulova Zh.B.
Master of economy,
senior lecturer




1.IIpepexBU3NTHI: DKOHOMUYECKUIT aHATIN3

2.IToctpexBusuts: B2BMapkeTusr

3.lens nmucuumuimabl: PopMHpPOBaHHE 3HAHUI O COBPEMEHHBIX JOCTHKCHHUSX
HayKH W TIPAaKTHKU IIJTAaHUPOBAHUS W YNPABIEHHS MapKETHMHTOM B Pa3HBIX
00acTsX SKOHOMHKH, OCBOGHHE COBPEMEHHBIX METOJI0B, HHCTPYMEHTOB U (opM,
obecneunBaronx d3(GEKTUBHBIA ayAUT W YIpaBIEHHE MAapKeTHHIOM Ha
NIPEINPUATUH.

4.Copepxanue nucnuiuinHbl: KoHIenmus MapKeTHHTOBOTO IJIAHUPOBAHUS, €€
COJIep’KaHHE U OCHOBHbIE 3JeMeHTH. KoMIiekcHoe wuccienoBaHHE pPHIHKA B
cucteMe MapkeTHHra PaspaboTka crpaTeruu pa3BUTHSA.BHEIIHUI W BHYTpeHHHH
aHAJIN3 B XOJI€ CTPATETMIECKOro yIPaBIEHUS] PHIHKOM OPraHH3aIHN.
5.KomneTreHnuun:pIageHne METOJaMH TPHHATUS pEIICHHH B  YNpaBIeHUU
OIIEPAllMOHHON  (TIPOM3BOJCTBEHHOI) AEATENBPHOCTHIO  OpTaHM3alUilyMEeHHEM
MIPUMEHSTh OCHOBHBIE METO/IbI (PHAHCOBOT'O MEHEIDKMEHTA JUISl OLIEHKH aKTHBOB,
YIpaBIeHUs] OOOPOTHBIM KAllUTAJIOM, IPUHATHS WHBECTHULIHOHHBIX pPEIICHHUH,
peuieHnid 1Mo (QUHAHCHPOBAHWIO, (OPMHUPOBAHUIO AWBHICHIHONH MONUTHKH U
CTPYKTYpBl KalUTalla, B TOM YHCIC, TPH TNPHHATUH DEIICHUH, CBI3aHHBIX C
oIepanysMU Ha MHPOBBIX PBIHKAX B YCIOBHSIX ITI00ANH3aUH

6.0xugaemMble pe3ynbTaThl:3HATh: METOMAB! IPUHATHS PENICHHH B MApKETHHTOBOM
IUTHUPOBAaHMM  YMeTb: pa3pabaTblBaTh BapUaHTBl pENICHMH B  paMKax
IUIaHUpoBaHKs Brajners: MeTogaMu BeIOOpa BapHaHTa MapKETHHIOBBIX PEIICHUH

1.Prerequisites:Economic analysis

2.Post-requirements:B2B Marketing

3. The purpose of the discipline: The formation of knowledge about modern
achievements of science and practice of marketing planning and management in
various fields of economics, the development of modern methods, tools and forms
that ensure effective audit and marketing management at the enterprise.

4. Content of the discipline: The concept of marketing planning, its content and
main elements. The essence and content of the marketing activity of the company
The essence and content of the marketing activity of the company The essence and
content of the marketing activity of the company Marketing information and
marketing research Marketing information and marketing research Marketing
information and marketing research Marketing planning and organization of
marketing Comprehensive market research in the marketing system
Comprehensive market research in the marketing system Comprehensive market
research in the marketing system

5.Competencies: knowledge of decision-making methods in the management of
operational (production) activities of organizations, the ability to apply the basic
methods of financial management for asset valuation, working capital
management, investment decisions, financing decisions, the formation of dividend
policy and capital structure, including when making decisions related to operations
on world markets in the conditions of globalization

6.Expected results: To know: methods of decision-making in marketing planning
To be able to: develop options for solutions within the framework of planning To
own: methods of choosing a variant of marketing solutions
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M BII TK/ IM2204/ MuHoBanusanelk | 5 2 3 eMTuxas/ Tect 1.TIpepexusuri: busHec Heriznepi, MeHeKMEHT Mycaesa I'.11.
5 BJ1 KB/ IM2204/ MEHEKMEHT/ 3K3aMeH/ Z.HOCTPEKBHSHTiZ Kscinopbm‘ CTpaTerusAChl, OHEPKICII SKOHOMHUKACHI ] o . 3.F.MaTUCTpi,ara
BD CC IM2204 HHOBALMSITBIK exam 3.IIoHHIH  MakcaThl: Kecmopbp—l OKOHOMUKA/IAF bl 690e1_<ere KaOUICTTINIrHIH  YITTBIK Mozerin OKBITYILIET
MCHEIKMEHT/ KaJIbITACTHIPYAbIH Iapamerpiepi 3eprrenesi. CoHbiMeH Oipre, YITTBIK DKOHOMHKAIBIK SKYHEICPIiH
A N FaJaMJIbIK Oocekere KabiIeTTiiri MoceneciHiH TeOpHsIIBIK KO3KapacTapbl KapacThIpasiabl.
Innovation . iniori : : et Mycaesa I'.1.
4 KplIcKala Ma3MyHbI: OHAIPICTIK LUK, OHBIH YKOHOMHUKAJIBIK MOHI. KocimopbIHHBIH ©HIIPICTIK KYPBUIBIMBI
management JKOHE OHBI JKETUIIIpY KoJmapbl OHIIpicTi KOFaMIBIK YHBIMAACTBIPY (hopManapbl KocimOpbIHHBIH KOMEKIIi SK.Marucrp,
JKOHE KBI3MET KepceTylli eHaipicTepin yiibiMaacTeipy KemikTik LIapyallbUIBIKTEl  YHBIMIACTBIPY CTapLIMi
Kocnapnayapl yiibiMaacTsipy npoueci KacinopblHHBIH OM3HEC-KOCHapBL. MperoaBaTellb
5.Kyseiperriniri:  Famamablk ~ Gocexere  KaOineTrimikti  OGaramay — TYPFBICBIHAH  KOCIMOPBIHHBIH
MAaKpOPKOHOMHKAJIBIK KETICTIKTEPiH Tanjay )KoHe jKeTinaipyre yipereni. Mysaeva G.|

6.Kyrinerin HoTike: Bonamak MaMaHKACIMOPBIHIAPABIH THIMJI JaMy KOJJIapbiH Taly jkKoHe Herizneil Oinyi,
HOTIDKECIHJIe OHIIPIC KbI3MeTiHe eHOeK, MaTepHaIbIK JKOHE KapiKbIIBIK PecypcTap/bl 0acKapybl *KOHE TOIbIK
naiananysl Kaxer.

1.IIpepexBusutbi: OcHOBBI Ou3HEca, MEHEIKMEHT

Z.HOCTpeKBI/BHTB]Z C’l‘paTC]‘MS{ TIpEATNIpUsATHS, npOMB]LLU'ICHHaﬂ OKOHOMHUKa

3.Lenn JUCLUTUTHHBL: Wzyuarorcst napameTpsl dhopmuposanus HaI[HOHATbHOU MOJIeNu
KOHKypeHTOCHOCOﬁHOCTH TIpEATNIpUATHS. B 10 xe BpEMs pacCMaTpUBAIOTCS TEOPETHYECKHUE IOAXOJBI K
npobieme r106anbHOH KOHKYPEHTOCIIOCOOHOCTH HALMOHAIBHBIX 9KOHOMHUYECKHX CHCTEM.

4.KpaTK06 COZICpIKaHHE: npOI/BBOHCTBCHHHﬁ OHKIJ, €ro S5KOHOMHYECKas CYIIHOCTb. npOMBBO}Z{CTBCHHaH
CTPYKTYpa NpEANPUATHSA U IIYTH €r0 COBEPUICHCTBOBAHUA (DoprI OﬁmCCTBCHHOﬁ OpraHu3aluu NMpoU3BOJICTBA
Opranusanys JOYepPHUX M CEPBHCHBIX MPEANPUATHII npeanpustis OpraHus3aiys TPaHCIOPTHOW OpraHU3alul
OpFaHH3aL[HSI TJIAaHUPOBaHUA Busnec-mnan TIpEATIpUATHSA.

5.Komnerentnocts: C TOukM 3peHMs 17100anbHOI OLEHKHM KOHKYPEHTOCIOCOOHOCTH, OH YUMT NpEINpHATHE
AHAJIM3UPOBATH U yIy4YlIaTh MAKPOSKOHOMHUYECKHUE TOCTHIKECHHUS.

6.0xkunaembie pesyabrathl: Haiit u o6ocHoBath myTn 3¢(ekTHBHOTO pa3BuTHA OyAyIINX HPEANpPUSTHH, B
pe3yapTaTte 4ero um HCOGXO]I[I/IMO YHpaBJIATE W HCIOJB30BaTh TPYHAOBBIC, MAaTCPHAIBHBIC W Q)HHaHCOBbIC
pPecypchl B IPOU3BOICTBE.

1. Required: Basics of Business, Management

2.Postrequest:

3.The purpose of the discipline: Parameters of the formation of the national model of competitiveness of the
enterprise are studied. At the same time, theoretical approaches to the problem of global competitiveness of
national

economic systems are considered.

4.Brief content: he production cycle, its economic essence. Production structure of the enterprise and ways of
its improvement forms of social organization of production Organization of subsidiaries and service enterprises
of the enterprise Organization of the transport organization Organization of planning Business plan of the
enterprise.

5.Competence: From the standpoint of global competitiveness assessment, it teaches the enterprise to analyze
and improve macroeconomic achievements.

6.Expected results: Find and justify the ways of effective development of the future enterprises, as a result of
which they need to managing and utilizing

labor, material and financial resources in production.

Master of economy,
senior lecturer
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kaz0arua-
aybI3IIa/IHChMe
HHO-
yCTHO/Written
form-orally

1.ITpepexBu3uti: MakpoIKOHOMHUKA

2.IloctpexBusuti: KocimopbiH cTpaTerusicst

3.MakcaTbl: DKOHOMHUKAHbBIH OapJiblK callalapbIHBIH KOCIMOPBIHIAPHIHAA JKOHE OHBIH
JeHreiiHAe  ICTeWTIH  MEHeIKepiiep  Heri3ri  eHXIpicTI  JKoHe  OHIIPICTIK
MHQPaKYPBUTBIMIBI YHBIMAACTEIPY, JKOCTIapiay Karujanapsl OoibIHIIA
MEHEIDKMEHTTIH (QyHKIHSACH MEH KaFuAalapblH OKYIBIH HETi3iHAe TepeH TEOPHSUIBIK
OimimMi GOTYBI KaXKeT.

4 Kpickama ma3MyHbL: KocimopbIHIarel MEHE/DKMEHT JICHTeHi HaphIK JKaFJaaiblHIa
OHBIH Oacekere KaOiNeTTUIIrH aHbIKTaH bl

JKyMbICc yaKpITBIH THIM/I HaliAaigaHy YIIiH WHHOBALUSUIBIK TEXHOJIOTHSIAPIBI CHI13Y.
Taiim-/Ipaiip omictemeci. Life MeHemXMEHT X oHE 6MIpIIK Makcarrap. YakKbITThI
Oackapy KyInusjiaphl.

5.Kyzbiperriniri: HapbIKTBIK KaThIHACTApABIH TEPEHACYI MEH JaMyBIHBIH Ka3ipri
JKaFaibl OHAIPICTI YHBIMAACTBIPY MEH OacKapyIblH TEOPHSUIBIK OULTIM alxy MeH
TOKIPUOEIIK JaFIbUIapbIH UTepy KKSTTUIINH TYBIHIATa/IbL.

6.KyTinerin HoTmke: TaltM-MEHEDKMEHT YKaiIIbl OMJIaHBII, YAKBITTHI Oaranay bl JKoHE
0ip MHHYT OOJICHIH yaKbITTH O0CKA )KOFANTHAYIbl YHPEHY KaXKeT.

1.IIpepexBu3uTH: MaKpOIKOHOMHKA

2.IoctpexBuzuthl: CTparerus NpeanpusITUs

3.lHens: MeHemxkepsl, padoTaronIie Ha NPEANPUATHAX BCEX YPOBHEH SKOHOMUKU W Ha
UX YpOBHE, ITOJDKHBI 00JIamaTh TIIyOOKMMH TEOPETHYECKHMMH 3HAHWSIMH Ha OCHOBE
NPUHLUIIOB W TPHWHIWIIOB YIpPABISHWS W OPraHM3aldd  IPOU3BOACTBEHHO-
MPOHM3BOJCTBEHHOM MHDpacTpykTyphl.4.KpaTkoe conepkanue: YpPOBEHb YIPaBICHUS
Ha TIPEINPHATHU OIPEAeNsieT ero KOHKYPEHTOCHOCOOHOCTH Ha pbIHKe. BHexpenue
MHHOBAIIMOHHBIX TEXHOIOTHH st 3(h()eKTHBHOTO MCHONB30BaHUS PabOUero BpeMEHH.
Merton Bpemenu-/lpeii¢. Life MeHeIKMEHT U KU3HEHHBIE 1eNd. TallHBI yIpaBIeHUS
BpPEMEHEM.

5.Kommerenimn: HeiHemHee coCTOSHHE Pa3BUTHS PHIHOYHBIX OTHOIICHHH TpeOyeT
HNPUOOPETEHHUs] TEOPETHYECKUX 3HAHMI M MPAKTHYECKHX HABBIKOB B OpraHM3allMU U
YIPaBJIEHHS IPOH3BOICTBOM.

6.0xunaemple pesynbratel:[lymas o0 ympaBIeHHWM BpEeMEHEM, IPHILIO BpEMs
OLICHUTD ¥ HE TIOTEPSATh BPEMs BIIyCTYIO.

1.Prerequisites: Macroeconomics

2.Postrequest: The strategy of the enterprise

3. Objective: Managers working at enterprises of all levels of the economy and at their
level should have in-depth theoretical knowledge on the basis of principles and
principles of management and organization of industrial and production
infrastructure.4. Brief content: The level of management at an enterprise determines its
competitiveness in the market. Introduction of innovative technologies for effective
use of working time. Time method-Drift. Life management and life goals. Secrets of
time management. Competencies: The current state of development of market relations
requires the acquisitionof theoretical knowledge and practical skills in the organization
and management of production. Expected results: Thinking about time management,
it's time to evaluate and not waste time.

Mycaesa I".1.
9.F.MarucTpi,ara
OKBITYIIBI

Mycaesa I".1.
9K.MarucTp,
CTapLIMi
IperojaBaTeNb

Mysaeva G.1
Master of economy,
senior lecturer
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1.IpepexBusuti: Ilepconanasl O6ackapy, MeHEIKMEHTTIH TEOPUACHI MEH diicteMeci. OHaipicTi
YHBIMIACTHIPY.

2.IMoctpexBu3urti: FpuIbIMU-3epTTEY KYMBICHI, MATHCTPIIK K002

3.Maxcatel: :Kembacuipiiblk  JkoHE JKayamnkepiuinik —OOWbIHINA HEri3ri TYCiHIKTepMeH
MardCTpaHTTap[bl TAaHBICTBIPY, OJApPABIH OWITIK apachIHAAFbl EPKIICHIKTEPMEH, aJaTblH
OpBIHJApBI TypAJIbI aKmIapar oepy..

4.Kpickama Ma3MyHbI:KenGacbuibIK jKoHe HKOFapFbl THIMIUTIK: KaIIbl THIIOJOTHSIIAPHI JKOHE
Heri3ri Ma3MyHbl.. KemoacblIbIKTBIH KAkl THIIONOTHACH.. KemobacIIbUIbIK TeOpHsIapbl KIHE
Oemennik  ¢dopmanapel.KemoOacmbHEIH ~ ic  XKYpridy OaFbITTapbl JKOHE  OpPBIHJANTHIH
¢dyuxuwmsiapsl.. backapy sxone Omnmik.busik Typiepiuiy Herisrinepi. @opManbabl KOHE IIBIHANBI
ounik. backapy jkoHe JMAEpNiK 9JeyMeTTiK (eHoMeH periHae. KembaciiblHBIH KacHETTEi.
Backapynein Herisri kepMertepi. JIugepmikTiH Herisri Teopuscsl..backapymibIHBIH < KociOu
HETi3ri KaCHeTTepiH Tanziay.

5.Kyssipertiiri: Ken6acuibiHbH TEOPHSUIBIK JKOHE TOKIpOUENiK HerizaepiH MmeHrepy; backapy
TEOPHSCHl MEH ToXipuOeciHge KoIOaCIIBIHBIH IIENIeTiH MocelelepiHiH, KaObUIIaHAThIH
0ackapylibUIBIK  IICHIIMIEPAIH  camachlHa — KOMBUIATBIH — TalalTapibl,  0acKapyIIbUIBIK
HIenriMAepAiH canackl MeH THIMILUIMH KOTepy Mocenenaepi OONbIHINA NaFIbUIapbIH JKETUIIIpY.
YiibIMIapbIHBIH KbI3METI 0acKapyga CTpPaTerHsuUIbIK, TAaKTHKAIBIK JKOHE JKEAed IIemimaep
KaObUIIay OIiCTepiH MEHIepY,JKeKe JKOHE KOCiOM ©3iH-031 OaMbITyFa YMTBLULY, OJIEYMETTIK
MaHbI3bl Oap Mocenmenepni Taigay ;Kas3ipri KOFaM MeH JKOHOMHKAIBIK OLTIMIl JaMBITydaFbl
aKrapar I1eH aK[apaTThIK TeXHOJIOTHSUIAPBIH POl MEH MaHBI3bIH TYCIHY

6.Kyrinerin  motmke: JKeke koHe JKeke — TyIFalapra  ocep  eTYOIH  3aMaHayH
TEXHOJOTHSUIAPBIYHBIMIAFEl  TONTBIK ~ MIHE3-KYJIBIK;  AzaM  OackapyAblH  3aMaHayd
KypaJllapslHpecypcTapMes;  ICKepulik  KapbhIM-KaThIHAC JaffblIapbl; ICKepiiKk MaHCAIThI
JKOcTIapiay dJicTepi.

1.IlpepexBusut: YmpasjieHHE NEPCOHANIOM, TEOPHS M METOJIMKAa MEHeKMeHTa. OpraHusanus
[POHM3BOJICTBA.

2. IToCTpeKBU3UT: HAYYHO-HCCIIEI0BATENbCKAS Pa00Ta, MATUCTEPCKHUI IIPOEKT

3. menb: O3HAKOMHTb MAaruCTPaHTOB C OCHOBHBIMM IMOHSTHSAMH 110 JIMAEPCTBY H
OTBETCTBEHHOCTH, JaTh HH(OPMALMIO O MECTax, I/ OHH 3aHMMAIOT, C Y4ETOM HX BBICOKOTO

YPOBHSL..

4. KpaTkoe copeprkaHie: THIEPCTBO U BBICOKas 3((PEKTUBHOCTh: OOIINE THIOIOTHH U OCHOBHOE
conepxanue..O0mas THIOJIOTHS maepcrsa.. Teopun JIHIEPCTBA u (hopmbr
aBropurera..Hanpasnenus JIEIIONPOU3BO/ICTBA u BBITIOJTHSACMbIE byHKINH

pyKoBoauTeNs..YpaBneHue U BiacTs.OcHOBHbIe BHAbI BilacTH. DopmanbHas M MOANUHHAS
BJIACTh. YTpaBI€HNE M JIMAEPCTBO KakK conuanbHbIA (eHomeH. KadectBa munepa. .OcHOBHBIE
¢dynkuun ynpasnenus. OCHOBHasi TEOpHs JIMAEPCTBA..AHAJIN3 OCHOBHBIX MPO(eCccCHOHATbHBIX
KauecTB YIPaBJICHIA.

5. KoMIIeTEeHTHOCTB: OBJAJICHNE TEOPETHYECKUMH U TPAKTHYECKHMMH OCHOBAMH PYKOBOJHTENS;
COBEPIIECHCTBOBAHNE HABBIKOB B TEOPUM W NPAKTHKE YTIPABJIEHHS 10 BONPOCAM IOBBIIICHUS
KauecTBa peIIaeMbIX pPYKOBOJHTENEeM IpobieM, TpeOOBaHMI K KadecTBY IPUHUMAEMbIX
YIIPaBIICHYECKHUX pEIIeHHH, kadecTBa W 3(P(EKTUBHOCTH YNpaBIEeHYECKHX pelleHnid. Brmamers
METOZIaMH HPHHATHS CTPATErMYECKUX, TAKTHYECKHX M ONEPATHBHBIX PEIICHNH B yNpaBICHUH
JIeATENbHOCTBIO OpPraHU3alUi, CTPEMHUTHCSA K JUYHOMY U IPO(ECCHOHAIBHOMY CaMOPa3BHUTHIO,
aHAJIM3MPOBATh CONMAIBHO 3HAYMMBIE MPOOJIEMBI; TIOHMMaTh POJIb U 3Ha4YeHHe MH(OpManum u
WH(POPMAIIMOHHBIX TEXHOJIOTHI B Pa3BUTUH COBPEMEHHOTO OOIIECTBA  SKOHOMUYECKHX 3HAHUIT
6. OkuIaeMslil pe3ynbTaT: COBPEMEHHBIC T€XHOJIOTHH BO3ACHCTBUS HAa JHYHOCTH M JIMYHOCTS;
TPYIITIOBOE MOBEJICHHE B OPTaHU3aIlHH; COBPEMEHHBIE CPE/ICTBA YIPABICHHUS YeITOBEKOM; HABBIKU
JIENIOBOTO O0IIEHHs.; MeTo/Ibl TIIaHNPOBaHHS JEI0BOI Kapbephl.

MyxaHoBa A.E., 3.7 K,
KaybIMaCTBIPbLIFaH
npodeccop,

MyxaHoBa A.E
K.D.H,
ACCOLIMMPOBAHHbII
mpodeccop

Mukhanova
AE.
Candidate of
Economics, Associate
Professor




1.Prerequisite: Personnel management, theory and methodology of management.
Organization of production.

2. Post-requirement: research work, master's project

3. purpose:: to familiarize undergraduates with the basic concepts of leadership and
responsibility, to give information about the places where they occupy, taking into
account their high level..

4. Summary: leadership and high efficiency: general typologies and main content..The
general typology of leadership..Theories of leadership and forms of authority..The
directions of office work and the functions performed by the head..Management and
power.The main types of power. Formal and genuine power. Management and
leadership as a social phenomenon. Qualities of a leader. .Basic management functions.
The basic theory of leadership..Analysis of the main professional qualities of a
manager.

5. competence: mastering the theoretical and practical foundations of the head;
improving skills in the theory and practice of Management on improving the quality of
problems solved by the head, requirements for the quality of management decisions, the
quality and effectiveness of management decisions. Master the methods of making
strategic, tactical and operational decisions in the management of organizations, strive
for personal and professional self-development, analyze socially significant problems;
understand the role and importance of information and information technologies in the
development of modern society and economic knowledge

6. expected result: modern technologies of influence on personality and personality;
group behavior in the organization; modern means of human management; business
communication skills.; Methods of planning a business career.
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Kparkoe omnucanme xypca: YenoBedeckue pecypcsl TPYAOBOH AEATEIbHOCTH.
Merononoruss opraHu3allUd CHUCTEMBI YIPABICHHS UYEIOBEYECKHMHU PECYpCaMU.
KanpoBas monutuka opranmzanuu. KagpoBoe mianupoBanue opranuzanuu. Haiim u
npuem mepconanma. Ot6op kampoB. [IpodeccnoHanpHas OpHEHTAIMS W aJanTarus
nepcoHana. [lenoBas kapeepa u ee pazsutie. MoTHUBalMs IEpCOHANIA OPTaHU3aluU
O)KI/IZ[aeMBIe PE3YyIbTAThI: CTYACHT NOJDKEH U3YUYHUTH LEJIOCTHYIO CUCTEMY 3HaHUil 00
YIPaBICHUH YEITOBEUECKUMH PECYPCAMU.

Prerequisites: Management

Post-requirements: Motivation and evaluation of employees

Objective: to develop students' economic thinking based on the study of theoretical and
practical aspects in the field of personnel policy management of the organization, the
development and justification of a system of measures for real and effective personnel
management.

Brief description of the course: Human resources of labor activity. Methodology of the
organization of the human resource management system. Personnel policy of the
organization. HR planning of the organization. Hiring and hiring staff. Selection of
personnel. Professional orientation and adaptation of personnel. Business career and its
development. Motivation of the organization's staff

Expected results: The student should study a holistic system of knowledge about human
resource management.

A6aumombiHoBa A.I11.
K.3.H., JIOLIEHT

Ab6aumombiHoBa A1
K.3.H., IOLIEHT
Abdimominova A.Sh
Candidate of
Economics, Associate
Professor
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[IpepexBu3nTTEep: DKOHOMHKAJIBIK TEOPHUS

[MoctpexBuzutrep: KocimopeiH 3KOHOMHKACHI

KypcThIH KbICKalIa CHITaTTaMachl: CTATUCTUKAJIBIK 9IICTIH MOHI )KOHE OHBI 9JICyMETTIK-
SKOHOMHMKAJBIK KYOBUIBICTAp MEH MpPOILECTepAl 3epTIeyre KOJIIaHy epeKIIeNiKTepi
Typansl TYCiHIK Oepy. Byiq IoH SKOHOMHKAHBIH JKaif-KyWi MEH HaMybIH, YJITTHIK
OalIIBIKTBI, XAJIBIKTHIH KOOCIOIH, XaIBIKTBIH OMIp CYpY JCHIeiliH CHIaTTalThIH HeTi3Tri
CTaTHCTHKAIIBIK KOPCETKIIITepAi KYpyObIH MakcaThl MeH oficTepiH amansl. Kypc
Kammer Cratucrrka TCOPUACBIHAH KOHE QﬂeyMeTTiK-Z)KOHOMI/IKaJ'IBIK CTaTUCTUKaJaH
TYpaJbL.

Kyrinerin HoTmwxkenep: A. OiTiM amymipulap CTaTHCTHUKAIBIK OMICTIH MOHI )KOHE OHBI
QJIEyMETTIK-9KOHOMHUKAIIBIK ~KYOBUIBICTAp MEH IIpPOLECTepAi 3epTTeyle KOJJaHy
epEeKLIETIKTepi Typalibl TYCIHIKKE He OOyl Kepek. B. nepekrepai KuHay KoHE TONTAY
omicrepin Oumy, Canmplk Matepuannel eHaey C. CTATHCTHKAIBIK MOMYJISIUASHBI
Tajlgayabl J)KY3€re acblpy, SKOHOMHKaaa 0OJIBIIT JKaTKaH K¥6LIJ'II:ICTap MCH IpOLECTEP
apachkIHAAFEl OaiIaHEICTEI OpHATy D. cTaTHCTHKANBIK amicTep MeH OiniMIi IpaKkTHKaga
KOJIZIaHybl Herizaey. E. jkeke gaMy jkoHE KociOu e3iH-e31 TopOueney KaKeTTUTIriH
JKYy3€re acbIpy

IIpepexBu3UTE: DKOHOMHYECKAS TCOPHS

ITocTpekBU3UTHI: DKOHOMUKA MPEAIPUATHS

KpaTKOC OMIMCAaHUE KypcCa: NaThb NMPEACTABJICHUE O CYIITHOCTU CTATUCTUYCCKOTO METOAA
1 0COOEHHOCTSX €ro NPUMEHCHUA K U3YUYCHUIO COLMAJIbBHOOKOHOMUYECKUX SIBIICHUH U
IIpOo1ECCOB. B sroi JUCHUIITIMHE PACKPBLIBAIOTCS HAa3HAYCHUE U METOJbI OCTPOCHU
OCHOBHBIX CTATUCTHYCCKHUX HOKaSaTeJ'IefI, KOTOPBIC ONHCHIBAIOT COCTOSAHUE U PAa3BUTUEC
9KOHOMHMKH, HAITMOHAJIbHOC 60FaTCTBO, BOCHIPOU3BOJACTBO HACCJICHUSI, YPOBECHb JKHU3HHU
HaceneHus. Kypc coctout u3 oOmieil Teopru CTaTHCTHKH U COLHANEHO-9KOHOMHYECKON
CTAaTHCTHKH.

OxumaemMble pe3ynbTaTel: A. oOydarommecss OJDKHBI HMMETh IPEICTaBICHHE O
CYITHOCTH CTATUCTUYCCKOr0 ME€TOAa U 0COOEHHOCTSAX €ro MIPUMCHEHUA B U3Y4YCHUHU
COLIMAJIBHOOKOHOMHUYECCKUX SIBIGHHH U pouecCoB. B. 3math MECTO/AbI c6opa u
TPYIITUPOBKU JIaHHBIX, 00paboTku mmdposoro marepuana C. OCYIIECTBIATH aHAIU3
CTaTUCTUYECKOM COBOKYITHOCTH, YCTaHAaBJIMBATbh B3aWMMOCBA3b MEXKAY SABJICHUAMU H
npoueccamu, IPOUCXOAAIIUMU B 9KOHOMHKE D. 000CHOBATEL NPUMCHCHUEC
CTaTUCTUYECKNX METOJOB W 3HAaHMH Ha mpakTHke. E. peamn3oBaTh MOTpeOHOCTH B
JMYHOCTHOM Pa3BUTHH U MPOPECCHOHATFHOM caMO00pa3oBaHUHU

Prerequisites: Economic theory

Post-requirements: Enterprise Economics

Brief description of the course: to give an idea of the essence of the statistical method
and the features of its application to the study of socio-economic phenomena and
processes. This discipline reveals the purpose and methods of constructing the main
statistical indicators that describe the state and development of the economy, national
wealth, reproduction of the population, the standard of living of the population. The
course consists of general theory of statistics and socio-economic statistics.

Expected results: A. students should have an idea of the essence of the statistical
method and the features of its application in the study of socio-economic phenomena
and processes. B. know the methods of collecting and grouping data, processing digital
material C. analyze statistical totality, establish the relationship between phenomena
and processes occurring in the economy D. to substantiate the application of statistical
methods and knowledge in practice. e. to realize the need for personal development and
professional self-education

Opanbaesa A.K.,
K.9.H.

Opaibaesa A.K., 3.r.x.

Oralbayeva A.K.,
Candidate of
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I[TpepekBU3NTBI: DKOHOMUKAJIBIK TEOPHS

TlocTpekBH3UTHL: AKIapaTThIK XKYienepai xxodanay

Maxcatbl: Garmapiamanay TEXHOJIOTHSCHI HeETi3[epiH OKy MporeciHme OimiM amymibLIapiblH
ipreni TEOPMSJIBIK JKOHE MNPAKTHKAIBIK OiTIMAEpiH Hrepy, ecentey TEXHHKACHIH KOJIAAHBII
ecentepai o3 OeriHumie mienie Oy JKOHE MaFIbUIAPbIH KaJbINTACTBIPY OOJBIIT TaObLIAMIBL
MasmyHsl: Garfapiamanay HerizfepiMeH TaHbBICYFa, SKOFapbl JeHTreili Oarmapiamanay TiTiHAE
Garnapiamanapsl kobanay KoHE d3ipiey NPHHLUHUITEPIH 3epieneyre OallIaHbICTBI Cypakrap
HIeHOePiH KAaMTHIbL.

binimi: barpapnamanay TinaepiHiH KiKTelyiH, JepeKTep TUITepi, TULAIH OHepalysuIapbl JKOHE

orepaTopapbIH Gineni;
Bimikriniri: Java tininge tancelpManappl MWeEIly YIIiH aIrOpUTMAEPl XKoHe Oaraapiamanapsl
azipaeit Oineni;

Jarapicel: Garmapiamanapibl 93ipiey OapbIChIHIA MKOFAaphl JQJIIKTEri HOTHIKEIepAl ajyFa,
COHJali-aK ONapIblH HOTIOKEJEpiH 0acka KOMIIBIOTEPIK KOCBIMIIANApAbl KOJJAHy Ke3iHzae
IBIHFAH HOTIDKENEPMEH calbICThIpyFa JAarasutaHaasl;Kyssipertimikrep: barmapmamaisik
KamTaMachel3 eTymi a3ipiey, TypieHdipy, Oakpuiay Kabimeri; KypbUIBIMBI MEH Ma3MYHBIH
skobanay, KomjaHOansl OarmapiaMaiblk KamMTaMachld eTy, Aepekkopiap, Web-Oerrep yuin
OargapiIaMabIK KOITHI JKa3y

IIpepexkBU3UTHI: DKOHOMHYECKAs TEOPUS

TTocrpexBusutsl: [IpoektrpoBanre HHGOPMALIMOHHBIX CUCTEM

I_Iem,}o U3YyUCHHUs OUCHUIUIMHBL SABJISACTCA npnoGpeTeHMe 06y‘IaIOIJ_II/IMI/ICﬂ (byHZ[aMeHTaIILHBIX
TCOPETUYCCKUX U IMPAKTHYCCKUX 3HAHMH B mpouecce U3y4yeHHusa OCHOB TCXHOJIOTUU
MIPOrpaMMHUpPOBaHKs, (POPMUPOBAHUE YMEHUI M HABBIKOB CAMOCTOSTEIBHOIO PEILEHHUS 3a7aqy C
TIPUMEHEHUEM BBIUHCIIUTEILHOM TCXHHKH.
Conepxcal-me JUCHHUIUIMHBL OXBATBIBACT KPYI' BOIPOCOB, CBA3aHHBIX C O3HAKOMIJICHUEM C
OCHOBAaMM IPOrPAMMMPOBAHUS, M3yYEHUEM IPUHIMIIOB MPOSKTUPOBAHUS U  Pa3pabOTKH
TIporpaMm Ha SA3bIKE MPOrpaMMUPOBaHNsI BBICOKOT'O YPOBHS.

3HaHMe: 3HACT KJIacCH(UKALHUIO S3bIKOB IPOrPAMMHUPOBAHUS;, IOHATHS TUIIOB JIAHHBIX, ONepaLlui
u OIepaTopoB SI3bIKA Java;
Ymenue: ymeer pa3pa6aTBIBaTL AJITOPUTMBI U IIPOTrpaMMBI Ha SA3BIKE Java JUIA peIICHUS 3a1ad;
HaBblku: nMeer HaBBIKM B XOj€ pa3pabOTKH HpPOrpaMM IMOJdy4yaTh pe3YNbTAaThl BBICOKOM
TOYHOCTH, a TaK)K€ CPaBHUBATh MX PE3YIbTATHI C PE3yJIbTaTaMHU IMOTYYEHHBIMH IPH PUMEHEHUN
JIpyTux KOMITBIOTEPHBIX NPHIIOKEHHUH;
Komnerennun: Crioco6HOCTh pa3pabaTsiBaTh, MOTH(DHUIHPOBATH, KOHTPOIUPOBATH MIPOrPAMMHOE
obecrieyeHue; MPOEKTUPOBATh CTPYKTYPY M COJEp)KaHHE, HAIMUCAHWE MPOrPaMMHOTO KOJAa JUIs
MPHUKIIATHOTO IIPOrPaMMHOT0 obectiedeHHs1, 0a3 TaHHBIX, Web-cTpaHuIy

Prerequisites: Economic theory

Post-requirements: Information systems design

The purpose of studying the discipline is the acquisition by students of fundamental theoretical
and practical knowledge in the process of studying the basics of programming technology, the
formation of skills and abilities to independently solve problems using computer technology.
The content of the discipline covers a range of issues related to familiarization with the basics of
programming, studying the principles of designing and developing programs in a high-level
programming language.

Knowledge: knows the classification of programming languages; concepts of data types,
operations and operators of the Java language;

Skill: can develop algorithms and programs in Java to solve problems;

Skills: has skills in the course of program development to obtain high accuracy results, as well as
to compare their results with the results obtained when using other computer applications;
Competencies: Ability to develop, modify, control software; design structure and content, writing
software code for application software, databases, Web pages

Kynmbipsaes H.C.,
9KOHOMUKA
FBUIBIMIAPBIHBIH
KaHIUJIAThI

Kynwmsbipzaes H. C.,
KaHauIaT
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1.IIpepekBu3nTTEpi/ IKOHOMUKAIIBIK, TEOpHs/IPEPEKBU3UTHI/ DKOHOMHYECKas
Teopusiprerequisites:Economic theory
2. IoctpexBusurrepi/ Kapxbl HapbIFBl XKOHE AENNalIapHOCTPEKBH3UTH)/ (DUHAHCO BbIE
PBIHKH u TMOCPEIHUKHU
postrekvizites:Financial markets and intermediaries

3. IoHHIH MaKcaThl/ CTYACHTTEP/iH Kap>Kbl CalachIHIAFhI xKyHemn OLIIMIH KaJblITacThIpy,
Kapikbl TeOpHsCHIHBIH OapiiblK TYCIHIKTEpiHIH e3apa OalaHBICHIH allly, ONAp/bIH IIIKi
JIOTHKACHl JKOHE Kap)KbUIBIK KapbIM-KaTBIHACTBIH KBI3MET €Ty MOJEJNi.LeMb JUCLMIUIMHBI
(hopMUPOBAHHY y CTYJICHTOB CUCTEMATHYCCKUX 3HAHMII B 00J1acTi (PUHAHCOB, B PACKPHITUH
B3aMMOCBSI3U BCEX IIOHATHH TeOpHH (HHAHCOB, X BHYTPCHHCH JIOTUKH U MOJEIH
(hyHKIMOHUPOBaHKST (PMHAHCOBBIX OTHOLICHH.

4. Kpickama ma3myHbsl/KoramapiK ynaibl eHaipyneri KapyKbl MoHI, (QYHKUHSIApbl KOHE
pemi. Kapxsr xyiteci. KapKbulblK casicaT koHE KapiKbUIbIK MexaHu3M. lllapyarbuibik
JKYPTi3ylni cyOBEKTiNepIiH KapxKbIChl; MeMiIeKeTTik Kapkbl. CalbIK XKOHE CalbIK XKyHeCiH
yitbiMmacteipy. MemiekeTTik  Owopker.  MemiekeTTik  OFO/KETTeH ThIC — KopJap.
MemiieKeTTiKk Hecue KOHE MEeMJICKETTIK Kapbi3. YH IIapyallbUIbIKTapbIHBIH Kap)KbICHI.
Cakranaslpy. DKOHOMHKaHBI MEMIICKETTIK KapXKbUIBIK perrey. Kapixbl Hapbirbl. CBHIPTKBI
SKOHOMHKAIBIK OalnaHbicTap KyileciHmeri Kapxbl. Kapikel koHe HHOIALMS KpaTKoe
coneprkanue:CyHoCTh, QYHKIMH U POJib (PHHAHCOB B OOILIECTBEHHOM BOCIPOW3BO/ICTBE.
@unancoBast cucrema. DuHAHCOBas NONUTHKA ¥ (UHAHCOBBI MexaHU3M. (DHHAHCHI
X03HCTBYIOIMX CyOBbekToB;  ['ocymapcTBeHHble (uHaHCH. Hanmorm u opraHuzamys
HAJIOTOBOM cucTeMbl. ['ocymapcTBeHHbII OFOIKET.

T'ocynapcrBenHbie BHEOWHKETHBIC (OH/IBL. [ 0CYIapCTBEHHBIH KPEAUT U TOCYIAPCTBEHHBII
nonr. duHaHCH JNoMamHMX Xo3siictB. CrpaxoBanue. [ocynapcTBeHHOE (UHAHCOBOE
perynupoBaHue 9KOHOMHUKH. DUHAHCOBEII PBIHOK.
DUHAHCHIBCHCTEMEBHEIHEIKOHOMUYECKUXCBs3el. Dunanceruuadisus/shortcontent: The
essence, functions and role of Finance in social reproduction. Financial system. Financial
policy and financial mechanism. Finances of economic entities; Public finances. Taxes and
organization of the tax system. State budget. State extra-budgetary funds. Public credit and
public debt. Household finances. Insurance. State financial regulation of the economy.
Financial market. Finance in the system of foreign economic relations. Finance and inflation
5. Ky3bIpeTTiiri: Kapskbl calachlHIaFb! OUTIMI MEH TYCIHITiH KOPCETY, MEMIIEKETTIH KapsKbl
KBI3METIHIH (YHKUIHUSIIAPBI, 9IiCTEpi; MEMIICKETTIK KapKbIHBI KaJbBINTACTBIPY, 06y jKoHE
naifimananyasl  yieIMAacTeipy  omictepi; Kasakcran PecnyOnMKachIHBIH — OFOKETTIK
KyHeciHiH TYCIHiri, MOHi, HET1i3ri MIPUHLUNTEP]./
KOMIICTCHIMHX:/ IEMOHCTPHPOBATh 3HAHHE W NOHUMAHUE B 00JacTH (HMHAHCOB, (DYHKIUH,
MeTonbl  (MHAHCOBO  NEATENILHOCTH  TOCYJapcTBa;  METOAbl  (hOPMUpPOBAHWUS,
pacrpeeneHusl 1 OpraHU3aluy HCHOJIB30BaHUS IOCYIapCTBEHHBIX (MHAHCOB; MOHATHE,
CYIIHOCTb, OCHOBHBIC IIPHHIUIIEI OI0JUKETHOI cucTeMbl Pecy6nuku KazaxcraH.
Competences:demonstrate knowledge and understanding in the field of Finance, functions,
methods of financial activity of the state; methods of formation, distribution and
organization of the use of public Finance; concept, essence, basic principles of the budget
system of the Republic of Kazakhstan.
6.
KyrinerinnaTmxkenepMakposkoHEMUKPOACHT el IeKapKbUIBIKOKAF Iaii ibbKacaykoHebaranay,
Kap KbUIBIKTYPaKThUIBIKOY3bIIFaHoKaF Iaii 1abIK THMAIKap K bLIBIKIIBIFbIHAAp AbIOaFaay,
Ka)XeTTIoTeMaKbIpe3epBTepiHANKbIHAAYAAF IbIIIAPbIHMEH epYTreMYMKIHIIKOepeIi. ;01 aaeM
bIepe3ynbTaThl: [103B0INTOBNAIE THHABBIKAMHITPOBEICHUSICOCTABICHUSIMOLICHKH(DUHAHCOBOT
OCOCTOSIHHSIHAMAaKPOHMMHKPOYPOBHE,

OLICHKHBO3MOXKHBIX ()HHAHCOBBIXIIOTEPEBCIyYacHAPYIICHIA(DHHAHCOBOHYCTOIYMBOCTH,
ompeIeNeHUIHE 00X OIMMBIXKOMITIEHCAIIMOHHBIXpe3epBoB. Expectedresults: It will allow you
to master the skills of compiling and assessing the financial condition at the macro and micro
level, assessing possible financial losses in case of violation of financial stability,
determining the necessary compensation reserves.
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KycTbIH npepekBU3UTTePi-IKOHOMHKAIIBIK TEOPHS

KypcTbIH nocTpekBU3UTTEPi-0aHK MEHEHDKMEHTI, OHAIPICTIK MEHEPKMEHT, Kap KbIIbIK
JKoTapay ’oHe OI0KeTTeY, HHHOBAIMSIIBIK yKo0amapabl OM3Hec-xocmapiay

[ToHai OKBITYIBIH MaKCaThI - Kap>Kbl calachIHAAFb! OacKapy IIemiMAepiH Kadbuiaay
IpaKTUKaCbIHJa naﬁuaﬂaﬂy, KapiKbl MeHeZ[)KepiHiH Kocioun KLI3MeTiH,E[e KOJIZaHbLIIAThIH
SKOHOMHUKAIIBIK JKOHE KApXKBUIBIK €Cell alBIPBICY TeXHOIOTHACHIH 01Ty YIIIH Makpo
JKOHE MHUKPO z{eHreﬁz[e Kap KbIHbI 6acKapyMeH 0alIaHBICTEI MacCeJICIICp KEIIeH1 TypaJibl
JKaJIITBI TYCIHIK ay.

[onHniH Ma3myHbl: Kap Kbl MEHEKMEHTIHIH HET13r1 Y¥bIMaapsl, Kapokbet
MEHEKMEHTIHIH TEPMHHOJIOTHACH MEH 0a3alIbIK KOPCETKIITepi, KOCITOPBIHHBIH
Kap>Kbl MEXaHU3MiHiH )KYMBIC iCTeYi, KOCIKepIIiK ToyeKenepai backapy Herizuepi,
cTpaTerusbK Kap kbl MEHEIKMEHTI, JKe1eNI-TaKTUKAIBIK Kap Kbl MEHEeKMEHTI.
HpepeKBI/I3I/ITBI Kypca — DKOHOMHYECKAs TCOpus

[ToctpexBusutsl kypca — bankoBckuii MeHeKMeHT, [Ipon3BoicTBEHHBII

MCHCI)KMCHT, dunancoBoe TUIAaHUPOBAHUE U 6}0}:[)KGTI/Ip0BaHI/Ie, EI/I3H€CHJ’IaHI/IpOBaHI/Ie
HWHHOBAIIMOHHBIX IPOCKTOB

Lenu n3y4eHs: QUCHUITIHBI — MTOIYYUTH 00IIIee MPeACTaBICHUE O KOMILIEKCEe
BOIIPOCOB, CBSI3aHHBIX C YIpaBlieHHEM (PUHAHCAMH Ha MaKpO- 1 MUKPOYPOBHE C TEM,
YTOOBI UCTIOJIB30BATh HX B MPAKTHKE MPUHATHS YIPABICHUECKUX PEIICHU B 001acTH
(huHAHCOB, 3HATH TEXHOJIOTHIO IKOHOMHYECKHUX U (PMHAHCOBBIX PACUETOB,
HNPUMEHSEMBIX B IIPO(GECCHOHATHHON IS TEILHOCTH (PHHAHCOBOTO MEHEDKEpa.
CO,Z[ep)KaHI/Ie JUCHMIIIMHBI. OCHOBHBIC IIOHATHUA d)HHaHCOBOFO MCHCI)KMCHTA,
TCPMUHOJIOT UL n 0a30BEIE II0Ka3aTcIn (bPIHaHCOBOFO MCHCI)KMCHTA,
(yHKIMOHMpOBaHUE (MHAHCOBOTO MEXaHW3Ma IPEINPHSATHS, OCHOBBI YIIPABICHHS
MPEANPUHUMATEIECKIMA ~ PUCKAaMH, CTpaTeTHYecKuii (UHAHCOBBIM MEHEKMEHT,
OTIepPaTUBHO-TAKTHYECKUAH (PUHAHCOBBII MEHEIKMEHT.

Course prerequisites — Economic Theory

Post-requirements of the course — Banking management, Production management,
Financial planning and budgeting, Business planning of innovative projects

The purpose of studying the discipline is to get a general idea of the complex of issues
related to financial management at the macro and micro levels in order to use them in
the practice of making managerial decisions in the field of finance, to know the
technology of economic and financial calculations used in the professional activity of a
financial manager.

The content of the discipline: the basic concepts of financial management, terminology
and basic indicators of financial management, the functioning of the financial
mechanism of the enterprise, the basics of business risk management, strategic
financial management, operational and tactical financial management.
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MOJICHHETTi, YHBIMIACTBHIPYIIBLIBIK JaMY/BI 3€PTTEY.

4 .T1oHHIH Ma3MyHBL: ¥ IBIMIACTBIPY TEOPHSACHL: KYHE PeTiHAe YHBIMIACTBIPY; dJICyMETTIK
YHBIMIACTHIPY, MIapyabUIBIK YHBIMAAp; YHBIMIACTEIPY JKoHE OacKapy; YHBIMIACTHIPY TECOPHSCH
JKOHE OHBIH FHUIBIMU XKyieneri opHbl 3aHbl; ©3iH-031 cakray 3aHbl; Tajjnay Oipiiri (CHHTE3) 3aHBbI;
J1aMy 3aHbl; KOMITO3HUIIHS JKOHE HPOMOPIMOHAIIBIIBIK 3aHbI; OJICYMETTIK HAKTHI 3aHIap yHbIMAAp:
CTATHCTUKANIBIK YHBIMHBIH IIPHHIHUIITEP];

JIMHAMHUKAIIBIK YHBIMAACTHIPY MPHHIHUOTEPI; PpaLMOHATN3ALNS HPUHIMITEP];
YHBIMAACTBIPYIIBUIBIK KYHenepl skobanay; yHbIMAACTBIPYIIBLIBIK XKOHE YHBIMAACTHIPYIIBUIBIK-
0acKapyIIBUIBIK OW/IBI AAMBITY; YHBIMIACTHIPYIIBUIBIK MOJCHHUET; YHBIMIACTHIPYIIBUIBIK KBI3MET
CyOBeKTiIepi.

5.Kysbiperrinikrep:baciibiubl, €HOCTiHIH MOHI MEH Ma3MyHBIH Oy JKOHE JKEKE TYJIFaHbBIH,
TONTHIH, YHBIMHBIH MiHe3-KYJIKbIH OacKapy *kyieciHe e3repicTep eHrise Oiry; Kasipri xarnail MeH
TEH/ICHIUSHBl TYCiHY YHBIMAACTBIPYIIBUIBIK MiHE3-KYJIBIK TECOPHSCHIHBIH JaMyBbl; FBIIBIMHBIH
HETI3ri epeXeNepiHiH Ma3MYHBIH TYCIHY YHBIMIACTBIPYIIBUIBIK MIiHE3-KYIbIK, 0acKapyIIbUIbIK
JKaraailapapl Teopys TYPFBICHIHAH Tajgail Olry YHBIMIBIK MiHE3-KYJIBIK; ¥HBIM MEHEIDKMEHTI
MOoceelNepiH ISy YIIiH TEOPUSHBIH HEeTi3ri epexeNepid Koiana oity.

M BITTK/ UMK2205/ | ¥#bIMIpIK eMTHXaH/9K kaszbara- 1.KycTeIH pepekBH3UTTEPi-MHUKPO-MaKpOIKOHOMHKA Mycaesa I'.11.
4 BIKB/ OP2205/ MiHe3-KYJIbIK / 3ameH/ ayb3ma/mucbMe | 2. KypcThiH HOCTPEKBU3UTTEPi-0aHK MEHEHKMEHTI, OHIIPIiCTIK MEHEHKMEHT, KapiKbUTbIK 9.F.MarucTpi,ara
BDEC 0B2205 OpraHu3aiion exam HHO- JKoTIapIay xoHe 0I0/pKeTTey, HHHOBAIMSUIBIK XKo0aTapapl OM3HeC-Kocmapiay OKBITYILBI
HOE HoBeaeHue/ yCTHO/Written 3. KypcThIH MaKcaTh-MOTHUBALMAFA KATBICTI 0aChIM TEOPHUSLIAPABI YChIHY, KOIIOACIIBLIBIK,
Organizational form-orally TOIITHIK JKYMBIC 5K9HE MajieHHeT. byt Kype crynenTTepre "kombacbuibK'" YFbIMbIH, OHBIH 6ap Mycaesa I'.11.
behavior TYpIepiH TyciHyTe jKoHe )KaKChI KOIIOaCIIBIHBIH epeKIIeNiKTepi MCH MiHe3-KYJIKBIH JaMBITyFa 9K.MarucTp,
KOMEKTECEI]. CTapIuui
4.IToHHIH Ma3MyHBbI: YHBIMAACTBIPYIIBLIBIK MiHE3-KYJIBIK TEOPUSCHI MEH NIPAKTHKAChIH IperojaBaTeNb
JTAaMBITYZIBIH HET13r1 Ke3eH Iepi, YHbIMAACTHIPYIIBUIBIK MiHE3-KYJIBIKTBIH OOBEKTICI MEH IoHi,
KBI3METi MEH MiHe3-KYJIKbI, KbI3METKepJIepIiH KablieTTepi MeH jKeKe KaCHeTTepiH Musaeva G.I|
KaJIBIIITACTBIPYFa ocep €TKEH (paKTopIiap; MepCoHabl bIHTAIAH/BIPY IIPOLIEC. 83apa dPEKETTECY Master of economy,
JKOHE TOINTHIK IIeNIiM KaObu1ay, KemOacIbIIBIK TCOPHSIIApHI XKOHe OIITIK Heriznepi, senior lecturer
KaKTBIFBICTApABIH ceOenTepi, Typiepi, Kemiccosaep daicTepi, onapabiH THIMALTIT, CTPECCTIH
cebenTepi MeH cangapbl, YHbIMIACTBIPYIIBUIBIK MOJICHUETTIH CHITATHI
5.KyssIperTimikrep: - yHBIMIACTHIPYNIBLIBIK MiHe3-KYJIBIKTBIH HEri3ri YFBIMAAphIH, OMICTEpiH,
KYpaJLIapbIH, 9iCTepiH, QYHKIMSIAPBIH, TEXHOIOTHSIIAPBIH, YIBIMIBIK MiHE3-KYJIBIKTHIH JaMy
Ke3eHaepiH Oiny JKOHE TYyCiHy; - YiBIMAACTHIPYIIBUIBIK MiHE3-KYJIBIKTH  0acKapyIbiH
NPaKTUKANBIK Jaf[blUIapblH HMrepy; yHbIMAAFbl ajgaMaapiblH MiHE3-KYJIKBIH Tanjay; -
KOPBITBIH/IBIIAP/bI CAJBICTBIPY, TYXKBIPBIMIAY, ©3 JQJICHiH KYpY, YHBIMIBIK MiHE3-KYJIBIKTBI
backapy canachlHIAFbl ©3 YCTaHBIMBIH OUTHIpY JKOHE HETi3fey MiHe3-KYJIbIK, YHBIMIBIK MiHe3-
KYIBIKTAFbl ~ TONTHIK INpOLECTepAi Tanpay; - KOMMYHHKAaTHBTIK KacHETTepai, CEHiM
aTtMocepachlH  Kypy ©HEpiH, CEpIKTECTiKTi, MaKcaTrTap MeH ic-opeKeTTepiH OipiriH,
opinTecTepMeH, CepikTecTepMeH OaiilaHbic OpHATY, KOMAHAAHbI JKMHAY JKOHE OHBI OPTAK HIest
ToHiperinzne OipikTipy KabileTTepiH KaJBIITACTHIPY; - YHBIMIACTHIPYLIBLIBIK MiHE3-KYJIBIKTHIH
Herisri mpoGiieManapblH Tanpail Oily, YHBIMIACTBIPYIUIBUIBIK MiHE3-KYIBIKTEL OacKapyzaa
Oargapaaii Oiny.
M BITTK/ uT2205/ ¥YilbIMaacTeIpy eMTHXaH/9K *Kazbama- 1.KycTsIH npepexBH3nTTEPi-MUKPO-MaKpOIKOHOMHKA Mycaesa I'.1.
4 BIKB/ TO2205/ TEOPHSACHI / 3amen/ ayb3ma/mucbme | 2. KypcThiH MOCTPEKBU3UTTEPi- OHIipicTiK MeHeHKMEHT, Kap)KbUTBIK jKomapay xKoHe 3.F.MarucTpi,ara
BDEC TO2205 Teopus exam HHO- Or0DKETTey, HHHOBAIMSUIBIK )KOOaIapabl OH3HEC-Kocmapiaay OKBITYILBI
oprauusarmmn/th ycTHO/Written 3. KypcTelH MakcaTsl-¥HbIMIAp TEOPHSCHIHBIH HETi3r YFBIMAApPbIMEH TAHBICTBHIPY, MakcaTKa
eoryof form-orally JKETYJIIH Y)KBIMJIBIK CYOBEKTICI JKOHE HaKThl QJISYMETTIK OOBEKT peTiHjie YHBIMHBIH TaOWUFaThI, Mycaesa I'.U.
organization KaJbInTacy cedenTepi, )KYMBIC iCTey MeXaHM3MAEpi )KOHE AaMy JIOTMKAChl Typajbl TYCIHIK Oepy; 3K.MarucTp,
YHBIMIAFBI aJAMHBIH MiHE3-KYJIKbIH, TYJIFa TEOPHSCHIH, TONTBHIK MiHE3-KYJIBIKTHI, KOPIOPATUBTIK crapiuit
MOJICHUETTI, YHBIMIBIK JaMyabl KapacTbIpy. MaKcaTKa KeTYIIH YKBIMIBIK CyOBEKTiCI KoHE MpernoiaBarelb
Oenrii Oip aneyMeTTiK OOBEKT peTiHAE YHBIMHBIH JKYMBIC iCT€yl MEH JaMy MeXaHU3MIEpiH,
YHBIMIAFBI aJJAMHBIH MiHE3-KYJIKBIH, TYJIFa TEOPHUACHIH, TONTHIK MiHE3-KYJIBIKTHI, KOPHOPATUBTIK Mysaeva G.1

Master of economy,
senior lecturer




1. IlpepexBU3UTHI -MUKPO-MaKPOIKOHOMHUKA

2. MOCTPEKBU3UTHI -OAHKOBCKHII MEHEHKMEHT, [IpOM3BOACTBEHHBI MEHEHKMEHT, (UHAHCOBOE
TUIAaHUPOBAHUE U 6}0Z[)KeTI/Ip0BaHI/Ie, 6H3HeC-HJ’IﬁHI/IpOBaHI/Ie MHHOBAIMOHHBIX IPOCKTOB

3.ems kypca - O3HAaKOMHTH C KJIIOYEBBIMH [OHSTHSAMH TEOPHM OpraHM3aLMi, JaTh
NpECTaBICHUs] O MPUPOJE, MPUYMHAX (OPMUPOBAHMS, MEXaHH3Max (YHKIHOHHPOBAHUSI U
JIOTHKC Ppa3BUTHA OpraHusanuu KakK KOJIJICKTUBHOI'O CyGBeKTa TCICOOCTHKCHUSA n
CHSLII/I(I]H'-{GCKOFO COMaJIbHOI'O 06'beKTa; PaccMOTPETh IIOBEACHUE YEIOBEKa B OpraHyu3aluu,
TEOPUH JIMYHOCTH, TPYNIIOBOE IIOBEJICHHE, KOPIOPATHUBHYIO KYJIbTYpy, OpPraHH3allMOHHOE
pa3BUTHE. HU3YUYCHHE MEXaHU3MOB d)yHKLIPIOHHpOBaHPISI U pasBUTHUA OpraHu3aluu  Kak
KOJUIGKTHBHOTO CyOBeKTa LENCAOCTIKCHUSI U  CHEHH(HISCKOr0 COLUAJIBLHOTO OOBEKTa,
TIOBE/ICHUS YEJIOBEKA B OPraHU3aLlUK, TEOPUHU JIMUHOCTH, IPYIIIIOBOE ITOBEJIECHHE, KOPIIOPATUBHON
KYJbTYPBI, OPTAaHU3AIIUOHHOT'O Pa3BUTHS.

4.Conepxanue aucuuiuiunbl: Teopuss opranusaumu: OpraHuzanys Kak CHUCTEMa; COLMalbHAas
opraHu3anysi, X03aHCTBEHHbIE OpPraHU3aLluK; OpraHU3alMs U YIPaBICHUE; TEOPUS OPraHU3aLUU U
€c MECTO B CHCTEMC Hay4YHBIX 3HaHHfI; 3aKOHBI CHUHEPTUH, 3aKOH
UH(GOPMHUPOBAHHOCTUYIIOPSAAOUCHHOCTH; 3aKOH CaMOCOXPAHEHMs; 3aKOH €IMHCTBA aHaju3a
(cuHTe3a); 3aKOH Pa3BUTHS; 3aKOH KOMIIO3UIIUH U IIPOHNOPIUOHAIBHOCTH; CIELU(pUIECKUe 3aKOHbI
COHP[aJTI:HOﬁ OpraHusanyu: IMPUHIUIIBL CTaTUCTUYECKOM OpraHusanvy; NPUHIUIIBL I[HHaMM‘IeCKOﬁ
Opranvsalyy; I[PUHLUIIBI palHOHAIMA3ALUNN, [POCKTUPOBAHUEC OPraHU3allMOHHBIX CHUCTEM;
pa3BUTHE OPTaHM3AaTOPCKOM M OPraHW3allMOHHO-YNPABIEHYECKOH MBICIH; OpraHU3allMOHHAs
KYJIbTYpa, Cy6’BeKTH 0praHM3aT0pc1<0171 JCATCIIBHOCTH.

5.KomnereHuuu:3HaHue CYIIHOCTh W COJCP)KAHUE TPyHAa PYKOBOJMTENS M YMETh BHOCHTH
HU3MCHCHHUA B CUCTEMY YNPaBJICHUA MOBCACHUEM JIMYHOCTHU, TPYIIIbI, OPTraHU3alUU; [IOHUMAaHUC
COBPEMEHHOI'0 COCTOSAHHA W TEHACHLOHUH Pa3BUTHA TEOPHUU OPraHU3allMOHHOTO IIOBEACHUS,
TMOHUMAaHHUE COACPIKAHUA OCHOBHBIX TOJI0XKCHHH HayKd OpPraHU3allMOHHOE MNOBCACHHE; YMCHUEC
AQHAJIM3UPOBATh YIPABJICHUYECKUE CUTYalMH C MO3ULMI TEOPUH OPraHU3alMOHHOTO IOBEACHMS;
YMEHHUE TIPUMEHATL OCHOBHBIC IIOJIOKEHUSA TEOpHUU I PEHICHUA HpO6JICM MCHEKMCHTA
OpraHu3alyH.

1. Prerequisites - Micro-macroeconomics

2. post-requirements - banking management, production management, financial planning and
budgeting, business planning of innovative projects

3.The purpose of the course is to familiarize with the key concepts of the theory of organizations,
to give ideas about the nature, causes of formation, mechanisms of functioning and logic of the
development of an organization as a collective subject of goal achievement and a specific social
object; to consider human behavior in the organization, personality theory, group behavior,
corporate culture, organizational development. the study of the mechanisms of functioning and
development of an organization as a collective subject of goal attainment and a specific social
object, human behavior in the organization, personality theory, group behavior, corporate culture,
organizational development.

4. Content of the discipline: Theory of organization: Organization as a system; social organization,
economic organizations; organization and management; theory of organization and its place in the
system of scientific knowledge; laws of synergy; law of information and order; law of self-
preservation; law of unity of analysis (synthesis); law of development; law of composition and
proportionality; specific laws of social organization: principles of statistical organization;
principles of dynamic organization; principles of rationalization; design of organizational systems;
development of organizational and organizational-managerial thought; organizational culture;
subjects of organizational activity.

5.Competencies: Knowledge of the essence and content of the work of a manager and be able to
make changes to the system of managing the behavior of an individual, group, organization;
understanding the current state and trends in the development of the theory of organizational
behavior; understanding the content of the main provisions of the science of organizational
behavior; the ability to analyze managerial situations from the standpoint of the theory of
organizational behavior; the ability to apply the main provisions of the theory to solve problems
management of the organization.
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1. IpepexBu3uTTEP: MHUKPO-MAaKPOIKOHOMHUKA

2. TocTpekBU3UTTEDP: ¥HBIMHBIH MCHEDKMCHTI

3.IToHHIH MaKcaThl: - 6aCKapYLIBUIBIK BIKIAJ €Ty 00BEKTICI peTiH/e YibIM Typaibl TYCIHIK any; - YHBIMHBIH
OpTYpIli TEOPUSIIAPBIH, YHBIM/IbI GaCKapy/IbIH 3aHIapbl MCH IPUHIHUITEPIH 3epPTTeY — - YHBIMHBIH QJICyeTiH Kypy
MEH JaMBITy/bl, OHBIH KYH/IBUIBIKTAPIH KAJBIITACTEIPY MEH CaKTay/bl, CTPATETUsIIBIK MAKCATTAPABI KOIO/bL,
aFbIMJIAFbI KOHE JKeJIeJT KYMBICTAPBIH OapibIK TYPJIEPiH iCKe achIpyibl, alaMaap bl bIHTATAHIBIPY/IbI,
GaKbLIAY bl JKAIIIBl GaCKaPy/AbIH IPHHIMITEP] MEH IPOLECTEPIH 3epTTey KOCHApIap bl ICKe achIpyFa,
emiMaep KabblIaay IbIH THIMAUIINH KAMTaMachl3 eTyre;

4.TToHHIH Ma3MYHBI: YHBIMJIBI (KOCINOPBIHBI) OacKapyAblH MOHI MEH Ma3MyHBbI. BackapyblH TEOPHSUIBIK
Heri3/IepiH JaMbITy; YIBIMHBIH TYCIHIIT MEH TEOPHSUIBIK Heri3aepi; 6acKkapyIubUIbIK JKYMBICTBIH CHIIATTAMAIAPbI
MeH Ma3MyHbl. MeHeuKepiepre KonbUIaThiH OUTIKTLTIK TananTaphbl; 6ackapy menimMaepin kadbuiiay npoueciHiy
HETi3ri TYKBIpbIMAAMANapsl MeH dJicTeMenepi; YibIMHBIH JlaMy CTpaTerusiChl MEH JKOCTIapIay; YilbIMIbL
6acKapy KypbUIbIMbI

5.Kysbiperrepi: - yilbIMaap IbIH YKOHOMUKAIIBIK KayilCi3[iriH KaMTaMachl3 €Ty CTPATeIUsIChIH d3ipiieyre, OHbI
icke acwIpy KOHiHIeri Garaapiiamanap/bl JailblHIayFa KaTbiCy KabiIeTi; - KapaMarblHAAFbUIAPbIH KbI3METTIK
KBI3METIH XKOCIIapiIay )oHE YIBIMIACTHIPY, OHBIH HOTHKEIEPiH OaKbUIay MEH €CEIIKe iy bl )KY3ere achlpy
KaOi1eTi; dNIeyMeTTiK-9KOHOMUKANBIK THIMALTIK eJIeM/IepiH, Koa 6ap pecypeTapisl naiiaanany Toyekesiaepi
MEH MYMKIHIIKTepiH ecKepe OTBIPBII, OHTailIbl 6acKapyLIBUIBIK MeIiMaep Kabbuinay Kabineri; KykaTtamansik
KaMTaMachl3 €Tyl JKy3ere achpy KabineTi 6acKapylIbUIbIK KbI3MET

6.Kyrinerin HoTIXKenep: 6ackapy MPOLECi, CalbIn KeJreHae, YbIMHBIH aJIIbIH/A TYPFaH JKaJlIbl MaKCaTThIH
HEMeCce MaKCaTTap )KHBIHTBIFBIHBIH OPBIHIAIYbIH KAMTAMAChI3 €TeTiH KeIiCUIreH opeKeTTepi KapacThIpabl.

1. IIpepekBU3HTHI: MUKPO-MaKpOIKOHOMHUKA

2. [NocTpexBu3KUTHI: MEHEKMEHT OpraHu3alui

3.1lesb JUCUMILIMHBL-TIONYYUTh IPECTaBIeHHe 00 OpraHu3alny Kak 00beKTa yIpaBIeHYECKOro BO3ACHCTBI;
— W3YYHTH Da3IMYHBIC TCOPHH OPraHW3ALWH, 3aKOHBI W NPHHLMIGI YIPAaBICHUS OPraHM3ALMH; — H3YYHTh
HOPUHIMIBL U HPOLECCHl OOIIEro YHIPABICHWs CO3JaHMEM M PA3BHUTHEM IIOTCHIHAna OpraHU3allHH,
(hopmupoBaHHEM U

4.Coneprxanue qucuUIUIMHbLCYIIHOCTD U COAEPKAHUE YIPaBICHUs opranusanueil (mpeanpusituem). Passurue
TEOPETHYECKNX OCHOB YNpaBieHUs;I[IOHATHE M TEOPETHYECKHE OCHOBBI OPraHM3AILMH;XapaKTEePHBIC YESPThl H
coziepKaHue ynpapieHyeckoro Tpyzaa.KeanudukannoHHsle TpeOoBaHU K MeHeDKepaM; ba3oBble KOHIENIUY U
METOJMKH MpOLecca MPUHATHSA YHPABICHYECKMX pelieHWi;[IaHnpoBaHWe W CTpaTerds pasBHTHS
opranuzauuy;CTpyKTypa yIpaBiIeHus OpraHu3aruei

5.KoMIeTeHINN -CIIOCOOHOCTh MPHHUMATh Y4acTHE B pa3pabOTKe CTpaTernu 0OeCIeyeHMsI SKOHOMUUYCCKOH
6€30MacHOCTH OpraHW3alHii, MOATOTOBKE MPOTPaMM 10 €€ peall3aliH;-CIOCOOHOCTh IUIAHHPOBATh M
OpraHM30BBIBATH CIYXKEOHYIO NEATEIbHOCTD HOAYMHEHHBIX, OCYIIECTBISTh KOHTPOIb U YYET ¢ Pe3yIbTaToB;
CMOCOOHOCTBIIPUHAMATE  ONTHMAJIBHBIC YIPABICHYECKHE PEIICHHS C Y4EeTOM KPHUTEPHEB COLHAIBLHO-
9KOHOMUYECKOH d(G(EKTHBHOCTH, PHCKOB M BO3MOXKHOCTCH MCIIONB30BAHUS HMEIOLIUXCS  PECypPCOB;
CMOCOGHOCTB OCYIIECTBIISATh JJOKYMCHTALIHOHHOE 00ECTIeUeHHE YIIPaBICHUYECKOH eATEIEHOCTH

6.0xunnaemble pesynbraThl:IIporiecc ymnpaBieHUs NpeaycMaTpHBaeT COTJIACOBAHHBIC JEHCTBUS, KOTOpPBIE H
obecrednBalOT B KOHEYHOM CYETE OCYIIECTBIeHHE oOmiel memu win Habopa wenei, CTOAIMX mepesn
opraHu3aruei.

1. Prerequisites:Micro-macroeconomics

2. Post-requirements:Organization management

3.The purpose of the discipline: -to get an idea of the organization as an object of managerial influence; — to
study various theories of the organization, laws and principles of management of the organization; — to study the
principles and processes of general management of the creation and development of the potential of the
organization, the formation and preservation of its values, setting strategic goals, the implementation of all types
of current and operational work, motivation of people, control over the implementation of plans, ensuring the
effectiveness of decision-making;

4. The content of the discipline: The essence and content of the management of the organization (enterprise).
Development of the theoretical foundations of management; The concept and theoretical foundations of the
organization; characteristic features and content of managerial work.Qualification requirements for managers;
Basic concepts and methods of the management decision-making process; Planning and development strategy of
the organization; Management structure of the organization

5.Competencies: -the ability to participate in the development of a strategy for ensuring the economic security of
organizations, the preparation of programs for its implementation; - the ability to plan and organize the
performance of subordinates, monitor and account for its results; the ability to make optimal management
decisions taking into account the criteria of socio-economic efficiency, risks and opportunities for the use of
available resources; the ability to documentation support of management activities

6. Expected results: The management process provides for coordinated actions that ultimately ensure the
implementation of a common goal or set of goals facing the organization.
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1. TlpepexBu3uTTepi: MamaHbIKKa Kipicie

2.IloctpexBusutrepi: KocimopbH 3KOHOMHKACH

3. IlonHiH MakcaThl: bocekenik jkarnaiyapaa cTyIOeHTTepre OM3HECTIH TEOPHUSUIBIK
Herizfepi MeH ToXipHOemiK omicTepi Typaisl OimiM Oepy MeH KaTap SKOHOMHUKAJIBIK
oli-epiCTepiH IaMBITyFa BIKHAJT eTETIH OLTIM MeH oficTeMeHi YHpery, eHOek
KbI3METiH/IE KKETTI OONAaThlH SKOHOMHKAJBIK MOceielepai THIMIOI  MIery
JIaFIbUIApBIH KAIBIITACTEIPY.

4. Keickama Ma3MyHbI: Bu3HecTiH MoHI MeH Ma3MyHBI, OHM3Hec CyOBEKTiCIHIH
SKOHOMMKAJBIK MOHI JKOHE OHBIH HEHi3ri (akTopiapsl, Ou3HEC — HaphIK
KaThIHACTApBIHBIH Ma3MyHbl, \Kasakcran PecnyOnukacbiHaarsl OW3HECTIH Kasipri
JKaFgaibpl JkoHe Oojamiarbl, OM3HECTI YHBIMIACTHIPY, TIpKEY, MEMIIEKETTIK peTTey,
OM3HECTer1 MapKeTHHT KbI3METi, On3HecTi OacKapyAbl YHBIMIACTHIPY, HHBECTHLIUSIIBIK
cascar.

5. Kyseiperriniri: CtyneHTTepre OH3HEC HETI3ZCpiH aWKbIHAAWTBHIH TYCIHIKTEpPiHIH
JKUBIHTBIFBIH, OW3HecTil OacKapyIblH THIMIUITH IOBIHAHBI TYpAe aHBIKTAyHbI
y#pereni.

6. Kyrinerin HoTmke: bonamak MaMaHIBI MIBIFapMAIIbUIBIK KYLI-KITepal Ky3ere
achIpyFa, SKOHOMHKAJIBIK JKOHE YHBIMAACTBIPY ICIHIE TaNKBIPJIBIKKA, KAHAIIBUIIABIKKA
6aynunpl.. [IpepeKBU3UTHI: BBEICHHE B CIICIIMAIBHOCTh

2 IToCTPEKBU3UTHI: SKOHOMHKA MIPEIIPUSITHUS

3. Llens mucouuMHbL (OPMUPOBAHUE Y CTYICHTOB 3HAHUH O TEOPETHIECKHX OCHOBAX
U NIPaKTHYECKHX MeToAax Ou3Heca B KOHKYPEHTHBIX YCIOBHSX, a TakKe YMEHHIH U
HaBBIKOB 3(Q(EKTHBHOTO peIIeHns] HSKOHOMHYECKHX HpoOieM, HEoOXOIMMBIX B
TPYJOBOH 1€ TEIbHOCTH.

4. Kpartkoe coaepaHue: CYIIHOCTh M COJEpKaHMEe OH3Heca, SKOHOMHYECKas
CYHIHOCTh cyObekTa OHM3Heca W €ro OCHOBHBIC (DaKTOpBI, COACpKaHUE OW3HEC —
PBIHOYHBIX OTHOLICHMIl, COBPEMEHHOE COCTOSIHHE M IIePCIeKTHBBI OH3HEeca B
Pecnyonuke KasaxcraH, opraHusanusi OW3HECa, PErHCTpalus, TIOCYIapcTBEHHOE
peryIupoBaHne, MapKeTHHIOBas ISSITEILHOCTh B OM3HECe, OpraHU3alys YIpaBIeHHs
OM3HECOM, MHBECTHUIIMOHHAS MTOJUTHKA.

5. KoMnereHIMU: HayYnuTh CTYICHTOB PEabHO ONPEIENIATh COBOKYITHOCTh MOHSTHH,
OTIPENIENAIOIINX OCHOBBI OM3Heca, 3P (HEKTUBHOCTD YIPaBICHUS OU3HECOM.

6. OsxumaeMblii pe3ynbTaT: MpHOOIIaeT OYAYIIMX CHEIHAINCTOB K pealn3alliu
TBOPYECKUX  YCWIMH, HAaXOJAYMBOCTH, HOBarOpPCTBY B  O9KOHOMHYECKOM M
OpraHU3alMOHHOM Jele.

1. Prerequisites: introduction to the specialty

2.Post-requisites: enterprise Economics

3. The purpose of the discipline: the formation of students ' knowledge of the
theoretical foundations and practical methods of business in a competitive
environment, as well as the skills and abilities to effectively solve economic problems
necessary in the workplace.

4. Summary: the essence and content of the business, the economic essence of the
business entity and its main factors, the content of business market
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IMpepexBusutTep: OChl NOHAI MEHTEpY YIIiH TOMEHIET] OHEp/i MEHIepy Ke3iH/Ie alblHFaH
O1TiM, IKEMITIK )KOHE JTaF/Ibl-MallIbIKTap KaXKeT: MAaKPOIKOHOMHUKA, JKOHOMHUKAJIBIK
TEOpHsl, MUKPO3KOHOMHKA.

TloctpexBusutrep:Ilonai MeHrepy KkesiHge anblHFaH OUTIM, HKEMIUTK JKOHE aFIbl-
MalIBIKTap Kejeci MoHAepai MeHrepyi yurH kaxer: OIIK skoHOMUKaNBIK Tajigay, Ou3Hec-
JKOCTIapIIay, OHEPKACII caslalapbIHBIH 9KOHOMUKACHI, OHIIPICTIK ChepaHbIH IKOHOMHUKACHL.
Tlonmi okpiTy Makcatbl «KoCimOpBIHHBIH KBI3METIH JKOCHApiay» OOJIBIT OOBEKTUBTI
SKOHOMHKAJIBIK 3aHIApJbl OKY JXOHE OJap/AbIH HApPBIKTHIK SKOHOMHKA IIAPTTapbIHIAFbI
KOCITOPBIHHBIH (DyHKI[MOHAIIBIFBIHBIH KOJIAIIbl HOTIKECIH KaMTaMachl3 €TETiH IiapTTap
MeH (akTopiapra bIKIaj xkacay (acep ery) TaObUIabL.

Kpickamra ma3myHsl: KocimOpbIHHBIH KbI3METiH kocmapiay. KociHopbhIHIaFel jKOCTIapIibl
JKYMBICTBl ~ yiibIMpacTeipy.bomkamaay — kyHeciHiH dmeMeHTTepi, MoHI.CTpaTerusuibK
JKOCTIapIiayIblH KYpbUIBIMBL MeH MoHI. OmepaTuBTi xocnapiay jxKyiieci MeH Typuepi.busnec-
JKOCTIApNIayAblH Ma3MyHbl MEH TYCIHIN.OHIIPICTIK KOCIOPBIHHBIH Ma3MYHbI, OHBIH
KOCIIIOPBIH XKOCIaphlHa BIKMAI jKacay MeXaHW3MiHJeri peli. OHIMII eHAIpyAi skocmapiay,
OHBIH MiHJeTTepi.OHIIPIiCTIK KyaTThI )KOCTIApIay

Ilepconangarsl  TYTBIHYABI ~ JKOCIHApJIayAblH  TEXHOJNOTHSNApbI,  MIHACTTEpPI  JKOHE
Ma3MYHBL.OHIMHIH ©3iHAIK KYHBIH Kkocnapiay.HapbIKTBIK Oaramapisl perTey JKoHE
socnapiay. KapkbUlblK  okocmapiayablH  MiHAETTepI MeH MoHi.BlojkerTey KapiKbUIbIK
JKocTapiay Typi peTinze.

5.Kyseiperriniri: binimi skoHe TyciHiri:

- KOCIOPBIHHBIH MOHI, KbI3METI, TYpJIepi KOHIH/e;

- KOCIITOPBIHHBIH HETI3T1 JKOHE aifHAIBIM KalTHTAIBIHBIH TYCIHIr )KOHIHAE;

- KOCIIOpBIH/A eHOCKAKbIHbI TOJICY HBICAHIAaPbI XKOHIH/IE;

- WIBIFBIHAAP/IBIH MOHI, TYpJIEpi XKOHIHIE;

- KOCIMOPBIHHBIH HHBECTHULMSIIBIK KOHE HHHOBALIMSUIBIK CasiCaThl JKOHIH/E;

- TabBIC TYCIHIrT MeH peHTabelaiIiKk KepceTkimTepi xoHiHAe Oineni. 6.KyTineTin HoTIXKe:
«KocinmopsIHHBIH KBI3METIH KOCMapIiay» IOHIH OKBITYAa KOCIMOPBIH KbI3METIH Kocmapiait
anapl, YUbIMAACTBIPAIbl, OomKaMaay JKYHeCciHiH dJIeMEeHTTepl MeH MOHIH TYCiHEe].
TIpepeKkBU3HUTBL: Ui OCBOGHHS JQHHOM JMCUHMIUIMHBI HEOOXOAMMBI 3HAHHS, YMEHUS |
HABBIKM, TIOJYYCHHBIC MPH HW3YYCHHH CICAYIOIHMX AUCHUIUIMH: MaKPOIKOHOMMKA,
9KOHOMHHYECKast TEOPHUSI, MUKPOSKOHOMHKA.

TlocTpeKBU3NUTHI: 3HAHHS, YMEHHSI W HABBIKM, MOJYYCHHBIC NP OCBOCHHUM JWCIUILIHHBIL,
HEOOXOMMBI Ul OCBOCHHUS CICAYIOIMX JUCLHIUIMH: SKOHOMHYECKUH aHammu3, OM3Hec-
IUIAHAPOBAaHUE, SKOHOMUKA OTPACieH MPOMBIIITICHHOCTH, 3KOHOMHKA IMPOM3BOICTBEHHON

cepsl.

Kas6ekora JILA.
9.F.K., JIOIEHT

Kas6ekora JILA.
K. 9. H., JIOIEHT

Kazhekova L.A.
Associated professor,
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Lenpto n3ydeHHWs AWCHMIUIMHBI '"TUIAHWPOBAHHE [ESATEIBHOCTH MPEATPHATHS"
SIBIISIETCS M3yYeHHE OOBEKTHBHBIX IKOHOMHYCCKUX 3aKOHOB M OKa3aHHE BIUSHHS
(BusiHMSA) Ha YCIIOBHS U (PaKTOPHI, 00eCIIeUNBAIOIINE OJIArONPHUATHBIN pe3yabTaT
UX (QYHKIHOHAIBHOCTH NPEANPHUATHS B YCIOBHAX PHIHOYHON SKOHOMHKH.

Kpatkoe coneprkaHue: IIaHUPOBaHKE ISSITEILHOCTH NMpeaAnpusTys. Oprann3anus
IUITAaHOBOH paboThl Ha TNPEANpHATHU.DJIEMEHTHl CHCTEMBI IPOTHO3MPOBAHMS,
cymHocTh.CTPYKTypa U CYIIHOCTh CTPAaTerMYecKoro IiaHupoBanus. Cucrema u
BUABl  ONepaTuBHOro IuianuposaHus.IlonsTue u  coxepxanue  busnec-
wranupoBanns. CojeprkaHne IPOM3BOJCTBEHHOTO MPENIPHATHSA, €0 pONb B

Kasbekosa JI.A.
3.F.K., JIOUEHT

Kasbekosa JI.A.
K. 3. H., JIOIICHT

Kazbekova L.A.
Associated professor,
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scienc




MEXaHU3M€ BO3JEUCTBUSA Ha IJIaHbl npeanpusatus. [InanupoBanue npousBoCTBa
MPOAYKLHKH, ee 3anaun.lnanupoBane Mponu3BOACTBEHHBIX MOIIIHOCTEN
TexHomorun, 3amaud W CoOJEpKaHUE IUIAHUPOBAaHMA MOTpeONeHHs B
nepconaine.[lmanupoBanue ceGeCTOMMOCTH HPONYKUMH. PerymupoBanue u
TIAaHUPOBAHUE PBIHOYHBIX ueH,3a)1an/I n CYHIHOCTb (bl/IHaHCOBOFO
HJ'IaHI/IpOBaHI/IH.EIO}J)KCTI/IpOBaHI/Ie KaK BUJ q)HHaHCOBOFO TIaHUPOBAHUA.
S.KOMHeTeHHI/II/II TIOHATHUC U 3HAHUS !

- O CYIIHOCTH, ACATCIbHOCTH, BUAAX IMPCATIPUATUSA,

- O IIOHATHUHU OCHOBHOT'O 1 060p0THOF0 KanuTtajia NpearpusaITus,

- 1o hopMaM OIUIATHI TPyAa HA IPEANPUATHH;

- IO CyTH, BUJIaM 3aTpar;

- 00 I/IHBCCTI/II.II/IOHHOﬁ n I/IHHOBH.I.II/IOHHOFI TMOJINTUKE NPEATIPUATHUSA

- 3HACT O MMOHATHHU JOXOJO0B U IIOKA3aTCIISIX peHTa6eJ’IBHOCTI/I.

6.0xumaemMbplii  pe3yabTar:  CHOCOOCH — IUIAaHUPOBATh,  OPraHU30BBIBATH
JACATCIIbBHOCTE NPCANPUATHA, TIOHUMATb JJIEMCHTbBI W CYHIHOCTH CUCTEMBI
IMPOTHO3UPOBaHUA MNPU U3YHYCHUU AUCHUIIINHBI " IUIAaHUPOBAHUE AEATCIBHOCTH
NPENNPUATHSDY

1.Prerequisites: for the development of this discipline requires knowledge

and skills gained in the study of the following disciplines: macroeconomics,
economic theory, microeconomics.

2.Postrequisites: knowledge, skills gained in the development of the discipline are
necessary for the development of the following disciplines: economic analysis,
business planning, Economics of industries, the economy of the manufacturing
sector.

3.The purpose of the discipline "planning of the enterprise” is the study of
objective economic laws and the impact (influence) on the conditions and factors
that provide a favorable result of their functionality of the enterprise in a market
economy.

4.Abstract: the planning activity of the enterprise. Organization of planned work
at the enterprise.The elements of the forecasting system, the essence.The structure
and essence of strategic planning. System and types of operational planning.The
concept and content of Business planning. The content of the production
enterprise, its role in the mechanism of influence on the plans of

the enterprise. Production planning, its tasks.Capacity planning

Technology, objectives and planning content consumption in the staff.Product
cost planning. Regulation and planning of market prices.Tasks and essence of
financial planning.Budgeting as a type of financial planning.

5.Competencies: concept and knowledge:

- on the nature, activities, types of enterprise;

- the concept of fixed and working capital of the enterprise;

- on forms of remuneration at the enterprise;

- in fact, the types of costs;

- investment and innovation policy of the enterprise;

- knows about the concept of income and profitability indicators.

6.Expected result: able to plan, organize the activities of the enterprise, to
understand the elements and essence of the forecasting system in the study of the
discipline " planning of the enterprise»
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1.IIpepexBu3UT: DKOHOMUKAJIBIK TEOPHS

2T1oCTpeKBH3UT: THIMALTIKTI Oackapy, KapKbUIbIK MEHEIKMEHT

HSHHiH MaKCaTBI-CTyI[eHTTepZ[i KSCiHOpLIHHLIH 6H3HGC-CTpaTeI‘I/ISICLIH KaJIBIIITACTBIPYAbIH
TYKBIPBIMIAMAJIbBIK HETi3epiMEH TaHBICTBIPY; OHEPKACIN KACIMOPBIHAAPHI MEH KBI3MET
KOpCETy CaJachlHarbl KOCIMOPBIHAAP/IBIH EpeKIICTiKTepiH OiTy Heri3iHae TEeXHOJOTHs
cajaCcbIHIA GaCKapyIIII)IJ'II)IK JAYHUETAHBIMJIBL KaJIbIITACTBIPY, 6ac1<apymmnml< MOJCHUCT
JaFIbUIapbIH TopOHeney

[ToHHiIH Ma3MyHBI: OHAIPICTIK TYpieHAipy Typiepi. JKana eHIMII Kypy CTpaTerschbl.
OHpipicTik 00beKTiIepAi opHanacTeIpy Kpurepuitiepi. Cartbim amynsl 6ackapy. JKUBIHTBIK
xocnapnay. Kynrizoenik sxxocnapiay.

Ky3bIpeTTitikTep: KOHOMHKAIBIK CYOBEKTIHIH THIMALTNIH Oackapy, akiia arblHIapbIH
Tanjay *oHe 0ackapy YIIiH LIBIFBIHIAP/ABI €CEIKe ally/bIH 3aMaHayd OJIiCTepiH KOJIaHyFa
KaOinerTi

Kyrinerin  HoTIKenep: OKOHOMHKANBIK CyOBEKTIHIH THIMALTNH —Oackapy — YIUiH
LIBIFBIHIAPABI €CENKE ANYIbIH JKOHE aKla aFblHIApbIH TaJIayAblH 3aMaHayd OJiCTepiH
KonmaHyra KaOinerri. Bomkamasl cMeramap MeH OOMKETTepIi, TeleM KyHTi30erepiH
Kacayra, OM3HeC-)KOCIapiapAblH, KPSAUTTEP MEH KapbI3ap/ibl TapTy OOMbBIHILIA ECENTEePIiH,
OKOHOMHUKANBIK CYOBeKTiHIH Oaramsl OyMmMOapbl OSMHUCCHSUIAPBIHBIH —IPOCIIEKTLICPiHIH
Kap KbUTBIK OOJITiH XkKacayIsl KAMTaMachl3 eTyre KabinerTi

1.ITpepekBU3UT: DKOHOMUYECKAS TEOPHS

2TToctpexBu3ut: Ypasierue 3GppekTHBHOCTbIO ,DUHAHCOBBII MEHEVKMEHT

Lle.ﬂb JUCHUIUIMHBL - O3HAKOMJICHHE CTYACHTOB C KOHUCHTYaJlbHBIMU OCHOBaAMH
¢dopmupoBanusi OW3HEC - CTpaTerHd NPEONPUSTHS; (OPMHUPOBAHHE YIPABICHYESCKOTO
MUPOBO33pEHNS B 00JIaCTH TEXHOJIOIMH Ha OCHOBE 3HAaHHs OCOOEHHOCTEN ITPOMBIIIIICHHBIX
MPeNNpUATHA W NPeanpusTHii chepbl yCIyr, BOCIHHTAHHE HABBIKOB YIPABICHYECKOI
KYJIbTYpBI

Coz[ep)KaHne JUCIHHUITINHBI BI/[[[BI TIPOU3BOACTBEHHOI'O npe06pa3OBaHmL C’I‘paTeFI/I}I
CO3JaHUSI HOBOro mpoaykra. Kpurepuum pasmelleHus NpOU3BOACTBEHHBIX OOBEKTOB.
VYnpasnenue 3akynkamu. COBOKyIHOE IIaHupoBaHue. KajieH1apHoe miIaHupoBaHue.
KOMHCTGHHI/IHICHOCO6€H TIPUMEHATL COBPEMEHHBIE METOJBI yU€Ta 3aTpaT I yIIpaBJICHUS
3G GEKTUBHOCTHIO 3KOHOMHYECKOTO CyOBEKTa, NPOBOJUTH AaHAIWU3 U  YIpaBJICHUE
JCHCKHBIMH ITOTOKAMH

O)KI/II[aGMLIC peSyHLTaTBIICHOCO6eH TNPUMEHATL COBPEMEHHBIE METOABbI Y4€Ta 3aTpar u
aHanM3a JICHEKHBIX MOTOKOB MU YIpaBieHUs 3(PGHEKTHBHOCTHIO JKOHOMHUYECKOTO
cyobekTa. CriocoOeH COCTaBISTh MPOTHO3HBIE CMETHI M OFOJDKETHI, IIIATEXHbIE KaJeHAapH,
obecreunBaTh COCTaBICHNE (PHHAHCOBOM YacTH OM3HEC-IUIAHOB, PACYETOB IO NIPUBIICYCHUIO
KPEIUTOB U 3aiiMOB, IPOCIIEKTOB SMHCCHIA IIEHHBIX OyMaxX SKOHOMHYECKOTO CyOBeKTa
1.Prerequisite: Economic theory

2Postrequisit: Performance management ,Financial Management

The purpose of the discipline is to familiarize students with the conceptual foundations of
the formation of the business strategy of the enterprise; the formation of a managerial
worldview in the field of technology based on knowledge of the characteristics of industrial
enterprises and service enterprises, the education of managerial culture skills

The content of the discipline: Types of industrial transformation. Strategy for creating a new
product. Criteria for the placement of production facilities. Procurement management.
Cumulative planning. Calendar planning.

Competencies: Able to apply modern cost accounting methods to manage the efficiency of
an economic entity, analyze and manage cash flows

Expected results: Able to apply modern methods of cost accounting and cash flow analysis
to manage the efficiency of an economic entity. It is able to make forecast estimates and
budgets, payment calendars, ensure the preparation of the financial part of business plans,
calculations for attracting loans and loans, prospectuses of securities issues of an economic
entity

Kas6ekoa JI.A.
9.F.K., JIOLUEHT

Kasoekona JI.A.
K. 9. H., IOIEHT

Kazbekova L.A.
Associated professor,
candidate of the economic
science
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1.IlpepexBusuTi: busuec Herizaepi, MeHeHKMEHT

2. IToctpexBusuri: KocinmopbiH cTpaterusicel, OHEpKaCiln IKOHOMUKACH

3.ITonHiH MakcaTbl: KOCImOpbIH ASKOHOMHKAaIarbl OdceKere KaOUICTTUNIMHIH YITTBIK
MOJIETIiH  KaJbINTACTHIPYAbIH mapamerpiepi 3eprreneni. CoHbIMeH Oipre, YITTBIK
9KOHOMHKAIBIK JKYHenepaiH FalaMablK Odcekere KaOiMeTTIIr MOCENeCiHiH TeOpHsIIbIK
KO3KapacTapsl KapacThIpaia,ibl.

4.Kpickamma Ma3MyHbI: OHAIPICTIK LUK, OHBIH JKOHOMHKAJBIK MOHi. KocimopbIHHBIH
OH/IPICTIK KYPBUIBIMBI JKOHE OHBI XKETUIAIPY JKOIAAPBl OHAIPICTI KOFAMIBIK YHBIMIACTHIPY
¢dopmamapel  KoCIMOPHIHHBIH ~ KOMEKINI JKOHE KbI3MET KOpCeTylli  eHJipicTepiH
yiteimpacTeipy KeumikTik — miapyambUIbIKTBL YidbIMAacTeipy JKocmapiaymbl yHbIMAAcThIpy
nporeci KocimopbIHHBIH GH3HEC-KOCTapHI.

5.Kyssiperriniri: Famamapix 6ocexere KaOiIeTTITKTI Oaranay TYPFBICHIHAH KOCIIOPBIHHBIH
MaKpOIKOHOMHUKAJIBIK JKETICTIKTEPIH Taiay jKoHe KeTUAipyre yipeTesi.

6.Kyrinerin HoTmke: Bonmamak MaMaHKOCIHOPBIHAAPIBIH THIMAI JaMy >KOJIAPBIH Tady
JKOHe Herizfeill Oimyi, HOTIDKeciHZE ©HIIpic KbI3METiHAe eHOEeK, MaTepHalbIK >KOHE
Kap KbUIBIK pecypeTap/ibl 6acKapysbl %oHE TONBIK IMaiijanaHybl Kaxer.

1.ITpepexBusutsl: OCHOBBI OM3HECA, MEHEIKMEHT

2.IlocrpexBusuthr: Ctparerus npeanpustis, [[poMbIIeHHas] 3KOHOMHKA

3.lens mucimmmHbl: M3ydarorcs mapameTpbl (OPMHPOBaHHS HALHOHAIBHONW MOIEIH
KOHKYPEHTOCIIOCOOHOCTH NPeAnpusTusi. B TO ke BpeMsi paccMaTpuUBAIOTCS TEOPETHYECKUE
moxXoAsl K mpo0OieMe  roGanbHOM — KOHKYPEHTOCIIOCOOHOCTH — HAlMOHAJIbHBIX
9KOHOMUYECKUX CHCTEM.

4 Kpatkoe coaepxanue:  [IpOM3BOJICTBEHHBIM LUK, €r0 JKOHOMHYECKAs CYLIHOCTb.
IIpon3BOACTBEHHAS. CTPYKTypa HPEMNPUATHS W IyTH €ro COBeplueHCTBOBaHHS DOpMbI
OOIIECTBEHHOW OpraHu3aluu Npou3BojcTBa OpraHu3anus JOYEPHUX U CEPBUCHBIX
HPEANPUATHI OPEAIPUSITHS

Mycaesa I".1.
9.F.MarucTpi,ara
OKBITYIIBI

Mycaesa I'.1.
9K.MarucTp,
CTapLIMi MpenoiaBaTellb

Mysaeva G.1
Master of economy,
senior lecturer

OpFaHI/ISaL[I/Iﬂ TUIaHUPOBAHUA, Buznec-mian MPpECANIPpUATHA.

5.KoMmeTeHTHOCTD: C TOYKH 3pEeHUS I00ATBEHON OLICHKHU
KOHKYPEHTOCIIOCOOHOCTH, OH YYHUT MPEANpPHATHE aHATM3HPOBATh W YIYy4lIaTh
MaKpPO3KOHOMHUYECKUE NOCTHIKCHUSA.

6.0xumaemple pe3ynbTarel: Haifitn 1 000cHOBaTh myTH 3P QEKTUBHOTO Pa3BUTHUS
OyIymx TpPEANPHATHH, B pe3yabTaTe UYero WM HEOOXOAWMO YIpaBISATh W
HCIIOJIB30BaTh TPYHAOBEIEC, MaT€pUaJIbHBIC n (bI/IHaHCOBLIe PECYPCHI B
MPOU3BOJCTBE.

1. Required: Basics of Business, Management

2.Postrequest:

3.The purpose of the discipline: Parameters of the formation of the national
model of competitiveness of the enterprise are studied. At the same time,
theoretical approaches to the problem of global competitiveness of national
economic systems are considered.

4.Brief content: he production cycle, its economic essence. Production structure
of the enterprise and ways of its improvement forms of social organization of
production Organization of subsidiaries and service enterprises of the enterprise
Organization of the transport organization Organization of planning Business plan
of the enterprise.

5.Competence: From the standpoint of global competitiveness assessment, it
teaches the enterprise to analyze and improve macroeconomic achievements.
6.Expected results: Find and justify the ways of effective development of the
future enterprises, as a result of which they need to managing and utilizing labor,
material and financial resources in production.
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1.IIpepekBu3uTi: (MeKkTen Kypcbl) DKOHOMUKA/IAFbl MaTeMaTHKa

2. IToctpexBusuri: Kocinmopbin cTpaterusicel, OHEpKaCil IKOHOMUKACH

3.ITonHiH MakcaTbl: KOCIMmOpbIH SKOHOMHKAaIarbl OdceKere KaOUICTTUNIMHIH YITTBIK
MOJIETIiH  KaJbINTAaCTHIPYAbIH —Hapamerpiepi 3eprreneni. CoHbIMeH Oipre, YITTBIK
9KOHOMHKAIBIK JKYHenepaiH FalaMablK Odcekere KaOUIeTTiIIr MOCENEeCiHiH TeOpHsIIBIK
Ko3KapacTapbl KapacTbeIpalaJbl.

4.Kpickama Ma3MyHbl: OHAIPICTIK LUK, OHBIH JKOHOMHKAJBIK MOHi. KocimopbIHHBIH
OH/IIPICTIK KYPBUIBIMBI JKOHE OHBI KETUIAIPY JKOIAApbl OHAIPICTI KOFAMIBIK, YHBIMIACTHIPY
¢dopmamapel  KoCIMOPBIHHBIH ~ KOMEKINI JKOHE KbI3MET KOpCeTylli  eHJipicTepiH
yiteiMpacTeipy KeumikTik — miapyambUIbIKTBL YHBIMAACTRIPY JKocmapiaynbl yHbIMIACTBIPY
nporeci KocimopbIHHBIH GH3HEC-KOCTapHI.

5.Kyssiperriniri: Famamapix 6ocexere KaOineTTiIKTI Oaranay TYpFBICHIHAH KOCIIOPBIHHBIH
MaKpOIKOHOMHUKAJIBIK JKETICTIKTEPIH Taiaay jKoHE KEeTUAipyre yipeTesi.

6.Kyrinerin HoTmke: Bonmamak MaMaHKOCINOPBIHAAPIBIH THIMAI JaMy >KOJIAPBIH Tady
JKOHe Herizfeil Oumryi, HOTIDKeciHZE ©HIIpic KbI3METiHAE eHOEeK, MaTepHalIbIK >KOHE
Kap KbUIBIK pecypcTap/ibl 6acKapybl )KOHE TOJIBIK MaiilalaHybl KaxKeT.

1.ITpepexBu3uThl: MareMaTHKa B SdKOHOMHKE

2.IToctpexBusuThl: CTpaTerus npeAnpuaTys, [IpoMbIIIIeHHas: 9KOHOMHKA

3.lens  gucummmmeel:  V3yuarotes  mapameTpsl  (opMmupoBaHHs — (HOPMHPOBAHUS
HAIlMOHAJILHOM MOJEIM KOHKYPEHTOCHOCOOHOCTH mpennpustus. B To ke Bpems
paccMaTpUBAKOTCS TEOPETUYECKHE IOAXO0bI K npodieme rI100aIbHON
KOHKypeHTOCHOC06HOCTI/I HallMOHAJIbHBIX DKOHOMHUYECKHUX CUCTEM.

4 Kpatkoe conepxanue:  [IpOM3BOICTBEHHBIM LUK, €ro JKOHOMHYECKasl CYLIHOCTb.
HpOHBBOZ{CTBeHHa}I CTPYKTypa MNPEANnpUATHsS W IIYTU €ro COBEPIICHCTBOBAHUSA (DOpMBI
OOILIIECTBEHHON OpraHuM3alui Npou3BoACTBa OpraHu3aius JOYEPHHX U CEPBUCHBIX
npeanpusTuil  npennpuatus OpraHuzaunus TPAHCHOPTHOH opranuzauuu OpraHu3anus
IIJITaHUPOBAHUA Busnec-mian TpeanpusITUs.

5.KomnerentHocts: C TOYKHM 3peHHs INIOOAIBHON OLEHKH KOHKYPEHTOCIOCOOHOCTH, OH
YYUT IPEANPUATUE aHATU3UPOBATD U YIYYIaTh MAKPOIKOHOMUYECKHUE JOCTUKCHHMS.
6.0xunaemeie pe3ynbTathl: HaiiTn 1 060cHOBaTH TyTH 3)(HEKTUBHOTO Pa3sBUTHs OymTyIINX
MPEANPUSATHI, B PE3yJabTaTe Y€ro UM HEOOXOTMMO YIPABIATH M HCIHOJIB30BATh TPYIOBBIE,
MaTepualibHble 1 (PHHAHCOBBIE PECYPCHI B IIPOM3BOJICTBE.

1. Required: Basics of Business, Management

2.Postrequest: Management

3.The purpose of the discipline: Parameters of the formation of the national model of
competitiveness of the enterprise are studied. At the same time, theoretical approaches to the
problem of global competitiveness of national

economic systems are considered.

4.Brief content: he production cycle, its economic essence. Production structure of the
enterprise and ways of its improvement forms of social organization of production
Organization of subsidiaries and service enterprises of the enterprise Organization of the
transport organization Organization of planning Business plan of the enterprise.
5.Competence: From the standpoint of global competitiveness assessment, it teaches the
enterprise to analyze and improve macroeconomic achievements.

6.Expected results: Find and justify the ways of effective development of the future
enterprises, as a result of which they need to managing and utilizing labor, material and
financial resources in production.

Mycaesa I".1.
9.F.MarucTpi,ara
OKBITYIIBI

Mycaesa I'.1.
9K.MarucTp,
CTapLIMi MpenoaBaTellb

Mysaeva G.1
Master of economy,
senior lecturer
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1.IIpepexBusurtep: Makpo3KOHOMHKA

2.IloctpexBu3uTTEp: OM3HECTEr1 OacKapyIIbUIBIK MEMIMASP Il Konaay Kyhenepi
3.IloHHIH MakKcaTbl: - CBIPTKBI JKOHE IIIKI OpPTaHBIH Oenrici3hiri xarmaiblHIA
KaObUIIaHATHIH OacKapyIIbUIBIK LICHIIMHIH CalachlH KaMTaMachl3 €Ty oIiCTEpiH,
JKaFIalIbIH OCNTiCI3/Iri MCH MHBECTUIMSIAHATEIH HHBECTUIMSIAPIBIH TOYESKell
(axTopIapbIH eCKepe OTHIPHIN 3epAeney; - 0aCKapyIIBUIBIK IISIIiMHIH Oocexere
KaOINEeTTITIrHE KOJI )KETKI3YIiH HETi3Ti MIapThl PETiHAC OHBIH THIMILUTITIHE 9cep
eTeTiH (akTopiapasl (IKOHOMHUKAIBIK 3aHAap, FBUIBIMH Tacligep XeHe T. 0.)
3epaeney; - o3ipiaey, KaOblUijay TEXHOJOTHSICBIH — 3€pieney;,  Camaibl
0acKapyLIBUIBIK MENIIMI iCKe achIpy JKoHE YIXKAEY;

4.IloHHiH Ma3MyHBI: yipIMaa  OacKapylIbUIBIK  Imemimzaep  KaOsuimay
0acKapywIBUIBIK — IIEMIIMAEPAi 93ipyiey JKOHE IKY3ere acelpy YHBIMHBIH
MaKcaTTapblH aHBIKTay. CTpaTerysuiblK IIenriMaep 4 menrMaepal a3ipiey xKoHe
ICKe achIPBUIYBIH OaKpLIay

5. Ky3bIpeTTiiiKkTep: -yHbIMAACTHPYIIBUIBIK-0aCKAP yIIBLIBIK JKOHE 3KOHOMHUKAJIBIK
menrimMaepai Tady, oiappl iCKe achIpy alTOPUTMICPIH d3ipJiey JKOHE ONapiblH
HOTIKeEJIepl YIIiH Kayan Oepyre HailbiH 00iry; €HOSKTI FBUIBIMH YHBIMIACTHIPY
JKOHE HOpManay HerisfepiH Oily, JKYMBICTapAbl Tangay >KoHE JKYMBIC
OpBIHJAPBIHA TalJay XXYPri3y AaFgbUIapbIH MEHTepy KOHE OJapJbl MpaKTHKaAa
KoJIJaHa OlTy; TONTHIK AMHAMEKA IPOLECTEPiH OiTy HETi3iHAE TONTHIK KYMBICTHI
TUIMJ1 YHBIMIACTHIPY jKOHE KOMaH/IaHbl KAIBIITACTHIPY HPUHIUIITEPI

6.Kyrinerin HoTIKenep: MOHAI MEHIepy HOTH)KECiHAE CTyAeHT: 1. Oimyre Tuic: -
0acKapymbUIBIK IICIIIMACPIIH SKIKTENYi; 0acKapymbUIbIK —IICIIIMACPIIH
caracblHa KOWBUIATHIH TaJaNTap; - 0acKapyIIbUIBIK MEeNIiMAEpAl KaObunay jKoHe
iCKe acelpy KaruaaTTapbl. - 0acKapymIbUIBIK OICHIMICPAIH TEOPHSIIBIK
TYKBIpBIMIaMaNapbl; MEHIepyl THIC: - TYpPaKChI3, ©3repMeli opTa >KarJalblHAa
0acKapymIbUIBIK —INEIIiMAEpAl o3ipiey, KaObuigay JKOHE iICKe achIpyIbIH
OlicHaManblK Heri3aepi; - TpoOieManblK JKaFgaimapIbl aHBIKTAy — YIIiH
KOCIMOPBIHBI  AMAarHOCTHKAJay oJiCHAMAChl; - KOMIIAaHHMS CTPATETHsIChIH
KaJBINTACTBIPY SICTEMECi )KOHE OHBI ICKe achIpy alrOPUTMi; -KOCIHOPBIHHBIH
FBUIBIMU-TEXHUKAIBIK JKOHE OHIIPICTIK-OTKI3y ONICYETiH KYMBUIIABIPY JKOHE
KaCIMOpBIHBI 0acKapyIblH THIMAI TETIriH Kypy oaictepi. 4. KaOiIeTTilik meH
TMAWBIHIBIKTEL KOPCETY Kepek: - OeNrici3miK MeH TOoyeKel JKaFmaiblHIa THIMII
SKOHOMHUKAJIBIK IIENIIMAEPIiH HYCKAIapblH J3ipiey JKOHE Herimey; -
0acKapyImbUIBIK IIEMIMAEPIIH iCKe acBIPBUTYBIH YHBIMAACTHIPY-0acKapyIIbLUIbIK
mIenTiMaepAiH THIMALTITIH Oaraay.

Kas6ekoa JI.A.
9.F.K., JIOLUEHT

Kasoekona JI.A.
K. 9. H., IOIEHT

Kazbekova L.A.
Associated professor,
candidate of the economic
science




1.IlpepexBu3uThl: Makpo3KOHOMUKA

2.IToctpexBu3uThl: CHCTEMBI TOICPKKU HPHHATHS YIPABICHUSCKAX PELICHUI B
ouzHece

3.llenp  AMCUMIUIMHBL. - HM3y4eHHE METOAOB  OOECHEeYCeHHs  KauecTBa
MIPUHAMAEMOTO YIPABICHYECKOTO pEUIeHHsS B YCIOBHSX HEONPEIeNeHHOCTH
BHENIHEH ¥ BHYTPEHHEH cpembl, C ydeToM (aKTOpOB HEOHPeIeIeHHOCTH
CHUTyallll W pHCKAa BKJIAJbIBAEMBIX WHBECTHIMH; - U3y4eHHe (HAKTOpOB
(OKOHOMHMYECKMX 3aKOHOB, HAyYHBIX IIOJXOJOB MW [Ip.), BIMSIOIMX Ha
3 PEeKTUBHOCT,  YNPAaBICHYECKOTO  pEIICHHs KaK OCHOBHOTO  YCIIOBHS
JOCTHKCHUS €70 KOHKYPEHTOCIOCOOHOCTH; - H3Y4EHHE TEXHOJIOTHH Pa3padoTKH,
MIPUHATHSA, peaTM3alui 1 MOTHBAIIMH KaUeCTBEHHOTO YIPaBICHYECKOTO PEILICHHUS;
4.ComepxaHue  OUCLUUIUIMHBL  lIpuHATHE  yOpaBlIEeHYECKHMX  pEIICHUH B
opranm3zanuy  PazpaboTka ®W  peanm3anys  YIPaBICHYECKHX  peLICHHI
Omnpenenenue neneit opranm3anuu. Ctpaterumyeckue perieHus 4 PaspaboTka u
KOHTPOJIb PeaM3aliii perIeHnit

5.KommneTeHmn: -criocoOHOCTh  HAaXOOUTh OPTaHU3aLUOHHO-YIPABICHUYECKHE U
SKOHOMHMYECKHE pelIeHHs, pa3padaThiBaTh QJITOPHUTMBI HX pealu3alud |
TOTOBHOCTh HECTH OTBETCTBEHHOCTBH 3a MX PE3yJbTaThl; 3HAaHHE OCHOB HAayYHOU
OpraHM3alliy ¥ HOPMHpPOBAaHMS Tpy[Ja, BIaJeHHE HaBBIKAMH aHAIM3a paboT U
MpOBENCHHUs aHalM3a paboYMX MecT H YMEGHHE NPUMEHATh WX Ha
MIPAKTUKE;CIIOCOOHOCTh 3((PEKTHBHO OPraHU30BBIBATH T'PYMIIOBYIO padoTy Ha
OCHOBE 3HAHHUS MPOLECCOB TPYNIIOBON TUHAMHKH W MPHHIUIOB (HOPMHPOBAHHUS
KOMaH/IbI

6.0xxuaemble pe3ynbTaThl:B pesynbraTe OCBOCHMS AWUCUUIUIMHBI CTYHEHT: 1.
JOJDKEH 3HaTh: - KJIACCH(MKALUIO YIPABIEHUECKUX pEIICHUH; - TpeGoBaHUS,
MIpebsIBIIEMbIe K KaUueCTBY YIPaBICHUYCCKHUX PEIICHUH; - IPUHIUIIBI IIPUHATUS 1

peanu3aluy  yNpaBICHYECKUX  PEIIEHHH. - TEOpEeTUYeCKHe  KOHLENIUH
YIPaBIEHUECKNX PEIICHUI;JOIKEH BIAfeTh: - METOAOJIOTHYECKHE OCHOBBI
pa3pabOTKH, NMPHUHATHS W PeaTH3aliH YIPaBICHUYSCKUX PEIICHUH B YCIOBHAX
HECTaOMIBHON, M3MEHSIOMEHCS Cpefsl; - METOAOJOTHIO JIHATHOCTHKU
NMPeANpHUSTHST AN BBIABICHWS TNPOONEMHBIX  CHUTyallid; -  METOAWKY
(dopMupoBaHus cTpaTterud (GUPMBI M ITOPUTM €€ pealM3allid; - METOJbI
MOOMIH3AINHT Hay4YHO-TEXHUYECKOTO u MIPOU3BOJICTBEHHO-COBITOBOTO

MOTEHIMANIA MPEANPUSTUS U Co3JaHus d(PPEKTHBHOTO MeXaHW3Ma YIpPaBIICHUS
npeanpusTHeM. 4. JODKEH JIEeMOHCTPUPOBATh CIOCOOHOCTh M TOTOBHOCTB: -
pa3pabareiBaTh W OOOCHOBHIBATH BapWaHTHl S(PQPEKTHBHBIX XO3SIHCTBEHHBIX
pelIeHHH B YCIOBHSX HEONPEACNCHHOCTH M PHCKA; - OPraHU30BBIBATH
peaM3alMio  yNpaBJICHYECKHX  peIIeHHit -  omneHuBaTh  3()GHEKTHBHOCTDH
YIpaBICHYECKHX PELICHHUI.




1.Prerequisites: Macroeconomics

2.Post-requirements:Management decision support systems in business

3.The purpose of the discipline: - study of methods for ensuring the quality of management decisions
made in the conditions of uncertainty of the external and internal environment, taking into account the
factors of uncertainty of the situation and the risk of investments; - study of factors (economic laws,
scientific approaches, etc.) that affect the effectiveness of management decisions as the main condition for
achieving its competitiveness; - study of technology development, adoption, implementation and
motivation of a quality management decision;

4. Content of the discipline: Management decision-making in the organization Development and
implementation of management decisions Determination of the goals of the organization. Strategic
decisions 4 Development and control of the implementation of solutions

5.Competencies:-the ability to find organizational, managerial and economic solutions, develop
algorithms for their implementation and willingness to be responsible for their results; knowledge of the
basics of scientific organization and labor rationing, knowledge of work analysis and workplace analysis
skills and the ability to apply them in practice; the ability to effectively organize group work based on
knowledge of group dynamics processes and principles of formation teams

6.Expected results: As a result of mastering the discipline, the student: 1. must know: - classification of
management decisions; - requirements for the quality of management decisions; - principles of making
and implementing management decisions. - theoretical concepts of management decisions; must possess:
- methodological foundations for the development, adoption and implementation of management
decisions in an unstable, changing environment; - methodology of diagnostics of the enterprise to identify
problematic situations; - the methodology of forming the company's strategy and the algorithm of its
implementation; - methods of mobilizing the scientific, technical and supply potential of the enterprise
and creating an effective mechanism for enterprise management. 4. must demonstrate the ability and
willingness to: - develop and justify options for effective business decisions in conditions of uncertainty
and risk; - organize the implementation of management decisions - evaluate the effectiveness of
management decisions.
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1.IIpepexBusurrep: MakposKOHOMHUKA

2.IToctpexBusurrep: SMM MapKeTHHTI

3.IlonHiH MakcaTbl-OakanaBpiapAbl MapKeTHHITIK KOMMYHHKALHSUIAD KEIICHIMEH, OHBIH
JJIEMEHTTEPIMEH JKOHE OJApAblH e3apa OallaHBICTApHIMEH TAHBICTHIPY, JKBUDKBITY
MAapKeTHHII canacblHAa Oa3anblK OLTIM MEH [aFAbUIapIbl MIepy, jKapHaMaMEH, CaTybl
BIHTANAHABIPY omicTepimen, Public Relations, Tikemeii MapKeTHHITIEH, JKEKe CaTyMEH
TaHBICTBIPY

4.IloHHIH Ma3MyHbI: MapKeTHHITIK KOMMYHHUKAIMSUIap KEIISHIHIH 3JIEMEHTI peTiHle
Recalama marueting communications kemeni. Korammen —OaiinaHbic — Tikenei
MapketHHr.CaTy MeH  caTydabl  BIHTIaHABIPY..KOCIMOPEIHHBIH —~ KOMMYHHKAIHSUIBIK
CTpaTerusulapblHbIH THIMALTITIH Oaraiay.

5.Ky3bIpeTTiniKTep: SKOHOMUKANIBIK Tayapiap/bl TYThIHYIIBUIAP/bIH MiHE3-KYJIKBIH TaJIAay
JKOHE CYpaHBICTBIH KaJbIITACybl; ICKEpJIIK aKImapaTThl OHACYNIH oIicTepi MeH
GarJapaaManblK KypalJapblH MEHIepy, aKIapaTThIK TEXHOIOTHSIAp KbI3METTepiMeH e3apa
iC-KMMBUT JKacay >KOHE KOPIOpPATUBTIK aKMapaTThIK JKYHenepai THIMAI maiinanany
MYMKIHZITi; MapKeTHHITIK 3epTTeylep MeH MEHE[KMEHTTErl Y3lik Taxipnbenepi
CaJBICTHIPMAJIBl TajJfay HOTIDKECIHJE ANbIHFAH AaKIapaTThl YHBIMIAPABIH I[PaKTHKaJIbIK
KbI3METIH/e Naliaanana Oity.

6.KyTineriH HoTIOKeNep: OH/I MEHTepy HOTIDKECIHIE CTYeHT: 1. Olayre THIC: - MapKeTHHT
KEUICHIHJEeT1 MapKETHHITIK KOMMYHUKAIMS KYPaldapbiHbIH (QYHKIMSIAPKL; - aKMapaTThIK-
KOMMYHHKAUMSJIBIK ~ TEXHOJIOTHSUIAD MEH KOMMYHHKAIMs —MOJCNIbIACPIHIH  MOHI;
MapKEeTHHITIK KOMMYHHKAILMsl KYPaIJapblH KOJJIaHy epeKIICTiKTepi JXOHE aKmapaTThl
KaObuIZay MPOILECTEpi; - jKapHaMa KOHE CcaTyAbl BIHTATAHIBIPY Tacinaepi; PR-kp3meTTiH
Kypanzapbl MEH oJicTepi; TiKeleil MapKeTHHI TIE€H JXEKE CaTyAbl, KepMe KbI3METIH
yibIMACTBIPY TOCLIAEpi oHe T. 0., - MapKETHHITIK Kypajjapia KOMMYHHUKAIHSIIApIbI
KYpy KOHE TapaTy HbICAaHAApbl MCH TEXHOJIOTHSIAPBL, - KOMMYHHKALHSUIBIK Kypajagap
HAPBIFBIH [AMBITY CPEKLICIMIKTEepi; - MApPKETHHITIK KOMMYHHKAIWsUIapAbl KOJAAHY
TUIMAITIriH Oarayiay omicrepi.

Cwmarynosa X.b.,
DKOHOMHKA
FBUIBIMIAPBIHBIH MArkCTPi,
ara OKBITYIIIBI

Cwmarynosa X.b.,
MarucTp 3KOHOMHUUECKUX
HayK, CTapIIni
IpenojaBaTeb

Smagulova zh.B.,
Master of Economics,
Senior Lecturer




1.IIpepexBu3UTHI:MaKpO3KOHOMHUKA

2.IToctpexBusutsl:SMM-MapkeTHHT

3.llens IUCHMIUIMHEL - O3HAKOMIEGHHE O0aKalaBpoOB C KOMIUIGKCOM MAapKeTHHIOBBIX
KOMMYHHKAIHH, €ro 3JeMEHTaMU M HX B3aHMOCBSI3bIO, NPHOOpeTeHre 6a30BBIX 3HAHUHA U
HaBBIKOB B c(hepe MapKETHHra HPOJBHKCHUS, O3HAKOMIICHHE C PEKJIaMOil, HpueMamu
CTUMYIHpPOBaHUS pojax, Public Relations, mpsAMbIM MapKeTHHIOM, THIHBIMH IPOJaXKaMH
4.Conepxxanue AuMCUMIUIMHBIKOMIUIEKC MapyeTHHIOBBIX KOMMYHHKaluiiPekanama kak
3JIEMEHT KOMIUIEKCa MapKETUHIOBBIX KOMMYHHMKaLMi.CBsi3u ¢ oOliecTBeHHOCThIO [Ipsimoit
MapkeTHHT.CTHMYITpOBaHHE cObITa u npogax..Onenka s dexTuBHOCTH
KOMMYHHKAIIMOHHBIX CTPATETHil IPEIPUATHSL.

5. KoMIeTeHInH:ClIocOOHOCTh aHAIM3UPOBATh MOBEIACHHE MOTPEOUTENeH IKOHOMHYESCKHX
Omar u (opMHpOBaHHE CIIPOCa;BIafeTh METOJAMH U IPOTPAMMHBIMU CPEACTBAMHU
00paboTku 1enoBOi HHGOPMAIMH, CHOCOOHOCTBIO B3aMMOJCHCTBOBATH CO CIy)KOaMu
HHQOPMALMOHHBIX ~ TEXHOJOTHMH ©  9(p(EKTUBHO  HCHONB30BaTh  KOPIOPATHBHBIC
MH(QOPMAIIOHHBIE CHCTEMBI,yMEHHE NCIONIB30BaTh B IPAKTHYECKOH MAESITEIBHOCTH
opraHu3aimii HHQOPMaNHIo, HOMYYEHHYIO B Pe3yJIbTaTe MaPKETHHIOHBIX MCCICIOBAHHUN 1
CPaBHUTEIBHOTO aHAJIN3a JIy4IINX PAKTUK B MEHEPKMEHTE.

6.0xunpmaemMble pe3ynbTaThl:B pe3ynbraTe OCBOEGHMS IHCLIMIUIMHBI CTYIEHT: l. NOIDKeH
3HaTh: - (YHKIMH HMHCTPYMEHTOB MAapKETHHIOBBIX KOMMYHHKALMii B KOMILICKCE
MAapKeTHHIa; - CYIIHOCTh HH(OPMAIMOHHO-KOMMYHHKAIHOHHBIX TEXHOJOTHII U Mojenei
KOMMYHHKAI[UH; - OCOOGHHOCTH IPUMEHEHUS  HHCTPYMEHTOB  MAapKEeTHHIOBBIX
KOMMYHHUKAlIlUi M HPOLECCOB BOCHPHATUA MH(MOpMALMK; - TMPUEMbl pPEKIaMbl U
CTUMYJIMPOBAaHUS  cOBITAa; MHCTPYMEHTHI M MeToisl PR-nmesrenbHOCTH;  CrIOCOObI
OpraHU3aIMy NPSIMOT0 MapKETHHIA U JIMYHBIX [IPOJAX, BEICTABOYHOH NESTENBHOCTH U T.1.;
- (OpMBI M TEXHOJIOTHH CO3[AHUS M PACHPOCTPAHCHHS KOMMYHHKAIMil B MApKETUHIOBBIX
CpPEICTBAaX MPOABHKECHUS; - 0OCOOCHHOCTH Pa3BUTHS PhIHKA KOMMYHHKAIIMOHHBIX CPE/ICTB; -
METOJIBI OIIEHKU () (PeKTUBHOCTH NPHMEHEHHS] MAPKSTHHIOBBIX KOMMYHUKAIIIH.

1.Prerequisites:Macroeconomics

2.Post-requirements:SMM marketing

3.The purpose of the discipline is to familiarize bachelors with the complex of marketing
communications, its elements and their interrelation, the acquisition of basic knowledge and
skills in the field of marketing promotion, familiarization with advertising, sales promotion
techniques, Public Relations, direct marketing, personal sales

4. The content of the discipline: The complex of marketing communications Requalama as
an element of the complex of marketing communications. Public Relations Direct
marketing.Promotion of sales and sales..Evaluation of the effectiveness of communication
strategies of the enterprise.

5.Competencies: the ability to analyze the behavior of consumers of economic goods and the
formation of demand; possess methods and software tools for processing business
information, the ability to interact with information technology services and effectively use
corporate information systems; the ability to use information obtained as a result of
marketing research and comparative analysis of best practices in management in the
practical activities of organizations.

6.Expected results: As a result of mastering the discipline, the student: 1. must know: - the
functions of marketing communication tools in the marketing complex; - the essence of
information and communication technologies and communication models; - features of the
use of marketing communication tools and information perception processes; - advertising
and sales promotion techniques; PR-activity tools and methods; ways of organizing direct
marketing and personal sales, exhibition activities, etc.; - forms and technologies of creation
and distribution of communications in marketing means of promotion; - features of the
development of the market of communication tools; - methods of evaluating the
effectiveness of marketing communications.
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Opraxusanus
HPOM3BOJICTBA
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OpeanpUsITAN /
Organization of
production at
the enterprise

eMThXaH/
9K3aMeH/
exam

TECT

1.IIpepexBusurTep: MUKpPO3KOHOMHUKA

2.IToctpexBusutTep: ¥HBIMHBIH MEHEIKMEHTI

3.IIoHHIH MaKcaThl: CTYACHTTEpPre OHAIPICTI YHBIMIACTHIPYIBIH TEOPHSUIBIK HETi3/epiH
y#pery, NOHHIH FBUIBIMH-KOJIIAHOAIB aNNapaTblH, OHBIH HEri3ri KaTeropHsUlapbiH,
S/liCHAMAIIBIK epEeKIIeTikTepi MeH O0a3ayblK NPHHLHUNTEPIH, CBHIPTKBI JKOHE IIIKI opTa
(akTOpiaphlH ecKepe OTBIPHIL, OHJIPICTI YHBIMAACTHIPYABIH THIMAUIINIH apTTHIPY
MIAPTTAPBIH KAIBIITACTHIPY.

4.Ma3myHbI: OHAIPICTI YHBIMIACTBIPY JKYHECiHIH Ma3MyHbl MEH KYpPBUIBIMBI OHIIpicTi
yilbIMAacTBIpy — KYHeciHIeri CTpaTerHsuIBIK  JKocmapiay  OHZipicTi  yHBIMAAcTBIpY
Ky#iecinneri Oomkay.OHIipicTi jKocmapiaay eHIiPiCTIK XKocmapabl 93ipiaeyaiH dIiCHaAMAbIK
epeKIIeNTiKTepi OHAIPICTI JKOCTIapaayablH 3aMaHayl TOCUIIepi OHIIpicTi xobanay eHgipicTi
naiipiHAay eHAipicTik MeBecTmnmsmap.Cama  JkoHE OHBIH — OHJIPICTI  YHBIMIACTEHIPY
mpouecinzeri  pem  apelk  eHaipic.TyreHmey JkoHe — MaTepHANABIK  aFbIHIAP.bI
Gackapy.OHipicKe KbI3MET KopceTy xKyieci

5.KyssIperTepi: 03 KbI3METiHAE OHIPIiCTI YIBIMAACTHIPY OOMBIHIIA HOPMATHBTIK KYKBIKTBIK
Ky)KaTTapsl KOJJaHa anaibl ;0HIIPICTI YHBIMIACTHIPY CalachlHAA HAKThI JKOOAHBI iCKe
achlpy YVIIIH KYpBUIFAH [IAFBIH TONTBHIH KBI3METIH YilbIMAAcThIpa anaibl ; OHIipicTi
yifbIMacTeIpyMeH OalyIaHBICTBI KOMMYHHKATHUBTIK MIHAETTEpIl INENly VIIH 3aMaHayd
TEXHUKAJIBIK KYpaJ[ap MCH aKNapaTThIK TEXHOJIOTHSIIAP/IbI aiiaaHa anajibl

6.KyTinerin HoTIOKENEep: MOHAI MEHIepy HOTIDKECiHAe cTyaeHT: 1. Oityre Tuic: - eHmipicTi
YIBIMAACTBIPYIBIH MOHI, MaKcaTTapbl MEH MiHACTTEpi; - OHIIPICTIK XKYHeIepAiH camaiblk
KacHeTTepi, OHIIPICTI IaMBITYIBIH CAHABIK ©3apa OaillaHBICTAPBI MEH 3aHABUIBIKTAPHL; -
(GYHKLIMOHANABIK, KEHICTIKTIK, YaKBITTBIK, PECYpCTBIK  HapaMeTpiepAi  OHTaiibl
yilnecTtipeTiH eHIipicTiK IPOIECTi YTHIMIBI YIBIMAACTHIPYABIH IIAPTTAPEI MEH (aKTOpIIaphl;

Kynranosa H.b., maructp
9KOHOMUYECKUX HayK,
CTapIINi pernoaBaTeb

Kynranosa H.B.,
9KOHOMHKA
FBUIBIMAAPBIHBIH MarucTpi,
ara OKbITYIIIBI

Kultanova N.B., Master of
Economics, Senior Lecturer

1.IlpepekBU3UTHI: MUKPOIKOHOMHKA

2.ITocTpekBU3UTHI: MEHEIKMEHT OpraHU3aluu

3.llens ANCHMIUIMHBL. OOYYHTH CTYJZEHTOB TEOPETHYECKHM OCHOBAM OpTaHM3alUM
IIPOM3BOACTBA, CHOPMUPOBATH HAYYHO-IPUKIAAHON ammapar AMCLHUILUIMHBI, €€ OCHOBHBIC
KaTeropyy, METOJO0JIOTMYECKHE OCOOCHHOCTH M 0a30BbIC IPUHIIUIIBI, YCIOBHS MOBBIIICHHS
3¢ (PEKTUBHOCTH OpPraHMW3aIMK TPOU3BOJCTBA C y4eTOM (PaKTOPOB BHEIIHEH M BHyTpEHHEH
CpeIbL.

4.Conepxanue:ConepkaHie W CTPYKTypa CHUCTEMbl  OpTaHM3allMd  IPOU3BOJICTBA
CrpaTerndeckoe TIaHUPOBAHUE B CHCTEME OpraHM3aIMK NPOM3BOACTBA IIporHosnposanme
B CHCTEME OpraHM3aliK NpousBojcTBa.llnaHupoBanue Mpou3BOACTBa MeTogonorndeckue
0COOCHHOCTH  Pa3pabOTKH MPOHM3BOJCTBEHHOro IuiaHa COBpPEMEHHBIE IOAXOIBI K
TUTAHMPOBAHMIO TTpon3BoOAicTBa [IpoekTnpoBanmne mpoussozcTa IToaroToBka Mpou3BoOACTBA
IpousBoncTBenHble MHBecTHIMK.KadecTBO M €ro poib B Ipolecce OpraHH3alUd
IPOM3BOACTBAa bBepexmBoe MPOM3BOACTBO.YNpPABICHHE 3amacaMd M MaTepHAIbHBIMU
notokamu.Crcrema o0CITy>)KHBaHHS TPON3BOJICTBA

5.KommereHiuu: yMeeT MCIONBb30BaTh HOPMATHBHBIE IPABOBBIC JOKYMEHTBHI IO
OpraHM3alMK MPOU3BOJCTBA B CBOCHT JEATEILHOCTH ;CIIOCOOCH OPraHU30BaTh ACATEIBHOCTD
MaJioif TPYIINIBI, CO3IAaHHOM T peann3ali KOHKPETHOTO MPOEKTa B 00JIACTH OpraHM3allin
IPOM3BOACTBA ; CIOCOOEH WCMONb30BaTh Il PEIICHHS KOMMYHHMKAaTHBHBIX 3ajad,
CBSI3aHHBIX C OpraHM3alieil NpPOM3BOJCTBA, COBPEMCHHBIC TEXHHYECKHE CPEICTBA U
HH(OPMALOHHBIE TEXHOIOTHI

6.0xumaemMble pe3ysbTaThl: B pesyiabraTe OCBOGHMS AMCUHUILUIMHBL CTYACHT: 1. JOIDKEH
3HATh: - CYI[HOCTH, LK U 3a/[a4il OPraHU3al[Uy MPOM3BOJCTBA; - KAYCCTBEHHBIC CBOMCTBA
TIPOM3BO/ICTBEHHBIX CHCTEM, KOJNMYECTBEHHBIC B3aHMOCBSI3M M 3aKOHOMEPHOCTH Pa3BUTHS
[POM3BOACTBA; - YCIOBHS M (DAKTOPHI PALMOHATIBLHON OpraHU3ald [POM3BOACTBEHHOTO
poIIecca, ONTHMAIBHO COYETAIONIEro (DYHKIMOHAIBHbIC, TIPOCTPAHCTBEHHEIC, BPEMCHHBIC,
pEcypCHBIE ITapaMeTpel;




1.Prerequisites:Microeconomics

2.Post-requirements:Organization management

3.The purpose of the discipline: to teach students the theoretical foundations of the
organization of production, to form the scientific and applied apparatus of the discipline, its
main categories, methodological features and basic principles, conditions for improving the
efficiency of the organization of production, taking into account the factors of the external
and internal environment.

4.Content: Content and structure of the production organization system Strategic planning in
the production organization system Forecasting in the production organization
system.Production planning Methodological features of production plan development
Modern approaches to production planning Production design Production preparation
Production investments.Quality and its role in the process of organizing production Lean
manufacturing.Inventory and material flow management.Production service system
5.Competencies: is able to use regulatory legal documents on the organization of production
in its activities; is able to organize the activities of a small group created for the
implementation of a specific project in the field of production organization; is able to use
modern technical means and information technologies to solve communicative tasks related
to the organization of production

6.Expected results: As a result of mastering the discipline, the student: 1. must know: - the
essence, goals and objectives of the organization of production; - qualitative properties of
production systems, quantitative relationships and patterns of production development; -
conditions and factors of rational organization of the production process, optimally
combining functional, spatial, temporal, resource parameters;
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KapHamaiiblk
MEHEKMEHT /
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Advertisingman
agement

eMTHXaH/
9K3aMeH/
exam

TECT

1.IlpepexBusurrep: MUKPOIKOHOMHKA

2.IToctpexBusutTep: OpeHATI Oackapy

3.IloHHIH  MaKcaThI-DOKOHOMHKA  OakamaBpiapblHAa  3aMaHayd  oOKkyiemik  Gimimai
KaJIBIITacTBIPy JKOHE JKapHaMa KbI3METiHIH TEOpHSICHl MEH NPAaKTHKAChl CalachIHIaFbl
KY3BIPETTEP/i JaMbITy; JKapHAMalbIK JCEpHiH OpTYpni Tacinaepi skaHe onapiasl Peceit
KaFaibIHAA JKY3€re achlpy MYMKIHAIN Typaibl HACsUIapAbl KaIbIITACTHIPY; COHJIaif-aK
»KapHaMaJbIK eHIMIepi KYpY, caTy MpoIecTepiH Oackapy JaF/bUIapblH KAJBIITaCTRIPY
4.TloHHIH Ma3MyHBI: JKapHamMa »>KOHE IKapHAMaJlblK KbI3MeT Tapuxbl .JKapHamaibik
KBI3METTIH Ma3MyHbl MeH (opmanapsl .JKapHamanblK KbI3METTI pertey .MapKeTuHr
xy#Hecinneri kaprama. Caynma Oenrinepi. BykapanblK akmaparT KypajijapblHAQ >KapHaMa
KbI3METIH yibIMaacTeipy. Koramablk KateiHacTap. XKapHamanarbl OeifHeney sneMeHTTEpi
MeH JbIObICHL.  JKapHamanarsl MHCTUTYIMOHAIABIK (akTop. Cascu skapHaMa. OJEyMETTiK
xapHama. JKapramansl XKocnapnay, 6r0/DKeT JKoHE THIMIIITIK.

5.Ky3bIperTepi: Oiny: - MEHEIDKMEHT (YHKIMSIAPHI, TYPUCTIK HHIYCTPUS KOCIOPbIHAAPHIH
Oackapy HbICAaHAApbl; - TYPHUCTIK KbI3METTEri MAapKETHHITIH TEOPUSUIBIK HErizaepi; -
TYpU3MJETi JKapHAMAJIBIK KBI3METTIH TEOPUSUIBIK HETi31epi; - iCKepilik KaphIM-KaThIHACTHIH
TEOPHUSUIBIK HETi3/1epi;

6.KyTinerin HoTWXenep: - TYPUCTIK MHAYCTPHS KOCIIOPHBI MEH TYTHIHYIIBUIAPBIH
(KIIMEHTTEepiH) e3apa ic - KUMBUIBIHBIH HETI3Ti TEOPHSUIBIK JKOHE IPAKTHKAJBIK OarbITTaphl
MeH mpoOjeManapblH Tangail Oily, - TYpPHCTIK HHIYCTPHUSAAFBl OTKi3y HapbIKTapbIH,
TYTHIHYIIBLIAPABI, KIMEHTTEep.i, Oocexenectepai Oaranmay, TypHCTIK KbI3METTIH ©HIMIepi
MeH KBI3METTEepiHiH camachlH 0ackapy jkoHe 0aKbpulay KypasiapblH KOJIaHy; - TaJIaMaJIbIK
JKOHE 3epTTEy JKYMBICHIHBIH HOTHKENIEpIH Co3 Colyiey TYpiHIE YChIHY, OasHaama, ecerl,
MaKala; - jKaHa TYPHCTIK OHIMAep.i »kacay AaFIbUIapbIH MEHIepy; - TYTBHIHYIIBUIAPIBIH
TYpUCTIK ~ HMHIYCTPUsS  KbI3METTepiHE  KaHAFaTTaHyblH Oarajay  Jarapuiapel, -
TYTHIHYIIBLUIAP/BIH CYPAHBICTApbIHA COMKEC KENeTiH TYpHUCTIK OHIMJEp MEH KbI3METTepIi
KaJIBIITACTBIPY JKOHE LIrepijieTy Narabuiapbl; - TYPHCTIK OHIMAI THIMJI CaTy OaFAbLIapbl
MEH dJIicTepi.

Cwmarynosa X.b.,
DKOHOMHKA
FBUIBIMIAPBIHBIH MAruCTpi,
ara OKBITYIIIBI

Cwmarynosa X.b.,
MarucTp 3KOHOMHUUECKUX
HayK, CTapIni
IpenojaBaTeb

Smagulova zh.B.,
Master of Economics,
Senior Lecturer




1.IIpepexBU3UTEI:MUKPOIKOHOMHUKA

2.IlocTpekBu3nTHI: BpeH1-MeHe [KMEHT

3.LlenpaucUIUIIHGI -()OPMUPOBaHE Y 0aKanaBpOB SKOHOMHUKH COBPEMEHHBIX CHCTEMHBIX
3HAHUU U pa3BUTUE KOMIETEHIMH B 00IaCTH TEOPUU U NPAKTUKU PEKJIAMHOMN JESATEIbHOCTH;
(opMHpOBaHHE TPEICTABICHUA O pPa3IMYHBIX CIIOCO0AaX PEKIAMHOIO BO3JCHCTBHA U
BO3MOXKHOCTH HMX peall3alliil B POCCHUMCKHX YCIOBHSX; a Taioke (OopMHpOBaHHE yMEHHMIl
YHPABJICHHs HPOLECCAMH CO3IaHU s, PeAI3allMU PEKIaMHOM MPOTYKIUH

4.Conepxanue JUCUMIUIMHBLVICTOpHS peknaMbl U pekiIaMHoil aestensHocTu .ColeprkaHue
1 (OpPMBI peKIIaMHOH JesSTeNbHOCTH .PerympoBanue pekiIaMHON JesTensHocTH .Pexnama B
cucreMe MapketuHra. ToBapHbele 3Haku. OpraHu3auus pPEKJIAMHOH JEATENLHOCTH B
cpenctBax maccoBoil mHpopmaumu. [Tabiauk pueiimns. M300pa3utenbHble 31EMEHTH U
3ByK B pekigame. VHcTuTynuoHanbHBIA (akTop B pekname. IlommTdueckas pekiama.
CounanbHas pexnama. [InanupoBanue, 610pKeT 1 3 (HEKTUBHOCTD PEKIIaMBbl.
5.Komnerenuuu:3Hath: - (yHKUMH MEHEIKMEHTa, (DOPMBI YIPABICHUS MPEANPHATHIMU
TYPUCTCKOH UHIYCTPHU; - TEOPETUUECKUE OCHOBBI MAPKETHUHIA B TYPUCTKOI! JIEATENbHOCTH;
- TEOPETHYECKHE OCHOBBI PEKJIAMHON JICATEIBHOCTH B TYPH3ME; - TEOPETHYECKHE OCHOBBI
JIEJIOBOI'O OOIICHHMS;

6.0xumaemMble  pe3ylbTaTbl:yMEThb-  AHAJIW3UPOBATh OCHOBHBIE  TEOPETHYECKUHE |
[PAKTUYECKUE HAIpPABICHUS W IPOOJIEMbl B3aUMOACHCTBUS IPEANPHATHS TYPHCTCKON
HHAYCTPUM W mOTpeduTesnell (KJIMEHTOB); - OLIEHMBAaTh DPHIHKU COBITA, MOTpeOUTENeH,
KIIMEHTOB, KOHKYPEHTOB B TYPHCTCKOI MHIYCTPHHU, IPHUMEHATh HHCTPYMEHTHI YIIPABICHUS
1 KOHTPOJISI KauyecTBa NPOAYKLUUHM M YCIyr TYyPUCTCKOIl JCATENbHOCTH; - NPEJCTABIATH
pe3ynbTaThl aHATUTHYECKOH U HCCIIeJ0BATEIbCKON PabOThI B BU/C BBICTYIUICHHS, 1OKIIANA,
oTyeTa, CTaThbH; Biamers: - HaBBIKAMH CO3JAHUS HOBBIX TYPHUCTCKHX HPOIYKTOB; -
HaBBIKAMU OLICHKH Y/IOBJICTBOPEHHOCTH IOTPEOUTENICH yCIIyraMu TYpHCTKOH HHIYCTPHH; -
HaBbIKAMH ~ (OPMHUPOBAHHA W  HPOJBMKCHUS TYPUCTCKHX IIPOAYKTOB M  YCIIYT,
COOTBETCTBYIOIUX 3alpocaM IIOTpeOHTeNel; - HaBBIKAMH M IpHeMaMH A()(GEKTHBHBIX
POJIaXK TYPUCTCKOTO HPOJIYKTa.

1.Prerequisites:Microeconomics

2.Post-requirements:Brand management

3.The purpose of the discipline is the formation of modern system knowledge among
bachelors of economics and the development of competencies in the field of theory and
practice of advertising activities; the formation of ideas about various methods of advertising
impact and the possibility of their implementation in Russian conditions; as well as the
formation of skills for managing the processes of creating and selling advertising products

4. Content of the discipline: The history of advertising and advertising activities.The content
and forms of advertising activities .Regulation of advertising activities .Advertising in the
marketing system. Trademarks. Organization of advertising activities in the mass media.
Public relations. Visual elements and sound in advertising. The institutional factor in
advertising. Political advertising. Social advertising. Planning, budget and effectiveness of
advertising.

5.Competencies: To know: - management functions, forms of management of tourism
industry enterprises; - theoretical foundations of marketing in tourism activities; - theoretical
foundations of advertising activities in tourism; - theoretical foundations of business
communication;

6.Expected results: be able to- analyze the main theoretical and practical directions and
problems of interaction between the enterprise of the tourism industry and consumers
(clients); - evaluate sales markets, consumers, customers, competitors in the tourism
industry, apply management tools and quality control of products and services of tourism
activities; - present the results of analytical and research work in the form of speeches,
reports, reports, articles; Possess: - skills in creating new tourist products; - skills in
assessing consumer satisfaction with the services of the tourism industry; - skills in the
formation and promotion of tourist products and services that meet the needs of consumers; -
skills and techniques of effective sales of a tourist product.
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eMThXaH/
9K3aMeH/
exam

Tect/Tect/test

1.IpepexBusutrep: Kocinkepmik

2. IMoctpexBusurrep: [arnapbicka KapChl MEHEIKMEHT

3. TloHHIH MaxcaThl: QJIEYMETTIK OpTaFa €HIi3y MpOLECTEePiH KapacThIpy, HapbIKKa COHKeC
KENeTiH ©3repicTepAl KOFaMIbl JaMbITy, COHOali-aKk OapiiblK KbI3MET —caiajapblHja
KOJIQHBUIATBIH TICLIZEP MEH 9IIiCTEPIi KaHAPTY JKIHE KETULIIpY.

4. Kpickaima Ma3MyHBI: MHBECTHLHMSIIBIK k00a, MOHI JXOHe MoHi. VIHBeCTHIMSIapABI
Kap>KblUIaHABIPY. VHBECTHIMSIIBIK sk00anap il KapsKbUIbIK Tasaay. JKoOamapisl TanaayIbiH
FpUIbIME Heri3i. JKoGanbiH emipiik uukii. [IIBIFBIHCHI3IBIK HYKTEC.

5. Kyseperrimikrep: OusHec-)kocmap Kypy JKOHE OHBIH THIMAUNMH — ecemtey,
MHBECTHLIMSUIBIK  JKOOAmapapl Kap)KbUIAHABIPY JKOHE KPEAUT Oepy epeKLIeniKTepi,
OacKapyLIbUIBIK IIenliMaep KaObUiay, KOCIMOPBIHHBIH KapiKbI-IIAPYalIbUIBIK KbI3METIH
JKaKcapTy, KPeAUT Gepy JKOITapbIH eCenTey.

6. KyTinerid HoTIKeNep: HHBECTHLMSIIBIK XK00anapApl KaOblU1aay KoHe JablHaay AeHIeiiH
Oaranay, MEHLIIKTI JKOHE Kapbl3 KapakaThIHBIH KYPBUIBIMBIH aHBIKTAy, JKOOAHBIH
TOYEKENALTK JAeHreiliH Oaraiay, MHBECTHLMSUIBIK JKO0ATap/sl KapiKbUIBIK-9KOHOMUKAIBIK
TaJay XKYprizy, HHBECTHLMSIIBIK »00anap/pl KeleH i Oaranaybl JaibIHIay.
1..IlpepexBu3sutsl: IIpeqnpuHUMATENBECTBO

2. ITocTpekBU3UTHL: AHTUKPU3UCHBIH MEHEIPKMEHT

3. enp nucuuruimHbl: PaccMOTpeHHE INPOLECCOB BHEIPEHHS B COLMANBHYIO Cpeny,
pasBuTHE OOLIECTBA M3MEHEHHH, COOTBETCTBYIOIIMX PBIHKY, a Takxke OOHOBJICHHE U
COBEpILCHCTBOBAHKE IIPUMEHSIEMBIX BO BCEX c(epax AesTEbHOCTH IPHEMOB M METO/IOB.

4. Kpatkoe cozmepxanue: VIHBECTMIIMOHHBI IPOEKT, CYIIHOCTH M  3HAUYCHHE.
OdunaHcupoBanue uHBecTHIMH. OHUHAHCOBBI aHANM3 HMHBECTHLHUOHHBIX IPOEKTOB.
Hayunast ocHOBa aHayIM3a PoeKToB. JKu3HEHHBII MK IIpoekTa. Touka 6e3yObITOYHOCTH.

5. Kowmmnerenuuu: CocTaBnenne Om3Hec-IulaHa W pacdeT ero  d¢deKTuBHOCTH,
(MHAHCUPOBAHNE MHBECTHIMOHHBIX IPOCKTOB U OCOOCHHOCTH KPEAWTOBAHMUS, IPUHSTHE
YIPABICHYECKUX ~ PELICHH, yIydlIeHHe (DHHAHCOBO-XO3SMCTBEHHOM  JAESTENBHOCTH
HPEATIPUATHS, PacyeT MmyTeil KpeIUTOBaHHUS.

6. Oxunaembie pe3ynbraTbl: OLEHKAa YPOBHS NPUHATHSA U MOJATOTOBKM MHBECTHIMOHHBIX
[IPOCKTOB, OIpPEJEIeHHE CTPYKTYPHI COOCTBEHHBIX M 3aE€MHBIX CPEJICTB, OLCHKA YPOBHS

PHCKOBaHHOCTH MPOCKTA, MPOBEICHNE (hMHAHCOBO-3KOHOMHYECKOTO aHaIM3
AQMHBECTUIMOHHBIX ~ MPOEKTOB, MOJTrOTOBKA KOMIUICKCHOI OLECHKM HHBECTHIIMOHHBIX
HPOCKTOB.

1..Prerequisites: Entrepreneurship

2. Post-requirements: Crisis management

3. The purpose of the discipline: Consideration of the processes of implementation in the
social environment, the development of society changes relevant to the market, as well as
updating and improving the techniques and methods used in all spheres of activity.

4. Summary: Investment project, essence and value. Investment financing. Financial
analysis of investment projects. The scientific basis of the project analysis. Project life
cycle. Breakeven point.

5. Competence: Preparation of a business plan and calculation of its effectiveness, financing
of investment projects and features of lending, management decision-making, improvement
of financial and economic activity of the enterprise, calculation of ways of lending.

6. Expected results: Assessment of the level of acceptance and preparation of investment
projects, determination of the structure of own and borrowed funds, assessment of the level
of riskiness of the project, financial and economic analysis of investment projects,
preparation of a comprehensive assessment of investment projects.

MyxaHoBa A.E.
3.F.K., KAybIMJIaCThIPbLIFaH
npodeccop

MyxanoBa A. E.
K. 9. H., aCCOLIMNPOBAHHBII
npocdeccop

Mukhanova A. E.
candidate of Economic
Sciences, Associate
Professor
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1..IIpepexBusurtep: Kacimkepiix

2. IMoctpexBuzntrep: CTpAaTErUsIIbIK MAPKETHHT

3.Ilonxi urepy MakcaTTapbl: MAapKeTHHITI 0ackapy CalachlHIA TEOPHSUIBIK OUTIM MEH HpaKTHKAJbIK
JIaFABUIAP/Abl  KAJBIITACTBIPY: - CTYACHTTEpJi MapKeTHHITI GacKapyiblH HETri3ri KaTeropHsiapbIMeH,
NPUHIHUNTEPIMEH JKOHE TETIKTepiMEH TaHBICTHIPY; - MApKETHHITI OacKapyablH Konjga 06ap Mopenbaepi
MEH OJIiCTepiH 3epeney; - MAPKETUHITI CTPAaTErHsUIbIK XKOHE TAKTHKAJIBIK 0acKapy Aar[bLIapbIH JaMbITY;
-CTYZICHTTEePAI MapKETHHITi 0acKapy CalaChIHAAFBI OTAHABIK JKOHE MICTEIIIK TOKIPUOEMEH TaHBICTBIPY; -
CTYAEHTTEpPAI MAPKETHHITI GacKapy/IblH THIMALIIriH Garanayra yiipery.

4.IlonHiH Ma3MyHbl: MapkeTuHr Oackapy IIemiMaepiH KaObUIgaylaFbl HHTETPALMSIIBIK (YHKUIHS
perinne. KoprnopaTtusTik jeHreiiie MapkeTunrri Gackapy. KocCiHOpBIHHBIH MapKETHHITIK CTpATerus
kydeci: moprdenbuik  crpaterusuiap. KocilmOpbIHHBIH — MapKeTHHITIK — CTpaTerds OKkyiieci: ecy
crpaterwsuiapsl. KoCIMOPBIHHBIH MapKeTHHITIK CTpaTerwst kyifeci: OdcekelecTik —crparermsuiap,
KOCIIIOPBIHHBIH GOCEKENEeCTiK apTHIKIIBLIBIKTAPbI

5. Ky3bIpeTTiTIKTep: CaHABIK Talgay d>OHE MOJENBJACY, TEOPHSIIBIK JKOHE HKCIEPHMEHTTIK 3epTTey
ozicTepiH MEHrepy; opilTecTepMEH KOOIEpalHsiFa, Y)KbIMIA JKYMbIC icTeyre HailblH 00Jy; YibIMIbIK-
GacKapywWbUIBIK LIemriMzepai Taby KaineTi »koHe omap YIIIH JkayanThl Oodyra maifbiH Goiy;
YiibIMAAP/IbIH OLepaLHsUIbIK (OHIIPICTIK) KbI3METIH OacKapy/a CTPATerHsuIblK, TAKTUKAIBIK JKOHE XKeJlel
menrivMaep Kabbuiaay 9icTepiH MeHrepy.

6.KyTineriH HOTIXKE: IOHAI MEHrepy HOTIXKECiHIE cTyiaeHT: 1. Olmyre THic: - YHBIMHBIH Jamy
KaFMJaTTapbl MEH JKYMBIC iCTeY 3aHJIBUIBIKTApBI; - YHBIMIAFBI HETi3ri OM3Hec-NpouecTep; - MaKcaT KOk
KaruaTTapsl, YHbIMIACTBIPYLIBLIBIK JKOCIIAPIAY/IbIH TYPJIEpl MEH dMicTepi; - YHbIMIIIUIIK OaKblIayaAblH
Typriepi MeH paciMiepi; - GacKapyIIbUIbIK LICHIIMIEPAIH TYpIepi XoHe oJapibl KaOblijay omicTepi; -
CTpaTerusuIblK 0ackapy HpOLECIHIH Heri3ri 3/JeMeHTTEpiHiH Ma3MyHbl MEH e3apa OalJIaHbICHIL; -
GackapyIblH MaKCcaTTapbl MEH MiHASTTepi MApKETHHI; - YHBIMHBIH MEHEKMEHTIHAEri MapKeTHHITI
6GacKapy/abIH PeJIi MEH OpHBI; - MAPKETHUHITI 6ackapy MPHHLIHUITEPI; - YHBIMHBIH MaPKETHHITIK KbI3METiH
YIBIMIACTBIPY HETI3/1epi; - MApKETHHT CTPATErHsChIH d3ipiiey MPOoLec; - MAPKETUHITIH Keell )KOCTIapbIH
a3ipiey mpoueci; - MApKETUHITI GakbUIayIbl, Garaay bl )KoHE ayHTTi YIbIMIACTBIPY HETri3aepi.

Cwmarynosa X.b.,
DKOHOMHKA
FBUIBIMAAPBIHBIH MarucTpi,
ara OKbITYIIIBI

Cwmarynosa X.b.,
Maructp 5KOHOMUYECKUX
HayK, CTapLIui
IperoiaBaTeib

Smagulova Zh.B.,
Master of Economics,
Senior Lecturer

1..IlpepexBusutsl: [IpeanpuHuMaTenbcTBO

2. IMocTpexBu3nThl: CTpaTernuecKuii MapKeTHHT

3.emn ocBoenns aucuuiUiHel: CHOpMHUPOBATH TEOPETUYECKHE 3HAHHMS M HPAKTUYCCKHE HABBIKH B
00J1aCTH yNpaBIeHNs MapPKETHHIOM: - 03HAKOMHTb CTYAEHTOB C OCHOBHBIMU KAaTETOPHSAMH, IPUHIUIAMH
U MEXaHM3MOM YIPABICHHS MAapKETHHIOM; - H3Y4YHTh HMEIOLIMECS MOJIENIH M METOIbl YIpaBIeHHUs
MapKeTHHIOM; - BBIPa0OTAaTh HABBIKH CTPATErMYECKOrO0 M TAKTHYECKOTO YIPABJICHUS MapKETUHIOM; -
03HAKOMHUTH CTY/ICHTOB C OT€YECTBEHHBIM M 3apy0eXHBIM ONMBITOM B 00JaCTH YNPaBIe€HHs MAPKETHHIOM;
- HAyYHTb CTYJCHTOB OLIHHBATh YQPEKTHBHOCTD yNPABICHUSI MAPKETHHIOM.

4.Conepxanue JUCUUIUTMHBI:MapKeTHHI KaK MHTErpUpylomas (GpyHKIHS B MPUHATHU YIPABICHYCCKHX
pemienuii. YmpasieHue MapKeTHUHIOM Ha KOPIOPAaTUBHOM ypoBHe. CHCTeMa MapKeTHHIOBBIX CTpAaTeruii
NpeapusATHs: nopTdebHbie cTpaternd. CHCTeMa MapKETHHTOBBIX CTPATErHid MPEANPUSTHS: CTPATErUH
pocra. CucTeMa MapKETHHIOBBIX CTPATErHMid MpENNPHATHSA:KOHKYPEHTHBIE CTPATErHMH, KOHKYPEHTHbIE
NPEeUMYILECTBA MPEIPUATUS

5.KomnereHnuu:BageTb METOAAMH KOIMYECTBEHHOIO aHAIW3a M MOJAEIMPOBAHHUS, TEOPETUUECKOrO U
SKCNIEPHMEHTAIBHOTO  HCCIIE/IOBAHMSA,TOTOBHOCTh K KOONEpaluum ¢  Koluleramu, pabore B
KOJIIEKTHBE;CIIOCOOHOCTBIO HAXOAUTh OPraHU3allMOHHO-YIIPABICHYECKHE pELIeHUs H TOTOBHOCTBIO
HECTM 3a HHUX OTBETCTBEHHOCTB,BJIAJIETh METOJAMHM IIPUHATHUS CTPATETMUECKHX, TaKTUUECKHX |
ONMEpaTHBHBIX ~PELICHUH B  yNPABICHHH ONEPALNOHHON  (IPOM3BOJICTBEHHOW)  JEATEIbHOCTBIO

opraHusanui.
6.0xuaaeMsblit pe3yabTat:B pesynbrate 0CBOCHMS AUCHMILUIMHBI CTYACHT: 1. JOJDKEH 3HATh: - MPUHIHIIBI
pPa3BUTHS M 3aKOHOMEPHOCTH (YyHKIMOHMPOBAHMS OPraHU3alMH; - OCHOBHBIE OW3HEC-TIPOLECCH B

OpraHu3anvi; - NPUHIHMIIBI HEJICMOJaranus, BUAbI 1 METO/Ibl OPraHU3allMOHHOTO IJIAHUPOBAHUS; - BUJIbI
W IpOoUEaAypbl BHYTPHOPTAaHU3AaLlMOHHOI'O KOHTPOJISA; - BHUIABI YIPABICHYECCKUX pCHICH]/Iﬁ U METOAbI UX
TIPUHATHSA; - COACP)KaHUE W B3aUMOCBS3H OCHOBHBIX 3JIEMEHTOB IIpOIIECCAa CTPATETHYECKOT0 YIIPABICHUA;
- LOEJIHU U 3aa4¥ YIPaBICHUSA MApKETHHIOM; - POJIb U MECTO YNIPABJICHUS MAPDKETUHIOM B MEHEUKMEHTE
OpraHu3anvi; - TIPUHLUIIBI YIIPaBICHUS MAapKETHHIOM; - OCHOBBI OpraHu3alliu MapKCTHHFOBOﬁ
ACATEIIBHOCTH OpraHu3aluu; - IIpOoLecC pa3pa60'r1c14 CTpAaTEeTU MapKETHHIA; - TIpouecc pa3pa60TKH
OIIEPATUBHOI0 IJIaHA MAPKETHUHIA; - OCHOBBI OpraHU3alii KOHTPOJISA, OLICHKH W ay/IiTa MapKETUHIa.




1..Prerequisites: Entrepreneurship

2. Post-requirements: Strategic marketing

3.0bjectives of the discipline: To form theoretical knowledge and practical skills
in the field of marketing management: - to acquaint students with the main
categories, principles and mechanism of marketing management; - to study
existing models and methods of marketing management; - to develop skills of
strategic and tactical marketing management; - to acquaint students with domestic
and foreign experience in the field of marketing management- teach students to
evaluate the effectiveness of marketing management.

4. Content of the discipline: Marketing as an integrating function in management
decision-making. Marketing management at the corporate level. The system of
marketing strategies of the enterprise: portfolio strategies. The system of
marketing strategies of the enterprise: growth strategies. The system of marketing
strategies of the enterprise:competitive strategies, competitive advantages of the
enterprise

5. Competencies: possess methods of quantitative analysis and modeling,
theoretical and experimental research; willingness to cooperate with colleagues,
work in a team; ability to find organizational and managerial decisions and
willingness to be responsible for them; possess methods of making strategic,
tactical and operational decisions in the management of operational (production)
activities of organizations.

6. Expected result: As a result of mastering the discipline, the student: 1. must
know: - principles of development and patterns of functioning of the organization;
- the main business processes in the organization; - principles of goal-setting,
types and methods of organizational planning; - types and procedures of intra-
organizational control; - types of management decisions and methods of their
adoption; - content and interrelationships of the main elements of the strategic
management process; - goals and objectives of marketing management; - the role
and place of marketing management in the management of the organization; -
principles of marketing management; - fundamentals of the organization of
marketing activities of the organization; - the process of developing a marketing
strategy; - the process of developing an operational marketing plan; -
fundamentals of the organization of control, evaluation and audit of marketing.
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1.Ipepexsusuti:EHOCK SKOHOMUKACHI

2.IToctpexBu3uTi: KocimopbIH KbI3METIH SKOHOMHUKAITBIK, TAJAAY

3.Makcarsl: EHOekakpl KaTeropus peTiHAE XYMBIC KYIIiHIH Tayapibl MOHIH
Heri3re amaael. JKymbIc Kymni Tayap OONFaH/ABIKTaH OHBIH €Ki KacueTi Oap:
MaiJaNbIIBIFB] )KOHE 0arachl.

4. Kpickama Ma3MyHbl: EHOCKTIH CaHbIHA JKOHE CallachlHa COWKEC €HOEKKE aKbl
TeJeyiH popManapbiHa ColiKec ecentey.

5.Ky3bIperTiniri: eHOeKk carachiHa jKOHE €HOCKKE KATBHICTBUIBIFBIHBIH aIaJIbIFbI
YIIiH BIHTATAHABIPY; EHOEKTIHCAHBIHA JKOHE CallaChlHA COWKeC eHOEKKE aKbI
TOJIEY.

MyxaHnoBa A.E.
9.F.K., KaybIMJ.
npogeccop




6.Kyrinerin nHotike: CTyneHT:

- HapbIK SKOHOMHKA JKaFIaifbIHIaFbl CHOCK aKbIHBI PETTEY/IiH TEOPHIIBIK HETi3AepiH OKpII Oinyi;

- €HOEK aKbIHbI YHBIMIACTBIPYIBIH KYKBIKTBIK ACHEKTLIEPiH KapacThIPybI;

- eHOeK aKbIHBIH TApUDTIK HKyHeciH OKpI Oiiyi;

- eHOek aKbl XKyiienepi MeH HbIIIAHIAPBIH OiTyi;

- LIeT eJAepAiH yiriciMeH eHOeK akpl Toley KyHeciH KapacTbIpybl THIC.

1.TIpepekBU3UTBI: DKOHOMHKA TPyAa

2.IocTpexBu3nTbl:KocinopbIH KbI3METiH SKOHOMHUKAJIBIK Tal1ay

3.Hens aucuummssl:Lensioyde6HOrokypea sBusiercss ()OpMUpPOBAHUE 3HAHMIL, YMEHMH U HABBIKOB IO
OpraHM3alMK pabourX MECT, pacyeTy HOPM TPy/a U IPOSKTUPOBAHUIO CUCTEM OILIATHI TPY/A.

4.Kpatkoe cozmepxanue: Pacuer B COOTBETCTBMM C (hOpPMaMM BO3HAIPAXKIECHHUS B 3aBUCHUMOCTH OT
KOJIM4YECTBA U Ka4e€CTBaA pa6OTI:I.

5. KommeTeHnu: CTUMYJIbI K Ka4eCTBY pabOThI M YeCTHOCTH B padote; Oruiara 3a paboTy B COOTBETCTBHU
C Ka4€CTBOM U Ka4€CTBOM pa6OTI:IA

6.05KH1aeMble Pe3yJIbTaThl:

- U3YUYCHUE TCOPETUIECKUX OCHOB PETYIINPOBAHUS 33])2160TH0171 TJ1aThl B pLIHO'{HOﬁ 3KOHOMHKE;

- PacCCMOTpEHHME IIPABOBBIX ACIEKTOB OPraHU3alUK 3apadOTHOM IIaThI;

- U3yYCHHE CHCTEMBI OIUIATHI TPYAA;

- 3HaHHe CUCTEM OILIAThI U CHUMBOJIOB,

- CJIEAYyeT pacCMOTPETh CUCTEMY BO3HATPaXXACHHA 3a ])y66>KOM.

1.Required:LabourEconomics

2.Postrequest:

3.The purpose of the discipline: Economic analysis of business activities

4.Summary: Calculation in accordance with the forms of remuneration, depending on the quantity and
quality of work.

5.Competencies: Incentives to work quality and honesty in work; Payment for work in accordance with
the quality and quality of work.

6.Expected results:

- study of the theoretical basis of wage regulation in a market economy; - consideration of the legal
aspects of the organization of wages;

- study of the wage system;

- Knowledge of payment systems and symbols;

- Consider the remuneration system abroad.

MyxaHoBa A.E.
K. 3. H., aCCOLMHPOBaH
HBII ipodeccop

Mukhanova A.E.
Candidate of Economics,
Senior Lecturer
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1.IpepexBusurtep: EHOEK HAPBIFBIHBIH YKOHOMHKACHI

2.IlocTpekBU3UTTEP: ©3repicTep i 6ackapy

3.JloHHIH MakcaTel: Oackapy IIemiMaepiH KaObUIIayasl Konjay >KYHeNepiHiH >KYMBICHI,
Oackapy IIenriMaepin a3ipiey, KaObuiiay dicTepi Typassl ToKipuOere GarbITTaiFal OLTIMAIL
KaJIBINTACTHIPY.

4.IToHHIH Ma3MyHBI: OacKapy IIemriMaepiH KaObUIIayablH HETisri acleKTiIepi MemiM jKoHe
OHBIH MeHe/kep Kei3Merinzeri pemi. Illemimnig cyObexrtici MeH oOwekTici. Kasipri
MEHEeKepiepre KOWBLIATHIH TajanTap. backapy memiMaepinid okiktenyi. backapy
nremriMaepine KOWBUIATBIH TajlalTap JKOHE oOJapra KOJ JKeTKi3y maprTapel. backapy
menriMaepiH JaibIHaay koHe icke acklpy Hbicanaapel. lllemim cyowekrici (LPR). XKeke
KOHE YXKBIMABIK memimzep. IllemivMaepaiH YTBIMABUIBIFEI MEH TaOBICTBUIBIFBI. ¥ THIMIBI
mIenriMaepre KOMbUIATBIH TananTap.

5.Ky3eiperTepi: YHBIMHBIH JlaMy OaFBITTaphIH aHBIKTayFa JKOHE esrepictepii Oackapy
CTpaTErusChIH a3ipyeyre KabineTTi; e3repicTep *00achIH iCKe achbIpy THIMIUIITiIHIH Heri3ri
eJImIeM/IepiH; YHBIMJapAaFel e3repicTep »KoOanapblHBIH MaKCaTTapsl MEH MiHAETTEpiH
Oineni

6.KyTinerin HoTHXENEp: ©3repicTepAiH SPTYPIi KOPCETKIIITEpi Typabl aKmapaTThl Talgan
anajpl; ©3repicTep/IiH JEepeKKOpIapblH JKYPTi3e alajbl, MAaKCaT aFalllblH JaMbITa ajajpl,
e3repicTepai GacKapyIblH IIKi kyifeci GoibIHIIA MiHAeTTepai Oene amajasl. ©3repictepre
KaTBICYIIBUIAPAB AKMAPAaTTHIK KaMTaMachl3 €TyAl KaJbIITacTBIPY [JaFAbLIapbiH; CaaHbl
Oackapy calachIHIAFbl ©3repiCTep/ii icke achIpyIbIH SMICTEMENK KypajIapbiH; e3repictep
Typaibel 0acKapymIBUIBIK INEIIiMiaep KaObUIIay YINIH CaHIBIK JKOHE CamaiblK Taljay
JIAFABLIAPBIH MCHICPreH.

Myxanosa A.E.
9.F.K., KaybIM]I.
npogeccop

Myxanosa A.E.
K. . H., aCCOIMMPOBAH
HBII TIpodeccop

Mukhanova A.E.
Candidate of Economics,
Senior Lecturer




1.IIpepexBu3KUTHI: DKOHOMHKA PhIHKA TPy

2.ITocTpekBU3UTHL: YIpaBieHHE H3MEHEHUSIMU

3.LenpauciuiuinHbl.  (GOPMHPOBAaHHE MPAKTHKO-OPUEHTUPOBAHHBIX 3HAHHH O paboTe
CHCTEM MOJJICPKKH MPUHATUS YIIPABICHYECKUX PELICHUH, METOaX pa3paboTKM, IPUHATHSA
YIPaBIEHYECKHUX PEIICHUH.

4.Conmepxxanue AuCHUIUTMHGI:OCHOBHBIE AaCIEKTHl NPUHATHS YHNPABICHYECKHX DPEIICHHI
PeuieHne W ero pome B JeATENbHOCTH MeHemkepa. CyObeKT U OOBEKT peILICHHS.
TpeboBaHue  mpenbsBIsieMble K  COBpeMEHHbIM  MeHemkepaMm.  Kiaccubukaums
yIpaBieHUecKuX pemleHni. TpeGoBaHHS K YNPABICHYECKUM DEIICHHSM M YCIOBHS HX
JnocTkeHus. Dopmbl IOArOTOBKM M PeallM3alluM YIpaBieHuYecKuX peuieHuid. CyOobexkT
pewenus (JIIIP). WumuBuayanbHble M KOJJIEKTHBHBIE pEIIEHMS. PalMoHanbHOCTE U
yCHeImHOCTh pemeHuil. TpeGoBaHus, IpeabIBIIEeMble K PAllIOHATBHBIM PEIICHUSIM.
5.Komnereniun:CrnocobeH  OnpeaeNsTb  HANpPaBICHUS  PAa3BUTHA  OpraHU3alMU U
pa3pabaTbiBaTh CTPATErHMI0  YNPABICHHS WM3MEHCHHSMH;3HACT OCHOBHBIE KPUTEPUH
3¢ (EeKTUBHOCTH pealn3aliy IPOeKTa W3MEHEHHUIT; ey U 3aadi IPOEeKTOB N3MEHEHUs B
OpraHU3aLUIX

6.0xuzaeMble pe3yJIbTaThl: Y MEET aHAIM3HPOBAaTh HHPOPMALIUIO O PA3IHYHBIX OKA3aTeNsIX
H3MEHEHHIT; BecTu 0a3bl JaHHBIX M3MEHEHUH; pa3pabaThIBaTh JepeBO Lelell, pacipeneiTh
3314y 110 TMOJICHCTEME YIpPAaBICHUS HM3MCHEHMsMH. Biajeer HaBbikamu (HOPMHPOBAHUS
HUH(POPMAILOHHOTO obecrieueHus Y4aCTHHKOB U3MCHCHUI; METOJANYECKUM
HHCTPYMEHTApHUEM pealu3aliy U3MEHEHHI B 00JIACTH YIPaBJICHHs KadeCTBOM; HAaBBIKAMH
KOJIMYECTBEHHOTO M KAUYECTBCHHOTO aHAIN3a Ul TIPUHATHS YIPABICHYECKUX PEIICHU 00
H3MCHEHHUSIX.

1.Prerequisites:Labor market economics

2.Post-requirements: Change Management

3. The purpose of the discipline: the formation of practice-oriented knowledge about the
work of management decision support systems, methods of development, management
decision-making.

4. The content of the discipline: The main aspects of managerial decision-making The
decision and its role in the manager's activities. The subject and object of the solution.
Requirements for modern managers. Classification of management decisions. Requirements
for management decisions and conditions for their achievement. Forms of preparation and
implementation of management decisions. The subject of the decision (LPR). Individual and
collective solutions. Rationality and success of decisions. Requirements for rational
solutions.

5.Competencies: Able to determine the directions of the organization's development and
develop a change management strategy; Knows the main criteria for the effectiveness of the
implementation of the change project; goals and objectives of change projects in
organizations

6.Expected results: Can analyze information about various indicators of changes; maintain
databases of changes; develop a tree of goals, distribute tasks across the subsystem of
change management. Possesses the skills of forming information support for the participants
of changes; methodological tools for implementing changes in the field of quality
management; skills of quantitative and qualitative analysis for making managerial decisions
about changes.
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aybI3IIa/IHChMe
HHO-
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1.IIpepexBu3nuTTEp: €HOECK HAPBIFBIHBIH SKOHOMHKACHI

2.IToctpexBusutrep: Kasipri arpapiplK S5KOHOMHKA

3.IIoHHIH MaKcaThl: CTYHEHTTEpAl AaybUl INAPYyalIbUIBIFBI CallaChIHAAFBl KEH
ayKbIMIBl MIiHAETTEpAE 63 OCTiHILIE KOHE KAyalKepIIUTIKIECH TCOPUSIBIK XKOHE
MPaKTHKAJIBIK ~ OlTiMAepiMEeH  OULTIKTUIIKKE He JKOHEe — aybUIIIapyallbUIbIK
KaCIMOpBIHIApbIHA OacIIBUIBIK MEeH KeHec Oepyre AaiiblH AybUI IIapyanibUIBIFBIH
Oackapyra JaiibIHmAy, COHIAH-ak oOCHl OITIM CaJachlH aybUIIIApyallbDIbIK
3eprTeyiepinie, AybUI MIapyallbUIBIFBIH 0acKapy KOMIAHWSIApBIHIA SKOHE
KbI3MET KOpCeTy KOMIAHHUATIAPbIHA YChIHY.

4.T1oHHIH Ma3MyHBI: op TYPJi YHBIMIBIK-KYKBIKTBHIK HbIcaHAarel AOK yitbiMaapsl
MEHEDKMEHTIHIH epekmenikrepi. AOK MeHePKMEHTIHIH HeTi3ri (QyHKIHUsIapHL.
AOK xyiiecingeri 3 ©HAIPICTIK MEHEIKMEHTTIH THIMIUIN. ArpapibiK
eHpipicteri Kampibslk MeHEMKMEHTTIH TYXbIpbIMAAMaNblK Tocuigepi. AOK
MEHEJDKMEHTI  JKyHeciHzieri akmapar »J>koHe KOMMYHHKAUWSUIBIK —ITpOLecC.
ArpoenepkacinTik 6 wuHTerpanus AOK wmamannmannmeipy. AOK TaburarThl
nmapganany — MeHepkMeHTi. AOK  umHObpakypsubIMBIH  Oackapy. AOK
MHHOBAIMSUIBIK TIPOIeCTep KyHecinaeri MeHeHKMeHT.

5.KyspIperTinmikTep: KbI3BMETTIH OpTYpHi CalaapblHAAa OSKOHOMHKAIBIK OUTiM
HeTi3NepiH maifanany KaOuteri; CTpaTerHsulbIK Tangay IaFAbUIapblH MEHTepy,
Oocexere  KaOUTETTUTIKTI  KaMTaMmachl3  eTyre  OarbITTaiFaH ¥ HMBIMHBIH
CTpaTerMsICBIH 33ipiliey JKOHE JKY3ere achlpy; aKTHBTepHi Oarayiay, aifHaIbIM
KalMTaJbIH 0acKapy, WHBECTHULMSUIBIK IIemIiMaep KaObuigay, KapKbUIaHABIPY
OoiipiHIIa mIemivMaep kadeuinay, JMBHAEHTTIK cascaT IeH KalHuTal KYpbUIBIMBIH
KaJIBIITACTHIPY YIIiH Kap KbUIBIK MCHEKMEHTTIH HETI3T1 9JlicTepiH Komana o1y,
COHBIH imiHzAe *xahaHoaHy KargalbIHAA QJNEMIIK HApBIKTApAarbl OIepalsiapra
OalmaHBICTHI MICIIIMIEP KaObUIaaY KEe3iHIE ;

KyTinetin HoTHXeNep: MOHLI Urepy HOTIDKECIHIE OUTIM amymbl: 0acKapyIIbLIIbIK
mienriMaepai KaObUIaay SicTepiHiH HEeTi3Ti YFhIMIapsl MeH KypaMmaac OemiKTepiH;
0acKapyIIBUIBIK ~ HIemiMIepAi  KaObuigay — Ke3eHaepi  MEH  oJicTepiH;
0acKapyIIBUIBIK IIemIiMIepai KaObuiiayFra acep eTeTiH (aktopiaapas! Oiryi THiC.
Biny: mpobiemanblK JkaFaai/ibl aHBIKTAY; KACIMOPBIHIBI OJaH Opi JaMBITYIBIH
MakcaTTapsl MEH MIHAETTEpiHIH cascaThlH KaJBIITACTBIPY; KSCIOM KBIZMETTiH
0OacCBIMBIKTApBIH aliKBIHAAY; OacKapy HICIIIMAEPiH, OHBIH ilIiHAe OeNTiCi3/iK meH
TOyeKeNAep KaFaaiblHAa 931pIiey KoHEe THIMII OpbIHIay; OacKapy IIEIIiMiH icke
acelpy Ke3iHIe perTeymi ocepAiH Oapabap Kypanmapbl MEH TEXHOJOTHSUIApBIH
Kongany. MeHrepy: 0acKapymIbUIBIK MICIIIMAEPIi d3ipiiey MEH KaObUIIayablH
03BIK TOCLIIEpi

Tanan6aesa
I'.E.,xanaunar
9KOHOMHYECKHX HAyK,
ACCOLIMMPOBAHHbII
npodeccop

Tananbaesal'. E.,
9KOHOMHKA
FBUTBIMIAPBIHBIH
KaHAWaThI,
KaybIMIACTBIPbUIFaH

mpodeccop

Talapbaeva G.E.,
Candidate of Economic
Sciences, Associate
Professor




1.IlpepexBU3UTHI: DKOHOMHUKA PBIHKA TpyJa

2.IToctpexBu3utsl: CoBpeMeHHas arpapHasi 3JKOHOMHUKaA

3.1lenbl0 MUCUMIUIMHBL TOATOTOBKA CTYICHTOB JUIS YHPABICHUS CEIBCKUM
XO3SHCTBOM, KOTOpOo€  KBamM(UIUPYeTCs CBOMMH  TEOPETUYECKUMH U
MIPAaKTHYECKUMH 3HAaHUSIMH, HE3aBUCHMO M OTBETCTBEHHO, B IIHPOKOM CIEKTpE
3ama4 B 00JIaCTH CEIBbCKOTO XO3SIMCTBA U FOTOBBIX B3STh Ha ce0s PyKOBOJACTBO U
KOHCYJIBTHPOBaHNE  CEJbCKOXO3SAHCTBEHHBIX  IPEINpHUATHH, a  TaKkke
MIPECTABIATE 3Ty 00JIacTh 3HAHUH B CEIBCKOXO3SMCTBEHHBIX HCCIIEIOBAHMUIX,
KOMITAHUSIX MO YIPABIECHHIO CENbCKHM XO3HCTBOM U B CEPBUCHBIX KOMIAHUAX.
4.Copepxanue AuCHUIUTMHBI: OCOOCHHOCTH MeHekMeHTa opraHmsauuii AIIK
Pa3IMYHBIX  OPTaHU3ALMOHHOIPABOBBIX  (QOpPM. OcHOBHbIE  (YHKIHH
menemkmenTa AlIK. DddextuBHOCTE 3 MPOU3BOACTBEHHOTO MEHEKMEHTa B
cucreme AITK. KoHnenTyanpHble TOX0/bI KAAPOBOTO MEHEIKMEHTa B arpapHOM
nponsBoacTBe. VHpopmanms ¥ KOMMYHHKAaIMIOHHBI IIpOIlECC B CHUCTEMe
menemkmenTa AITK. ArponpomebliienHas 6 uarerpanus crnenuanusanus B ATIK.
MenemxmenT npupoponoib3oBanueM B AIIK. Ympasienue nndpacTpykTypoit
AIIK.MeHemKMeHT B CHCTeMe HHHOBAIIMOHHBIX mporieccoB ATIK.
5.Komnerennnn: CiocoGHOCTh MCMOIB30BaTh OCHOBBI 3KOHOMHUYECKUX 3HAHUH B
pasnuuHBIX cepax AEATENbHOCTHU;BIAJCHHEM HABBIKAMH CTPATETHYECKOrO
aHaANN3a, pa3pabOTKHU M OCYIIECTBICHUS] CTPATETHN OPTaHMW3AIUY, HAIPABICHHON
Ha oOeclieuyeHHe KOHKYPEHTOCIIOCOOHOCTH ; — YMEHHEM IIPHMEHSTh OCHOBHEIE
MeTOABl (PUHAHCOBOTO MEHEMKMEHTa MJIs OLEHKH AaKTHUBOB, YIIPABICHUS
00OPOTHBIM KAaITUTAJIOM, TPHHATHS MHBECTHIOHHBIX DEIICHHI, pelIeHud Mo
(¢uHAHCHPOBaHUIO, (OPMUPOBAHUIO IUBHACHTHON IIONMTHKM W CTPYKTYpEHI
KalWTajia, B TOM YHCJe, IPH NPUHATHHN PELICHHH, CBS3aHHBIX C ONepanysIMU Ha
MHPOBBIX PBIHKAX B YCJIOBHSX ITI00aTH3aLNH ;

OrxuzaeMble pe3ynbTaThl:B pe3ynbprare OCBOSHHS JUCIMILUIMHBI OOYJaIOIIUHCS
JOJDKEH: 3HaThb: OCHOBHBIC TIOHSTHS W COCTAaBISIONIME METOIOB IPHHATHS
YIPaBIEHUECKNX pEIICHMIl; STambl M METOABl INPHHATHS YIPAaBICHUECKUX
peteHnii; GaKToOphl, BIMAIOMINE HAa IPUHIATHE YIPABICHUSCKUX PEIICHUN. Y METh:
OINpeAeNsATh NMPOOJIEMHYI0 CUTYyalHioo; (opMHpOBaTh MOJMTHKY Iieieil M 3amay
JaJbHEeHIero pa3BHUTHA TIPeIPHUSTHS OIIpesIeNATh HNPUOPUTETHI
npodeccnoHaIbHOI NIeaTenbHOCTH; pa3padaThiBaTh U A(P(HEKTUBHO HCIONHATH
yIpaBIeHYEeCKUE pEIICHUs, B TOM YHCJIE B YCIOBHSX HEONPEIEICHHOCTH U
PHCKOB; TPHMEHATH aJ[eKBATHbIE MHCTPYMEHTHI U TE€XHOJIOTHH PETYIHPYIOIIETO
BO3JMEHCTBUS TpH  pealM3aldi  yINpaBICHYECKOTo  pemieHus. Bmagers:
TIepeJOBBIMY TIPHEMaMH pa3pabOTKHU U MPHUHSTHUS yIPABICHIECKUX PEHICHHI




1.Prerequisites:Labor market economics

2. Post-requirements: Modern agrarian economy

3.The purpose of the discipline: to prepare students for agricultural management who are
qualified by their theoretical and practical knowledge, independently and responsibly, in a
wide range of tasks in the field of agriculture and are ready to take over the management and
consulting of agricultural enterprises, as well as to represent this area of knowledge in
agricultural research, agricultural management companies and in service companies.

4. Content of the discipline: Features of management of agricultural organizations of various
organizational and legal forms. The main functions of agribusiness management. The
effectiveness of 3 production management in the agro-industrial complex system.
Conceptual approaches of personnel management in agricultural production. Information
and communication process in the agro-industrial complex management system. Agro-
industrial 6 integration specialization in agriculture. Environmental management in the agro-
industrial complex. Management of the agro-industrial complex infrastructure. Management
in the system of innovative processes of the agro-industrial complex.

5.Competencies: Ability to use the basics of economic knowledge in various fields of
activity; possession of skills of strategic analysis, development and implementation of the
organization's strategy aimed at ensuring competitiveness; I ability to apply basic methods
of financial management for asset valuation, working capital management, investment
decisions, financing decisions, formation of dividend policy and capital structure, in
particular, when making decisions related to operations on world markets in the context of
globalization ;

Expected results: As a result of mastering the discipline, the student should: Know: the basic
concepts and components of management decision-making methods; stages and methods of
management decision-making; factors influencing management decision-making. Be able to:
identify a problematic situation; form a policy of goals and objectives for the further
development of the enterprise; determine the priorities of professional activity; develop and
effectively implement management decisions, including in conditions of uncertainty and
risks; apply adequate tools and technologies of regulatory influence in the implementation of
management decisions. Possess: advanced techniques of development and management
decision-making
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1.IlpepekBU3UTTEDP: EHOCK HAPBIFBIHBIH YKOHOMUKACHI

2.IToctpexBusnurTep: ¥HBIMHBIH MEHEIKMEHTI

3.IToHHIH MakcaThl: OpEHIMHI CallachIHAAFbl HETi3ri ©TeMaKbulap/bl JaMbITy, SFHU
CTyZleHTTep/iH Oonamiakra Oacekere KaOUIeTTI JKoHE Kayincizdikke KaOinerTi cayna
OenrinepiH jkacayra, OJap/ABIH OpHalacybl MeH WMHJDKIH aHBIKTayFa, (UpPMaHBIH
MapKETHHITIK CTpaTerusIapbIH €CKePe OTHIPBII, OJIap/blH AaMybIH OacKapyFa KOMEKTeCeTiH
OpeHaTepl Kypy *aHe Oackapy KbI3METiHE KociOM Ko3KapachlH KaJbITacThpy. byl noHHIH
MaHbBI3ZIBl  MiHJETTEepiHiH Oipi CTyAeHTTepAiH OpeHAMHT CcalachIHIAFbl YFBIMAAP/Ib,
TEPMHUHIEP MEH TYXKBIPbIMAAaMalapsl HWrepy apKbUIbl KoCiOM KapbIM-KaTbIHAC TiJiH
KaJIBIITACTBIPY OOJBIN TaObLIAIBI

4.IlonniH Ma3myHBI: BpeHn >xoHe OpeHIWHI: HETi3ri TYCIHIKTEp MiKipTamac aybI3mia
cayamHama. bBpeHnTiH colikecTeHAipy Jkyideci OpeHnaTiH dkeke Oackl. CTpaTerusuiblK
OpeHIKOMMYHHUKAIMSUIBIK HayKanaap (kapHama, PR, eHiMai opHanacteipy

5. Kyseiperrinikrep: YHBIMIBIK DaMy jkoHE e3repicTep OarjapramanapblH 93ipliey JKoHeE
onapAbl iCKe achIpyAbl KaMTaMachl3 €Ty KaOuleTi, FhUIBIMH 3EpTTEYNep JKYprizy XKoHe
Ou3Hec-npolecTepi 0ackapy YIIiH CaHJBIK JKOHE camajblK dJicTepli maiinanany Kaoijeri,
a3ipieHreH Oarmapiamara colikec o3 OeTiHINe 3epTTeyiep XKypridy KabOijeTi, OwusHec-
mporecTepai  0ackapy JKOHE ONapAblH THIMIUNNiH Oaranay VIIIH —aHAJIMTHKAJBIK

OrerenoBa K. A.,
9KOHOMHKA
FBUTBIMIAPBIHBIH
KaHIUAAThl, aFa OKBITYIIIBI

Vrerenosa K.A.,
KaHJUaT SKOHOMHYIECKUX
HayK, CTapIIui
Hperno/aBaTenb

Utegenova K.A.,
Candidate of Economic
Sciences, senior lecturer




MaTtepHaiapsl JaibiHAay Kadinerti

6.KyTineriH HoTIKenep: MOHAI MEHrepy HOTHKECiHAe CTydeHT: l. Oimyre Tuic: - Kasipri
3aMaHFBI b-t0-c sxoHe B-t0-C HapbIKTapbIHIAFBI OPTYPJIi KOMIIAHUSIIAPBIH JKYMBIC iCTEYiHIH
Ou3Hec-MozeNiHAeri OpeHAMHITIH peji; - OpeHATepOiH Typiepi JKoHE OJapAblH
KOMITaHHSHBIH MapKaJbIK MOPTQENTiHAeri opTypii pejaepi; - OpeHIMHI Teopusuiapbl MEeH
Kypalgapsl; - OpeH]l KaluTalblH Oaranay KpUTEepHilIepiH TYCIHYAIH HeTi3ri Mopenmbaepi; -
OpenaTepai Oackapy MPUHLMITEPI;

1.IIpepekBU3UTHI: DKOHOMHKA PhIHKA TpyAa

2.HOCTpeKBI/BI/ITBIZMGHCZ[)KMCHT Oopranmuszanuu

3.1lenb IMCUMIUIMHBIPA3BUTHE KIIOUEBBIX KOMIICHCAIMH B oOnactd OpeHAWHra, T.C.
BBIPa0OTKA y CTYIEHTOB MPO(MECCHOHANBHOrO B3MVIAJa Ha IEATEIBbHOCTb IO CO3[AHUIO U
yIOpaBlIeHHIO OpeHmamu, KOTOpPBIH IIOMOXKET UM B OyaymeMm pa3pabaTeiBaTh
KOHKYPEHTHOCIIOCOOHBIE M OXPAaHOCHOCOOHBIE TOPrOBbIE MAapKH, ONpPEAeTiATh HX
TMO3UIIUOHUPOBAHUE W HMHUJDK, YHOPABJIATH HUX PA3BUTUEM C YYETOM MAPKETUHIOBBIX
CTpaTel"PIfI (bI/IpMBI. OI[HOﬂ M3 BaXHBIX 3aIa4 ﬂaHHOﬁ JUCIHHUIIIIMHBI ~ ABJISACTCA
(dopMHpOBaHHE y CTYICHTOB s3bIKa MNPOGECCHOHANIBHOTO OOIICHHS 4Yepe3 OCBOCHHUE
MOHSATHI, TEPMHUHOB U KOHLIENIHI B chepe OpeHaunra

4.C01:[ep>1<a1—me L[I/ICLII/IHJ'[I/IHI)IIBPBHZ[ u 6peHzer: OCHOBHBIC IIOHATHA JOUCKYCCHA yCTHBIfI
omnpoc. Cucrema uaeHTHUHOCTH OpeHna MuamBunyansHOCTh Openpa. Crpareruyeckue
OpeHIKOMMYHHUKAIIMOHbIE KaMIaHuu (pekiama, PR, npopakT rueicMeHT

5. KommereHIun:ciocoGHOCTh pa3padaTeiBaTh IPOrpaMMbl OPraHU3aOHHOTO PAa3BUTHS H
M3MCHEHHH M 00€CIIeYnBaTh UX peanusanuro, CIIOCOOHOCTD HMCITOJIB30BAaTh KOJUYECTBEHHBIE
1 Ka4CCTBCHHBIC METOAbI IJIs1 NPOBEACHUSA HAYyYHBIX I/ICC.HC[[OBaHHﬁ U yOnpaBJICHUA OusHec-
Ipoueccamu, CII0COOHOCTE TIPOBOAUTE CAMOCTOATEIILHBIE UCCIICAOBAHUSA B COOTBETCTBHUU C
pa3paboTaHHOW NPOrpaMMOM, CIIOCOOHOCTh TOTOBUTH AHAJNMTHYECKUE MaTEepHasbl Ui
yIpaBiieHus: GH3HEC-MPOLECCAMU U OLICHKHU UX 3PHEKTHBHOCTH

6.0)KI/IL[&CMBIC pe3yJ'[I)TaTLIZB PE3YJIbTATE OCBOCHHUSA OUCHUIUIMHBI CTYIACHT: 1. JOJIKCH
3HATh: - POJIb OpeHauHra B OH3HEC-MOAeIH (YHKIIMOHHPOBAHUS PA3IHYHBIX KOMIIAHHN Ha
COBpeMeHHbIX b-t0-c 1 b-10-c pBIHKaX; - TUIIBI OPEHIOB U HX PA3IUYHBIC POJIH B MapOIHOM
HOpT(pe.TIe KOMITaHMH; - TEOpUU U HHCTPYMEHTBHI 6peHz{m—Ira; - OCHOBHBIEC MOJICIIM H
MMOHUMaHKE KPUTEPUEB OLICHKHU KaruTasia OpeH/a; - NPUHLUIILI YIpaBIeHUs OpeHIaMu;
1.Prerequisites:Labor market economics

2.Post-requirements: Organization management

3.The purpose of the discipline: the development of key compensations in the field of
branding, i.e. the development of students' professional view of the activities of creating and
managing brands, which will help them in the future to develop competitive and protectable
trademarks, determine their positioning and image, manage their development taking into
account the marketing strategies of the company. One of the important tasks of this
discipline is the formation of the language of professional communication among students
through the development of concepts, terms and concepts in the field of branding

4. Content of the discipline: Brand and branding: basic concepts discussion oral survey.
Brand identity system Brand identity. Strategic brand communication campaigns
(advertising, PR, product placement

5. Competencies: the ability to develop organizational development and change programs
and ensure their implementation, the ability to use quantitative and qualitative methods for
conducting research and managing business processes, the ability to conduct independent
research in accordance with the developed program, the ability to prepare analytical
materials for managing business processes and evaluating their effectiveness

6.Expected results: As a result of mastering the discipline, the student: 1. should know: - the
role of branding in the business model of the functioning of various companies in modern b-
to-c and b-to-c markets; - types of brands and their various roles in the brand portfolio of the
company; - branding theories and tools; - basic models and understanding of criteria for
assessing brand capital; - principles of brand management;
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1.IpepexBusurrepi: Byxranrepmik ecen /IIpepekBusuthl: Byxranrepckuii yder /
prerequisites: Accounting 2.ITocTpeKBH3UTTEDI: Osrepicrepai Oackapy
/TloctpexBu3uThl: Y ipasneHue n3meHenusiMu / Postrequest:changemanagement
3.IlonHiH MakcaThl: Byxrantepiik ecen AereHiMi3 HaKTHl Oip IIApyaIIbUIBIK iC-OpEeKeT
KYpri3eTiH ~ CyOBeKT  Typadsl  KAapXKBUIBIK  aKIapaTThl — OKHWHAIll,  ©HJeT,
naipananymsuiapra 6epetin xyite. /Llens mucnmmuimeer: Byxrantepckuit yder - 3To
CUCTEMaA, KOTOpas co61/1paeT, 06pa6aTI>IBaeT U NOpeaoCTaBJIACT I0JIB30BATCIIAM
(HHAHCOBYIO nHpopmarmo 0 KOHKPETHOM Ou3Hec-00BeKTe.
/Thepurposeofthediscipline: Accountingisasystemthatcollects, processes,
andprovidesuserswithfinancialinformationaboutaparticularbusinessentity.

calculates the economic effectiveness of the use of the next generation of

commercial activities and commercial activity; develops the information, delivers it to
a solid information technology, as long as it fails; msutin, npuarMaromux resolutions.
4 KpIcKanrama3MyHBI: OyxranTepiikecert:
OoJalakTanaiiaraHyMakcaTTapbIMCHKICITIOPBIHIC-
OpEKEeTITYppaIBIMATIMETTEPIiTipKeyapKBLIBIIIAP yallIbLIBIKi C-OpeKeTTioNIIeY;
MOJIIMETTEPIIOHACH I, KaKEeTTiCOTKEIIeHiHCaKTal, NalJaabplaKIapaTkaaiiHanasIpy;
ecendepyapKpUIBIICITIIMKAObUTIaHTRIHTYIIFanapradepei.
/KpaTkoecoiepskaHue: y4e TH3MEPEHUEIKOHOMUYECKOMAK THBHOCTUITY TEMPETHCTPALIUH
TAHHBIX U0 Y AYILETONCIIOIb30BAHHANKOMMEPYECKOUICATEIEHOCTH
pa3pabarbsiBacTHH(POPMALIHUIO, MIpeBpalaeTeeBIoIe3HyIONH(OPMAIUIOIOTEXIIOP,
MMOKa3TOHEOOXOMMO; UISUTHL, TpuHHMaronmxpenrerus /Summary:Calculates the
economic effectiveness of the use of the next generation of commercial activities and
commercial activity; develops the information, delivers it to a solid information
technology, as long as it fails; misun, npuauMaronux resolutions.

5.Ky3eIperrimiri:
ByxranrepnikaknaparxoHebackapynienrimMaepiHkaObnay sy ipeHe i
/KoMrmereHuu: U3yuaer,
KakjenaTbydeTHyronHpopManuonynpasienueckuepemenuss / Competencies: It is
learned how to handle information and management decisions.

6.KyTtinerinHoTHKE:!
9KOHOMI/IKaHLIHaKl'[apaTTLIKKO3I[epi)K9HeOHLIHaﬁﬂaﬂaHyHlBIpeTiHZ[eFiKap)KLIHBIKeCGHG
epyiH3epueneimi

/OxunaeMbrepe3ynbTaThL:
WHpopManoHHBIENCTOYHUKIIKOHOMHKANETO(PHHAHCOBYIOOTIETHOCTEKAKIIONB30BaTe
st /Expectedresults: Knowledgebased economics and its financial reporting as users.

Opainbaesa a. K.,
HKOHOMHKA
FBIIBIMIAPBIHBIH
KaHAUJAThI

Opaibaesa A.K.,
KaH/u1aT
9KOHOMUYECKHX HAYK

Oralbayeva A.K.,
Candidate of Economic
Sciences
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1.ITpepexBusurrep: byxranrepiik ecen

2.IToctpexBuzutrep: CTpaTerHsUIIBIK MAPKETHHT

3.JIoHHIH MaKcaTbl-yHUBEPCHTET TYJICKTEpiHAE YHBIMHBIH KapiKbUIBIK CTPATETHACHIH
KQJIBIITACTBIPY JKOHE IPAKTHKAJBIK iCKE achlpy callachbIHAAaFbl OeNCeHIl KbI3MeTKe
TMAWBIHIAUTRIH [laFapuiap MeH IaFapuiapibl KaJBINTACTBIPYFA BIKMAd €TEeTiH OLTiMi
KaJIBINTACTEIPY, KapKbIHBI 0acKapy CalachblHAArbl CTPAaTEeTHSUIBIK  IIEeNTiMAEpIi
KaOBIIayAbIH TEOPHSUIBIK HETi31epiMEH TaHEICY.

4.IloHHIH Ma3MyHBI: YHBIMHBIH Kap)KbUIBIK CTPATEeTHSACHI: TaHAAyAblH HETi3ri
KOMITOHEHTTEpl MEH OIiCHAMalbIK acHekTiiepi.. KapKbUIbIK cTparerusi XKoHE OHBIH
Kypamzaac OeuikTepi TaOBICTBI Kap)KbUIBIK CTPATETHSHBIH MaHBI3ABI Kypampaac Oeuiri
peTiHae KOMIaHUSHBIH Oocekere KaOinerTimiri . KapKbUIBIK KBI3METTIH CTPAaTETHSUIIBIK
MaKCaTTapblH KAIBINTACTHIPY. IHHOBALMS KOCIOPBIHHBIH Kap)KbUIBIK CTPATETHSACHIHBIH
HeTi3l peTiHae.. YUBIMHBIH Kap)KbUIBIK PECypCTapblH KaJbINTacTHIPY CTPATETHsCHL.
YHBIMHBIH ~MHBECTHIMSUIBIK ~ CTPATETWsIChl.. Y WBIMHBIH Kap)KbUIBIK —KayillCi3AiriH
KaMTamachl3 eTy crpaTerusichbl. CBIPTKBI SKOHOMHKANIBIK KBI3METTIH Kap)KbLIBIK
CTpaTerUsiChl

5.KyseIperTinikrep: ©3iHiH Oomamak KociOiHIH oNCyMETTiK MaHBI3OBUIBIFBIH TYCIHY,
KociOM KBI3METTI OpbIHAayra JKorapel MOTHUBammsra ue OONy, aKTHBTEPIl KYHIBIK
Oaranay, aifHaNbpIM KamHTaNbIH OacKapy, KapKbUIAaHIBIpY OOWBIHINA IIEIIiMaep
KaObUIOay VIOIH KapKbUIBIK MEHEKMEHTTIH HETi3ri ofjicTepiH KongaHa Oindy,
JIUBUJICHITIK CAsCATTHl XKOQHE KallUTAl KYPBUIBIMBIH KaJIBIITACTHIPY, MHBECTHIVSIIBIK
IIemimMep MeH Kap KbIIaHABIPY HICIIiMIepiHiH KOMIIAaHHS KYHBIHBIH (KYHBIHBIH) OCYiHE
acepiH Oaranay KaOineri. CTpaTerusuIblK, MEHEKMEHT KYPAIIAapbIH KOJJIaHa OTHIPHII,
YHUBIMHBIH CTPaTETHsCHIH JKacayFa KaTbICy

6.KyTinerin HOTIKenep: MOHAI UTepy HOTHKECIHAE CTYASHT Oyl Kepek: - KapKBUIBIK
CTPATETUsIHBIH Ma3MYHBI, OHBIH Kap)KbUIBIK MEHEDKMEHTTErl pelli MeH OpHBI,
YABIMHBIH Kap)KbUIBIK CTPATETHSACHIH KaJbIMTACTBIPYABIH HETi3ri NPUHOUNTEpPI; -
YHABIMHBIH HMHBECTHLMSIBIK-MHHOBALMSIBIK KbI3METIH KYKBIKTBIK KaMTaMachl3 €Ty; -
YHUBIMHBIH CBIPTKBI IKOHOMUKAIIBIK KBI3METIHIH CTPaTeTHACHIH KAJIBIITACTHIPY MPOLECi;
- Kap KbUIBIK CTPATETHSHBI iCKe achIpyIarbl DaFJapbIcKa Kapchl 0acKapy;:- YHBIMHBIH
KapXKbUIBIK CTPATETrMsIChIH KaJbINTACTHIPY; - BIKTUMANl TOyeKelepAi aHbIKTay >KOHe
TaJIIay JKYPTi3iIeTiH CTpaTerusuIbIK ic-1apanapAblH THIMIUIK J9pexeciH Oaranay

Tanan6aesa I'.E,
SKOHOMHKA
FBUIBIMIAPBIHBIH
KaHIuaThl,
KaybIMIaCThIPBUIFaH
npodeccop

Tanan6aesaI'. E.,
KaHIuaaT
9KOHOMHYECKHX HayK,
aCCOLIMMPOBAHHBII
npodeccop

Talapbaeva G. E.,
Candidate of
Economic Sciences,
Associate Professor




1.IpepexBusuter: byxrantepckuii yuet

2.IToctpexBu3uthl:CTpaTernyecKuii MapKeTHHT

3.lens aucuumiuHbl - (OPMHPOBAHHE Y BBITYCKHHKOB YHUBEPCHTETa 3HAHUH, KOTOpBIE CIOCOOCTBYIOT
(opMUpOBaHHMIO HABBIKOB M YMEHMH, KOTOpBIC IIOArOTOBAT MX K aKTHBHOM JeATEeJbHOCTH B o0nacTu
Cl)Ole/lpOBaHI/Iﬂ u HpaKTI/I'{CCKOﬁ peanusanuu q)HHaHCOBOfI CTpaTeTuu OpraHu3alyy, O3HAKOMIICHUSA C
TEOPETUUECKUMH OCHOBAMHU MPUHATUS CTPATEINUECKUX PEIICHUH B 001aCTH ynpapieHus GpuHaHcaMu.
4.C0£[ep)KaHI/Ie I[HCHHHHI/IHLIZ‘I)I/IHH.HCOBM CTpaTerus OpraHu3anuu: OCHOBHBIC COCTaBJIAOIINE u
METOJI0JIOTMYECKHEe acleKThl BblOopa.. duHaHCOBas cTpaTerus U ee coctasisiiome KoHKYpeHTOCIIOCOOHOCTH
(upMbI KaKk BakHeHIIas COCTABIIONIAS YCIENIHOH (pUHAHCOBOI cTpaTernn . POPMUPOBAHHE CTPATETHYECKHX
uenei puHaHCOBOH JedrenbHOCTH. MIHHOBanMKM Kak ocHOBa (pMHAHCOBOH ctpareruu npeanpustus.. Crparerus
(opmupoBanus (GUHAHCOBBIX PeCypcoB OpraHusauuu.. MHBeCTULMOHHAs cTpaTerus opraHu3auuu.. Crparerus
obecreyeHust d)I/lHaHCOBOﬁ 6e30MacHOCTH OpraHusanuu. DunaHcoBas CTparerus BHEILTHEIKOHOMHUYECKOH
JCATCIIBHOCTH

5.KoMmmneTeHIn:0CO3HaHne COLMAIIBHOH 3HAYMMOCTH CBOoeH Oyaymieit mpodeccuu, obnamaHueM BBICOKOM
MOTHBALMEH K BBINOIHEHHIO NIPO(MECCHOHAIBHOM JesATEeNbHOCTH, CIIOCOOHOCTh UCII0IL30BaTh OCHOBHBIE METO/IbI
Cl)I/IHaHCOBOFO MEHEKMEHTA [JId CTOMMOCTHOM OLICHKU aKTHUBOB, YIIPaBJICHUS 060pOTHBIM KarmuTajaoM, NPpUHATHSA
petuenuit no GpuHaHCHPOBaHHIO, HOPMUPOBAHKE AMUBHICHIHON IIOJIUTHKA U CTPYKTYpPE KalUTaia CloCOGHOCTBIO
OLICHHUBATh BJIMAHUEC HWHBECCTUIIHOHHBIX pemem/lﬁ u pemeHuﬁ 1o dechnposaHmo Ha pOCT LEHHOCTH
(CTOMMOCTH) KOMIIAHHHM TOTOBHOCTBIO Y4acTBOBAaTh B pa3pabOTKe CTpaTerdd OpraHU3alyd, HCIOIb3Ys
HHCT‘pyMCHTapI/Iﬁ CTPAaTEru4eCKOro MEHECIKMEHTa

6.0xuaaeMble pe3ynbTaThl:B pesynbrate OCBOGHHMS NUCUMIUIMHBI CTYIEHT: JOJDKEH 3HATh: - COJCpKaHHE
(uHAHCOBOH CTpaTeruy, €€ Polib U MECTO B (PHHAHCOBOM MEHEDKMEHTE; - OCHOBHBIC NMPHHIUIIBI (HOPMUPOBAHHS
(uHaHCOBOI cTpaTernu opraHu3aluy; - IPaBOBoe 00eCIeYeHHEe HHBECTULMOHHO-HHHOBALMOHHON e TEIbHOCTH
OpraHu3anuy; - npouecc (GHOpMHPOBAaHMS CTPATErMH BHEUIHEIKOHOMHYECKOH MEATENbHOCTH OpraHu3aluM; -
AQHTUKPU3UCHOEC YIPABJICHUE B pealn3aluu (bl/lH&HCOBOﬁ CTpaTeruM; JOJDKEH YMETh: - dJOpMHpOBaTb
(bMHaHCOBy]O CTpaTEru0 OpraHU3alliM; - BbIABIATH U aHAJIM3UPOBATH BO3MOXKHBIE PHUCKUA OLEHHUBATh CTCIICHb
3d)(beKTI/IBHOCTI/I IIPOBOAMMBIX CTPATETHYECCKUX MCpOl’lpl/lﬂTHI‘/‘[

1.Prerequisites:Accounting

2.Post-requirements:Strategic Marketing

3. The purpose of the discipline is the formation of knowledge among university graduates that
contribute to the formation of skills and abilities that will prepare them for active activity in the
field of formation and practical implementation of the financial strategy of the organization,
familiarization with the theoretical foundations of strategic decision-making in the field of financial
management.

4. Content of the discipline: Financial strategy of the organization: the main components and
methodological aspects of the choice.. Financial strategy and its components The competitiveness
of the company as the most important component of a successful financial strategy . Formation of
strategic goals of financial activity. Innovation as the basis of the financial strategy of the
enterprise.. Strategy of formation of financial resources of the organization.. The investment
strategy of the organization.. The strategy of ensuring the financial security of the organization.
Financial strategy of foreign economic activity

5.Competencies: awareness of the social significance of their future profession, having high
motivation to perform professional activities, the ability to use basic methods of financial
management for asset valuation, working capital management, decision-making on financing, the
formation of dividend policy and capital structure, the ability to assess the impact of investment
decisions and financing decisions on the growth of value (value) companies are willing to
participate in the development of the organization's strategy using the tools of strategic
management

6.Expected results: As a result of mastering the discipline, the student: must know: - the content of
the financial strategy, its role and place in financial management; - the basic principles of the
formation of the financial strategy of the organization; - legal support of the investment and
innovation activities of the organization; - the process of forming the strategy of foreign economic
activity of the organization; - crisis management in the implementation of the financial strategy;
must be able to: - form the financial strategy of the organization; - identify and analyze possible
risks and assess the effectiveness of strategic activities
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1.ITIpepekBusuTTep: MIHHOBALHMAIBIK MEHEKMEHT

2 IocTpekusnutTep: KasbIpibl arpapibik SKOHOMHKA

3.IloHHIH MakcaThl: KiacTepnik OimiM Oepyneri MaTepHanublK JKOHE illecrie aKmapaTThIK JKOHE KapiKbUIBIK
arplHIApabl Gackapy camacbiHaa OimiM, OUTIK JKOHE NpPaKTHKAIBIK AAFAbUIap KYieciH Kanbmrtactbipy, AOK
KOCIMOPBIHAAPBIHBIH KYPBUIBIMIBIK OeiMILenepi MeH onapblH CepikTecTepiHiH KIIacTepie oHIIpicTe, cepBHCTE
JKOHE KOCIHOPBIHHBIH JIOTHCTHKANIBIK KYyieciHiH Oacka Ja (QYHKIMOHAIABIK cajagapblHAa CTAHIAPTThI
JIOTHCTHKAJIBIK TEXHOJOTHSIIAPABI JKOHE KIacTepAi JKeTKi3y Ti30eriHe KON JKETKi3y YIIIH HHTErpalusiaHFaH
e3apa iC-KUMBUIBIH YHBIMAACTHIPY KOCIIOPBIHHBIH KOPIOPATHBTIK MAaKCaTTapbhl PeCYpCTapiblH OHTAMIIbI
IIBIFBIHAAPBIMEH.

4.TToHHIH Ma3MyHBI: KJIacTepiepiiH KyMbIc ictey Herizuepi. Knacrepiin tyciuiri men moni. Kiactep typuepi .
Knacrepui nampbity sxoHe Tpancdopmaumsuiay mpoueci, AOK-meri kimacrepinep. AOK-me  ayMakThIK
JIOTHCTHKANBIK KIIacTepiep/i Kambinractelpy . AOK-Ie ayMakTBIK KiacTepiep/i KalbIITacThIPy KaFuJaTTapel .
Onipuin AOK-1e kinacrepiepain xymbic icreyi. OHipain AOK xobanbik-6arnapnanrad kiacrepiepi. JKobara
GarnapnanraH kiactepiep MeH AOK xkeTki3y Ti30eKTepiH HHTerpauusnay.

5.Ky3bIperTepi: crparerusuiap/ibl, OusHec-Kocnapiap/sl, mapTrap/bl, KeaiciMaepai, KeniciMmaprrapasl d3ipiey
TOpTiOiH, YHBIMABI Oackapy KypbUIBIMBIH, JIOTUCTUKANBIK JKyHelepii kobamay »*KoHE Kypy KarHIaTTapblH,
JIOTHCTHKAJIBIK OailaHbICTap bl KAJIBIITACTBIPYIbI, JKYKTEPAI JKETKI3yiH KOJIKTIK-JIOTHCTHKAIBIK CXeMallapblH
OHTAWJIAHIBIPY TOCUIAEPIH, TOCUIAEP] MEH 9MICTEPiH, CHIPTKBI SKOHOMHKAJIBIK KbI3METTIH HETi31epiH aiikbIHIayFa
kabinerti; JKetkizy TizOerinaeri JlorucTukanblK KbI3MET CalachlHAAFbl CTPATErHsUIapAbl d3ipieyre, JIOrHCTHKA
MEH JKeTKi3y Ti30erin OGacKapy[blH JaMy TEHICHLMSUIAPBIH OoJDKayFa JKOHE TalJayFa, KOMITAHHSHBIH
KO3KAPAChIH, MHCCHACHI MEH KYHIBUIBIKTAPBIH TYXKBIPBIMIAYFa, JKCTEKIIi KOMIIAHMSIAPABI JKOHE IKYK
TachIMaJlJiay HAPBIFBIHAAFbI OOCEKEINECTIK JKaFaaiinapblH aHbIKTayFa KabineTTi

6.Kyrinerin HoTmwxenep: Oiny: - xobamapabl icke acklpy Ke3iHAE CHIPTKbI OalIaHbBICTAp/bl KEHEHTY >KoHE
TOXKIpHOe alnMacy YIIIH KaKETTi aKmaparThl )KUHAY sKyienepi; Oity: - Ou3Hec-mpouectepli MOJelbiey KoHe
YiBIMAApIBIH NPaKTHKAIBIK KbI3METiHIE OH3Hec-TpolecTepAi KaiiTa YilBIMIAcTBIpYy OJicTepiH maiiianany;
MEHrepy: - KaXeTTi aKHapaTThl >KMHAY >KyHelepiH maijanaHa OTBIPBIIN, ICKep opilTecTepMeH OailaHbICThI
YHBIMIACTBIPY JKOHE KOJIIAY JaFAbLIaphl

Haiinypos A. C.,
HKOHOMHKA
FBIIBIMIAPBIHBIH
KaHAUJAThI, aFa
OKBITYIIIBI

[Haitnypos A.C.,
KaHAUJaT
HKOHOMHYECKHX HayK,
cTapimi
IperoiaBarTeib

Shainurov A.S.,
Candidate of
Economic Sciences,
senior lecturer

1.IlpepexBu3UTHI: IHHOBALIMOHHBIN MEHEIKMEHT

2.IToctpexBusuthl:Kazipri arpapIisik 9KOHOMHKA

3.1ens IUCHUIUIMHBL(OPMUPOBAHME CHCTEMBI 3HAHWH, YMEHWH W NPAKTHYECKUX HABBIKOB B
00J1aCTH YIIPaBJICHHs MAaTEPUAIBHBIMU H COIYTCTBYIOIIMMU UM MH()OPMALMOHHBIM U (PHHAHCOBBIM
NOTOKaMH B KJIACTEPHBIX OOpa30BaHUSX, OPTaHU3ALMU HHTETPHPOBAHHOIO B3aUMOJECHCTBHS
CTPYKTYpPHBIX noapaszeneHuil npeanpustuii AIIK u ux nmapTHepoB B KilacTepe MyTeM IPHMEHEHHS
CTaHJAPTHBIX JIOTUCTHYECKHX TEXHOJIOTHH B MPOM3BOJCTBE, CEPBUCE U APYTHX (HYHKIHOHAIBHBIX
00JIACTAX JOTMCTUYECKON CHCTEMbI MPEANpUsTHA U LEeMH MOCTaBOK KiacTepa A JOCTUDKCHHS
KOPIIOPATHBHON LIEJIH MPEANPHATHS ¢ ONTUMAIBHBIMHA 3aTpaTaMy PECypCoB.

4.Conepxxanue AUCUMIUTMHBI:OCHOBBI (DyHKIIMOHMPOBaHUs KiacTepoB. [lOHATHE W CYLIIHOCTh
kiacrepa. Buasr kimactepos . [Ipomecc passutis u TpaHchopMmaimu Kiactepa, kiactepsl B AIIK.
DopMHUpOBaHHE  TEPPUTOPHANBHBIX JIOTHCTHUeckux knactepoB B AlIK IpuHIMIBI
(dhopMupoBaHus TeppUTOpUANbHBIX KiaacTepoB B AIIK . ®@ynkumonupoBanue kiactepoB B AIIK
peruona.  IlpoexTHo-opueHTHpoBaHHble  Kiactepel B AIIK  permona.  Murerpanmus
MIPOEKTHOOPUEHTUPOBAHHBIX KJIacTepoB U Lerneit moctaBok B AITK.

5.Komnereniun:CnocobeH  OmpeaenuTh MNOPSIOK pa3pabOTKH — CTpaTerdii, OW3HEC-IUIaHOB,
JOTOBOPOB, COINIALIEHUH, KOHTPAKTOB, CTIPYKTYpy YHpaBICHHS OpraHM3aluel, HPHHIUIBI
MIPOEKTUPOBAHKS U ITOCTPOEHHMS JIOTUCTHIECKUX CHCTEM, (pOPMHUPOBAHMS JIOTUCTHIECKHX CBSI3Ei,
CIOCOOBI, MPUEMBI M METObI ONTUMHU3AIMU TPAHCHOPTHO-JIOTHCTHIECKUX CXeM JJOCTaBKU IPY30B,
OCHOBBI BHEITHEAKOHOMHYECKOH JesTenbHOCTH;CIIocO0eH pa3paboTaTh cTpaTerud B 00nacTu
JIOTUCTHYECKOH JIEATENbHOCTH B IIENH ITOCTABOK, NPOTHO3UPOBATh M AHAIM3UPOBATH TEHACHIIMH
pa3BUTUS JOTHCTUKH H YHPABIEHUS HEMSIMH IOCTaBOK, (OPMYIHPOBAaTh BUICHHE, MHCCUIO U
LEHHOCTH KOMIIAHHHM, BBUIBIATH BEAyIIME KOMIIAHMM M YCIOBHS KOHKYPEHI[HM HAa DBIHKE
MIepEeBO30K IPy30B

6.0xumaemMble pe3ybTAThI:3HATE: - CHCTEMBI COOpa HEOOXOMMMOI MH(POPMAIIUH TS PACIIHPEHUS
BHEIIHHUX CBsi3eil 1 0OMEHa OIBITOM IIPU PEalU3alUé MIPOEKTOB;yMETh: - MOACIHPOBATH OM3HEC-
MPOLIECCHl M HCIIONB30BaTh METOIbl DPEOPTaHU3alMH OW3HEC-TIPOLIECCOB B  HPAKTHICCKOH
JEATEIbHOCTU OpraHM3aIii;BIaeTh: - HABBIKAMHI OPTaHU3AIMH U MOJJICPKKH CBA3CH C JEITOBBIMH
MapTHEPAMH, MCTIOJIB3Ysl CUCTEMBI cOopa He0OX0MMON HH(pOPMAIIUU




1.Prerequisites:Innovation management

2.Post-requirements:Modern agrarian economy economy

3. The purpose of the discipline:formation of a system of knowledge, skills and practical skills in
the field of management of material and related information and financial flows in cluster
formations, organization of integrated interaction of structural divisions of agricultural enterprises
and their partners in the cluster through the use of standard logistics technologies in production,
service and other functional areas of the logistics system of the enterprise and the supply chain of
the cluster to achieve the corporate goal of the enterprise with optimal resource consumption.

4. Content of the discipline: Fundamentals of cluster functioning. The concept and essence of the
cluster. Types of clusters . The process of cluster development and transformation, clusters in the
agro-industrial complex. Formation of territorial logistics clusters in the agro - industrial complex .
Principles of formation of territorial clusters in the agro - industrial complex . Functioning of
clusters in the agro-industrial complex of the region. Project-oriented clusters in the agro-industrial
complex of the region. Integration of project-oriented clusters and supply chains in the agro-
industrial complex.

5.Competencies: Able to determine the procedure for developing strategies, business plans,
contracts, agreements, contracts, the management structure of the organization, the principles of
designing and building logistics systems, the formation of logistics links, methods, techniques and
methods of optimizing transport and logistics schemes for cargo delivery, the basics of foreign
economic activity; He is able to develop strategies in the field of logistics activities in the supply
chain, predict and analyze trends in the development of logistics and supply chain management,
formulate the vision, mission and values of the company, identify leading companies and
competitive conditions in the cargo transportation market

6.Expected results: know: - systems for collecting the necessary information to expand external
relations and exchange experience in the implementation of projects; be able to: - model business
processes and use methods of business process reorganization in the practical activities of
organizations; possess: - skills of organizing and maintaining relations with business partners using
systems for collecting the necessary information
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1.IlpepexkBusurTep: HHOBALMSIIBIK MEHEIPKMEHT

2.ITocTpeKBU3HUTTEP: TaFIapHICTHI GacKapy

3.IToHHIH MaKcaThl: CTYyJIEHTTEPAE CTPECCTIK JKaFAaimapasy cedentepi, hakTopiapbl K9HE OIapIbl
Oackapy a/1icTepi Typasbl TEPEH TEOPUSUIBIK OLTIM KaJIBINTACTHIPY. AllaM aF3achiHa OACKapyIIBUIBIK
KbI3MeT asichlHJa TNaiia OONaThIH CTPECCTIH ocepiH TOMEHIETYHIH KOJIAaHBICTAFBl OAiCTepiH
TaJllayFa epeKIle Ha3ap aydapbliajbl.

4 .TloHHIH Ma3MyHBI: CTpPeCC YFbIMbI. AJIaMHBIH €HOEK KbhI3METiHjeri ctpeccTiH peii. . CtpeccTik
JKaFJaiiapbIH KaJblTacyblHa dcep eTeTiH (axropiap. CTpeccTik skargaillapIblH alIblH alry
omicrepi. ¥WbIM MeH TyJiFa JAeHredinzgeri crpeccti Oackapy. KpI3merkepnepneri crpeccke
TO3IMIUTIKTI apTThIpY aaicTepi. CTpeccTik jKaFaainapaaH TybIHAAFaH KaFbIMCBI3 dcepiepl KeHy
Kypasapel. ¥ HbIMJIaFbl CTPECCTIK JKaFaainap/IbIH aJl/(bIH ary *KYHeciH Kypy.

5.Ky3bIpeTTinikTep: e3iHiH JKaulbl MOJCHH JKOHE KCIOM JAEHreliH TaMbITy JKOHE 3epTTEy/IiH KaHa
onictepin 3 OeTiHIIE urepy KaOureTi; e3iHiH KociOM KbI3MeTiHIH OeiiHiH e3repTy Kalijeri
KbI3METKepIepIiH YWBIMIAphIH, OeJiMIIeNnepiH, TONTapblH (KOMaHIANaphIH), jxobagapel MeH
Keminepin Oackapy KabOinmeri. backapy mHoHAepiH OKBITY YIIIH OKy OarmapiaManapbiH JKOHE
SJicTeMeNiK KaMTaMachl3 €Tyl a3ipyiey KaOineTi KOpHOpaTHUBTIK CTPAaTErHsiHbI d3ipiey KadijeTi
.CTpaTerusiblK Tanaay 9icTepiH MeHrepy.

6.KyTinerin HOTHXENep: MOH/AI Urepy HOTHKECIHIE CTYIEeHT Ollyl KepeK: CTpecC-MEHEIKMEHTTIH
MaKcaTTapbl MEH MIHJETTEpi; CTPECCTIH IaMy Ke3eHJepi; CTPECCTIK JKarjaillapra OKeNneTiH
(akTOpIapABIH KIKTENyl; CTPECCTIK >KarjainapiblH alJblH aly oJicTepi; YHbIM MeH TyJIFa
JIEHTeiiHIeT] CTPECCTIK XKaFmaiaapapl Oackapy Taciinepi; Oiryi Kepek: CTPECCTIK KaFmaiaap by
ceOenTepiH aHBIKTAY; CTPECCTIK IKaFgaiinapiblH OOJMYbIH JMAarHOCTUKANAY KYPBUIBIMIBIK
Geutimiresie, TyTactaid YibIM/1a HAKTHI KBI3METKEPIIH aJl/IBIH aly; CTPECCTIK XKaraailapIbIH auIbH
ay#pl XKYPTi3y; CTPECCTIK >KaFjailapiaH TyBIHAAFaH JKaFBIMCBI3 Calapibl JKeHy KypalJapblH
KOJIIAHBIHBI3.
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1.IIpepexBu3uThl: IHHOBAIIMOHHBII MEHEKMEHT

2.ITocTpeKBU3UTHI: AHTUKPH3UCHBIH MEHEIKMEHT

3.L[6J'II> JUCHUILIIIAHBL d)OpMI/IpOBaHI/IC Y CTYACHTOB Fﬂy6OKI/IX TEOPETUUCCKUX 3HAHUH OTHOCHUTEIIBHO MpU4rH,
(akTOpOB BO3HMKHOBEHMS CTPECCOBBIX CHTYyallMdH M MeTOIOB ympamieHus umu. Ocoboe BHUMaHHE yaensercs
aHaJIN3y CYLIECTBYIOINUX METOAUK CHIIKCHHS BIIMAHHUA CTPECCA, BO3HUKAIOIIECTO B paMKax praBHCHL[CCKOﬁ
JEATEIbPHOCTH Ha OPraHu3M Y€JI0BEKa.

4.C0£[ep)KaHI/[C I[]/ICL[]/IHHI/IHLIZHOHSITI/IG cTpecca. Pons cTpecca B prL[OBOﬁ JACATCIBHOCTH 4YCJIOBCKA. . (DaKTOpLI
BIMsAIONME HAa (OpPMHUpOBAHHE CTPECCOBBIX CHTyauuid. MeToabl NPOGMIAKTUKH CTPECCOBBIX CHTYAIMi.
anaBneHne CTPECCOM Ha YPOBHE OpraHu3ald U JIUYHOCTH. MCTOI[I)I TIOBBIILICHUA CTpeCCOyCTOﬁqHBOCTH y
COTPYAHUKOB. I/IHCprMeHTbI IIpEoJ0JICHUA HEraTUBHbBIX nocneucmnﬁ, BbI3BAHHBIX CTPECCOBBIMHU CHUTYaLlUAMU.
IMocTpoenue cucTeMbl IPOGHIAKTHKH CTPECCOBBIX CUTYALMil B OPraHU3ALUHH.

5.Komnerenuun:Cnoco6HOCT  pa3BUBaTh CBOIl  OOLIEKYJNBbTYPHBIH M HPO(ECCHOHANBHBI YPOBEHb U
CaMOCTOSITEIbHO OCBauMBaTh HOBBIE METOABI HccleqoBaHus;CIIOCOOHOCTh K H3MEHEHHUIO npoti)nnﬂ CBOEH
HpOdJeCCPlOHaJ'[BHOI\/‘I JACATEIIBHOCTH CHOCO6HOCTB YHOpaBIATh OpraHU3alUAMU, IIOAPA3ACICHUAMH, T'pyIIaMu
(KOMaHJ]aMH) COTPYAHHMKOB, INpoeKTaMu M ceTaMu. CrocoOHocTh pa3pabarbiBaTh yueOHbIE MPOrpaMMbl H
METOAUYECKOC OGCCHEHCHI/IC JUIA NpenoJaBaHus YIIPABICHUYCCKUX MUCHUILINH CHOCOﬁHOCTL pa3paGaTLIBaTL
KOPIOPATUBHYIO CTpaTeruio .Biajienue MeTo1aMu CTpaTerHyeckoro aHajumu3a.

6.0)I<HLlaSMLIC pe3yJ'ILTaTBIIB pe3ynbTaTe OCBOCHHSA IHUCHMIUIMHBI CTYACHT: NOJDKCH 3HATh: LEJIHW W 3a1a4H
CTpecc-MEHE/KMEHTa; dTalbl PasBUTHUS cTpecca; kiaccudukaiuio (akTopoB, HNPUBOMAIIMX K CTPECCOBBIM
CUTyallusIM; METOJUKH l'IpO(bl/lJ'IaKTl/lKl/l CTPECCOBBIX CHTyaHHﬁ;HOHXOI{M K YHOpaBJICHUIO CTPECCOBBIMUA
CUTyalUsIMH Ha YPOBHE OPraHM3aLlMK M JMYHOCTH;JOJDKEH YMETh: BBIABIIITH IPUYMHBI CTPECCOBBIX CHUTYALMi;
JUarfoCTUpOBaTh HAJIMYHE CT‘peCCOBOﬁ CHUTyalluu Y KOHKPETHOI'O paGOTHI’IKa7 B CTPYKTYPHOM IIOJApa3ZICIICHUH, B
OpraHu3alM{d B 1EJIOM; IHPOBOJUTH INPO(GUIAKTHUKY CTPECCOBBIX CHUTyallMli; IPUMEHATh HHCTPYMEHTbI
TIPEOJ0JICHUS HETaTUBHBIX l'[OCJ'IeElCTBPlﬁ, BbI3BAaHHBIX CTPECCOBBIMU CUTYaLIUSAMH.

1.Prerequisites:Innovation management

2.Post-requirements:Crisis management

3. The purpose of the discipline: the formation of students' deep theoretical knowledge about the causes, factors of
stressful situations and methods of managing them. Special attention is paid to the analysis of existing methods of
reducing the impact of stress arising in the framework of management activities on the human body.

4. The content of the discipline: The concept of stress. The role of stress in human labor activity. . Factors
influencing the formation of stressful situations. Methods of prevention of stressful situations. Stress management
at the level of organization and personality. Methods of increasing stress tolerance in employees. Tools for
overcoming negative consequences caused by stressful situations. Building a system for the prevention of
stressful situations in the organization.

5. Competencies: The ability to develop one's general cultural and professional level and independently master
new research methods; The ability to change the profile of one's professional activity; The ability to manage
organizations, divisions, groups (teams) of employees, projects and networks. Ability to develop training
programs and methodological support for teaching management disciplines Ability to develop corporate strategy
.Possession of methods of strategic analysis.

6.Expected results: As a result of mastering the discipline, the student: must know: the goals and objectives of
stress management; stages of stress development; classification of factors leading to stressful situations; methods
of prevention of stressful situations; approaches to managing stressful | situations at the level of the organization
and personality; must be able to: identify the causes of stressful situations; diagnose the presence of stressful
situations of a particular employee, in a structural unit, in the organization as a whole; to carry out the prevention
of stressful situations; apply tools to overcome the negative consequences caused by stressful situations.
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1.IpepexBusutrep: Kacinkepmik

2.IMoctpexBusurtep: Kasipri arpapibik 5KOHOMHIKa

3.IIoHHIH MaKcaTbl: aybUl [IApyallbUIBIFBIHAA Cayda OKYHeCiH yHBIMIACTBIPY KoHE MepYaHIail3HHITIH
TEXHOJIOTHSUIAPbl MEH OJicTepi HeridiHae Oejiuek cayiaHbl Oackapy cajachlHIa OuliM amyibUiapaa Kociou
KY3BIPETTLIKTI KaJIbINTAaCTBIPY.

4 JIoHHIH Ma3MYHBI: aybll LIAPyallbUIBIFBIHIAFbI Cay/la YFBIMbI MEH MaHbI3bl. Cay/a-CaTThIKTBIH MaKCcaTTapsl,
MingerTepi, nmpuHIMOTepi MeH QyHkimsmapel. Cayna - CaTTBIKTBIH maiifia OONybl JKOHE HBOIOLHSCHL
MepuaHJaii3UHITIK TEXHOJIOTHsUIAp OOBEKTUIEP] jKOHE MepYaHIal3HHITIK KbI3BMETKe KarbiCylibliap. TaObiCTbl
cayza KyieciH KypyAblH HETi3ri epeskelepi MeH 3aHIapbl. AybUl IIAapyallbUIBIFBIHAAFEl Tayapiap MEH cayna
KOCIIOPBIHAAPBIH KIKTEYre MepyaHAaM3HHITIK Tocin. TyYThIHYLIBUIAPABIH alaJlIbIFbI JKOHE cayla. AybLI
IapyaIlbUIbIFbIHAAFbl GONIIIeK cayla »KyHeciHmeri caHaTTsl cayaa. CaTy OpBIHAAPBIHAAFbl TYTHIHYIIBLIAPIBIH
MiHe3-KYJIKbIHBIH epeKiuenikrepi. Peduexcrep Teopusmapsl Heri3iHAe cayaa NPUHIUNTEPIH KalbIITACTHIPY.
Caynia 3aJ1bl KeHICTIriH/Ie XOHE yaKbIT GOMBIHINA TAHBIMJIBIK PECYpCTapibl Oey.

5.Ky3bIpeTTepi:: aKafeMHsUIBIK JKOHE KociOM e3apa ic-KMMBUI YIIiH 3aMaHayd KOMMYHHKATHBTIiK
TEXHOJIOTHSUIAP/bl, OHBIH iIiHAE WIET TiUTHIe(MHOCTpaH) KOJIJaHyFa KaOlIeTTi;: MapKETHHITIK CTpaTerHsiHbl
KaJIBIITACTBIPYFa, YHBIMHBIH MAPKETUHITIK KbI3METIH jKOCIHapIayFa xoHe OaKpliayFa KaOineTTi

6.Kyrinerin HoTwkenep: Oimy: Kasipri 3amaHfbl cayna Ou3HeCiHZEri cayJa-caTThIK —TYXKbIPHIMIAMAcCI,
MaKCaTTapbl, MIHAETTepi, NPUHIMNTEpI MeH (YHKUMAIApbI; TaOBICTBI Cayfa-CaTTHIKTBIH THIMII JKyHeciH
KYPYZBIH HEri3ri epeskenepi; caTy OpbIHIAPbIHAAFbI TYTBIHYIIBUIAPABIH MiHE3-KYJKbIHBIH epeKIleiKTepi KoHe
caThlll aly Typajbl ILIeNmIiM KaObuliay NpPOLECiHIH Heri3ri Kedewuepi; Oeiiiek cayda keliciHme cayna
CTaHJIAPTTAPBIH 93IpIiey JKOHE SHIi3y NPOLECIH YHBIMAACTBIPY KOHE KACIMOPBIHAAFbI cay/la THIMALIIrH Oaranay
oficTepi KOHE MepuaHaal3epliepaiH JKYMbICH (MHIMKATOPMEH OaiIaHBICTBI; OPTYpJi TYpAEri KOHE THITEri
cay/zia KociOpbIHAApbIHAA THIM/I cay/a jKYHeciH yHbIMIAcThIpy; cayla 3aIbIHbIH ayJaHbIH CerMEHTAlHsIIay bl
JKOHE CaThll ANyLIbUIAPIbIH KO3FAJIbIC MApIIPYTTAphIH KaJbIITACTBHIPY YIIIH »KaGIbIKTAPABL, Tayapiapibl,
€celnTey TOpanTapblH JIYPHIC OPHAJACTBIPYABbl JKY3€Te achlpy; cayda 3alblHIarbl "CybIK" 3KoHE "BICTHIK'
aifiMaKTapra Tajjay XKypridy; Tayap MEH caTy OpHbIH peciMaeyai yHbIMAACThIpy;0eiieKk cayna KOCIMOPHBIHBIH
JKAJITBI epexeNiepi MEH KaruaaTTapbl Heri3iHae Oeuek cayjna KOCIOPHBIHBIH TY)KbIPbIMJAaMalapblHa COHKec
KEJICTiH JKOHE OHBIH OCYyiHe BIKIIANl €TeTiH CTAHIAaPTTAp/bl d3ipiiey MHHOBALMSIIBIK TEXHOIOTHSIAPBIH 3epeey
JKOHE E€HTi3y JKOHE KOCIIOpBIHIA JKOHE MepyaHIaii3eplepAiH JKYMBICBIHIA MEpPYaHIAH3HHITIH THIMALTINiH
Oaranay/ibl Ky3ere acbipy.

1.IpepexsusuTel:[IpeAnpuHIMaTEILCTBO

2.IToctpexBusutsi:CoBpeMeHHas arpapHasi SdKOHOMHKA

3.lenp  auCHHUIUIMHBL (DOPMHUpOBaHHE Y OOYYarOIMXCs MPO(ECCHOHATBHBIX KOMIIETCHIMH B oOnacTu
YIPABICHUsS PO3HHYHBIMH IIPOJAXKAMU HA OCHOBE TEXHOIOTMH M METOOB MEpYaHIAif3MHra M OPraHU3aLUn
CHCTEMbI MEpUaH/Iaif3UHTa B CEIIbCKOM X03SIHCTBE.

4.Conepxanne aucuuiuinHbl:IloHsATHE M 3HAa4YeHHME Mep4aHJal3MHra B CENbCKOM Xo3siicTse. lLlemw, 3anmaum,
npuHOMOEl ¥ QyHKIMM Mepyanjgaiisuara. [IpOMCXOXICHHE | DBOIMIOLHMS MepyaHiaisuura. OOBEKTsI
MEpYaHIAH3HHIOBBIX TEXHOJIOTHH M YYaCTHUKH MEpYaHJAH3HHrOBOH JesTesbHOCTH. OCHOBHBIC MNpaBWiia U
3aKOHBI CO3[AaHMSI CHUCTEMBbI YCIEHIHOTO Mep4aHai3uHra.Mep4yaHIail3MHIOBBIH MOAXOA K KiaccH(pHKALUK
TOBAPOB M TOPrOBBIX NPEANPHATHH B CEIbCKOM Xo3siicTBe. JIOSIIBHOCTH MOTpeOUTENe M MepyaHAaH3HHT.
Kateropuiinblit MepuaHaii3uHT B CHCTEME PO3HMYHBIX MPOJIAXK B CEILCKOM X03s1HcTBe. OCOOCHHOCTH MOBEACHUS
norpebuTeneil B Mectax npopaxu. GopMHpOBaHHE NMPHHIIMIIOB MEPYaHAAH3MHIa HA OCHOBE TEOPHIl pe(hIIeKCOB.
PacrpeieneHne Mo3HaBaTENbHBIX PECYPCOB B IIPOCTPAHCTBE TOPIOBOTO 3a/1a M BO BPEMEHH.

5. KoMmneTeHIHH: .CI0CO0eH TPUMEHSTh COBPEMEHHbIE KOMMYHHMKATHBHBIC TEXHOJIOTMHM, B TOM 4YHCIE Ha
HMHOCTPaHHOM(BIX) sI3bIKe(aX), U AaKaJeMH4YEeCKOr0 M HPO(eCCHOHAIBHOrO B3auMopeicTeus; :CrocobeH
(opMHpOBaTE MapKETHHIOBYIO CTPATETHIO, IUIAHUPOBATh M KOHTPOJIMPOBATH MAPKETHHIOBYIO IESTEIBHOCTH
OpraHu3aluu

6.0kuaaeMble  pe3ynabTaThl:3HATH: MOHATHE, LEJH, 334aud, NOPUHUMNB W (GYHKIMM MepYaHIai3uHra B
COBPEMEHHOM TOProBOM OM3HECE; OCHOBHbBIC IIpaBHJa CO34aHUS S(P(EKTUBHOW CHCTEMBI YCIEIIHOrO
MepuaHiaii3uHra; 0COOCHHOCTH MOBEICHHS MOTPEOHTENe B MECTax IPOJAXH M OCHOBHBIC JTAIlbl MPOLECCa
MPHHATUS PELICHHS O MOKYIKE;0praHNU3aIHIo Mpoliecca pa3pabOTKH U BHEIPECHUS CTaHIapTOB MepYaHIai31Hra B
PO3HHYHON CeTH M CmocoObl OHEHKM 3()(EKTHBHOCTH MepYaHAAW3MHIa Ha MNPEANPHSITHH U PabOThI
MepUaH1aii3epOB(COOTHECEHO C HMHIMKATOPOM;0praHn30BaTh 3(P(EKTHBHYIO CHCTEMYy MepYaHAaii3uHra B
TOProOBBIX MPEAIPHUATHAX PA3INYHBIX BHIOB M THIIOB; OCYIIECTBISITh CETMEHTALMIO [LIOI[AIH TOPrOBOTO 3a/a U
MPaBHIIBHOE pa3MelleHne 000pyHI0BaHHs, TOBAPOB, Y3JIOB pacdyeTa Juisi (pOPMHUPOBAHUS MApPIIPYTOB JIBHIKCHUS
MOKymateneil; IPOBOAWT AaHAIN3 «XONOJHBIX» M «rOPSAYMX» 30H B TOPrOBOM 3ale; OPraHH30BBIBATH
odopmiIeHHe TOBapa M MeCTa TpOJaXH;pa3padaThiBaTh Ha OCHOBAaHWM OOIIMX IIPaBHJI W TPUHIHUIOB
MepUYaHAali3UHra CTAHJAPTBI, COOTBETCTBYION[MEC KOHIEMIMHM MNPEANPHATHS PO3HHYHOH TOProOBIH U
CIOCOOCTBYIONINE POCTY €ro JOXOJHOCTH; H3y4aTh U BHEAPSATh HHHOBAIMOHHBIC TEXHOJIOTHH MepYaHIaii3uHra 1
OCYIIECTBIATh OLEHKY 3 ()EKTUBHOCTH MepUaHali3UHra Ha MPEANPHSATHH U PabOTH MEpUaHAa3epOB.

Cwmarysosa X. b.,
SKOHOMHKA
FBUTBIMIAPBIHBIH
MarucTpi, ara
OKBITYILIBI

Cwmarynosa X.b.,
Marucrp
9KOHOMHYECKUX HayK,
CTapLIuit
MperoaBBaTelb

Smagulova Zh.B.,
Master of Economics,
Senior Lecturer




1.Prerequisites:Entrepreneurship

2.Post-requirements:Modern agrarian economy

3. The purpose of the discipline: the formation of students' professional competencies in the field of retail sales
management based on merchandising technologies and methods and the organization of a merchandising system
in agriculture.

4. Content of the discipline: The concept and meaning of merchandising in agriculture. Goals, objectives,
principles and functions of merchandising. The origin and evolution of merchandising. Objects of merchandising
technologies and participants of merchandising activity. The basic rules and laws of creating a successful
merchandising system. Merchandising approach to the classification of goods and trading enterprises in
agriculture. Customer loyalty and merchandising. Categorical merchandising in the system of retail sales in
agriculture. Features of consumer behavior at points of sale. Formation of merchandising principles based on
reflex theories. Distribution of cognitive resources in the space of the trading floor and in time.

5.Competencies: :able to apply modern communication technologies, including in a foreign language(s), for
academic and professional interaction; :Able to form a marketing strategy, plan and control the marketing
activities of the organization

6.Expected results: To know: the concept, goals, objectives, principles and functions of merchandising in modern
retail business; the basic rules for creating an effective system of successful merchandising; features of consumer
behavior at points of sale and the main stages of the purchase decision-making process; organization of the
process of developing and implementing merchandising standards in the retail network and ways to assess the
effectiveness of merchandising at the enterprise and the work of merchandisers (correlated with the indicator; to
organize an effective merchandising system in trading enterprises of various types and types; to carry out the
segmentation of the area of the trading floor and the correct placement of equipment, goods, calculation nodes for
the formation of customer routes; to analyze the "cold™ and "hot" zones in the trading floor; to organize the design
of goods and places of sale; to develop standards based on the general rules and principles of merchandising that
correspond to the concept of a retail company and contribute to its growth profitability; study and implement
innovative merchandising technologies and evaluate the effectiveness of merchandising at the enterprise and the
work of merchandisers.
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1. ITpepexBusurrepi: Kocimkepiik

2.ITocrpexBusurrepi: Cayna MapKeTHHT1

3.I1oHHIH MaKcaTbl: JJICYMETTIK MEIHaHbI JAMBITY MEH OHBIH )KYMBIC iCTEYiHIH Ka3ipri 3aMaHFbI
MOJICNBJICPIH Urepy; JICYMETTIK Melnala MapKeTHHITI jKoclapiiay joHe Oarajiay KypasiapbiH
KOJIaHy TOXIpHOeciH aiy; oleyMeTTiK MeArala MapKeTHHI IPAKTHKAChIH Talliay; OlIeyMETTIK
Meuaia MapKeTUHITIH Ka3ipri 3aMaHFbl HIETEN/IIK MPAKTHUKAJIApbIH OeiiMaey

4. Kpickama Ma3MyHbl:  OJEYMETTIK MEAMAHBIH alpBIKIIA EpPEeKIIeTIKTepi: aKmapaTThiH
KOJDKETIMALIIT; OHBI JKapHMsJIaHFaH TYpPJAE peJaKIMsuIay MYMKIHIIr; HHTepPaKTHBTINIK;
JKapHsUTaHBIMIAP/ABIH TaHBIMAIIBUIBIFBIH KaJaFanay MYMKIHJIT; ecki MaTepuaigapra XKbULiaMm
KOJI JKeTKi3y; MyJbTUMEIMAINBIK; XKEKe KEHICTIKTI a3alfTy; MaTepuayiapAbl Kelicy paciMiHiH
MIHZIETTI €MECTiri; KEeHICTIKTIK mIeKTeynepJiH Oonmaybl; KedeMi OOifbIHIIA IIEKTEYCi3;
JKeJeuIik (Keen opeker ery); 0acka MaTepHaifapra cintemernep; OCTTIH Ma3MYHBIH TOJIBIK
Oakbutay. S5.Ky3bIperTimiri: yHBIMHBIH MAapKETHHI KYPBUIBIMBIHIAFbl QJIEYMETTIK Meaua
MapKETHHITIiH OpHBI; QJIEyMETTIK MeJua MapKEeTHHI CaJIaCBIHIAFEl KOCiOM TePMHHOJIOTHS, OHBIH
ilIiHAE AaFBUIIBIH TiMiHAE; OJEYMETTIK MeAua MAapKeTHUHITIH 3aMaHayd MOJEJbJepl MeH
KypaJiapel; [aMy TCHACHLMSIAPBI, OJICYMETTIK MeJHa MapKeTHHIKE apHaJFaH ©3eKTi
3epTreynepi Oineni

6. KyrineriH HoTHXKeNep: MYIbTUMEIMSUIBIK JKOHE WHTEPAKTHUBTI Kypaljapisl KOJJaHAThIH
HHTErpalisUIaHFaH MapKETHHITIK-KOMMYHUKAIMSUIBIK KOMITAHHUSIAp/bl JKOCIapay >KeHe Kypy
narapuiapel; SMM-ne Menua eHIMZEPIH OHIIpYre ayIMTOPHSHBIH KaTBICYBIH YHBIMAACTHIPY
JaFABUIAPHI; MHTErPalisUIaHFaH MapKETHHITIK-KOMMYHHKAIMSUIBIK HayKaHaapaa SMM Garanay
JKoHe Oackapy Taxipuodeci.

1.IIpepexBu3uThl: MapkeTHHT

2. MoctpexBusutel: IHTEpHET MapKeTHHT, Pa3paboTka yrnpaBieHUYECKUX peleHuit

3. llens AMCHMIUIMHBIYCBOCHHECOBPEMCHHBIX MOJEICH pa3BUTHS U (YHKIHOHHPOBAHMS
COLIMAJIBHBIX MeJHa; MOJyYeHUE OIbITa NPHUMEHEHHsS WHCTPYMEHTOB IUIAHUPOBAHHS WM OLICHKU
MapKeTHHTra B COLMAJBHBIX MEIHa;aHaIN3 MPAKTUKM MapKeTHHra B  COLMAJIbHBIX
Me/INa;aaNTalusICOBPEMCHHBIX 3apyOeKHBIX IPAKTHK MApPKETHHTA B COL[HAIbHBIX Meua
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4.Kpatkoe coxepkanue kKypca: OTIMYUTENbHBIE OCOOGHHOCTH COLMAIBHBIX MeAua:
JOCTYIMHOCTh MH(OPMALMH; BO3MOXKHOCTh €€ PEJAKTUPOBAHUS B OIyOJMKOBAaHHOM
BUJC; UHTEPAKTUBHOCTBH, BO3MOXHOCTH OTCJIC)KUBAHUA IIOMYJISIPHOCTH Hy6J’II/IKaLlI/II71;
OBICTPBI JOCTYHl K CTapblM MaTepHajaM; MYJbTUMEAUHHOCTD, MUHHMHU3AIHA
JIMYHOI'O IMPOCTPAHCTBA; HEOO0M3aTeIHLHOCTE MpOoUCAYPLl COIIaCOBaHUSI MATCPUAIIOB;
OTCYTCTBHUE MPOCTPAHCTBECHHBIX OFpaHPI‘leHPIfI; HEOTPAHUYCHHOCTL 110 061)eMy;
OIICPAaTUBHOCTH (MFHOBeHHOC peaerOBaHHe); CCBUIKM Ha JOpyru€ marcepualibl;
HETIOJTHBIN KOHTPOJIb HaJA COACpKaHUEM CTpPpaHUIIbI. S.KOMHGTGHHI/II/IZ OHaCcT MCCTO
MapKeTUHra B COLMAJIBHBIX Meaua B CTpYKTYpe MapKeTHHra
OpraHu3alMu; Ipo(eCCHOHANBHYIOTEPMUHOJIOTHIO B O0JAacTH  MapKeTWHra B
COIMAJIbHBIX M€IHa, B TOM 4YHCJIC Ha AHTJIIUHCKOM A3BIKE;COBPEMCHHBIE MOJCIU U
WHCTPYMEHTBI MAapKETUHIa B COLUAJIBHBIX MEANA;TPCHABI Pa3BUTHA, AKTYaJIbHBIC
HCCIICN0OBaHMs, MOCBAIICHHBIC MAPKETHUHI'Y B COLIMAJIBHBIX ME€HA,

6.0>KI/II[a€MI>IC PE3YyIbTaThl: HABBIKU IUIAHUPOBAHUA W CO3JMaHUS HHTECTPUPOBAHHBIX
MapKETUHI'OBO-KOMMYHUKAIIUOHHBIX KaMHaHHﬁ, MPUMECHSIOIUX MyJ'II:TI/IMeZ[I/IﬁHI:Ie n
UHTCPAKTUBHBIC CPEIACTBA, HaBbIKaMH  OpraHU3alu y4dactus ayiuTropun B
MPOU3BOJCTBE MeIUANpPOAYKIMA B SMM; ompITOM OLEHKH H ynpaBieHus SMM B
HUHTCTIPpUPOBAHHBIX MAPKETHHIOBOKOMMYHHUKAIIMOHBIX KaMIIaHUAX.

1.Prerequisites: Marketing

2. Post-requirements: Internet marketing, Development of management solutions

3. The purpose of the discipline: assimilation of modern models of development and
functioning of social media; gaining experience in the use of

tools for planning and evaluating marketing in social media; analysis of marketing
practices in social media; adaptation of modern foreign marketin g practices in social
media

4. Summary of the course: Distinctive features of social media: accessibility of
information; the ability to edit it in published form; interactivity; the ability to track the
popularity of publications; quick access to old materials; multimedia; minimization of
personal space; optional procedure for approving materials; lack of spatial restrictions;
unlimited volume; efficiency (instant response); links to other materials; incomplete
control over the content of the page.

5.Competencies: recognizes the place of social media marketing in the marketing
structure of the organization; professional terminology in the field of social media
marketing, including in English; modern models and tools of social media marketing;
development trends, current research on social media marketing;

6.Expected results: skills in planning and creating integrated marketing and
communication campaigns using multimedia and interactive tools; skills in organizing
audience participation in the production of media products in SMM; experience in
evaluating and managing SMM in integrated marketing and communication
campaigns.
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Jlarnapeicka
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MEHEKMEHT/
AHTHKPU3UCHBL
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Anti-
recessionaryma
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EmTuxan
/3K3aMeH
Jexam

>Ka36a1.ua-ay1>13ma
HHCbMeHHO'yCTHO
written-oral

1.IpepexBusuti: busuec Herizaepi, MeHeHKMEHT

2. IToctpexBusuri: Kocinmopbin cTpaterusicel, OHEpKaCil IKOHOMUKACH

3.IToHHiH Makcatbl: KocimOpbIH SKOHOMHKAIarbl Odcekere KaOUIeTTUNTiHIH YITTBIK MOJCIiH
KaJBIITACTBIPYAbIH mapamerpiiepi 3eprreneni. CoHbIMeH Oipre, YIATTBIK JKOHOMHUKAJIBIK
JKyienepniH FanamAplk Oocekere KaOUICTTININT MOCEJECIHIH TEOPHSUIBIK KO3KapacTapbl
KapacThIpanapl.

4.Kpickama Ma3MyHbI: OHIIPICTIK LUKII, OHBIH 9KOHOMHUKAJIBIK MOHI. KocinOphIHHBIH OHAIPICTIK
KYPBUIBIMBI JKOHE OHBI KETUIHIPY JKojmapbl OHIpicTi KOFaMIBIK YHBIMAACTHIPY (opmaiapbl
KocinOphIHHBIH KOMEKIN JKOHE KbI3MET KOpCeTylli eHAIpicTepiH yibMpacTelpy KemikTik
[apyambUIbIKTel - yidbiMaacTeipy JKocmapiayzael  yiieiMpacTeipy mpoueci  S.KyssiperTimiri:
Fanamapik G6ocexere KaOineTTiTiKTI Oaraiay TYPFBICBIHAH KOCIMOPBIHHBIH MaKPOIKOHOMHKAIIBIK
JKETICTIKTEpIH Tajay )KoHE XKETUIIipyre YHpeTei.

6.Kyrinerin HoTmke: bonamak MaMaHKACIMOPBIHAAPABIH THIMII JaMy JKOJNAApbIH Taly jKoHE
Herizaeil Oinyi, HOTWKeCiHAE OHIIpic KbI3METiHIE eHOeK, MaTepUalblK JKOHE KapiKbUIBIK
pecypcTaps! 6ackapysl )KOHE TOJIBIK Maiananybl KaxeT. KocimophIHHBIH GH3HEC-)KOCHIApHI.
1.ITpepexBusutsl: OCHOBBI OM3HECA, MEHEIKMEHT

2.IToctpexBusuthl: CTpaTerus NpeanpusaTys, [[poMbIIIeHHAs SKOHOMHUKA

3.enp gucimmmHel:  M3ydarorcss mapamerpbl  ()OPMHPOBAHMS — HALMOHAIBHOM  MOJEIH
KOHKYPEHTOCIIOCOOHOCTH TNpeanpustus. B To ke BpeMs paccMaTpUBAIOTCS TEOPETHUECKHE
MoAXobl K MpobieMe II00albHON KOHKYPEHTOCIIOCOOHOCTH HALIMOHAJBHBIX 3KOHOMUYECKHX
CHCTEM.

4 Kpatkoe couepixaHue: IIpoM3BOACTBEHHBI IUKJ, €ro JKOHOMHYECKas CYIIHOCTb.
IIpousBojacTBEHHAsT CTPYKTypa INPEMIPUATHS W IIyTH €ro COoBepIICHCTBOBaHMS Dopmbl
00LIECTBEHHON OpraHn3aluy Mpon3BoAcTBa OpraHu3amust JOYEPHUX U CEPBUCHBIX MPEAIPHSITHIA
npeanpustus OpraHuzanys TPaHCHIOPTHOHW opranu3anuu OpraHu3zauys IUIaHUpoBaHus busHec-
IUTaH OPEAIPUSTHL.

5.Kommnerentaocts: C TOYKH 3peHHUst II00AIBHON OLEHKH KOHKYPEHTOCIIOCOOHOCTH, OH yYHT
HPEANPUATHE aHAM3UPOBATh U YIy4IaTh MAKPOSKOHOMHYECKHE JOCTIKCHHS.

6.0xupmaembie pe3ynbrartel: Hailth u oGocHOBaTh myTH 3(Q(EKTHBHOrO Pa3BUTHs OYIyIIHX
NPEATIPHUATHH, B pe3yjibTaTe 4ero WM HEOOXOAMMO YIPaBIATH W HCIOJIB30BaTh TPY/OBBIC,
MaTepHalbHbIe U (PMHAHCOBBIC PECYPCHI B IIPOM3BOACTBE.

Mycaesa I".1.
9.F.MarucTpi,ara
OKBITYIIIBI

Mycaesa I".1.
9K.Maructp,
cTapimi
IperoiaBaTeib

Mysaeva G.|
Master of economy,
senior lecturer

1. Required: Basics of Business, Management

2.Postrequest:

3.The purpose of the discipline: Parameters of the formation of the national model of
competitiveness of the enterprise are studied. At the same time, theoretical approaches to the
problem of global competitiveness of national

economic systems are considered.

4.Brief content: he production cycle, its economic essence. Production structure of the enterprise
and ways of its improvement forms of social organization of production Organization of
subsidiaries and service enterprises of the enterprise Organization of the transport organization
Organization of planning Business plan of the enterprise.

5.Competence: From the standpoint of global competitiveness assessment, it teaches the
enterprise to analyze and improve macroeconomic achievements.

6.Expected results: Find and justify the ways of effective development of the future enterprises, as
a result of which they need to managing and utilizing labor, material and financial resources in
production.
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MeHemKMeHT
opraHu3aium/
¥UBIMHBIH
MEHEIKMEHTI/
Organization
management

EmTuxan
/3K3aMeH
Jexam

>Ka36ama-ay1>13ma
HHCbMeHHO'yCTHO
written-oral

1.IlpepexBu3uTTEp: CHOCK HAPBIFBIHBIH SKOHOMUKACHI

2.ITocTpeKBU3HUTTEP: KOPIOPATUBTIK MAPKETHHITIH THIMITIri

3.IToHHIH MaKcaThl: CTyJICHTTepre THIMAI Oackapy mIemimMaepiH KaObuiiayFa, YHbIMHBIH
KBI3METIH JypbIC JKOCTapIIayFa, IpTypili Ou3Hec-TpoLecTepAl YHbIMAACTBIPYFa, KbI3METKepIIep i
aJIFa KOiFaH MaKCaTTapblHA XKETYTe bIHTAIAHBIPYFa, YIbIM KbI3METKEPIICPIHiH KYMBbIC
HOTIDKECIH OaKblIayra, COHAail-aKk MeHe/Kepre KaKeTTi JKeKe JKoHe KociOu KacueTTep i
JaMbITyFa MYMKiHAIK OepeTiH yibIM MEHEIKMEHTI CalachlHIa TEOPUSUIBIK OL1iM MeH
IPAKTHKAJIBIK JAFAbUIAPIBI AILy.

4.IToHHIH Ma3MYHBI: Ka3ipri KOFaMAarbl YHBIMHBIH OPHBI MeH poli. ¥ibIMAapAbIH KYMbIC
icTeyiHiH Heri3ri 3KOHOMHUKAJIBIK dJIEMEHTTEpPI MEH KopceTKiTepi. ¥ HbIM MEHEIKMEHTIHIH
Heri3ri GyHKUUsIaphl

5.Ky3siperrinikrep: GH3HEC-IIPOLECTEPAl MOJENIb/ICY JKOHE YHBIMHBIH IPAKTHKAJIBIK KBI3METIHIE
Gu3Hec-nporecTep i Kaiita YibIMAACTBIPY SAICTEPiH KosiAaHa OiiTy; CTPATerHsIIbIK JKOHE KeIem
GacKapy MiHASTTEpiH IIeNIy YIIiH MOTUBALMSHBIH, KOIIOACIIBUIBIK MeH OHTIKTIH HETi3ri
TEOPUsUIaPBIH KOJIaHy [JaFablIapblH MEHIePY, COH/Iail-aK TONTHIK JHHAMUKA [IPOLECTEPi MEH
KOMaH/IaHbI KaJIBINITACTBIPY MPUHLIHUNTEPiH Oily HEri3iHAE TONTHIK XKYMBICTHI YHBIMAACTHIDY,
ajilaM pecypcTapblHa ayIuT XKYPrisdy joHe YIbIMIACTIPY MOJICHUETIH MarHOCTUKANIAY/ bl JKY3ere
aceIpy

6.KyTinerin HoTIKeNep: MOH/I Urepy HOTHKECIH/IE CTYACHT KaOlIeTTUTri MeH JailbIHABIFBIH
KOpCEeTyi KepeK-Kacion (pyHKIMIap bl XKy3€ere acblpyra OailaHbICThI MAKCATTAP KOO JKOHE
MiHZIETTep TYXKBIPBIMAAY; - YIBIMHBIH CHIPTKBI JKOHE IIIKI OPTACBIH TaJ/ay, OHBIH HETi3ri
JNIEMEHTTEPiH aHBIKTAY )KOHE OJap/IbIH YHBIMFa ocepiH Oaranay; - YHbIMIBIK KYPbUTBIMIBI TAJIAAY
JKOHE OHBI JKETLIAIPY OOMBIHIIA YCHIHBICTAP J3IpIiey; - KOMaH/AIbIK 63apa OPEKeTTeCy Il
yiibIMaacTeIpy GacKapy MiHAETTEPIH IICIy YIIiH; - YibIMAAFEI KOMMYHHKALMSUIBIK IPOLIECTEPAI
Taaay JKOHe OJapbIH THIMILTITI OOMBIHIIA YCBIHBICTAD d3ipiey; - YHBIMIBIK MOICHHETTI
JMATHOCTHKAIIAY, OHBIH KYILTI )KOHE JJICi3 )KaKTapblH aHBIKTAY, OHBI JKETLIAIPY OOMBIHIIA
YCBIHBICTAp J3ipJIey;

OrerenoBa K. A.,
KOHOMHKA
FBUTBIMIAPBIHBIH
KaH/WIaThl, ara
OKBITYILIBI

Vrerenosa K.A.,
KaHAuaaT
9KOHOMHYECKUX HayK,
cTapimi
npenojaBareib

Utegenova K.A.,
Candidate of
Economic Sciences,
senior lecturer

1.IlpepekBU3UTHI: DKOHOMUKA PbIHKA TPy

2.IToctpexBu3uTH: DD HEKTHBHOCTD KOPIIOPATHBHOTO MAPKETHHTA

3.Llens MUCIMIUIMHBL: MOJMyYeHHE TEOPETUISCKUX 3HAHMH M NMPAKTHYECKHX HABBIKOB B 00JIACTH
MEHE/DKMEHTa  OpraHM3alid, KOTOpble [aayT CTYACHTaM MpHHEMATh 3(hQEeKTHBHBIC
yIpaBICHYECKHE  PEIICHHs, NPABWIBHO  IUIAHUPOBATh  AESITENbHOCTh  OpraHH3allUH,
OpTaHU30BHIBATE PA3IHYHBIC OH3HEC-NPOIECCHl, MOTHBHPOBATH IEPCOHAN JUIS JIOCTIDKECHHS
MOCTABJICHHBIX IIeJIed, KOHTPOJIUPOBATh PE3yAbTaT PabOThl COTPYIHUKOB OPTaHHU3AINH, a TAKKE
CroCcOOCTBOBAaTh PAa3BUTHIO JMYHOCTHBIX M TMPO(ECCHOHATBHBIX KadecTB, HEOOXOIMMBIX
MEHEJDKEpY.

4.ConepxkaHue AUCUMIUTMHBI:MECTO U pojib OpraHU3aliK B COBpeMeHHOM obmiecTBe. OCHOBHBIE
9KOHOMHYECKHE OJIEMEHTHl M [OKa3aTeind (GYHKIHMOHHPOBAaHUS opranusaiuii. OCHOBHbIE
(YHKIMH MEHEPKMEHTA OpraHu3alin

5.KoMnereHIu:yMeHuE  MOJECIUPOBAaTH  OW3HEC-TIPOLIECCHI M MCIOJIb30BaTh  METOJBI
peopraHu3ai OU3HEC-MPOIIECCOB B MPAKTHYECKOHW MEATEILHOCTH OPraHMU3allid; BIaJCHUE
HaBbIKaMU HCIIONB30BAHHUS OCHOBHBIX TEOPHH MOTHBALMHM, JIUACPCTBA M BIACTU U PELICHHS
CTpaTernveckuX M OMEPATHBHBIX YIIPABICHYECKUX 3a/1a4, & TAK)KE JUT OPraHH3aIii TPYIIIOBOH
paboThl HAa OCHOBE 3HAHWS MPOIECCOB TPYIIOBON MUHAMUKH W MPHHIMIOB (HOPMHUPOBAHUS
KOMaHZbl, YMEHUH MPOBOJMUTH AYIUT YEIOBEYECKHX PECYPCOB M OCYLIECTBISTH AUATHOCTUKY
OPTaHU3aMOHHON KYJIbTYPHI

6.0xumaembie  pe3ynbTaTel:B  pesynbTaTe  OCBOCHHS  JMCHMIUIMHBI  CTYIEHT JIOJDKEH
JIEMOHCTPHUPOBATh CIIOCOOHOCTP M TOTOBHOCTH - CTAaBHTh LENH ¥ (HOPMYIUPOBATH 3aJauH,
CBSI3aHHBIE C peann3anueil MpohecCHOHANBHBIX (DYHKINIL;- AHATM3UPOBATH BHEIIHIOID U
BHYTPEHHIOIO CPE/ly OPTaHU3AIMH, BBISBIITH €€ KIIFOUCBBIC DJIEMEHTHI U OLCHUBATH X BIIUSHIC
Ha OpraHW3aliio; - aHAIM3HPOBATh OPTaHU3ALMOHHYIO CTPYKTYpy U pa3pabaTbiBaTh
MPEUIOKEHHUSI TI0 €€ COBEPIICHCTBOBAHUIO; - OPraHU30BBIBATh KOMAHIHOE B3aHMMOJICHCTBHE IS
pelIeHUsT  yIPaBICHYCCKUX 3a/ad;, - AaHAJIM3HPOBaTh KOMMYHHKAIMOHHBIC IIPOLECCH B
OpraHu3alMi W pa3padaTelBaTh NPEIIOKEHHS IO UX S(Q(PEKTUBHOCTH; - IHArHOCTHPOBATH
OpTaHU3aIMOHHYI0 KYJIbTYPY, BBISBISITh €€ CHJBHBIC W Cla0ble CTOPOHBI, pa3pabaThiBaTh
MPEUIOKEHUSI TI0 €€ COBEPIICHCTBOBAHHIO;




1.Prerequisites:Labor market economics

2.Post-requirements:Effectiveness of corporate marketing

3.The purpose of the discipline: obtaining theoretical knowledge and practical skills in the field of
organization management, which will allow students to make effective management decisions,
properly plan the activities of the organization, organize various business processes, motivate
staff to achieve their goals, monitor the results of the work of employees of the organization, as
well as contribute to the development of personal and professional qualities necessary for a
manager.

4. The content of the discipline: The place and role of the organization in modern society. The
main economic elements and indicators of the functioning of organizations. The main functions of
the organization's management

5.Competencies: the ability to model business processes and use methods of business process
reorganization in the practical activities of the organization; the skills to use the basic theories of
motivation, leadership and power to solve strategic and operational management tasks, as well as
to organize group work based on knowledge of group dynamics processes and principles of team
formation, the ability to audit human resources. resources and carry out diagnostics of
organizational culture

6.Expected results: As a result of mastering the discipline, the student must demonstrate the
ability and willingness to - set goals and formulate tasks related to the implementation of
professional functions; - analyze the external and internal environment of the organization,
identify its key elements and assess their impact on the organization; - analyze the organizational
structure and develop proposals for its improvement; - organize team interaction for solving
management tasks; - analyze communication processes in the organization and develop proposals
for their effectiveness; - diagnose organizational culture, identify its strengths and weaknesses,
develop proposals for its improvement;
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Market analysis

EmTuxan
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ska30ara-aypi3iia
TMMCBbMEHHO-YCTHO
written-oral

1.IpepexBusurtep: XKobanapasl 6ackapy

2.TlocTpeKBU3UTTED: ©3repicTep i backapy

3.IloHHIH MaKcaThl: KOCIMOPBIHHBIH aKIapaTThIK KAXKETTUTIKTepiH Garanay OONBIHIIA TEOPUSUIBIK
JKOHE MPAKTHKAIBIK Oinim, JlaFapuiap MeH AaFapLIapasl urepy, xkeneia Mapkerunrrik Hlenrimaep
KaObUIIay YIOIH ©3eKTi, CeHIMAI JKoHEe CeHIMAI aKmapaTka OacCIIBUIBIKTHI KaMTaMachkl3 €Ty
MPOILIECIHAIE MApPKETHHITIK 3epTTeyjiepii YHWBIMAACTHIPY JKOHE IKYPri3y, MAapKeTHHITIK
3epTTeyJIepi ic Ky3iH/e XKy3ere achlpy YILIiH KQKETTI sKaJlllbl MOJICHH JKoHE KCiOM Ky3bIpeTTepi
KaJBIITacThIPY.

4.TloHHIH Ma3MYHBI: MapKEeTHHITIK 3€pTTEyIiH MoHi, peii xaHe YKocmapbl i31€y MapKeTHHITIK
3epTTeyJiep KoHE ONap/bH epekuienikrepi. JleckpunTuBTI MapkeTHHITIK 3eprreynep. Cebden-
cayapiblK MapKeTHHITIK 3epTreyiep. TaHmamanbl MapKeTHHITIK 3eprreyiep. Jlepexrepni
JKMHAY: JalajiblK >Kymbictap. Jlepekrepmi Tanjgayra paiiblHaay. MapKeTHUHITIK 3epTTeyiep
HOTIKETIEP] Typalibl €CeNTi JaiibIH/IaY KOHE OHBI YCHIHY

5. Ky3bIperTinikTrep: MapKeTHHITIK 3epTTeyilep TeXHOJOTHSCH HeTi3iHIe HapbIKTHl Talmaiibl;
KOMBUIFaH MIHACTTEpAl MICNly MaKCaTblHIa HapBIKTap[bl TaJJaifbl >KOHE MAapKETHHITIK
3epTTeyiep Kypriseni

6.Kyrinerin HoTmKenep: Oineni: - HAPBIKTHI TANAAY HETi3/iepi jkoHE MApKETHUHTITIK 3epTTeyIep/IiH
MOHI, COHaif-aK ONapAbl KOCIMOPBIHIA XXKYPTi3y[iH peini; - MapKeTHHITIK 3epTIeylep XKyprisy
ANTOPUTMI JKOHE HETi3ri Ke3eHJAepAiH CHUIAaTTaMachl: - KOMIIAHMS HAPBIFBIH 3EpTTEy Ke3iHIe
HETi3rl MapKeTUHITIK TeXHOJIOTHSIApIbl KOJNJaHa allajbl; - MAPKETHHITIK 3epTTEyNep XKyprily
HETi3iHAe MYMKiH OOJNaThIH INEIIMICPIiH HETI3AEMECiH Tayblll, ONapJblH €H OHTANIBICHIH
TaHAayFa: - JkaHa TEXHOJOTWSIApAbI CHIi3yAl HETi3[ey, HapblK KOHBIOHKTYPACHIH €CKepe
OTBIPHIN, ©HIM aCCOPTHMEHTIH ©3repTy MaKCaThIHAa YHBIMHBIH KYPBUIBIMABIK OeIiMIIeciHiH
OHJIPICTIK-IIAPYaNIbUIBIK KbI3METIHE MAPKETUHITIK 3€PTTEYINIEP JKYPTi3y AaFIbUIapbIH MEHIePEei;

Tananoaesa I'.E.,
DKOHOMHKA
FBUIBIMAAPBIHBIH
KaHWaThl,
KaybIMIaCTHIPBLTFaH
npodeccop

Tanan6aesaI'. E.,
KaHAUIaT
9KOHOMHYECKUX HayK,
aCCOLMUPOBaHHBIN
npodeccop

Talapbayeva G. E.,
candidate of
Economic Sciences,
Associate Professor




1.IIpepexBU3MTHL: YIIpaBIeHHE TPOEKTaMU

2.IlocTpekBU3UTHI: Y IpaBICHUE U3MEHEHUSAMU

3.llenplo MUCHUIUIMHBL HPHOOpPETEHHE TEOPETHYECKHX W IPAaKTHYECKUX 3HAHMH, yMEHHH U
HABBIKOB II0 OLICHKE HH(OPMAILMOHHBIX HYXHA IPEMNPUATHS, OpPraHU3aLMH U HPOBEJCHUS
MapKETHHI'OBBIX UCCIIE0OBaHUI B npoliecce 00ecreyeHus! pyKOBOJICTBA aKTYalIbHOM, HAJIEXKHON 1
JOCTOBEpPHOH WH(poOpManuedl Uil TNPHHATHS ONEPATUBHBIX MApKETUHIOBBIX  PEIICHUH,
(opMupoBaHHE OOIIEKYIBTYPHBIX M HPO(ECCHOHAIBHBIX KOMIICTCHLMH, HEOOXOAMMBIX IS
MPAKTUYECKOrO OCYIIECTBICHHUS MAPKETHHIOBBIX HCCIICIOBAHMUIL.

4.Comepxxanne TUCHUIUIMHBLCYIHOCTG, POIb M IUIAH MApKETUHIOBOIO  HCCIIEIOBAHHS
ITonckoBble MAPKETHHTOBBIE NCCIICAOBAHUS U HX OCOOCHHOCTH. JIeCKPUNITUBHBIE MAPKETHHIOBBIC
uccnenoBaHus.  [IpMYMHHO-CIEACTBEHHOE  MApKETMHIOBOE — HccienoBaHue.  BrpibopouHoe
MapKeTHHToBoe uccienoBanne. COop maHHBIX: IoneBble paboTel. IloaroToBka IaHHEIX K
ananm3y. [loaroroBka ordera o pe3ynbTaTax MapKETUHIOBBIX HCCIICIOBAHUI U €r0 MPEe3eHTaLHs
5.KomnereHnun: AHaauM3upyeT PHIHOK HAa OCHOBE TEXHOJOIMHM MapKETHHIOBBIX MCCIICIIOBAHUH,;
AHamm3upyer pBHIHKA U TPOBOAUT MAapKETHHTOBBIC HCCIENOBAHMS C IIENBIO  pEIICHUS
MIOCTABJICHHBIX 3a/1a4

6.0xuzaeMble Pe3yiIbTaThl:3HACT: - OCHOBBI AHAJIM3a PBIHKA M CYIIHOCTh MapKETHHIOBBIX
HCCIIEIOBaHUM, a TakXkKe POJb HMX INPOBENCHUS HA MNPEANPUSITHH; - AITOPUTM IPOBEICHHS
MAapKETHHIOBBIX HCCIEIOBAHUHA M XapaKTePUCTHUKY OCHOBHBIX BTaloOB YMeET: - HPUMEHATh
OCHOBHBIC MApKCTHHIOBBIC TEXHOJOIMH IPU NPOBEACHHM MCCICAOBAHUIl PHIHKA KOMIIAHHU; -
HaXOJIUTh 0OOCHOBaHME BO3MOXKHBIX PEIICHHH M BHIOMpaTh HauOoJee ONTHMAaNbHOE M3 HUX Ha
OCHOBE IIPOBEACHHUS MAapKCTHHIOBBIX HCCIEAOBaHMiI Biazmeer: - HaBbIKaMH IPOBEACHUS
MAapKETHHIOBBIX HCCIICIOBaHHI HPON3BOJICTBCHHOXO3MHCTBEHHOM JIEATENBHOCTH CTPYKTYPHOTO
MOAPA3AeNICHHs] OPTaHM3AlMH B LEJISIX OOOCHOBAaHMS BHEIPEHHS HOBBIX TEXHOJIOTHIl, CMEHBI
ACCOPTUMEHTA IPOJYKLMH C YYETOM KOHBIOHKTYPBI PhIHKA;

1.Prerequisites:Project management

2.Post-requirements:Change Management

3.The purpose of the discipline: the acquisition of theoretical and practical knowledge, skills and
abilities to assess the information needs of the enterprise, the organization and conduct of
marketing research in the process of providing management with relevant, reliable and reliable
information for making operational marketing decisions, the formation of general cultural and
professional competencies necessary for the practical implementation of marketing research.

4. Content of the discipline: The essence, role and plan of marketing research Search marketing
research and their features. Descriptive marketing research. Causal marketing research. Selective
marketing research. Data collection: field work. Preparing data for analysis. Preparation of a
report on the results of marketing research and its presentation

5.Competencies: Analyzes the market based on marketing research technology; Analyzes markets
and conducts marketing research in order to solve the tasks set

6.Expected results: Knows: - the basics of market analysis and the essence of marketing research,
as well as the role of their conduct at the enterprise; - the algorithm of marketing research and the
characteristics of the main stages is able to: - apply the basic marketing technologies in
conducting market research of the company; - to find justification for possible solutions and
choose the most optimal one based on marketing research Has: - skills of conducting marketing
research of production and economic activities of the structural unit of the organization in order to
justify the introduction of new technologies, changing the product range taking into account
market conditions;
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OsrepicTepai
6ackapy/

/ YupasieHue
M3MEHEHUSIMU
Changemanage
ment

EmTuxan
/3K3aMeH
Jexam

>Ka36ama-ay1>13ma
HHCbMeHHO'yCTHO
written-oral

1.IpepexBusutrep: XKobanapasl 6ackapy

2.IToctpexBusutTep: MapKeTHHITIK )KOCIapiay KoHE ayauT

3.IloHHiH MakcaThl: YHBIMIACTBHIPYIIBUIBIK 63repicTepii OacKapyAblH 3aMaHayH ToCimAepiH
3epJeney, KbI3MEeTKepJIepiH KapChUIBIFBIMEH JKYMBIC iCTEY JaFIbUIAPBIH KAJIBIITACTBIPY, COHAl-
aK  yHBIMOACTBIPYIIBUIBIK ©3TepicTepAl JKYPri3yAiH CTpaTerdsuiapbl MeH JKOcHapiapbiH
KaJIBIITACTHIPY.

4.IToHHiH Ma3MyHBI: yilbIMmarbl es3repictep Herismepi. Jlamy jkoHe e3repic KaKeTTLNIri.
YibIMIACTBIPYLIBUIBIK  ©3repicTepre KapchUIBIK, OHBIH ceOenTepi MEH Kypecy omicTepi.
YilbIMABIK ©3repicTep/i Ky3ere acelpy JKaraailblHAA KapbIM-KaTblHacTapasl backapy. O3iH-e3i
OKBITY YilbIMBL. ©3repictep: 3aHIap MEH CTpaTerusuiap, NPUHLUNTED MEH MOJEIbJEP.
YibIMIAcTBIPYLIBUIBIK ~ ©3repicTep KkardaiiblHia TuiMAI KoMaHaa Kypy . ©Osrepicrep
KONIOACIIBICHL.

5.Ky3bIperTimikTep: TONTBIK [OHHAMHKA IPOLECTEPIH JKOHE KOMAHIAHBI KAJIBIITACTHIPY
MPUHLMITEPiH Oy HEri3iHIe TONTHIK KYMBICTHI THIMII YibIMIacTeIpyFa Kabinerti. XKeke xone
KociOH ©31H-031 JaMBITYFa YMTBUIA/B! .OPINTECTepPMEH KOOIepaIlira, YKbIMAA JKYMBIC icTeyre
naibiH. YHBIMABIK-0ackapy mienriMaepin Tabyra xKoHe oyiap YIIiH XkKayanTsl 00myFa KaOiaeTTi
6.KyTinerin HoTIDKENep: MOH/I Urepy HOTHKECIHAE CTYACHT Oiyl Kepek: YHBIMIAFbl IaMy MEH
e3repicTepAiH 3aHIBUIBIKTapb; YHBIMIAFbl ©3repiCTep IiH THIIOJIOTHACH; YibIMAAFbI ©3repicTepi
JKy3ere achIpyAbIH OMICTepi MEH CTpaTerdsuIapbl; YHBIMIOBIK ©3TepiCTepAl Ky3ere achIpyIblH
MCHXOJIOTHSUTBIK aCIeKTiIepi; e3repictepre KapchUIBIKTHIH Maiina 6oy cebenTepi; e3repicrepai
JKy3ere achlpy JKarJaibIHIArbl KaTbIHACTApAbl OacKapyablH OfiCHAMaNBIK HeETi3lepi; ©3iH-e3i
OKBITATBIH YIIBIMHBIH )KYMBIC iCTey MPUHIUITEP]; TEOPUIHBIH AaMy Ke3eHaepi Oimimai Gackapy;
e3repicTep TOOBIH KYPY/ABIH TEOPHSUIBIK Heriszepi; Oilyi Thic: KapChUIBIKTBI OacKapy omicTepiH
KOJNJIaHy; e3repicTep >KarmaifblHIa THIMII e3apa iC-KUMBUI jKacay TOCUIAEpIH aHBIKTAY;
e3repicTepai GackapyablH THIMAI CTHIIH TaHIAy;, e3repicTepii jJKy3ere acelpy CTPAaTerHsChIH
TaHaay; yipiMaa OitiMai 6ackapy JKyieciH KaIbITacThIpy;
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1.IIpepexBU3HUTEL: YIIpaBiIeHHE TPOEKTaMU

2.ITocTpeKBU3UTHI:MAPKETHHIOBOE IJIAHUPOBAHUE U Ay JUT

3.1lenb IUCLMIUIMHBL M3yYCHHE COBPEMEHHBIX IOAXOIOB K YIPAB-JICHHIO OPraHU3aLMOHHBIMU
HM3MEHEHMsIMH, (OPMUpPOBAHUE HABBHIKOB DPAOOTHI C CO-NPOTHBICHHEM IIepCcOHANa, a TaKkKe
(opMUpPOBaHUS CTPATETHi U MIAHOB IIPOBE/ie-HUS OPTAHU3ALMOHHBIX U3MEHEHHH.
4.Conepxanue AucuMILIMHBI: OCHOBBI H3MEHEHUI B opraHuzanuu. HeoOXoauMocTs pa3BUTHS U
n3MeHeHnsl. CONPOTHBIICHHE OPTaHW3AIMOHHBIM H3MEHEHHSIM, €ro IPHYUHBI ¥ METOJIBI
IpeosioNeHus.. YIpaBlIeHHe B3aUMOOTHOLICHUSMU B YCIOBHSAX OCYIIECTBICHUS OpraHU3allH-
OHHBIX u3MeHeHuH. CamooOydaromasicss opraHus3aius. V3MeHeHHs: 3aKOHBI U CTpaTeruH,
npuHIUIEl 1 Mozxemu. Iloctpoenne 3(QeKTHBHOW KOMaHIBI B YCIOBHSX OpraHU3alMOHHBIX
u3MeHe-Hull . JInuaep u3sMeHeHu.

5.Komnerennun:CnocobeH 3pGEeKTUBHO OpraHM30BaTh IPYMIIOBYIO pabOTy Ha OCHOBE 3HAHMSA
MPOLIECCOB TPYIIOBOM AWHAMUKH W TPHHOWIOB (GOpPMHpOBaHHS KOMaHABL CTpeMHTCsS K
JIMYHOCTHOMY H TIpo(ecCHOHAIBHOMY CaMOpa3BUTHIO .I'OTOB K KoomepalMu C KOJIETaMH,
pabote B komiektuBe. CrocoOeH HaXOMUTh OPTaHU3ALMOHHO-YIPABIEHIECKHE PEIIeHHUs U ro-
TOB HECTH 32 HUX OTBETCTBEHHOCTh

6.0xumaemMble pe3ynbTaTh:B pesynbTaTe OCBOGHHS AWUCHMIUIMHBI CTYJCHT: JODKEH 3HATH:
3aKOHOMEPHOCTH pa3BUTHS M M3MEHEHHH B OpraHH3alluy; TUIOIOTHIO M3MEHEHHH B
OpraHu3alM{; METOABl W  CTPATeTMH  OCYLIECTBJICHHS HM3MEHEHHMH B  OpraHW3alliH;
NICUXOJOTHYECKHEe AaCIeKThl OCYLICCTBICHHS OPraHM3allMOHHBIX HM3MCHEHHH; IPUYUHBI
BO3HUKHOBCHHUS CONpPOTHBICHUS H3MEHEHUSIM; METOHOJIOTHYECKHE OCHOBBI  YIIPaBICHHS
B3aMMOOTHOIICHUSIMH B YCIIOBHUSIX OCYILECTBIICHUSI N3MEHEHUI; IPUHIMIIBI HYHKIIMOHUPOBAHUS
caMOOOyJaloIecs  OpraHM3alliy; OJTalbl Pa3BUTHA TEOPHH  YIPABICHUS 3HAHHAMU,
TEOPETHYECKHE OCHOBBI MOCTPOCHHUS] KOMAH/Ibl H3MECHEHHH; TODKEH YMETh: IPHMEHITh METOMBI
VIpPaBICHHUS COINPOTUBICHHEM; OIPENCIATh CIHOCOObI J((PEKTHBHOIO B3aUMOICHCTBHA B
YCIIOBUSX HM3MEHE-HUI; BHIOUpATh 3()(GEKTUBHBIA CTHIIb YNPABICHHS M3MEHEHHSMH; BHIOMPATh
CTPATErUIOOCYIIECTBICHHS HM3MEHEHHH; (OPMHPOBATh CHCTEMY YIpPaBICHHSA 3HAHUSIMH B
OpraHu3aIyy;




1.Prerequisites:Project management

2.Post-requirements:marketing planning and audit

3. The purpose of the discipline: the study of modern approaches to managing organizational
changes, the formation of skills to work with staff resistance, as well as the formation of strategies
and plans for organizational changes.

4. Content of the discipline:Fundamentals of changes in the organization. The need for
development and change. Resistance to organizational change, its causes and methods of
overcoming. Relationship management in the context of organizational changes. Self-learning
organization. Changes: laws and strategies, principles and models. Building an effective team in
the face of organizational changes. Leader of changes.

5. Competencies: Able to effectively organize group work based on knowledge of group
dynamics processes and principles of team formation. Strives for personal and professional self -
development .I am ready to cooperate with colleagues, work in a team. He is able to find
organizational and managerial decisions and is ready to be responsible for them

6. Expected results: As a result of mastering the discipline, the student: must know: patterns of
development and changes in the organization; typology of changes in the organization; methods
and strategies for implementing changes in the organization; psychological aspects of
implementing organizational changes; causes of resistance to change; methodological foundations
of relationship management in the context of changes; principles of functioning of a self-learning
organization; stages development of the theory of knowledge management; theoretical
foundations of building a team of changes; must be able to: apply resistance management
methods; determine ways of effective interaction in the face of changes; choose an effective style
of change management; choose a strategy for implementing changes; form a knowledge
management system in the organization;
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1.ITpepekBU3UTTEDP: FIKOHOMUKAIIBIK TAIAAY

2.IToctpexBusurrep: Kaszipri arpapiibsik 9KOHOMHKA

3.IIoHHIH MakcaThl: CTyHEHTTEpAE MAapKETHHITIK KBI3METTI IPaKTUKAIBIK iCKe achIpy,
ATpPOOHEPKACINTIK KEIICHAETI 3aMaHayd HAPBIKTHIK MPOLECTep/i TYCiHy koHe oHbIH AOK-meri
THIMZI MapKeTHHITIK TEXHOJOTHSUIAPBIH KONAAHy Mocenenepi OoiblHIIA KociOu Oinim, Oimik
JKOHE JTaFIbuIap KYHeCiH KaIblTacThIpy.

4.TloHHIH Ma3MyHBI: IIOHTE Kipicre. ATpOOHEpPKICINTIK KEIIeHIeri MapKEeTHHITI KOJJIaHy
MYMKIiHJIKTep] "ATpOeHEpKACINTIK KEIIEHET] MPAaKTHKAIbIK MapKETHHT Mpoleaypanaps!”.OHiM
aCCOPTHMEHTIH Taljiay OOMBIHINA JKYMBICTapABl JKYPTi3y caTy OarachiH Oenriney OoWbIHIIA
JKYMBICTApAbI JKYPrizy.OHIMII ©TKi3y OoypKaMbIH a3ipiey. Tayap KO3FasbICHIH YHBIMIACTBIPY
GoMHBIHIIA XKyMBICTap KYprisy. "[IpakTukanblk MapkeTHHITI Oackapy". OTKi3yli BIHTaTaHIBIPY
KeHiHzeri Oarapramanapipl o3ipiey JoHe icKe acklpy .OHiMII jkapHamanmay OoibIHIIA
JKYMBICTAp JKYPTi3y. MapKeTHHT >KOCHAapblH >OHE OHBIH THIMAUIIIH apTThIpy OOMbIHIIA
YCBIHBICTap/IbI 93ipJiey OOMBIHIIIA )KYMBICTAP B XKYPTIi3y TOpTiOl

5.Ky3bIperTimikrep: JKYHeNiK Tocl HeriziHAe NpoOIeMalbIK JKarmaiIapAbl CHIHH TallIaymbl
JKY3€re achlpyFa, iC-KUMBUI CTPATETHACHIH d3ipiieyre KaOieTTi; mpobieManblK >KaFdaiasl sKyiie
peTinae Tangalabl, OHBIH Kypamuac OeIKTEepiH KoHE OJapJIblH apachIHIarbl OailaHbICTapbI
aHBIKTAW/IBI, ONaH opi o3ipyeHyre »KaTaThIH Macenenepii (MiHAeTTep/l) alKbIHAAWIBI; KO
JKETIMIII aKmapaT KesJepi Heri3iHjae IIeNIMHIH HYCKalapblH i37€yaAi JKy3ere achlpy Herisinzie
POOIEMAIBIK XKaF/(ai bl IIEIy )KOIAAPBIH YChIHAIBI

6.Kyrinerin HoTikenep: OlTy: MapKeTHHITIH HETI3ri TYXKBIpbIMJIaManapbl >XOHE MapKEeTHHT
CaNachIHIAFbl Ka3ipri TeHICHIHsIAp; OlTy: MPaKTUKAIBIK OaFbIThl 0ap MapKETHHITIK KbI3METTI
JKy3ere achlpy (KaJbIITAChIN JKATKAH PECEHIIK HAPBIKTHIH EPEeKILIENIriH eCKepe OTBIPHIN); OLTy:
MapKeTHHITI JKocTapiiayjaH GacTar OHBIH THIMAUIITIH Oaranayra JeHiHri OapiiblK Ke3eHaepaeri
MapKeTHHTTIK Kbi3MmeT narabiiapbl. KK-1.2. Ko skeTiMai akmapat Ke3zaepi HerisiHae MenriMHIH
HYCKaNapblH i3[€yJi JKy3ere achlpa OTBHIPBIN, MPOONEMAaNbIK KaFJai/bl NIy TCUIAEePiH
YCBIHAIBI:  KeJNEIIeKKe apHaJFaH [PaKTUKAIBIK  MApKETHHITE  KOJIAHBICTAFBl  JKOHE
KOJIIAHBUIATBIH TACUINEPAl, WASsIapAbl, LIemimMaepai Oimy; O9CeKenecTiK OpTaHBIH MiHE3-
KYIKBIH eckepe OThIpbin, AOK-re KaThICThl MAapKETHHI CalachIHIAFbl ic-IIapanapibl 93ipeit
OixTy; MPaKTHKAIBIK MAapKETUHT JKOHE TOKIPUOETiK MAPKETHHT CAJIACBIHAFhl 63 OCTiHINE Tannay
JKQHE XKYMBIC iCTEY aF/IbIIIapbIH MEHIepY; ic-llapasiap KeUIeHIH a3ipIey.
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1.IIpepuKBU3UTHI: DKOHOMUYECKUH aHATN3

2.IToctpexBusutsl: CoBpeMeHHas arpapHasi 3KOHOMHKA

3.1lenb AMCHMIUIMHBL CHOPMUPOBATH y CTYAEHTOB CHCTEMY INpO(ecCHOHATIBHBIX
3HAHUM, yMEHUI U HaBBIKOB IO BOIIPOCAM IPAKTUYECKON peanu3aliii MapKeTHHIOBOI
JeTeIBHOCTH, HNOHUMaHUH COBPEMEHHBIX  PBIHOYHBIX IIPOLIECCOB B
arpoNpoOMBIIIJIEHHOM KOMIUIGKCE W IpUMEHEeHHe ero d3((EeKTHUBHBIX TEXHOJIOTHI
mapkerusra B AIIK.

4.ConeprxaHne MUCIMIUIMHEL:BBeneHne B QUCHUIUIMHY. BO3MOXKHOCTH NMpHUMEHEHHS
mapketuara B AIIK  «lIpomegypsl  mpakTH4deckoro  MapKeTHHIa  Ha
arponpeanpustusix» .IlpoBeneHne paboT Mo aHaMM3y acCOPTHMEHTA MPOTYKIHU
[IpoBenenue paboT MO YCTaHOBJICHUIO OTIYCKHOH IeHbl.Pa3paboTka mporuosa cObita
npoaykuuu. IlpoBeneHne paboT MO OpraHW3alMU TOBAPOJBHKEHMS. «YTpaBIeHHE
MPAaKTHYEeCKUM  MapKeTHMHrom». PaspaboTka ®  peanmzamys HporpaMMm IO
CcTUMynupoBaHuio cObita .JlpoBenenus pabor mo pekiame npomykuuu. I[lopsiok
mpoBefeHHsT paboT Mo pa3pabOTKe IUIaHA MApKEeTHHIa W IPEUIOKEHHH 10
MOBBINICHUIO €r0 3P PEKTUBHOCTH

5.Kommetenmm:CriocobeH  OCYIIECTBIATh KPUTHYCCKUH  aHAMW3  MPOOJIEMHBIX
CHTyalluii HAa OCHOBE CHCTEMHOTO IIOAXOAa, BHIpAOAaTHIBATh  CTPATETHIO
JNEeHCTBUN, AHATU3UPYeT TNPOOIEMHYIO CHTYallMI0 KaK CHCTEMY, BBIABIAA €€
COCTABIISIIOIINE U CBA3M MEXIY HHMMH, ONpENelsisi BONPOCH (3aJaud) IOAIeKalne
najpHeWme paspadotke;lIpemnaraer crmocoObl pemeHus NPOOIEMHONW CUTyaruu
HCXOAS W3 OCYIIECTBICHHOIO IOKMCKAa BapHAaHTOB PEIICHHS Ha OCHOBE JOCTYITHBIX
HUCTOYHUKOB HH(pOPMALUH

6.0xuaemMble pe3yabTaThl:3HaTh: OCHOBHBIC KOHIICIIIINK MapKETUHIa 1 COBPEMEHHBIE
TEHIGHIUH B OOJACTH MApKETHHIA; YMETh: OCYIIECTBIATh MApKETHHTOBYIO
JeATeIbHOCTh, MMEIOIIYI0 MPAaKTHYECKYI0 HANpPaBIEHHOCTh (C Y4ETOM CIENH(PHUKH
CKJIQ/IBIBAIONIETOCS POCCHHCKOTO PBIHKA); BIAJETh. HABBIKAMH MapKETHHTOBOM
JeATeTbHOCTH Ha BCeX e€ ITanax, HauWHas OT INTAHWPOBAHMS MAapKETHUHTa, 3aKaHIUBas
oneHkoil ero pesynpratuBHOCTH. YK-1.2. [Ilpemmaraer croco0bl  pemnieHus
NpoOJIEeMHOI CHTYallMM MCXOJs M3 OCYIECTBICHHOTO MOMCKA BApUAHTOB PEIICHUs Ha
OCHOBE JIOCTYNIHBIX HCTOYHHUKOB HWH(OpPMAIMU  3HATH: CYIIECTBYIOIIME H
NpUMEHsIeMbIe TOJIXOJbl, WIEH, pEIIeHUss B IPAKTUUYSCKOM MAapKeTHHre Ha
MEpCTIeKTUBY; yYMETh: pa3padaThIBaTh MEpPONPHUSATHS B OOMACTH MAapKeTHHTa
npumeHnTensHo Kk AIIK ¢ ydeTom moBeneHHs KOHKYPEHTHOH Cpenbl; BIAJETh!
HaBBIKAMH CaMOCTOSITETHHOTO aHanm3a U paboTel B 0ONACTH MPAKTHYECKOTO
MapKEeTHHIa ¥ Pa3pabOTKN KOMIUIEKCAaMEPOIIPHSTHH .




1.Prerequisites:Economic analysis

2.Post-requirements:Modern agrarian economy

3. The purpose of the discipline: to form a system of professional knowledge, skills and abilities
among students on the practical implementation of marketing activities, understanding of modern
market processes in the agro-industrial complex and the use of its effective marketing
technologies in the agro-industrial complex.

4. Content of the discipline: Introduction to the discipline. The possibilities of using marketing in
the agro-industrial complex "Practical marketing procedures at agricultural enterprises”.Carrying
out work on the analysis of the product range Carrying out work on the establishment of the
selling price.Development of product sales forecast. Carrying out work on the organization of
goods movement. "Practical Marketing Management". Development and implementation of sales
promotion programs .Carrying out work on advertising products. The procedure for the
development of a marketing plan and proposals to improve its effectiveness

5.Competencies: Is able to carry out a critical analysis of problem situations based on a systematic
approach, develop a strategy of action; Analyzes the problem situation as a system, identifying its
components and connections between them, identifying issues (tasks) to be further developed;
Suggests ways to solve the problem situation based on the search for solutions based on available
sources of information

6.Expected results: know: basic marketing concepts and current trends in marketing; be able to:
carry out marketing activities with a practical orientation (taking into account the specifics of the
emerging Russian market); possess: marketing skills at all its stages, from marketing planning to
evaluating its effectiveness. CC-1.2. Offers ways to solve the problem situation based on the
search for solutions based on available sources of information to know: existing and applied
approaches, ideas, solutions in practical marketing for the future; be able to: develop marketing
activities in relation to the agro-industrial complex, taking into account the behavior of the
competitive environment; possess: skills of independent analysis and work in the field of practical
marketing and development of a set of measures.
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1.ITpepekBU3NTTEP: IKOHOMUKAIIBIK TajIJay

2.IlocrpekBu3utTep: M apKeTUHT KbI3MET KOPCETY CalachlHaa

3.TIoHHiH MaKcaThl: CTYJEHTTep/i KOHAK YH KOCINOpHBI MapKEeTHHTiHiH NPUHIMNTEpIMEeH, (yHKIIMOHAIIBIK
MIHIETTePIMEH KOHE CTPATEerHsUIAPBIMEH TaHBICTBIPY, COHJAi-aK CTYACHTTEp[i KOHAK Yil MIapyallbUIbIFbI
canachlH/la MapKeTHHITIK TEXHOJIOTHsIap bl KOJIaHy OOHBIHINA HAKTHI IIENTiMIep Kabbliiayra yipery.
4.IToHHIH Ma3MyHBI: KOHAK YH KOCIMOPHBI MAapKETHHTIHIH MaKCaTTapbl, MPUHLMITEP] KoHE (YHKIMOHAIIBIK
mingerTepi. KoHak yil KoCimOpHBI MapKeTHHIiHiH CTPATEruschl MeH TakKTHKachl KoHaK yil IIapyaurbUIbIFbI
calachlHIa MAapKeTHHITIK 3epTTeyiepaAi yibIMAacThIpy »oHe kyprisy 3. Konak yil KeI3MeTTepi HapbIFbIH
cermenTTey. KOHaK yil KOCIMOPHBIHEIH TayaplblK CTPATerHsChIH o3ipney.. KoHak yil KOCIMOpHBIHBIH Oara
cTparterusicelH a3ipiey.. KoHak yi KoCIMOpHBIHBIH caTy casicaThlH ikys3ere aceipy. Konak yit eHimzepi MeH
KbI3METTEpPiH CaTy[bl BIHTAIAHABIPY OOWBIHIIA ic-mIapamapipl o3ipaey. KoHak yi KocimoOpbIHIAapbIHAAFbI
MapKeTHHITiK XOocHapay oHe 0aKblIay

5.Ky3bIperTepi: KOHaK Yii KbI3MeTiHze jko0anap/bl YibIMAACTBIPYFa jKOHE OPbIHAAYFa NAWBIHABIK KOHAK Yil
KBI3METTEpi HAapBIFBIH 3€PTTEYJiH 3aMaHayW FhUIBIMH NPUHIMNTEPi MEH oJicTepiH KonjaHa Oimy
TYTHIHYLIBIIAPABIH —TalanTapblHA COMKEC KeldeTiH KOHAK Y OHIMIH KaJbIITACTBIPY JKOHE inrepinery
canachlHIaFbl 3€pTTEy KBI3METiHIH KOJJaHOAmbl OJiCTEepiH KonjaHyra JaibiH 6Oy, aKHapaTThIK-
KOMMYHHUKAIMSUTBIK TEXHOJIOTHSUIAP/bl MaiialaHa OTBIPBIN FHUIBIMU-TEXHHKAIBIK aKMaparTsl Taby , Tanmay
JKOHE OHJIeY KabileTi, KOHAK Yil KbI3METTepi HapbIFbIH 3epPTTEY/IH TYThIHYIIBIHBIH KaXKETTUIIKTEPiH aHBIKTAYy,
KOHAK Yl OHIMIiH KaJIbIITACTBIPY, KIMEHTTIK KATBIHACTAD

6.Kyrinerin normxenep. ITonzi urepy HoTHKeCiHE CTYICHT: OiTyi Kepek:

- KOHAK Y KOCIOpHBIHBIH MAapKCTHHIIHIH MaKCAaTTapbl MCH NPUHUUNTEpPi; - KOHAK YH KOCIMOPHBIHBIH
MapKeTHHTiHiH ~(YHKIMOHAIABIK MiHJIETTepi; - KOHAK Yl IIapyalibUIBIFBI CaJaChIHIAFbl  MaHBI3IbI
MapKeTHHITIK CTpaTerusiiap; - KOHAK Yl KSCITOPHBIHBIH MAPKETHHT KEIICHIHIH KYPBUIBIMBL,

Oinyi THiC: - KOHAK Yil KOCIMOPHBIHBIH MapKETHHITIK 3epPTTeYJIepiH YHBIMIACTHIPY JKOHE XKYPridy; - KOHAK Yi
KOCIMOPHBIHBIH KbI3METTEpiHE CYPAHBICTHI KAJBIITACTBIPY; - KOHAK Y ©HiMaepi MeH KbI3METTepiHiH
TycayKecepiepiH OTKi3y; - KOHAK Yi eHiMIepi MeH KbI3METTEpiH OTKi3yAi BIHTAJAaHIBIPY >KOHIHZEri ic-
Imapajapbl Xy3ere aceipy;
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1.IIpepexBU3UTHI: DKOHOMUYECKUI aHAIN3

2.IToctpexkBU3UTHI:M apKEeTHHHT B cdepe yeryr

3.].[6]'[}; JUCHUIUINHBL. 03HAKOMJICHUE CTYACHTOB C IPUHIIAIIAMH, d)yHKI_II/IOHa.TII)HI)IMI/I 3aJavyaMu U
CTpaTerusiMd MapKeTHHIa TOCTMHUYHOIO INPEIIPHATHS, a TakkKe B OOYYEHUH CTYIEHTOB
MPUHATHIO KOHKPETHBIX PEIICHHH MO NPUMEHEHHI0 MapKETHHIOBBIX TEXHOJOTHH B cdepe
TOCTUHHYHOI'O XO3SMCTBA.

4.Comepxxanne aucudmuiMHbpLlleny, OPHHUMNB W (QYHKIHMOHANBHBIC 3aJadd MapKETHHIa
TOCTUHHUYHOI'O MNPEANPUATUA. C"[‘paTCFl/lﬂ M TaKTUKa MapKETHHIAa TOCTUHHYHOIO IPEANPHATUA
OpI‘aHHBaHI/IH U TNIPOBEACHNE MAPKETUHIOBBIX I/[CCJ'ICL[OB&HI/Iﬂ B cd)epe TOCTUHHYHOI'O XO3SMCTBA
3. CermeHTauus pbIHKA FOCTHHHYHBIX yciyr. Pa3spaboTka TOBapHOM CTpaTerMd TOCTHHHYHOTO
npeanpusaTus.. Pa3paboTka LEHOBOI CTpaTernu rOCTUHUYHOrO npennpustus.. OcyliecTBieHue
COBITOBOM  IMONUTHUKM  TOCTHHHYHOTO  Hpeimpustus. PaspaGoTka  Mepompustuii 1o
CTUMYJIMPOBAHUIO COBITA FTOCTUHMYHBIX MPOJYKTOB M YCIyr. MapKEeTHHIOBOE IIJIAHUPOBAHUE U
KOHTPOJIb Ha TOCTUHUYHBIX NPEANIPUATUAX

5.KOMHCTCHI_IPIH:FOTOBHOCTL K OpraHusaliid W BbIINOJHEHHUIO IIPOCKTOB B TOCTUHUYHOI
JCATCIbHOCTHU CIIOCOOHOCTh  MCIIOJIB30BaTh COBPEMCHHBIC HAYYHBIC NPUHOUIBI W METOIbI
HCCJICAOBAHUA PbIHKA MOCTUHUYHBIX YCJIYT' , TOTOBHOCTh K NPUMCHECHHUIO MPUKIAIHBIX METOA0B
HCCHCZ[OBaTCJIBCKOﬁ JCATCIBHOCTH B obJractu d)OpMPIpOBaHI/ISI U NPOABMKEHUSI TOCTUHUYIHOI'O
MPOJYKTa, COOTBETCTBYIOLIEIO TpeOOBaHUSAM MOTpeOUTENe , CHocoOHOCTh HAXOIUTh,
aHANM3UpOBaTh W 00pabaThiBaTh HAYYHO-TEXHUYECKYI0 MH(GOPMAIMIO C MCHOJIB30BAHUEM
I/[Hd)OpMaHI/IOHHO-KOMMyHI/IKaHI/IOHHBIX TEXHOJIOTHH , TOTOBHOCTh K BBISIBJICHHIO HOTpC6HOCTeI>'[
norpedutens, GopMUPOBAHUIO TOCTUHUYHOTO MPOIYKTA, KIMEHTYPHBIX OTHOLICHUH
6.0xunaemble pe3yabTaThl. B pe3ynbrare 0CBOCHUS AUCUMIUIMHBL CTYICHT: I0JDKEH 3HATh:

— MOCIW U TPUHIOUIIBI MAapKETUHIa TOCTUHUYHOIO TIPEANPUATUSA; - Cl)yHKI_H/IOHaHI;HBIe 3aJJa4ynu
MapKETUHTa TOCTUHHUYHOI'O MPCANIPUATHUA, - Ba)KHEHIIe MapKETUHI'OBBIE CTpaT€rui B ccbepe
TOCTUHMYHOTO XO3HCTBA; - CTPYKTYPY KOMIUIEKCa MAPKETUHI'a TOCTUHUYHOTO IPEIIPUSTHS;
JOJDKEH YMETh: - OPraHU30BbIBATH U IPOBOAUTH MApPKETHHI'OBBIE HCCIICAOBAHUSA T'OCTUHUYHOI'O
NpeanpusaTus; - (bOpMI/IpOBaTI: CIIpOC Ha YCIYIrd TOCTUHHUYHOI'O IIPEANPUATHUSA; - IPOBOAUTH
Npe3eHTalM¥ TOCTUHHYHBIX IPOAYKTOB M YCIYr; - OCYIIECTBJIATH MEPOIPHUATHS 10
CTHUMYJIMPOBAHUIO COBITA TOCTUHUYHBIX MPOAYKTOB U YCIIYT;

1.Prerequisites:Economic analysis

2.Post-requirements:M arquetiing in the service sector

3.The purpose of the discipline: to familiarize students with the principles, functional tasks and
marketing strategies of a hotel enterprise, as well as in teaching students to make specific
decisions on the use of marketing technologies in the field of hotel management.

4. Content of the discipline: Goals, principles and functional tasks of marketing of a hotel
enterprise. Strategy and tactics of marketing of a hotel enterprise Organization and conduct of
marketing research in the field of hotel management 3. Segmentation of the hotel services market.
Development of a product strategy of a hotel company.. Development of a pricing strategy for a
hotel company.. Implementation of the marketing policy of the hotel company. Development of
measures to promote the sale of hotel products and services. Marketing planning and control at
hotel enterprises

5.Competencies: readiness to organize and implement projects in the hotel industry the ability to
use modern scientific principles and methods of research of the hotel services market, readiness to
apply applied research methods in the field of formation and promotion of a hotel product that
meets the requirements of consumers, the ability to find, analyze and process scientific and
technical information using information and communication technologies , readiness to identify
the needs of the consumer, the formation of a hotel product, client relations

6. Expected results. As a result of mastering the discipline, the student: must know:

- the goals and principles of marketing of a hotel enterprise; - the functional tasks of marketing of
a hotel enterprise; - the most important marketing strategies in the field of hotel management; -
the structure of the marketing complex of a hotel enterprise;

must be able to: - organize and conduct marketing research of a hotel company; - generate
demand for the services of a hotel company; - conduct presentations of hotel products and
services; - implement measures to promote the sale of hotel products and services;
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agriculture
economy

EmTuxan
/3K3aMeH
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HHCbMeHHO'yCTHO
written-oral

1.IIpepexBusurrep: IHHOBAUMAIBIK MEHEHKMEHT

2.ITocTpeKBU3UTTEDP: TYTHIHYLIBUIAPABIH MiHE3-KYJIKBI

3.ITonHiH MakcaTsl: KypcThIH MiHAETI arpapiblK @HIIPICTIH KYMBIC iCTEY epeKILeNiri,
arpapiblK a3bIK-TYJIIK CEKTOPBIHAAFBl MEMJIEKETTIK peTTeyIiH HBICAaHAAphl MEH
canzapsl Typaibl SKalbl TYCIHIK, COHOal-aK oJIeMIIK arpapiblK KyHeMeH, oTIeni
SKOHOMHMKAJIAp JKaFJaibIHIAFbl arpapiislk pedopMaap ToKipuOeciMeH TaHbICY OOJIBIIT
TaOBLIAJIEL. .

4 TToHHIH Ma3MYHBI: arpapibIK KYpbUIbIM. AybUIIApYalIbUIbIK KICIMOPBIHIAPHI
ArpobusHec KypbUTbIMBL.JKep KaThIHacTapbl. ATpoasbIK-TYJIK CasiCaThl.

CoupanucTtik enfepAeH KediHri arpapislk pedopmanap. Kazakcranmarbl 3amaHayu
arpapJislk peopMa. AybUl IapyalIbUIBIFEI cala peTiHae

5.Kyseipertinikrep: TYJIFaapabIK, TONTBHIK  JKOHE YHBIMIACTBIPYIIBUTBIK,
KOMMYHHKAI[WsUIapAbl Tajay KoHe »jKkobamay KaOureTi; SKOHOMHKAIBIK OHiay
KaOlIeTI9KOHOMUKANIBIK 3epTTeylep JKOHe KaciOM KhI3MET caylachlHAa 3aMaHayd
aKMapaTTBIK ~ TEXHOJOTHSUIAPIABl  KOJIAHy  HETi3iHAe HSKOHOMHKAJAFbl  Y3MIK
TOXIpHOeNepAi  CAIBICTRIPMANIBI  TAJIay  HOTI)KECIHAE  aJbIHFaH  aKMapaTThl
YHABIMIap/IbIH MPaKTHKAIBIK KBI3METIHAE NaiianaHy

6.KyTineriH HOTIXKeTep: AIEMIIK arpapiiblK )KYHEHIH apXUTEKTYpPAChIH JKOHE QJIEMIIIK
arpapiiblK CascaTThIH TPEHATEPIH Oily;arpapibIK CascaTThIH HETi3Ti HBICAaHAAPHIH
JKOHE OHBI Oaraniay omicTepiH OiTy;arpapiblK CEKTOPIBIH JKYMBIC iCTEYiHIH HETi3Ti
3aHJBUIBIKTApBIH OlTy; peceilllik arpapiblK CEKTOPIBIH HETi3ri CHIaTTaMajapblH
OiiTy;arpapiibIK HapbIKTap bl )KOHE aybll MIapyallbUIBIFEl OHIIPYIIUIEpPiHiH XKal-KyiHiH
Tangai OiTy; aJeMIeTi arpapiiblK CEKTOp Typasibl HETi3Ii aKmapat Ke3JepiH Oarmapiai
6imy; KazakcraH arpapiiblK CEKTOPBI Typajbl HETI3Ti akmapaT Ke3aepiHie.Arpapibik
casicaT mapaJapblHBIH THIMALIIrIH Oaranai 61y

Tanan6Gaesa I'.E.,
DKOHOMHKA
FBUTBIMIAPBIHBIH
KaHUAaThl,
KaybIMIACTBIPbLIFaH
npodeccop

Tanan6aesaI'. E.,
KaHIuaaT
IKOHOMHYECKHX HAYK,
ACCOLIMMPOBAHHBIN
npodeccop

Talapbayeva G. E.,
candidate of
Economic Sciences,
Associate Professor

1.IlpepexBu3uTHI: IHHOBAIIMOHHBII MEHEKMEHT

2. IloctpexBusntsi:IToBenenne morpeduTenei

3.1ens gucrmmmebl3amadeil Kypca sBIsercs obmiee TpefCTaBIEHHE O  Crerupuke
(YHKIMOHUPOBAHHS arpapHOro MPOHM3BOACTBA, (OpMaxX U MOCIEACTBUAX TOCYIAPCTBEHHOIO
PETyIPOBaHNS B arpONPOIOBOIBCTBEHHOM CEKTOPE, a TaKXKe 3HAKOMCTBO C MHUPOBOM arpapHoi
CHCTEMOMH, PaKTHKOH arpapHBIX peopM B YCIOBHUIX IEPEXOTHBIX IKOHOMHUK..

4.ConepxaHue TUCHUIUIMHBL: ArpapHasi cTpyKTypa. CenbCKOX035CTBEHHBIE PEANPUSITUS
CrpykTypa arpodusneca.3eMellbHbIE OTHOMIEHHS. ATPOITPOIOBOJIBCTBEHHAS MOJTHTHKA.

ArpapHble pedopMBI B IOCT COIMANMCTHUECKHX cTpaHax. CoBpeMeHHas arpapHas pedopma B
Kazaxcrane. Cenbckoe X03sICTBO KaK OTpacib

5. Komnerenunm:CocoOHOCTh K aHANH3y M IPOSKTHPOBAHUIO MEXKINYHOCTHBIX, IPYIIIOBBIX U
OpraHU3aIMOHHBIX KOMMYyHHKa1uii;CriocoOHOCTh K 9KOHOMHYECKOMY obpa3zy
MbinuieHuslcnons3oBaTh B MPAKTHYECKOH — AESATENbHOCTH — OpraHM3alui — HH(OpPMAaLUIo,
TIOJTYYEHHYIO B Pe3yibTaTe SKOHOMHYECKHX MCCIIEOBAHHUI M CPABHUTEIBHOTO aHAIM3a JIydIINX
MPAKTUK B SKOHOMHUKE Ha OCHOBE IPHMEHEHHS] COBPEMEHHBIX HH(OPMAIMOHHBIX TEXHOJIOTHH B
cthepe npodeccnoaHIbHON IESITENBHOCTH

6.0xuaemMble pe3yabTaThl: 3HATh apXUTEKTYPy MUPOBOM arpapHON CUCTEMBI U TPEHAbI MUPOBOH
arpapHOH MONUTUKH,3HATh INIaBHBIE (OPMBI arpapHON MOJNHTHKH U METOJOB €¢ OLeHKHU,3HaTb
OCHOBHBIC ~ 3aKOHOMEPHOCTH (YHKIOHHPOBAHHS arpapHOrO0 CEKTopa;3HaTh OCHOBHEIC
XapaKTepUCTUKH POCCHUCKOTO arpapHOTO CEKTOpa;YMeTh aHAIM3UPOBATh arpapHbIe PHIHKH U
COCTOSHHE  CEIbXO3MPOU3BOAUTENCH; YMETh OPHUEHTUPOBATHCS B  OCHOBHBIX ~HCTOYHHKAX
nHdopManuy 00 arpapHOM CEKTOpe B MHUPE;YMETh OPHEHTHPOBATHCS B OCHOBHBIX MCTOYHHKAX
nHpopMamn 06 arpapHoM cektope BKasaxcrame.Ymers oneHuBath 3({EKTHBHOCTb Mep
arpapHoOi MOJUTUKH




1.Prerequisites: Innovative management

2.Post-requirements:Consumer behavior

3.The purpose of the discipline: The objective of the course is a general idea of the
specifics of the functioning of agricultural production, the forms and consequences of
state regulation in the agri-food sector, as well as familiarity with the world agrarian
system, the practice of agrarian reforms in transition economies..

4. Content of the discipline: Agrarian structure. Agricultural enterprises

The structure of agribusiness.Land relations.Agri-food policy.

Agrarian reforms in post-socialist countries. Modern agrarian reform in Kazakhstan.
Agriculture as an industry

5.Competencies: The ability to analyze and design interpersonal, group and
organizational communications; The ability to use the economic way of thinking in the
practical activities of organizations information obtained as a result of economic
research and comparative analysis of best practices in economics based on the use of
modern information technologies in the field of professional activity

6.Expected results: To know the architecture of the world agrarian system and trends
of the world agrarian policy; To know the main forms of agrarian policy and methods
of its assessment; To know the basic laws of the functioning of the agricultural sector;
To know the main characteristics of the Russian agricultural sector; To be able to
analyze agricultural markets and the state of agricultural producers; To be able to
navigate the main sources of information about the agricultural sector in the world;Be
able to navigate the main sources of information about the agricultural sector in
Kazakhstan.Be able to assess the effectiveness of agricultural policy measures
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1.IIpepexBusurrep: MIHHOBALMAIBIK MEHEDKMEHT

2.IlocTpeKBH3UTTEP: KbI3MET KOPCETY MapKETHHT1

3.JIoHHIH MakcaThl: CTYIEHTTEpPre TEOpHsUIBIK OiniM Oepy, COHbBIH imliHZe OHEpKCINTiK MapKeTHHT
canachlHIAFbl 3aMaHayH TYXKbIPbIMAAMAIap MEH TCHICHUMSIAP, OHEPKACINTIK Tayapiap MeH KbI3METTep
HapbirbiHAa Mapketunrtik Illemimaep Kabbuinay YIIIH KOJNJAHBUIATBIH TOCIIIEp MEH OJicTep JKoHe
CTYJCHTTEpiH KOJJaHOAIbl MAapKEeTHHI MOCEJIelepiH IIelly [JaFAbUIapbl MEH [AaFibUIapblH JaMBITY
OHEPKACINTIK KOCITOPBIHHBIH OHJIIPICTIK XKOHE KOMMEPIHUSIIBIK KbI3METIH aHBIKTAHTBIH

4. TloHHiH Ma3MyHBI: OHEPKICINTIK MAapKETHHITIH MoHi, MapkeTHHrTi Oemy Tocimuepi. TyYTBIHYIIBUIBIK
MapKeTHHITeH TyOereiini albIpMaIIbUIBIKTap. OHEPKACINTIK MapKeTHHITIH OOBEKTiCi KoHe CcyObeKxTici.
OHEpPKACINTIK HAPBIKTBIH KYPBUIBIMBL. OHEPKACINTIK JKOHE TYTHIHYIIBUIBIK MApKETHHI apachIHIAFbl
alBIpMalIBUIBIKTAp.  OHEPKOCINTIK  MApKeTHHITIH NPHUHIMITEPI MEH epekmIenikTepi. ©OHepkocinTik
MapKeTHHITIH epeKIueTikTepi. OHEepKICiNTIK JKOHE TEeXHMKaIblK eOHiMiepain Tumonorusacel. PPTN
TyxKbeIpeiMaamMacel. PPTN tunonornscel. IlukisaT, omapasl cary. MaTepuaniap: Herisri joHe KeMeKIIi.
Axkceccyapinap. Kocbimma wmomimertep. JKaGnplk: HErisri jkoHe KeMeKIli. OHEpKICINTIiK KbI3MeTTep.
OHEpPKACINTIK HAPBIKTAD ©OHEPKACINTIK HAPBIKKA KATBICYHIBLIAPABIH Typsiepi. OHEpKacinTiK HapbIKKa
KaThICYIIBUIAP/IBIH ePEKIIeTiKTepi. OHepPKACINTIK HAPBIKTAFBI CYPAHBICTHIH CHIATTaMajlapbl. OHepKocinTik
HapBIKTaFbl KaThIHACTApPAbIH JAamy KkeseHiepi. CepikTecTep apachbIHAAFbl KalIbIKTHIKTBIH —AaCIEKTilepi.
bIHTBIMAKTACTBIK HBICAHApBI. bocekere KabineTTi HapbIKTApABIH TYpIepi. Ipi xoHe MarblH KOCIOPBIHIAPIBIH
BIHTBIMAKTACTBIFbl OHEPKACINTIK HAPBIKTAFbl MAPKETOJIOT JKYMBICBHIHBIH €pPEKIISNIKTepi xeke (haKTopiapably
peiiThHri. ©OHepKocinTiK HAapbIKTa KaJApiapibl ipikTey Ke3iHJeri ic-KMMbUIIAp perTimiri. MapKeTHHITiK
KBI3METTiH MaMaHIaHybI

5.Ky3bIpeTTiikTep: eyMeTTiK MaHbBI3IABUIBIFBIH €CKEPE OTBIPBII, HETi3lelreH YHbIMIACTBIPYIIBLIBIK KOHE
GacKapyLIBUIBIK LICMIiMAepAi d3ipriey, oxapabl KYpAeli XKoHe JUHAMUKAIBIK OpPTaja XKY3ere achIpyra BIKIIAN
€Ty KOHE ONapIbIH CaJIapbIH Oaranay KaOileTi; MApKeTHHITIK KypaJiap/ibl laii/jajiaHa OThIPbII, MAPKETUHITIK
Garrapamasapbl 93ipiey jkoHe eHrizy Kabineri

6.KyTineTin HOTIKeNep: KOCiOM TEPMHHONOTHS MeH 0acKapy TEXHOJOIMSUIAPBIH KOJJaHA OTHIPBIN, ¥YibIM
KBI3METIHIH MPOOIeMaIbIK JKaFaiilapblH CHIIATTal/Ibl; MPOOIEMAIBIK JKaF[aiiapablH HOTIKEIEpiH TalIayFa
HETi3[eAreH. yHbIM  YHBIMAACTBIPYIIBIIBIK  JKOHE OacKapyMbUIBIK —IICHNMIEpPAl aHBIKTAMABI  KOHE
KaJIBINITACTBIPAJIBI, 0P Ibl SKOHOMHUKAIIBIK, AIIEYMETTIK KOHE KOOI UANIBIK THIMILTIKKE KOJI XKETKi3y/li eckepe
OTBIPBIN J3ipeiiii koHe Herizaeiai

CwmaryiioBa X. B.,
IKOHOMHKA
FBUTBIMIPBIHBIH
MarucTpi, ara
OKBITYIIIBI

Cwmarynosa JK.b.,
MarucTp
SKOHOMUYECKUX HayK,
CTapIIui
TIpETIoIaBBaTeNb

Smagulova Zh.B.,
Master of Economics,
Senior Lecturer




1.IIpepexBu3uThI: IHHOBALIMOHHBIA MEHEIPKMEHT

2.IToctpekBUTH3BI:MapKeTUHT B cdhepe yeIyr

3.1lemp  OUCHUIUIMHBI00y4eHHE  CTYHEHTOB  TEOPETHYECKHM  3HAHHSAM, BKIFOYAIONIIUM
COBpPEMEHHbIC KOHIENIUK U TEHACHUUH B OONACTU MPOMBIIUICHHOIO MapKETHHIA, MOAXOABI U
METO/Ibl, UCHOJb3yeMble I MPUHATHS MapKETHHIOBBIX PELICHUH HAa PBIHKE MPOMBIIUICHHBIX
TOBapOB U YCIYT, a TaK)Ke Pa3BHTHE Yy CTYAEHTOB YMEHHI M HaBHIKOB, MO3BOJLIOIINX PEIIaTh
pOOJIEMbl MPHKIAJHOTO MapKETHHIA, ONPEIEISIONMX HPOU3BOJICTBEHHYI0 M KOMMEPYECKYIO
JESTENBHOCT HPOMBILIICHHOTO TPEIIPUATHS

4.Conepxxanue guctuIIHHBL:CyIIHOCTh IPOMBIIUICHHOTO MapKeTHHTa I1oaX0/B! K pa3zieneHuIo
MapkeTuHra. [IpuHIMIMaIbHbIE OTIMYMS OT MOTPEOUTENBCKOro MapkeTHHra. OObEKT U NpeaMeT
HPOMBIIUICHHOTO MapkeTuHra. CTpyKTypa HpPOMBILNUICHHOrO pbIHKA. Pasinuuus  Mexay
NPOMBINIUIEHHBIM M IHOTPEOUTENbCKHMM  MapKeTHHroM. [IpuHIMmEI ¥ 0COOEHHOCTH
HPOMBIIUICHHOTO MapkeTHHra. OCOOCHHOCTH IPOMBIIIICHHOr0 MapkeTuHra. Tumonorus
MPOIYKLUUH HPOMBIIUIEHHO-TeXHHYeckoro HasHauyeHus. [lonstue IIIITH. Tunmomorus IIIITH.
CeIpbe, ero peanm3anus. MarepHanbl: OCHOBHBIE U BCIOMOraTelbHbIC. KoMmIuiekryromme
uznenus. Bsaumopomnonusiomue aerand. OOOpyaoBaHUE: OCHOBHOE U BCIOMOTaTElbHOE.
IpomsinutenHsle yciayrd. IIpomsiiieHHble peiHKH THIIBI YYaCTHUKOB IPOMBIIUICHHOTO PHIHKA.
OCOOEHHOCTH ~ YJaCTHHKOB  IIPOMBINUICHHOIO  pBIHKA.  XapaKTepUCTHKH  cIpoca Ha
MPOMBIIUICHHOM pbIHKe. CTaJuy pa3BUTHSL OTHOLIEHHH HA NPOMBIIUICHHOM pBIHKE. ACIIEKThI
JMCTaHIMUM Mexay mnapTtHepamu. ®opMbl Koomepauuu. THIBI KOHKYPEHTHBIX —PBIHKOB.
Koomneparust kpymHbIX M ManbIx npennpusatuii OcoOeHHOcTH paboOTBI MapKeTonora Ha
IPOMBIIUICHHOM PbIHKE PEHTHHI IMYHOCTHBIX (akTopoB. IlocienoBaTeNbHOCTD ACATEIBHOCTUB
no0ope NepcoHaa Ha MPOMBIIIIIEHHOM phIHKe. Crienuanu3anys MapKeTHHIOBOM CITyKObI
5.Komnerenuun:CrnocobeH pa3pabarbiBaTh OOOCHOBaHHBIE OPraHMW3alMOHHOYIPABICHYCCKHE
PCIICHHS C y4eTOM HMX COLMaJIbHOW 3HAYMMOCTH, COJEHCTBOBATh MX PEAlU3ALUM B YCIOBHSX
CJIO)KHOM M JMHAMHYHOW Cpellbl M OLEHMBATh UX MociencTBus;CriocoOOHOCTh K pa3paboTke U
pealM3alliyl MapKeTHHIOBBIX IPOrpaMM C HCIIONB30BaHHEM HHCTPYMEHTOB KOMILIEKCa
MapKeTHHra

6.0xxunaemble pe3ynbTaThl:ONMKUChIBaeT NPOOJIEMHbIE CHTYAllMU JEATeIbHOCTH OpraHu3allvy,
HCTIONB3YS MPO(ECCHOHATBHYIO TEPMHUHOJIOTHIO M TEXHOJIOTHH yIpaBieHus;Ha ocHOBe aHamm3a
pe3ynbTaToB MPOOJIEMHBIX CHTyallMid. OpTaHM3al[Mi BBIBISACT M (HOPMUPYET OpraHU3al[MOHHO-
YHpaBICHYECKHUE pELICHHUs, pa3pabaTeiBaeT M OOOCHOBBIBAET MX C YYETOM JOCTHIKCHUS
9KOHOMHYECKOH, COIMaTbHON 1 3KOIOTHYECKOH 3P (PEeKTHBHOCTH

1.Prerequisites:Innovation management

2.Post-requitizes:Marketing in the service sector

3.The purpose of the discipline: teaching students theoretical knowledge, including modern concepts and trends
in the field of industrial marketing, approaches and methods used to make marketing decisions in the market of
industrial goods and services, as well as the development of students' skills and abilities to solve the problems
of applied marketing that determine the production and commercial activities of an industrial enterprise

4. Content of the discipline: The essence of industrial marketing Approaches to the division of marketing.
Fundamental differences from consumer marketing. The object and subject of industrial marketing. The
structure of the industrial market. Differences between industrial and consumer marketing. Principles and
features of industrial marketing. Features of industrial marketing. Typology of industrial and technical products.
The concept of PPTN. The typology of PPTN. Raw materials, their implementation. Materials: basic and
auxiliary. Accessories. Complementary details. Equipment: main and auxiliary. Industrial services. Industrial
markets Types of industrial market participants. Features of industrial market participants. Characteristics of
demand in the industrial market. Stages of development of relations in the industrial market. Aspects of the
distance between partners. Forms of cooperation. Types of competitive markets. Cooperation of large and small
enterprises Features of the work of a marketer in the industrial market Rating of personal factors. The sequence
of activities in the selection of personnel in the industrial market. Specialization of the marketing service
5.Competencies: Able to develop sound organizational and management decisions taking into account their
social significance, promote their implementation in a complex and dynamic environment and assess their
consequences; Ability to develop and implement marketing programs using marketing tools

6.Expected results: Describes the problematic situations of the organization's activities using professional
terminology and management technologies; Based on the analysis of the results of problematic situations. the
organization identifies and forms organizational and managerial decisions, develops and justifies them taking
into account the achievement of economic, social and environmental efficiency
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1.IIpepexBusurrep: IHHOBAUMAIBIK MEHEHKMEHT

2.ITocTpekBU3HUTTEDP: KBI3MET KOPCETY MaPKETHHT1

3.IloHHIH MaKcaThl: CTYHEHTTEp MAapKETUHITI Ka3ipri 3aMaHfbl KOCIMKEPIiK
(buIocopusCh, KOCIMOPHIHABI OacKapyIblH THIMAI JKyHeci jKoHE KACIMOPBIHHBIH
MaKcaTTapbIH JKY3€re achlpyFa OaFbITTAIIFaH KACIMKEPIiK KbI3METTi YHBIMIACTHIPYIbIH
TyTac Kyleci peTiHIe TYCiHyl Kepek, oJlapAblH imiHJe OacTBHICHI TYTHIHYIIBIIAP/BIH
Ka)KeTTUIIKTePiH KaHaFaTTaHABIPY.

4.TToHHIH Ma3MyHBI: TpeiI-MapKeTHHITIH HeTi3ri OarbITTapbl MeH MiHaeTTepi.. Cayna
- MapKeTHHT NPOLECiHEe KaThICYLIbIIAPABIH KapbIM-KaThIHACHIH YibIMIacTepy. Cayna
MapKETHHTiHIH Heri3ri Kypanaapsl. Cayaa - MapKeTHHITIK ic-1IapajapAblH THIMIUIITiH
Oaramnay.. TpeliI-MapKeTHHITIK OaFaapiaManapsl icke acsIpy Mmporeci

5. Ky3bIpeTTiikTep: - TYTHIHYLIBUIAPABIH OHiMre, (upMmara JereH axai KaThbIHACBIH
KaJBINTACTRIPY KaOileTi; - ajpIHFaH OLTiM Herizinae Oenrini O0ip yakpITTa dupma ymrin
CTpaTerMsUIBIK JKocHap Kypy KaOileTi;-KoCiHOPBIHHEIH cayla— caTy KbI3METIH 3epTTey
JKOHE Tayapjlap MeH KbI3METTepJi OHIIPYIIiZeH TYTHIHYIIBIFA J>KBUDKBITY JKOHE
KBUDKBITY TIpOIECiHE acep erTeTiH Oapiblk (akTopiapapl 3epTrey KaOimeri; -
naiinanany KaOineTi MapKeTHHITEri ipreii »XOHE COHFBI JKETICTIKTEp; - OHHIPICTIK
JKaFaiapaa Iypeic memiMaepai Taby KaOimeTi; - akmaparThl JKajlbliay, Talgay,
KaObUIIay, MakcaT KO >KOHE OFaH KOJ JKETKI3y KONOAaphlH TaHmay KaOimeti; -
MapKETHHITIK KeHIeHAl d3ipiaey KaOimeri; Oenrim Oip KpI3MET —cCalachIHAAFbBI
KaJBINTACKaH JKarJai MeH HapblK KOHBIOHKTYpAChIH Tajjay Heri3iHge ¢upMa YIIiH
OHTAWIIBI CTPATETHSHBI TaHIay MYMKIHJITI; CaJaHBIH EPEeKIIeINTiH ecKepe OTHIPHII,
Oocekere KaOUIeTTI TayapiapIpl 9d3ipJicy JKOHE HApbBIKKA CHTI3y olicTeMeNepiH
nmapanany — KaOuleTi;  opTypii — HapBIKTapAarbl  JKOHE  KBIBMETTIH  opTypii
caylanapblHIaFbl MAPKETUHITIK KBI3METTIH €peKIICTIKTepiH aHbIKTay Ka0ineTi
6.KyTinerin HOTIXKeNep: MOHAI MEHIepreH TYJeK: OlTyl Kepek: - peceimiK KYKBIKTHIK
KYHEHIH KOHE cayla KbI3METI CaJlachIHAaFbl pECceilik 3aHHAMaHBIH HETi3ri
epeKIIeTiKTepi; - cayga KhI3METIHIH 3aHHAMaJBIK 0a3achl; - OoceKelecTik opra
JKaFJalbIHa KACIIOPBIHAAPABIH aFbIMIaFbl KOMMEPUMSUIBIK KBI3METIH Tajlaay Ke3iHae
KOJIIAaHBUIATHIH FBUIBIMH TOCUIZEp; - cayJda KSCIMOpPHBIH OacKapylIblH MOHI MeH
MEXaHU3Mi; - HEri3ri Kopiap MeH OSKOHOMHKAIBIK cayZla KoCIIOPHBIHBIH
KepcerkimTepi. bimyi Tumic: cayma mnpoueciHme KyXKaTTapMeH JKYMBIC iCTey; -
KOMMEPLUSIBIK IIAPTTAp JKacay JKOHE KacCalblK OIllepalisuapasl  pecimaey; -
IYKEHJIETi cayia MpoIecTepi MeH omepanusuIapsl OOHBIHINIA MICHIiM KaObuIIai Oiry; -
KOCIIIOPBIHHBIH cay/a YH-KailapblH jkocmapriay »oHe jxobaiay; - TayapiapMeH
KaOAbIKTay KYHeciH YHBIMIACTHIPYIBIH HETI3T1 9iCTEPiH KOIIAHY
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1.IIpepexBu3utsl: THHOBALIMOHHBIN MEHEHKMEHT

2.ITocTpexkBU3UTHI: MapKeTHHT B chepe ycryr

3.1lenb OUCHMIUIMHBI:CTYJAEHTHI MAODKHBI ITOHMMAaTh MAapKeTUHI Kak (HIOCO(PUI0
COBPEMEHHOTO TPEINPUHUMATENBCTBA, KaK JACHCTBEHHYIO CHCTEMY YNpPaBICHHS
MpeANpUIATHEM M KaK IEJOCTHYIO CHCTEMY OpTaHM3alWH IPeANPUHUMATEIbCKON
JeATeTbHOCTH, HAIIPABICHHYIO Ha PEaNIH3aliIo IeJel NPeanpusITus, Cpean KOTOPBIX
IJIaBHAs — yIOBIETBOPEHHE MOTPEOHOCTEH OTpeOuTeNeH.

4.Coneprxanne nUCHUILIMHGL: OCHOBHBIC HANPaBICHMS M 33/1a4 TPEHI-MapKeTHHTA..
OpraHuzanys B3aMMOOTHOLIEHHH YYaCTHHKOB TpEHA- MapKeTHHIOBOTO IIPOLECCa.
OCHOBHBIE HMHCTPYMEHTHI Tpela- wmapkeruura. Onenka 3¢¢ekTuBHOCTH Tpeiin-
MapKeTHHIOBbIX ~ Meponpusatuil.. Ilpounec peanuzauum  Tpeila-MapKETUHTOBBIX

IPOrpamMm
5.Komnerennmu:— crmoco6HOCTh (popMHUPOBATH JIOSUIBHOE OTHOIICHHE ITOTpeduTeNnei k
ToBapy, (upMme; — Ha OCHOBE MOJNYYEHHBIX 3HAHUH CIIOCOOHOCTH COCTaBIICHHS

CTPaTeTHMUYECKOTO IU1aHa Uit (UPMBI HAa OMPENCIICHHBII MOMEHT BpPEMCHH,
CIIOCOOHOCTh  MICCIICAIOBAHUS TOPTOBO-COBITOBOM JCATCIBHOCTH MPEIANPHUITUAS U
H3ydeHHs1 BceX (DaKTOPOB, OKA3BIBAIOLINX BIMSHHE HAa MPOLECC MPOHM3BOACTBA U
MIPOABIKEHUS] TOBAPOB M YCIYr OT MPOU3BOJHUTENS K MOTPEOUTENI0;— CHOCOOHOCTH
WCTONB30BaTh (PyHIAMCHTAJbHBIE W HOBEHIIME IOCTIKCHUS B MAapKeTHUHIE; —
CIIOCOOHOCTh HAaXOAWUTh BEPHBIC  pEIICHHS B MPOM3BOACTBEHHBIX CHUTYaLUsX;-
CIOCOOHOCTH K 0000IICHHIO, aHAIN3Y, BOCIIPUATHIO HH(POPMAIIHH, TIOCTAHOBKE TSI U
BBIOOpDY myTell €€ JOCTHIKEHHS;- CIIOCOOHOCTh pa3pabaThiBaTh MapKETHHTOBBIN
KOMILJICKC; CIIOCOOHOCTh OCYIIECTBISITh BHIOOP ONTHMAIBHOMN CTpaTeruu Uit (GUPMBI,
HCXOJI U3 aHaJIM3a CIIOKUBIICHCS 0OCTAHOBKU M KOHBIOHKTYPHI PhIHKA B KOHKPETHOM
chepe AEATENBHOCTH; CIIOCOOHOCTH HCIOJB30BAaTh METOAMKH pPa3paboTKu U
BHE/IDCHUS Ha PBHIHOK KOHKYPEHTOCIIOCOOHBIX TOBAapOB C YYETOM CHEHU(PHUKH
OTPaciH;CIOCOOHOCTD BBISBIATE OCOOCHHOCTH MAapKETHHTOBOH [ESATENBHOCTH Ha
Pa3IMYHBIX PHIHKAX U PA3IHYHBIX Cepax NesiTeNbHOCTH

6.0xxuaemble pe3yabTaThl: BBIMYCKHUK, OCBOMBIIUN AUCHUILIMHY: [IOJDKEH 3HATH: -
OCHOBHBIC OCOOCHHOCTH POCCHUCKOW TIPABOBOW CHCTEMBI M POCCHICKOTO
3aKOHOJATENILCTBA B cepe TOProBOM MESATENBHOCTH, - 3aKOHOJATENbHYI 0a3y
TOPrOBOMW JEATCIBHOCTH; - HAYYHBIC TIOAXObI, MPUMCHSEMbIC MPH aHAU3E TEKYIICH
KOMMEpPYECKOW JIEATENbHOCTH TMPEANPHUSITHA B YCIOBHSX KOHKYPEHTHOW Cpenbl; -
CYIIHOCTh M MEXaHU3M YIPABICHHS TOPTOBBIM MPEIIPUATHEM; - OCHOBHBIC (DOHIBI U
9KOHOMHYECKHE TOKa3aTell TOPTroBOro mpeanpusaTusi. JlomkeH ymeTs: paboTatb C
IOKYMEHTaMH B TOPTOBOM IIPOIIECCE; - COCTaBIATH KOMMEPYECKHE JIOTOBOPHI MU
0opOpPMIIATH KacCOBBIE ONEpaldH; - yMETh NPUHUMATh PEIICHHS IO TOPTOBBIM
mporieccaM M OIepanusM B MarasuHe; - IUIAHHPOBaTh M MPOCKTHPOBATH TOPTOBBIC
IIOMCILICHUA l'[pe}ll'lpl/lflTl/lﬂ; - UCIIOJIb30BAaTh OCHOBHBIC METO/bI opral-msaunn CUCTEMBbI
TOBapOCHAOXKEHHS




1.Prerequisites:Innovation management

2.Post-requirements:Marketing in the service sector

3. The purpose of the discipline: students should understand marketing as a philosophy of modern
entrepreneurship, as an effective enterprise management system and as an integral system of
business organization aimed at achieving the goals of the enterprise, among which the main one is
meeting the needs of consumers.

4. The content of the discipline: The main directions and objectives of trade marketing..
Organization of relationships between participants of the trade marketing process. The main tools
of trade marketing. Evaluation of the effectiveness of trade marketing activities.. The process of
implementing trade marketing programs

5. Competencies: — the ability to form a loyal attitude of consumers to the product, the company;
— based on the knowledge gained, the ability to draw up a strategic plan for the company at a
certain point in time; — the ability to study the trade and sales activities of the enterprise and study
all factors that affect the production process and promotion of goods and services from the
manufacturer to the consumer;- ability to use fundamental and latest achievements in marketing;
— the ability to find the right solutions in production situations; - the ability to generalize, analyze,
perceive information, set goals and choose ways to achieve it; - the ability to develop a marketing
package; the ability to choose the optimal strategy for the company based on the analysis of the
current situation and market conditions in a particular field of activity; the ability to use methods
of developing and introducing competitive products to the market, taking into account the
specifics of the industry; the ability to identify the features of marketing activities in various
markets and various fields of activity

6. Expected results: A graduate who has mastered the discipline: Must know: - the main features
of the Russian legal system and Russian legislation in the field of trade activity; - the legislative
framework of trade activity; - scientific approaches used in the analysis of the current commercial
activity of enterprises in a competitive environment; - the essence and mechanism of management
of a trading enterprise; - fixed assets and economic indicators of a trading enterprise. Must be able
to: work with documents in the trading process; - draw up commercial contracts and execute cash
transactions; - be able to make decisions on trading processes and operations in the store; - plan
and design the company's retail premises; - use the basic methods of organizing the commodity
supply system
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/exam
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TIMCbMEHHO-YCTHO
written-oral

1.IlpepexBusurTep: MHHOBAIMSIIBIK MEHEPKMEHT

2.ITocTpexBu3nTrep: XanblKapanblK MAPKETHHT

3.IToHHIH MaKcaThl: CTYJEHTTEP/iH KbI3MET MApKETHHI] CallachlHAa TEOPUSUIBIK OUTiM MeH
MPAKTUKAJIBIK JAFIbUIAPIbI UTEpYi

4.IToHHIH Ma3MyHBI: Ka3ipri S9KOHOMHKAIarsl KbI3MET KopceTy cayachkl. KpI3MeT HapBIKTHIK OHIM
perinzge. Kpi3mer mapkeTunrinig Herizzuepi 4. Kpi3mMeTTep canachlHAarbl MApKETHHT KEIICHIHIH
epekuienikrepi. Typu3Mm, CEepBHC JKOHE CIOPT KbI3METTEPiHIH MAapKETHHI1 OeJiiek cayna
MapKeTHHTI MeInnuHabIK kKoHe OiTiM Oepy KpI3MEeTTepiHiH MapKeTHHT1

5..Ky3bIpeTTifikTep: - 3KOHOMMKAJIBIK TayapyiapAbl TYTHIHYLIBUIAPABIH MiHE3-KYJIKBIH Talaay
JKOHE CYPAHBICTBIH KaJbINTacybl; MApKETUHITIK 3€pTTEYJIep MEH MEHEIKMEHTTErl Y3/iK
TOXIpHOeepAi CaJbICTRIpMAlbl Talgay HOTIDKECIHIE albIHFaH aKIapaTThl YHbIMAapIIbIH
MPAKTUKAJIBIK KbI3METiIHE KOJJaHa Olry

6.KyTineTiH HOTWXKeNep: MOHII MEHIrepy HOTHKECIHAE CTyAeHT: 4. KaOineTi MeH NalbIHIBIFbIH
KepceTyre THic: - Oilay MOJCHHETIH, aKImapaTThl Kabbuiiay, KOPBITY JKoHE Talaay, MakcaTr KO
JKOHE OFaH KOJ JKETKi3y JKOJJAapbhlH TaHJay KaOiIeTiH MEHrepyre; - KbI3METTEp HapbIFbIHIA
JKYMBIC ICTEHTIH YHBIMIApAblH MapKETHHITIK CTPATErHsACHIH d3ipJeyre KaThICyFa, OHBI iCKe
acpIpyFa OarbITTaFaH iC - IIapajapibl JKOCMapiiayFa JKOHE JKy3ere achpyFa; - CTPaTerdsuIbIK,
TaKTHKAJBIK JKOHE JKeIen YWBIMAAPABIH ONepalysuIbIK (OHAIPICTIK) KBI3METIH OacKapylarbl
mIeNIMAep; - SKOHOMHKAIBIK TayapiaapAsl TYTHIHYLIIBUIAPABIH MIHE3-KYJIKBIH Talay >KOHE
CYpPaHBICTHIH KAJIBINTACYBI.
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1.IIpepexBu3utsl: THHOBALIMOHHBIN MEHEKMEHT

2.ITocTpexkBU3UTHI: M e IyHapOJHBII MapKETHHT

3.lenp AMCHMIUIMHBL: TOJYYEHHE CTYACHTAMH TEOPETHYECKUX 3HAHUH W
MIPAKTUYECKUX HABBIKOB B 00JIaCTH MapKETHHIA yCIyT

4.Conepxanne nucuuinHel: Cdepa yciayr B COBpeMEHHON SKOHOMUKe. YCiyra Kak
peIHOUHBI HpoaykT. OcHOBBI MapkeruHra yciryr 4. OCOOEHHOCTH KOMIICKCa
MapkeTHHra B cdepe yciyr. MapKeTHHT YCIyr TypH3Ma, cepBHca U CIIOpTa
MapKeTI/IHl" B pO3HH'{H0171 TOProBJIC MapKeTI/IHF MCIUIMHCKHUX W O6pa30BaTeJ'H;HI;IX
yeuyr

5.Kommnerennuu: — crmocoOHOCTh aHAMU3UPOBATH IOBEAEHHE MOTpeOHTeNneit
9KOHOMUYECKMX Omar u (¢GopMHpPOBaHHME CHpoca ;yYMEHHE HCIOJIb30BaTh B
MPaKTUIECKO# esTebHOCTH OpraHu3aluii HHpOpMAaLUIo, MOTYUYSHHYIO B pe3yJbTare
MapKETUHI'OBBIX I/ICCJIeﬂOBaHI/Iﬁ U CPAaBHUTECJIBHOI'O aHaJu3a JIydllUX IIPaKTUK B
MCHCIP)KMCHTC

6.0xxuaemble pe3ysbTaThl: B pe3ynbraTte 0CBOCHUS TUCHMILIMHBI CTYACHT: 4. TOJDKEH
JAE€MOHCTPUPOBATH CIIOCOOHOCTHL M TOTOBHOCTB: - BJIaACThb KyJ'ILTypOI?I MBIIIJICHHA,
CIOCOOHOCTBIO K BOCHIPHATHIO, OOOOICHHUIO M aHAIW3y WH(POPMAINH, MTOCTAaHOBKE
LM U BBIOOPY IyTeH ee AOCTHIKEHUS; - y4acTBOBaTh B pa3paboTKe MapKETHHTOBON
CTpaTeTHH OpTraHW3aluii, paboTalOMMUX Ha pPBIHKE YCIYyr, IUIAHUPOBAaTh |
OCYIICCTBJIATH MEPOIIPUATHUA, HAIIPABJICHHBIC HA €€ PCATIN3ALIUIO; - BIaACTh METOAaMU
NPUHATHAA CTPATCTUUCCKUX, TAKTHYCCKUX U OICPAaTHUBHBIX peH_IeHI/Iﬁ B YIpaBJICHUH
OTICPAllMOHHON (MPOM3BOACTBECHHOW) NEATECIBHOCTHIO OpraHU3alMi; - CHOCOOHOCTH
AHAJIM3UPOBATH IMOBECACHUEC HOTpe6I/ITeJ'IeI71 SKOHOMMYECKHUX Oar u (I)OPMI/IpOBaHI/Ie
crpoca.

1.Prerequisites:Innovation management

2.Post-requirements:International marketing

3.The purpose of the discipline: students gain theoretical knowledge and practical
skills in the field of marketing services

4. The content of the discipline: The service sector in the modern economy. Service as
a market product. Fundamentals of Service Marketing 4. Features of the marketing
complex in the service sector. Marketing of tourism, service and sports services Retail
marketing Marketing of medical and educational services

5..Competencies: — the ability to analyze the behavior of consumers of economic
goods and the formation of demand; the ability to use in the practical activities of
organizations the information obtained as a result of marketing research and
comparative analysis of best practices in management

6.Expected results: As a result of mastering the discipline, the student: 4. must
demonstrate the ability and willingness to: - possess a culture of thinking, the ability to
perceive, generalize and analyze information, set goals and choose ways to achieve it;
- participate in the development of marketing strategies of organizations operating in
the service market, plan and implement activities aimed at - possess methods of
making strategic, tactical and operational decisions in the management of operational
(production) activities of organizations; - the ability to analyze the behavior of
consumers of economic goods and the formation of demand.
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BIHTAIAH/BIPY
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/ MapKeTHHT B
chepe ycmyr/
Marketing in
the service
sektor

EmTuxan
/3K3aMeH
Jexam

>Ka36a1.ua-ay1>13ma
HHCbMeHHO'yCTHO
written-oral

1.ITpepexBusuttep: KocinmopbiH 3KOHOMHUKACH

2.IToctpexkBu3uTTEp: XAIBIKAPATIBIK MAPKETHHT

3.IToHHIH MakcaThl: CTYAEHTTEPiH KbI3MET MapKETHHI1 CcalachlHIA TEOPHSUIBIK O1TiM
MEH NPAKTHKAJBIK AaFbLIApABI HTEPYi

4.IToHHIH Ma3MyHBI: Ka3ipri SKOHOMHKaJarbl KbI3MET KepceTy camachl. Kpl3mer
HapBIKTBIK ©HIM peringe. Kpimer wMapkeTuHriniH Herizzepi 4. Kpzmerrep
cajlachIHJIaFbl MapKeTHHT KeIIeHiHIH epekmienikrepi. TypHusM, cepBHC JKoHE CIOPT
KbI3METTEpiHIH MapKeTHHI1 Oeiliek cayfa MapKeTHHTI MeIunuHAaNBIK JKoHe OimiM
Oepy KbI3METTEepiHiH MapKeTHHT'1

5..Ky3bIperTinikTep: - 3KOHOMHKAJIBIK TayapiapAbl TYTHIHYIIBUIAPIBIH MiHEe3-KYJIKBIH
Tanfay OKOHE CYPAHBICTBIH  KANbINTAaCybl; MApKETHHITIK  3€pTTeylep MeH
MEHEIPKMEHTTET] Y3/iK TOXKIpHOenep i calapICThIpMaibl Tajiay HOTIDKECIHIC ajbIHFaH
aKIapaTThl YHBIMAAP/IBIH IPAKTHKAIBIK KBI3METiH/Ie KOJIIaHa OLry

6.KyTineTin HOTHXKeJep: MOHII Wrepy HOTHXKECIHAC CTYICHT: Oiflay MOJCHHETIH,
aKmapaTThl KaObuIiay, KaIbUIAYy JKOHE Tallay, MakcaT KOO JKOHE OFaH KOJ JKeTKi3y
JKOJITAPBIH TaHIay KaOUIeTiH MEHTepYi THIC; - KbI3METTEP HAPBIFBIH/IA dKYMBIC 1CTCHTIH
YHBIMAApAbIH MapKeTHHITIK CTPATeTHSICBIH o3ipieyre KaTbICy, OHBI ICKE achIpyFa
OarpITTaFaH iC-IIapanapAbl SKOCHapiay JKOHE JKy3ere acelpy; - YHBIMAAPABIH
OmepaursUIbIK (OHAIPICTIK) KBI3METIH OacKapyla CTpaTeTHSUIBIK, TAKTHKAIBIK JKOHE
JKelen mienriMaep KaOwbuigay omicTepiH MEHrepy; - SKOHOMHKAIBIK Tayapliapbl
TYTHIHYIIBUIAPABIH MiHE3-KYJIKBIH TAIAY )KOHE CYPaHBICTHIH KaJbIITacybl.

1.ITpepekBU3NTEL: DKOHOMUKA TIPETPUATHS

2.IToctpexBu3uTh: Mex1yHapOJHBII MapKEeTHHT

3.1lens AWCIMIUIMHBL:  IOJIyYSHHWE CTYICHTAMH TEOPETHYECKMX 3HAHUH U
MIPAaKTUYECKUX HABBIKOB B 001aCTU MapKETHUHTA YCIIyT

4.Conepxanne nucuuiuiiebl: Cdepa ycayr B COBPEMEHHOW 3KOHOMHKE. Y CIyra Kak
peiHOYHBIA TpoaykT. OcCHOBBI MapkeTwHra ycnyr 4. OcoOeHHOCTH KoMJIeKca
MapkeTHHra B cdepe ycmyr. MapKeTHHT YCIOyr TypHu3Ma, CepBHca U CIIOpTa
MapKeTHHT B PO3HMYHOH TOoproBie MapKeTHHI MEAUIMHCKUX M 00pa3oBaTeNbHBIX
yciyr

5.Kommereniuu: — CHOCOOHOCTh  aHANU3MPOBATh IOBEICHHE HOTpeOuTenei
9KOHOMHMYECKMX Omar u (OpMHpOBaHHE CIpOCa ;yMEHHE HCHOJNB30BaTh B
MIPAaKTHIECKOH JIeITeNPHOCTH OpraHu3alnii HHPOPMANHUIo, TOTYIYCHHYIO B Pe3yIbTaTe
MapKeTHHTOBBIX HCCIIEOBAaHWH M CPABHUTENBHOTO aHAIM3a JYdIINX MpPaKTUK B
MEHEKMEHTE

6.0xmugaemMble pe3ynbTaThl: B pe3ynbraTe OCBOSHUS IUCHUIUIMHBI CTYAEHT: JOJDKECH
JIEMOHCTPUPOBATh CIOCOOHOCT M TOTOBHOCTB: - BIIQJIETh KYJIBTYPOW MBILIUICHUS,
CIOCOOHOCTBIO K BOCIIPHUSTHIO, 00OOIIEHUIO M aHAIM3Y WH(OpMaImyu, MOCTaHOBKE
LIeJIM U BBIOOPY NyTell ee NOCTMXKEHHS; - Y4acTBOBaTh B pa3pabOTKe MapKETHHIOBOM
CTpaTeTMM OpraHu3aluif, paboTaloIMX Ha pBIHKE YCIyr, IUIAHUPOBAaTh |
OCYIIECTBIIATH MEPOIIPUSATHS, HAIIPABICHHBIE HA €€ PeaT3aIHIo; - BIAJCTh METOTAMH
MIPUHATHS CTPATETMUECKUX, TAKTHUECKHX W OINCPATHUBHBIX PEIICHUH B YIpaBICHUH
OTIEpalMOHHON (TIPON3BOJCTBEHHOM) NEATEIBHOCTBIO OPTaHHM3aIMil; - CIIOCOOHOCTD
AHAM3UPOBATh IIOBEACHHE ITOTpeOuTeNeil SKOHOMHYECKHX Oyar u (hOpMHpOBaHHE
crpoca.




1.Prerequisites: The economy of the enterprise

2.Post-requirements:International marketing

3.The purpose of the discipline: students gain theoretical knowledge and practical
skills in the field of marketing services

4. The content of the discipline: The service sector in the modern economy. Service as
a market product. Fundamentals of Service Marketing 4. Features of the marketing
complex in the service sector. Marketing of tourism, service and sports services Retail
marketing Marketing of medical and educational services

5..Competencies: — the ability to analyze the behavior of consumers of economic
goods and the formation of demand; the ability to use in the practical activities of
organizations the information obtained as a result of marketing research and
comparative analysis of best practices in management

6.Expected results: As a result of mastering the discipline, the student: must
demonstrate the ability and willingness to: - possess a culture of thinking, the ability to
perceive, generalize and analyze information, set goals and choose ways to achieve it;
- participate in the development of marketing strategies of organizations operating in
the service market, plan and implement activities aimed at its - possess methods of
making strategic, tactical and operational decisions in the management of operational
(production) activities of organizations; - the ability to analyze the behavior of
consumers of economic goods and the formation of demand.
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TYTHIHYIIBIMEH JKYMBICTBIH JICYMETTiK-TICUXOJOTHSUIBIK acIeKTiiepi; - caThlll aly Typaisl
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a3iprey; - KaHaFaTTaHABIPBUIMAFaH KOXKETTUIIKTEpAiH ceOenTepiH aHbIKTay.




1.Prerequisites:The economy of the enterprise

2.Post-requirements: International marketing

3. The purpose of the discipline: Develop skills in the field of studying and modeling consumer
behavior when making purchasing decisions

4. Content of the discipline: Consumers, their behavior and marketing.Family and household .
The culture of society as the main factor of macro - influence on consumer behavior . Social
stratification of society and the nature of social class . Groups and group communications as a
decisive factor of micro-influence on consumer behavior. Situational influence on consumer
decision-making. Internal factors of consumer behavior. The process of making a purchase
decision. Organizational purchasing behavior. Consumerism.

5..Competencies: knowledge of the culture of thinking, the ability to perceive, generalize and
analyze information, setting goals and choosing ways to achieve it; the ability to logically
correctly, argumentatively and clearly build oral and written speech; the ability to analyze the
behavior of consumers of economic goods and the formation of demand; knowledge of the
economic foundations of the behavior of organizations, have an idea of the various structures of
markets and the ability to analyze the competitive environment of the industry;

6.Expected results: As a result of studying the discipline, the student should know: - methods of
structuring needs; - a system of methods for studying and forecasting future needs, requests and
preferences of potential consumers; - models of purchasing behavior and factors influencing it; -
the sequence of analysis of market development opportunities; - modern concepts, approaches
and methods of managing consumer behavior in the market of goods, services, ideas; - the needs
of buyers (customers) to ensure their fullest satisfaction; - the purpose of purchasing goods and
services by target segments; - the value system of consumers, their intentions and behavioral
characteristics; - socio-psychological aspects of working with the consumer; - features of the
purchase decision-making process. 2. must be able to: The student must be able to: - identify
factors affecting the change of requests and preferences and consumer behavior in the market as a
whole; - influence the motivation of the buyer; - develop an appropriate marketing strategy to
optimize consumer behavior; - identify the causes of unsatisfied needs.
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